ee 


Advertising Age 


Entered as second-class matter Jan. 6, 1932, at the post office Chicago, Ill., under the act of March 3, 1879. Copyright, 1954, by Advertising Publications, Inc. 


ARF Answers 
Charge of Bias 
Made by Hooper 


New York, Nov. 16—Advertis- 
ing Research Foundation this week 
characterized C. E. Hooper’s im- 
plied criticism of the ARF presi- 
dent as an “ill-founded attack of a 
personal nature.” 

Without mentioning him by 
name, Mr. Hooper has_ voiced 
strong objection to the dual role of 
Edgar Kobak—president of ARF 


and consultant to A. C. Nielsen Co. | 


The man whose name is synony- 
mous with ratings raised this point 
in commenting on the foundation’s 
still-to-be released analysis of the 
radio-tv rating situation. 

Compiled by a tripartite com- 
mittee, headed by G. Maxwell Ule 


of Kenyon & Eckhardt, this report | 


will seek to set up standards for 
radio and tv ratings by evaluating 
the various methods being used to 
determine program popularity. 


s After seeing a copy of the re- 
port, which the committee sent to 
heads of all the major broadcasting 
research services, Mr. Hooper 
called on ARF “to take action at 
once to eliminate from all possible 
connection with this work any of- 
ficer or committee member who 
has a financial connection with 
any of the ratings firms whose 
methods are being evaluated.” 

The reply to Mr. MHooper’s 
charges came from Marion Harper 
Jr., McCann-Erickson president 
and ARF chairman, and Fred B. 
Manchee, BBDO v.p. and founda- 
tion vice-chairman. 

Referring to Mr. Hooper’s re- 
quest for assurances that “none of 

(Continued on Page 88) 


L. A. House Agenc 


| Hennock Blasts FCC 


Presenting the new 1955 Lincoin-with 


* 
and new at arcascd partornance 
the ytmont is 


new Turhe Drive & 
SOOM Rez Gu 


DO IT WITH MIRRORS—Ford Motor Co. won’t be missing an angle with 
this unusual photographic treatment of its 1955 Lincoln Capri. The 
full-color announcement spread will appear on Nov. 26 and follow- 
ing days in Life, Newsweek, The New Yorker, The Saturday Eve- 
ning Post, Sports Illustrated, Time and U.S. News & World Report. 
| Kenyon & Eckhardt is the agency. 


OK of VHF Satellite 


WASHINGTON, Nov. 18—With 
Commissioner Frieda Hennock is- 
suing a sharp dissent, the Fed- 
eral Communications Commission 
today authorized Forest Capital 
Broadcasting Co. to build a tv 
station on Channel 2, Lufkin, 
Tex., under an arrangement which 
specifies that the station will not 
originate any local programs, and 
will repeat all programs of KPRC- 
TV, Channel 2, Houston. 

Forest Capital Broadcasting 
previously held a permit to build 


striking new beauty ali around 


NEW I 
LINCOLN 


for moter Rang 
fre ream RCO Srvirng 


turned the permit last June. It 
renewed its application after FCC 


WASHINGTON, Nov. 18—One of 
the first three health insurance 


| Federal Trade Commission charges 


of false advertising claimed today 
|that its ads and presentation ma- 
‘terial had been approved by FTC 
as complying with trade practice 
‘conference rules for the mail order 
‘insurance business. 

| Reliance on the trade practice 
\conference rules was a major fea- 
iture in the reply of Travelers 
|Health Assn. of Omaha, one of 17 
| firms cited last month in a series 
of FTC complaints. FTC charges 
‘that health insurance firms are 
overstating the amount of protec- 


Hardware Dealers Get Tough with 
Manufacturers Who Dodge Fair Trade 


New York, Nov. 19—Russell R. 
Mueller, managing director of the 
National Retail Hardware Assn., 
disclosed this week that his organ- 
ization has embarked on a behind- 
the-scenes campaign to smoke out 
manufacturers who pay only lip 
service to fair trade. 

In an informal talk with an AA 
reporter and two other newspaper 
men, Mr. Mueller said the assccia- 
tion’s 23,000 member stores are up 
in arms about manufacturers who 
service discount houses. 

He revealed that the association 
has set up a reserve fund of $100,- 
000 to cover possible litigation 
costs arising out of its campaign. 


= Mr. Mueller, who was in a 
fighting mood, had kind words for 
only four companies—Sunbeam, 


General Electric, Revere and Corn- | 


ing Glass, in that order. He said 
that a poll of 5,103 hardware re- 
tailers shows that these four firms 
are the only ones doing a good job 
of enforcement on fair trade prices. 
And he pointed out that the hard- 
ware trade is serviced by 129 man- 
ufacturers who claim to be on fair 
trade. 


Mr. Mueller said the associa- 
tion’s newly-organized trade re- 
lations department is making per- 
sonal calls on all of these 129 man- 
ufacturers. In these calls, manu- 
facturers are asked about their 
sales policy. They are specifically 
asked: “To whom do you sell?” 
| Mr. Mueller said there is no 
‘doubt that manufacturers are 
“playing both sides of the fence”— 
professing to support fair trade but 
servicing discount operators on the 
sly. 


a “They lie like hell to us,” he 
‘declared, referring to the conver- 
sation the association has had with 
manufacturers. He described in- 
stances in which manufacturers 
who are selling direct to discount 
houses claimed ignorance of such 
goings-on or else “‘tried to pass the 
‘buck to the distributor.” 

Mr. Mueller said hardware deal- 
ers are not going to let manufac- 
turers get away with such prac- 
tices without calling them to ac- 
count. In cases where they know 
a manufacturer is not telling the 
truth about his distribution policy, 

(Continued on Page 8) 


FTC Okayed Ads It Now Condemns, 
Health Insurance Firm Declares 


\firms to file an official reply to. 


this summer announced it would 
consider applications for satellite 
stations which will bring tv to 
/communities which have no other 
video source. 
Commissioner 


Hennock 


tion which their policies give to 
subscribers. 

Travelers Health denied that it 
cancels policies for reasons of ad- 
vanced age. It admitted that its 
'policies carry a standard clause 
‘reducing its liability if the in- 
sured has coverage from other 
sources, but it said the company 
has never enforced this provision. 


the policy announced last summer 
because the previous policy state- 
ment implied the satellites were 


said today’s action clearing the 
way for v.h.f. satellites will be the 
final straw so far as the survival 
of u.h.f. is concerned. 


# Commissioner Hennock warned 
that the Lufkin arrangement can 
lead to entirely new economic ar- 
rangements in the broadcast in- 
dustry in which a central station 
surrounds itself with independ- 
ently owned repeaters that carry 
its programs into distant com- 
munities. She pointed out that 
KPRC-TV’s programs will reach 
an audience in a city 124 miles 


s Travelers and two other com- 
panies, American Hospital & Life 
Insurance Co. of San Antonio and 
Commercial Travelers of Utica, 
generally insisted FTC took por- 
tions of their ads out of context. 
They argued that ads adequately 
disclosed qualifying provisions of 
the policies, and that purchasers 
were alerted to the actual provi- | away. 
sions of the policies. | She noted the arrangement does 
Commission staff members were | not come under the multiple- 
reluctant to comment on the claim ownership rule, since the Lufkin 
that Travelers Health was using repeater is owned independently 
(Continued on Page 89) | (Continued on Page 4) 


Last Minute News Flashes 


Whirlpool Moves to Kenyon & Eckhardt 


St. JOsepH, Micu., Nov. 19—Kenyon & Eckhardt, Chicago, has been 
appointed to handle all national advertising of consumer products of 
Whirlpool Corp., effective Jan. 1 (when the biggest promotion drive 
in the company’s history begins), the company’s merchandise manager, 
Roy W. Howard, will announce Monday. Beaumont & Hohman, Chica- 
go, has been the agency on this account. Netedu Advertising, St. Joseph, 
will continue to handle the company’s trade advertising and point of 
sale material. 


Merger Talks Have Been Called Off, DuMont Says 


New York, Nov. 19—After weeks of silence about reported merger 
talks with ABC-TV, Ted Bergmann, managing director of DuMont TV 
Network, confirmed that “exploratory conversations” have been held 
on the subject, but added that the talks are no longer going on. Af- 
firming DuMont’s intention of continuing as a network, Mr. Bergmann 
said other measures will be taken, though he did not say what. 


Sarong Shifts from Mitchell to Donahue & Coe 


New York, Nov. 19—Harold M. Mitchell Inc. has resigned the 
Sarong (Il. Newman & Sons) account, and Sarong has appointed 
Donahue & Coe as its new agency. Mitchell had been the agency since 
1949, when the account billed $3,000, until this year, when the billing 
was $325,000. The decision to resign the account was made in Septem- 
ber, but Mitchell had continued to handle the business until the 
company could select a successor. 

(Additional News Flashes on Page 89) 


a station on Channel 2, but re-| 


con- 
tended the permit for a repeater | 
on Channel 2 does not come under | 


to operate in the u.h.f. band. She) 
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y Squabble Gets 


Hotter as 36 Agencies Sign Ad 


Los ANGELES, Nov. 19—Agency 
men here bought an ad this week 
to slap at an alleged house agency. 

But since the ad appeared, some- 
| thing less than unanimity has been 
expressed as to whether the proj- 
ect was wise to begin with, and 
some admen feel it has backfired. 
| Last Monday 36 agencies joined 
| to schedule a page in Media Agen- 
'cies Clients, a local advertising 
publication. The ad saluted KFWB 
for action “taken to meet a ‘house 
/agency’ situation.” The station 
;earlier announced that it had 
| turned down business placed by 
Coast Western Advertising Agen- 
|cy, owned by automobile dealer 
|Les Kelley. 

Now, however, the agency men 
/aren’t sure that advertising was 
|really the answer to their prob- 
lem. Although nobody wants to be 
quoted, reaction to the ad among 
agency men and station represent- 
,atives has been immense and in- 
tense. 


-@ Many admen—especially Four 
A’s members—now think it was 
an unwise action that may have 
legal implications. They are think- 
ing especially of the current in- 
vestigation of the American As- 
sociation of Advertising Agencies 
by the U. S. Department of Jus- 
tice (AA, Feb. 8, et seq.). 

Several station reps assert that 
KFWB is not carrying Kelley’s cur- 
rent campaign because it was not 
offered to the station. While feel- 
ing runs high among some station 
operators, it does not appear that 
they will make any printed reply, 
but their sales representatives can 
be counted upon to do it verbally. 


(Continued on Page 85) 


Anti-Trust Suit 


Accuses RCA on 
Patent Licenses 


NEw YorK, Nov. 19—The gov- 
/ernment’s probe of the electronics 
industry supposedly was buried 
when the Democrats left office in 
1953. But it erupted unexpectedly 
today in an anti-trust complaint 
filed here, charging that RCA’s 
patent licensing arrangements dis- 
courage other manufacturers from 
developing new radio and tv 
equipment and deprive the public 
of new developments except those 
originated and controlled by RCA. 

Government officials claimed 
that RCA achieved control through 
a “standard package” license re- 
quiring manufacturers to take li- 
censes on its 10,000 patents on an 
-all-or-none basis. The govern- 
ment complained that RCA re- 
\stricts end use of products manu- 
|factured under its licenses, col- 
‘lects royalties irrespective of 
whether any or all of its patents 


_are used and assesses royalties on 
|the basis of the selling price of 
the completed product, which may 
/include unpatented and unpatent- 
able materials. 
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$1,000,000 Campaign... 


How Hamm's Logistical Penetration 
of West Coast Assured Strong Sales 


Year-Long Advertising, 
PR Push Credited in 
Beer’s Successful Entry 


St. PauL, Nov. 16—Westerners 
can be pardoned for being a little 
confused about their beer brand 
preferences these days. They are 
still recovering from the second 
pyrotechnic invasion of the Pacific 
Coast by an “eastern” brewer in 
the last six months. 

Latest “eastern” (actually mid- 
western) sensation is Theo. Hamm | 
Brewing Co., St. Paul, which re- 
cently completed a $1,000,000 de- 
but for Coast-brewed Hamm's 
beer. The Hamm’s kick-off suc- 
ceeded by only a month a similar- 
ly spectacular one for Liebmann 
Breweries’ Rheingold (AA, June 7, 
July 14). In both cases, the beach- 
heads seem to have been estab- 
lished. 

Neither Hamm nor its agency, 
Campbell-Mithun, Minneapolis, 
are yet ready to cite sales figures 
on their five-month-old venture in 
selling Hamm's new Coast-brewed 
beer. And it will take six more 
months to find out exactly where 
Hamm’s has landed in the Far 
West, Herbert A. Goodwin, the 
brewery’s western division man- 
ager, believes. 

At present, however, the situa- 
tion is this: Hamm Brewing is 


Burnett Snags 
Marlboro in 
East Coast Raid 


New York, Nov. 16—The Leo 
Burnett Co—a Chicago agency 
that has been beating Madison 
Ave. shops to some sizable East 
Coast advertisers—has_ been 
named to handle Marlboro cigarets 
for Philip Morris & Co., New 
York. 

Mr. Burnett, who told AA today 
that Marlboro is “the first New 
York based cigaret company that 
has ever crossed the Alleghenies 
for advertising services,” regards 
the move as “significant of new 
patterns developing in the cigaret 
industry.” It is still too early to 
evaluate what these new patterns 
are likely to be, according to Mr. 
Burnett. 


= It may also be significant, Mr. 
Burnett intimated, that adver- 
tisers are seeking something more 
than the established Madison Ave. 
perspective. He mentioned Camp- 
bell Soup Co., Camden, N. J.; the 
Tea Council, New York; the Chas. 
Pfizer Co., Brooklyn chemical 
manufacturer, and Sugar Infor- 
mation Inc., New York, as having 
moved their accounts to Chicago 
and the Burnett agency. 

The Marlboro account will be 
serviced out of Chicago, but the 
agency’s New York and Hollywood 
offices will “supplement” the ser- 
vices of the Chicago office, prima- 
rily in tv production. 


= Marlboro, currently being intro-| 
duced as a filtered king-size in| 
Dallas and Ft. Worth, Providence, | 
Rochester and Denver, plans to go 
national within 12 months. | 

One surprise in the Marlboro-| 
to-Burnett move was the fact 
that David Lyon, v.p. at Cecil &| 
Presbrey, was not geing along with 
the account, which he has been 


handling. He is the son of Alfred| MULTIPLE TESTIMONY— 
E. Lyon, board chairman of Philip| testimonial co-op ads Jewel Food Stores used in t) 


i first of its three Thursday splashes in the Chica, 


Morris & Co. 


Commuter on an important mission 
from the land of sky bine waters 


COMMUTER—This page _ featuring 

Hamm’s President Figge was one 

of the pre-introduction ads in the 
beer’s West Coast invasion. 


selling all it can produce in its 
new 600,000 bbl. San Francisco 
plant, and it has attained the No. 
1 or No. 2 spot in some markets. 
Average sales are “just a bit bet- 
ter” than original (high) esti- 
mates, according to Al Whitman, 
exec. v.p. of Campbell-Mithun. 
And brewer and agency are now 
waiting to see if repeat sales hold 
that high level. 


s The promising initial sales, re- 
sulting from what Hamm’s presi- 
dent, William C. Figge, termed “a 
top-notch job” of promotion, have 
been made as the brewery made 
its entry into northern California, 
Los Angeles, Oregon, Washington 
and Nevada markets and parts of 
Idaho. This_ distribution was 
worked out between late June, 
when the Coast brewery opened, 
and the end of September—though 


direct preparation went on for al 


year before that. 

Hamm had decided, after care- 
ful research, to become a volume 
brand on the Coast. That decision 
called for a retail price competi- 
tive with the California beers, in 
spite of the fact that Hamm’s sur- 


veys showed that Coast beer 
drinkers are willing to pay more 
for “eastern” beers. 


Although it had sold some beer 
in those areas before from its St. 
(Continued on Page 86) 


las hearing examiners issued de-| 


| 
P| Under 


Examiners Ask FTC 
to Drop Complaints 


Against Margarine 


| WasHINGTON, Nov. 18—The Fed- 
/eral Trade Commission’s efforts 
'to police margarine advertising 
‘ran into serious difficulties today 


|cisions proposing to drop cases 
' which the commission had lodged 
|against Blanton Co., St. Louis, 
‘maker of Creamo, and Reddi- 
| Spred Corp., Philadelphia, maker 
of Reddi-Spred. 
legislation adopted in 
| 1950, when federal margarine tax 
| laws were repealed, the commis- 
|sion has taken the position that 
| margarine manufacturers cannot 
|use trade names or advertising 
materials which imply that their 
|spreads contain dairy products. 
But today, FTC hearing exam- 
iner Everett 
that Creamo actually 
substantial quantities of skim 
milk and U. S. standard cream, 
and that the company is entitled 
to advertise that its product con- 
tains milk and cream. 


contains 


= In a separate case, Examiner 
Abner E. Lipscomb held that 
Reddi-Spred actually contains 


butter and that the company has 
a right to say truthfully that its 
product contains butter. He said 
Reddi-Spred’s ads could not be 
misleading because the word 
“oleomargarine” was 
ously displayed in them. 

Last August, Mr. Haycraft is- 
sued a proposal to dismiss a com- 
plaint which FTC had _ issued 
against advertising of E. F. Drew 
& Co., New York and Boonton, 
N. J., for Farm Queen margar- 
ine. In this decision, he pointed 
out that tke word “farm” does not 
necessarily suggest a dairy. He 
also agreed that the principal in- 
gredients of margarine are grown 
on the farm. 

In its fight to retain the name 
“Creamo,” Blanton Co. pointed 
out that it has marketed margarine 


‘that the product contains 5% 
light cream and that it is “blended 
‘with sweet fresh cream.” 

The three decisions 
‘final unless they are reversed 
by the full commission. 


Smith Names Mabuchi V. P. 

| D.C. Smith Inc., New York, has 
appointed Kenneth K. Mabuchi 
v.p. in charge of the agency’s in- 
dustrial division. Mr. Mabuchi for- 
merly was engineering project di- 
rector of technical literature at) 
Miles-Samuelson Inc. 


F. Haycraft ruled) 


conspicu- | 


under this name for more than 50) 
years. Its advertising also stated) 


become | 
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LOOK AT IT THIS WAY ---- 
Some of the smartest drinkers 
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TWO WAY-—Barton Distilling Co., 
Chicago, is running this ad in a 
test in Cleveland. Ads run alter- 
nately in vertical and horizontal 
position, can be read either way. 
Byer & Bowman, Columbus, is 
handling Ohio campaigns for Ken- 
tucky Gentleman and Colonel Lee, 
Kentucky bourbons. 


Offer Is ‘Free’ 
If Buyer Knows 
Conditions—FTC 


WASHINGTON, Nov. 18—The Fed- 
|eral Trade Commission today dis- 
missed its complaint against Cadil- 
lac Publishing Co., New York. The 
complaint charged deceptive use 
of the word “free” in advertising. 

The case was one of a number 
of book club complaints brought 
several years ago under a policy 
which prevented advertisers from 
using the term “free” if the recipi- 
ent was required to buy something 
in order to obtain the “free’’ mer- 
chandise. 

In September, 1953, however, 
FTC modified its stand on “free.” 
It decided that the term could be 
used if the conditions of the offer 
were fully explained. At the time, 
FTC also said merchandise sold 
under such an offer must be of- 
fered at the ordinary price. 

FTC’s announcement today said 
Cadillac’s use of “free” is con- 
sistent with the principles adopted 
in September, 1953. 

a Industries to Adams 

Tunkl Industries Inc., Chicago, 
‘has appointed A. D. Adams Ad- 
vertising, New York, to handle 
| advertising, merchandising and 
publicity for its line of Vidonair 
tv antennas. 


“I Buy Dennis Boned Chicken 
at My Jewel Food Store” 
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€ at my Jewel Food Store” 
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Here are six of the 33 100-li: 


“I Buy Chinn Beauty Chop Suey 
Vegetables at my Jewel Food Store” 
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Jim Young Says... 


Ad Industry Ills 
Arise in Over-All 
Economic Pattern 


NEw York, Nov. 17—Most criti- 
cism of advertising today, whether 
‘the critics know it or not, is di- 
\rected against “an infectious ail- 
‘ment, like athlete’s foot, which 
might be called copywriter strain,” 
James Webb Young, senior con- 
sultant at J. Walter Thompson Co., 
told the Advertising Council here 
today. 

For the first time in its 12 years 
of operation, the council held an 
all-day session at which members 
reviewed the major public service 
campaigns now on the docket, 
heard presentations of two pro- 
posed new campaigns and pre- 
sented its first annual award for 
public service. The award went to 
Charles E. Wilson, chairman of 
the executive committee of W. R. 
Grace & Co. 

Speaking at the luncheon ses- 
sion, Mr. Young discussed ‘‘What 
It Means to Do Good Through Ad- 
vei.ising,” discussing the indus- 
try’s alleged evils and the “inevi- 
table relationship of these to our 
unique American brand of capital- 
ism.” 


@ Directing attention to a recent- 
ly published book called “People 
of Plenty,” by David M. Potter, co- 
professcr of American history at 
Yale University, Mr. Young said 
the book represents the first time 
a “front rank scholar” has viewed 


‘}advertising as “the greatest single 


means of mass cornmunication and 
persuasion which the world has 
ever seen.” 

Commenting on criticism of ad- 
vertising, Mr. Young emphasized 
that this is not against “literal dis- 
honesty in advertising, now so rare 
as to be microscopic,” but rather 
against what he termed ‘“copy- 
writer strain.”’” Among its symp- 
toms, he said, are: 

“First, noise, in type and on the 
air; 

“Second, the manufacture and 

(Continued on Page 53) 


Deadline in Package 
Design Competition 
Is Changed to Dec. 11 


New YorK, Nov. 17—An in- 
creasing number of requests for 
time extensions beyond the orig- 
inal deadline of Nov. 22 for en- 
tries in the Package Designers 
Council’s 1954 packaging competi- 
tion has produced a new deadline: 
Dec. 11. 

Alan Berni, chairman of the 
awards committee, said that time 
extension requests from manu- 
facturers, package suppliers and 
designers indicate that many com- 
panies currently are preparing 
new or modernized packages for 
their products. 

Packages must be expressed or 
mailed on or before Dec. 11 to 
the PDC headquarters, 66 W. 38th 
St., New York. They must be ac- 
companied by an entrance fee of 
|$5.50 plus the following informa- 
}tion: brand and product name; 
| date first marketed; name, address 
and nature of business of the 
company or individual making the 
entry; name and address of prod- 
(uct manufacturer; name and ad- 
dress of package designer; name 
and address of suppliers of pack- 


a ~— ——elheeeee aging materials and type of con- 
a he hte 3 
a> ea + em = — tainer (metal, glass, plastic, 
| paperboard, et 
e Daily News. The 100 testimonials are in addition to ° Winsers” fs be announced 
e the chain’s regular grocery spreads. (See story of Feb. 9 at a luncheon and recep- 
10 the barrage-type campaign on Page 59.) tion in the Hotel Plaza. 
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BPA Foresees Year 
of Growth Ahead for 
Circulations Audit 


NEw York, Nov. 17—Business 
Publications Audit of Circulation 
has “a grand opportunity” to es- 
tablish itself as the audit service 
within the next few years, G. Ken- 
neth Thornton, its retiring presi- 
dent, told BPA’s 23rd annual busi- 
ness meeting here today. 

Mr. Thornton, who is director of 
advertising, Scovill Mfg. Co., Wa- 
terbury, Conn., said that selected 
qualified circulation is the only 
true measure of a business paper’s 
effectiveness, and that the broad- 
ened auditing program that BPA 
has adopted this year puts it in 
position to move rapidly ahead. 
He cited the adoption of Form B, 
on which publications may present 
audited circulation reports of both 
controlled and paid distribution, 


as one of the outstanding achieve-_ 


ments of the past year. 


# Following a unanimous vote to 
change the organization’s by-laws, 
Adin L. Davis, who has been exec. 
v.p. and managing director of the 
group since 1950, was chosen to fill 
the new post of president and man- 
aging director by the new board of 
directors. The offices until now 
titled president and v.p. were 
changed to chairman of the board 
and vice-chairman of the board by 
the same by-law amendments. 
Arthur A. Kron, exec. v.p., Goth- 
am Advertising Co., New York, 
and Joseph F. Hobbins, advertis- 
ing manager, Anaconda Copper 
Mining Co., New York, were chos- 
en to fill these new posts, while 
Albert Carroll, advertising man- 
(Continued on Page 91) 


SEASONAL—This is an example of 
the artwork to be 
Hartog calendar. 


Cheesecake Appeal 
Forces Agency into 
Calendar Business 


Los ANGELES, Nov. 16—As a re- 
sult of the interest in the cheese- 
cake art used in its trade ads for 
Hartog of California (AA, Sept. 
20), Carson-Roberts, Los Angeles 
agency, is going into the calendar 
business, 

The agency has announced that 
in answer to “unseasonable de-| 
mand” it will publish a 1955 cal-| 
endar featuring the Hartog girls, 
to sell for $2. 

The calendar will contain exact 
reproductions of the full-page ads 
appearing monthly in Men’s Wear 
magazine. Delivery is promised in 
early December. 

The agency reports it has re- 
ceived more than 1,000 requests 
for copies of the ad series. Har- 
tog’s president, Hank Daniels, 
credits the campaign with adding | 
some 700 new accounts, an in-| 


distribution. 


used in the. 


| 


PREVIEW—Employes of the Ross Roy Inc. Detroit office were given 

an advance showing of the new 1955 line of Chrysler Corp. cars, 

with Ross Roy (left, front, with notebook in hand) as the host. The 

event is part of an employe relations program to show the cars to 

those employes who normally would not see them in their workaday 
duties. 


-Revitalized Radio, TV Promotion Groups Ready... 


Radio Ad Bureau New TV Bureau 
Organizes, Sets Will Emphasize 
Promotion Plans Research: Treyz 


New York, Nov. 17—The Radio| NEw York, Nov. 19—Oliver 
Advertising Bureau will have Treyz is still looking for a place to 
$720,000 to devote to selling | house and a staff to man the new 
radio during 1955. 'Television Bureau of Advertising. 

This budget, as well as the new, But Mr. Treyz, who was selected 
name, was approved here yester- | from a raft of candidates to head 
day by the board of directors of the new tv promotion organization, 
‘the old Broadcast Advertising has definite ideas about where the 
Bureau. The new name becomes bureau is going. 
official Jan. 1. | He thinks a fast start for TVBA, 

Kevin Sweeney, president of) which is now signing up members, 

the radio promotion bureau, said is very important at this time 
the additional funds will be used| when the advertisers’ “natural re- 
to produce (1) more personalized action to an emotional buy” is be- 
station service, (2) more specific | ginning to set in. 
“how to use” information for RAB; To counteract this and keep the 
‘members, (3) more research to sales booming, Mr. Treyz plans to 
show what radio has to offer and provide the sponsor with ample 
| (4) more presentations to national research to show how well video 
advertisers. stacks up as a scientific buy. 

The bureau also is pitching for | 


| 
| 


| 


| 


| 


more station members and expects s One such contemplated project. 
to have the budget up to around would cover the sudsless detergent | 


$800,000 before summer. field, which All has put in such a 
| Next year sales clinics will be! jather. 


‘held at least once in 76 cities) “We want to know how many 


and at least twice in 26 cities. A|/homes have automatic washing 
total of 68 cities have been lined | machines and where they are in 
up for joint station presentations |yeference to our medium,” Mr. 
| (by all oy member a 'Treyz told ADVERTISING AGE. “We 
‘casters in Je aren) to non-radio- |" (Continued on Page 6) 
Some $50,000 was allocated to 
defray a portion of the cost of Predict Near-Record 


one or several major research jobs 


similar to the recently completed ae 
ARF-Politz Paper Output in ‘54 


study of household 


its traditional 


|/mame on the club’s roster galley 
|proofs. Malen, who had been on 


The Casual Sell... 


| turned. 


came in, discovered her dues had 


Cars Are New, but Not 


Salesmen’s 


Order Takers Seem to 
Predominate on Auto 
Row, AA Reporters Find 


New Yorx, Nov. 18—This was. 
a big automotive week in New), 
York, as Chrysler, Cadillac and| 
Buick wheeled into town with 
their new models. 

Dealer showrooms were fes- 
tooned with banners, their win- 
dows plastered’ with _ stickers. 
Newspaper ads—both’ those 
placed by the auto makers and 
those by dealers—were whipping 
up interest. Magazines breaking 
this week were loaded with copy. 

But as near as AA could deter- 
mine, automobile salesmen are 
still apathetic. 


# Along Broadway in the 50s and 
60s, new and used car dealers 
crowd each other like rabbits in 
a warren. On the day AA’s re- 
porter visited seven showrooms in 
the area, salesmen generally were 
torpid although most of them ob- 
served the perfunctory duty of 
asking the prospect if he would 
like their card, in case he re- 


At Burke Oldsmobile, a sales- 
man roused himself off his elbow, 
which was resting on a car fender, 
just long enough to deliver mono- 
syllabic answers to the prospect’s 
questions, never once volunteer- 
ing any information. He offered 
“about $600” for the prospect’s 
1951 Plymouth Cranbrook, which 
he twice referred to as a “Ply- 
mouth Rambler.” 

At Harvey A. Turhure, one of 
New York’s largest Chrysler- 
Plymouth dealerships, a group of 
salesmen was huddled around 
several newspaper proofs of the 
new Chrysler, coming out this, 


Techniques 


| week. One detached himself and 


told the prospect that he could 
buy one of the several '54 models 


,on the floor—a Chrysler Windsor 
,_—for about $2,000 and his car. 


es “I'd like to make you a good 
deal but I’m not worried about 
selling this car,” said the sales- 
man. “It'll be worth $100 more 
a month from now. Someone al- 
ways comes in and says, ‘I like 
the old model better.’ ” The sales- 
man was quite enthusiastic about 
the ’°55 Chrysler and showed sev- 
eral of the ad proofs to AA’s 
reporter. 

“Coming Nov. 19,” said a win- 
dow streamer in the showroom 
of Monarch Buick Co., Buick’s 
largest dealership. The reference 
was to the new Buick, scheduled 
for introduction in four days. The 
showroom, however, was filled 
with a representative selection of 
1955 models. 

“We had to have something on 
the floor,” a salesman said, ex- 
plaining that there were no new 
54s in stock. Asked the price of 
the cheapest model the salesman 
said he didn’t know yet. 

“Could you stop by on Wednes- 
day and I’ll quote you the price,” 
he said. “Here’s my card.” 

AA’s shopper got the best offer 
of the day for his Plymouth at 
Nash Broadway Corp., where the 
salesman said he would give $1,100 
for the car toward the purchase 
of a $2,300 four-door ’54 Rambler. 
He offered a ’54 air-conditioned 
Rambler hardtop for $950 and the 
Plymouth. 


s “Plymouth gets more for its 
cars because of those television 
stories. The American people al- 


(Continued on Page 90) 


Stag Advertising Club 


Suffers Scare, 


as Pretty Man-Huntress Nearly Joins 


MINNEAPOLIS, Nov. 17—Even a! 
pretty face can’t move the Min- | 
neapolis Advertising Club from| 
“for men only” 
policy. 

But Robin Lord, a very femi- 
nine copywriter for Knox Reeves 
Advertising, gave precedent quite 
a jolt recently. 

She almost had her membership | 
card when Gordon Malen, club} 
secretary-treasurer, spotted her 


vacation when her application! 


and automobile radio sets. This 
was jointly financed by BAB and 
the four radio networks. Details of 
this project will be announced 
later. 

Joseph E. Baudino, exec. v.p. 
of Westinghouse Broadcasting Co., 
was named chairman of the board. 
Kenyon Brown, KWFT, Wichita 
Falls, was appointed to head the 
executive committee. John  S. 
Hayes, WTOP, Washington, is the 
new finance committee chairman. 


McLean to Needham, Louis 


Needham, Louis & Brorby of 
Canada Ltd., Toronto, has ap- 


|pointed Bruce McLean, formerly 


advertising manager of Yardley 


|of London (Canada) Ltd., an ac- 


count executive. 


Hamilton Gear to Tandy 


Hamilton Gear & Machine Co., 
Toronto, has named Tandy Ad- 
vertising Agency, 


Toronto, to) 
crease of approximately 40% in | handle its advertising. Advertis- | 91.8% in comparison with 93.4% 
|ing formerly was handled direct. in '53 for the same period. 


New York, Nov. 16—Production 
of paper and paperboard for 1954 
is expected to total 26,300,000 tons, 
second best year in the industry’s 
history. This is less than 1% under 
production for the record year of 
1953. 

These figures were released here 
today by E. W. Tinker, executive 
secretary of the American Paper 
& Pulp Assn. 

Over-all production for the first 
nine months of this year was 
19,675,000 tons. In view of indi- 
cations of improving business 
conditions, Mr. Tinker said, 


production can be reasonably ex- 
pected to equal production for the 
last quarter of 1953. 

At the end of the quarter paper 
production was running approxi- 
mately 1.5% ahead of last year’s 
nine-month period, while paper- 
board production was 3.2% less. 
Ratio of production to capacity 
for the year, through October, was 


fourth-quarter paper and board) 


|been paid and accepted and de- 
posited in the club’s bank account. 

Only the formality of approval 
by the board of directors remained 
when Malen, who admits he acted 
with extreme reluctance, came to 
the defense of the 500-odd male 
members. 


Robin Lord 


membership to men. 

Malen, after his conference with 
Miss Lord, acknowledged that per- 
haps the club’s directors should 
consider the matter of women 
members. Miss Lord agreed. 


a “The Minneapolis Advertising 
Club is for men,” he told Miss 
Lord. 

To which she replied with femi- 
nine directness, “I know. That’s/and see how far it would go.” 
why I joined.” Miss Lord, who has been with 

In spite of that exchange, Malen | Knox Reeves for two years, is a 
finally managed to return her | Phi Beta Kappa graduate of the 
membership application and a University of California. She for- 
check for her dues. merly directed public relations for 

Although admitting her move |a Catholic hospital group in Brook- 
was partially a tongue-in-cheek |lyn, was sales promotion manager 
rib of the club, Miss Lord pointed | for Matt-O-Graph, New York di- 
out that she is a former member rect mail firm, and an account 
of the New York Ad Club and sees /woman for Nottingham & Phaneuf, 
no reason why she should be ex-| New York public relations firm. 
cluded from the Minneapolis| She also has been an actress in 
group. After all, she argued, the Hollywood and on New York stage, 
‘club’s by-laws do not limit its' television and radio. 


s “Because of my name, I have 
regularly received meeting notices 
and invitations to join the club,” 
she said. “I just decided to accept 
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Hennock Blasts FCC 
OK of VHF Satellite 


(Continued from Page 1) 
of KPRC-TV. 
In the past, she said, FCC re- 
jected applications from stations 
that proposed to accept all pro- 


grams offered by a network. In| 


this case, she says, the commission 
approves an arrangement which 
leaves the Lufkin station no con- 
trol over its programming. 


FCC OKAYS SECOND 

HOUSTON TV OUTLET 
WASHINGTON, Nov. 18—The Fed- 

eral Communications Commission 


today cleared the way for Hous-| 


TV) for permission to begin! 
operations on Channel 13. In au- 
thorizing KTRK-TV to start, FCC 
‘brushed aside the objections of 7 
KGUL-TV, Galveston, which hoped 8 
‘to keep KTRK-TV off the air!” 
until FCC gives final approval to ~ 
its plan to shift its Channel 11 
transmitter to a point where it 
will also serve the Houston area.| ~ 
FCC agreed, however, to begin| 
hearings next week on KGUL- 
TV’s application to shift. | 

Since 1949, KPRC-TV, Channel | 
2, has been Houston’s only com-| 
mercial station. The area also has | |” 
a non-commercial station on ™ 
Channel 8. 


HENRY W. FRIER |) s been appointed 
a v.p. of Grant Adventising, De- 
troit, and an account executive on 


‘Stanley Lindh Joins Graham 
Stanley B. Lindh has been ap- 


Advertising Age, November 22, 1954 


charge on forthcoming ratings 
evaluation ill founded and “of 
a personal nature” Page 1) 


eee ee 


|Los Angeles admen aren’t sure of | 


what will result from their ad 
blasting house agencies and now 
wonder if they have added fuel | 
to the federal probe of adver-| 


ee 


the $1,000,000 debut drive put 
on by “eastern” brewer Theo. 
Hamm 


Leo Burnett Co. steals Madison 


Highlights of the Week’s News 


|ARF calls C. E. Hooper’s “bias” 


that it is putting the girls in a 
calendar Page 3 
In. Minneapolis, beautiful Robin 
Lord almost broke into the ex- 
clusive “men only” advertising 
club Page 3 
Friendlier FTC attitude toward ad 
vertising appears to offer ad- 
vantages, but haste will best be 
made slowly or censorship may 
creep in, comments AA in an 
editorial Page 12 
Rotisserie hassle heats up when 
Marlun Mfg. Co. decides to 
scrap its old line and bring out 


9660664666665 64 60.9 6 


ton to get its second commercial pointed to the client service staff 
tv station. It then agreed to speed |of Hugh H. Graham & Associates, 
up hearings on a proposal which | New Britain, Conn. Mr. Lindh for- 
may bring a third commercial | merly was an account director 
service into the area. with Wendell C. Galloway Indus- 

The second commercial service /trial Advertising, Rockford, IIl., 
became possible when FCC ap-/and sales promotion manager of 
proved a request by Houston Con- ‘the Atkins Saw division of Borg- 
solidated Television Co. (KTRK- | Warner Corp., Indianapolis. 


the Dodge pass: ger car account. 
Mr. Frier was jormerly a v.p. of 
Foote, Cone & Belding, New York. 
He also has been an account execu- 
tive with J. Sterling Getchell in 
Detroit on the DeSoto account and 
assistant ad manager for the De- 
Soto division of Chrysler Corp. 


Ave.’s thunder in capturing the 
Marlboro cigaret account. Page 2 
Margarine may get off the hook, 
with the Federal Trade Com- 
mission finding it hard to “po- 
lice’ margarine ads ....Page 2 
Both radio and tv promotion were 
active this week with BAB 
changing its name to Radio Ad- 


a bigger model backed by a 
bigger ad budget and a new 
ROE 55.8 o55 255 4ae ans 
Hertz system hikes its budget 20% 
to spend $1,200,000 to promote 
rental automobiles, with its 
member companies scheduled to 
spend another $2,400,000. Page 24 


Cost-per-1,000 comparisons are 


1,310,000 


IOWA PEOPLE 


read... LHE 


DES MOINES SUNDAY 
REGISTER 


(more than 500,000 copies) 


and what a market for your products! 


They marry—80% 
They own their own homes—70% 


And 70% are busy raising families of three 
or more members! 


- . . as reported by the Advertising Research Foundation in its first 
statewide audience study of 14 Sunday newspapers circulating in Iowa. 


THE DES MOINES SUNDAY REGISTER, 


... an ‘“‘A” Schedule Newspaper in an “A-1"’ Market 
Gardner Cowles, President 


Represented by: 


Scolaro, Meeker & Scott——New York, Chicago, Detroit, Philadelphia 


Doyle & 


Hawley—Los Angeles and San Francisco 


| Obituaries 


vertising Bureau and Television | 
Advertising Bureau setting up) 
house 


Hartog is so impressed with re-. 
sults from its “cheesecake” ads 


REGULAR 
Advertising Market Place... .99 


ee 


Coming Conventions ........ 34 
Creative Man’s Corner...... 64 
Department Store Sales...... 74 
eee 12 
Getting Personal ............ 32 


Looking at Radio & Television 63 
Looking at Retail Ads 


éena-64 


“meaningless, treacherous” and 
“loaded with fallacious think- 
ing,” BofA’s field director, Allen 
Sikes, tells Connecticut ad- 
DN 8.45045i0 0 ec so Rar Page 30 


FEATURES 
On the Merchandising Front. .64 


Photographic Review........ 60 
Pre@uction Tite...........805 66 
ME SII ikke 6 va eke ata 12 
Salesense in Ads............ 63 
This Week in Washington... .40 
Voice of the Advertiser...... 68 
What They’re Saying........ 12 
You Ought to Know.......... 79 


“This is the size we sell in the 
Growing Greensboro Market 


FAST-GROWING APPETITES are an important part of 
your selling target in the Greensboro ABC Retail Trading 
Area—but the big hunger isn’t for food alone! .. . Reliable 


sales figures* show that the G 


rowing Greensboro Market ac- 


counts for 1/5 of North Carolina’s annual sales in furniture, 
autos, drugs, general merchandise, hardware, lumber, gasoline, 
apparel, jewelry—and, of course, total retail sales... All 
along the line the sales story in the Growing Greensboro 
Market is simply this: people in the Growing Greensboro 


Market have the money to buy 
to do is make them want what 


what they want—all you have 
you sell... Biggest and best 


sales tool for this job is the 100,000 daily circulation of the 
GREENSBORO NEWS and RECORD... . 


Only medium with dominant coverage in the Growing Greensboro 
Market and with selling influence in over half of North Carolina! 


*Sales Management Figures 


* GREENSBORO, NORTH CAROLINA 
° Represented by Jann & Kelley, Inc. 
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HIGHES | 


s IN ALL DAILY JN 


DAILY AVERAGE 


Circulation of the Chicago Daily 
News for October, 1954, was 589,509, 
19,960 higher than for October, 1953, 
and the highest month of all the 946 
months (nearly 79 years) in which 


this newspaper has been published. 


(Saturday average circulation of the Chi- 
cago Daily News for October, 1954, was 
587,657, 32,118 higher than for October, 
1953, and the highest October Satur- 
day average in this newspaper's history.) 
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To increase the impact of your advertising dollars, se 
the most powerful selling combination in America .. 


NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


Do you know thot... 


E§ You can reach over 32 million U. S. homes with a 
1000 line newspaper ad printed in one color and black 
for less than Y2¢ per family. 


1 In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 
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New TV Bureau 
Will Emphasize 
Research: Treyz 


(Continued from Page 3) 


| 
| 
| 


'the companies which have steered 
‘clear of the medium. “In the in- 
surance field Prudential is the 
only big company using tv,” Mr. 
Kies said. This is a situation the 
‘bureau intends to help the tele- 
,casters correct by arming them 
|with background research. 

Here again, Mr. Treyz, who for 
years was the top research execu- 
tive at American Broadcasting 


think we'll find a real bias in Co., stresses the young-family plus 
favor of television because so Of video. 
many of the younger families— | 


“About 75% of the younger fam- 


those with tv sets—also have the ilies with kids own tv sets, against 
machines. We also think we'll find about 50% of the country’s grand- 
these homes doing a lot more parents,” he pointed out. He thinks 
viewing, particularly in the day-|this fact makes tv’s potentialities 
‘time, than the homes without the for insurance advertisers too ob- 


| automatic washers. 


vious to need documentation, but 


“When we know to what extent | ‘he intends to document them. 


and when these families watch tv, | 


we'll be ready to go to the sudsless | | ® Motivation 


studies also are 


detergent makers with a_ story planned, with special attention 
showing what video has to offer given to showing the ‘advantages 
and outlining the relative merits of salesmanship in person on tv 
of network and spot campaigns| over salesmanship in print.” 


| (without taking the side of either) 
on a cost per thousand basis.” 


Asked if he will trek around the 
country holding clinics like the 


TVBA’s sights are already set on| Radio Advertising Bureau execs., 


Mr. Treyz said he didn’t know yet. 
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m™ GENERAL 
™ = MERCHANDISE 
STORE SALES 


THE MOST 
IMPORTANT CORNER 


-* THE U.S.A. 


Bae 
SAN DIEGO 
CALIFORNIA 


saRihe ss stsis~as--0casic sears” “ 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


ba, San Biego | Hnion 


Roach TRIBUNE 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 


Providence, R. |. . . 
Salt Lake City, Utah . 
Oklahoma City, Okla. 
Syracuse,N. YY... . 
Nashville, Tenn. . . 
Des Moines, lowa . . 


. . «$65,641,000 
59,278,000 


|. . 59,262,000 
. . . 51,357,000 
. . . 48,307,000 


. 47,483,000 


SAN DIEGO, California $68, 582,000 


The most effective way to tap San 
Diego's tremendous buying power-— is 
with the “saturation” coverage of the 
San Diego Union and Evening Tribune. 


“For the time being at least, we 
/will concentrate on a few projects. 
We will use the rifle rather than 
the shotgun technique,” he added. 

The 36-year-old TVBA presi- 
dent, who was director of the ra- 
dio network of ABC before his 
appointment by the bureau, has 
been assured of a budget of $400,- 
000 for the first year. If the mem- 
bership campaign goes as well as 
anticipated, he will have more 
than that. 


/@ A great many tv station men 
have been convinced for some 
time that now is the hour for stra- 
tegic selling in television. Mr. 
Treyz points out that television is 
| getting only about 10¢ out of every 
‘advertising dollar spent in the U. 
|S., while newspapers get 33¢. 

| TVBA/’s initial staff will include 
a director of station relations, di- 
‘rector of national sales (network), 
posseedio of spot sales, director of 
local sales, research director and 
{public relations director. 

| Membership dues for stations 
|will be half of the quarter-hour 
|local rate per month. Multiple sta- 
'tion owners get discounts ranging 
‘up to 25% for five-station owners. 
|The membership committee is 
‘headed by L. H. Rogers II, of 
| WSAZ-TV, Huntington, W. Va. 


Canfield Named to Assist 
Firms Exhibiting Overseas 

Don D. Canfield has been ap- 
pointed a consultant with the U.S. 
Department of Commerce for the 
department’s newly-announced 
program of encouraging American 
firms to participate in internation- 
al trade fairs. Mr. Canfield will 
'make his headquarters in the de- 
partment’s New York field office 
and will be available to firms 
planning to exhibit overseas. 

Mr. Canfield, who has previous- 
ly served the department as a 
trade fair consultant, is a former 
v.y. of Industrial Displays Inc. and 
a former president of the Exhibit 
Producers & Designers Assn. 


Seeds Did Reynolds Metals 
‘Best ‘54° TV Commercial 

' In a picture page showing the 
‘Eye & Ear Man’s choice of the 
“Best 54 TV Commercials” (AA, 
Nov. 15), AA erred in attributing 
lcommercials for Reynolds Metals 
(Corp. to Clinton E. Frank Inc., 
| Chicago. 

| The commercials shown were 
prepared by Russel M. Seeds Co. 
\Frank succeeded Seeds on Rey- 
nolds’ tv advertising in October. 


Guild Films to Move 

Guild Films Co., tv producer- 
‘distributor, will move to larger 
quarters at 460 Park Ave., New 
York, by mid-January. The com- 
pany’s staff has been augmented 
to handle its expanding list of 
shows. 
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T| VD. Many magazines are read 


thoroughly by only a few people. A few 
magazines are flipped through by a lot 
of people. But one magazine is read 
intensively by millions of people —The 
Saturday Evening Post. To them it is the 
magazine. They give it their full attention 
week after week. And they look to it for 


the finest products just as they do for 


“se 


the finest serials, —ore — 
PO weit 2 an Caran of te uneien | 


7 \ 
November 20, 1954 - 13¢ FOR THE SOVIETS 1 


Stories and articles. 
The Post gets to the 


heart of America. 


A CURTIS MAGAZINE 
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Top Executives at 
Biow Shifted in 
Reorganization 


New York, Nov. 18—The reor- 
ganization of Biow Co. as Biow- 
Beirn-Toigo, to be sealed by an 
official mame-change Jan. 1, 
moved a step closer this week. 

John Toigo was named exec. 
v.p. of the agency, in charge of 
creative work. He will also head 


a new plans group. 


' Robert Bragarnick, previously a_ 


v.p., has been named a senior v.p. 

In the course of the week, res- 
ignations of Sam M. Sutter, v.p. 
in charge of Biow’s creative de- 


partment, and Ben Alcock, also a ae 


v.p. and associate creative head, 
were announced—both effective 
Jan. 1. Mr. Sutter had been Biow’s 


copy chief; under the new system, | 


copy group heads would report 
direct to Mr. Toigo. Mr. Alcock 
had been tv commercial depart- 
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(Continued from Page 1) 
NRHA plans to pay a return visit 
with evidence and ask him what 
he plans to do about it. 

Mr. Mueller pointed out that the 
association has plenty of pressure 
to apply, since many of these 129 
manufacturers do a_ substantial 
portion of their business through 
small hardware stores. Seventy- 
three per cent of the association’s 
stores are in towns of less than 
25,000 population. 


= He said manufacturers are being 
shown results of the recent poll of 
5,103 hardware stores. The survey 
resulted in a 90%-plus vote in 
favor of fair trade. On the ques- 
tion, “What do you do when an 
item is sold through a discount 
house in your area?” 26% of the 
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Hardware Dealers Get Tough with 
‘Manufacturers Who Dodge Fair Trade 


dealers said they discontinue the 
line and 15% said they deempha- 
size the item. 

Mr. Mueller said a survey asked 
dealers to list manufacturers who 
tney think are doing the best job 
of enforcement on fair trade. 

Results were as follows: 

i. Only 10 firms were listed by 
more than 50 dealers. 

2. Only four firms—Sunbeam, 
General Electric, Revere and 
Corning Glass—were listed by 
more than 150 dealers. 

3. Sunbeam got the top number 
of mentions, being named by 51% 
of the respondents. 


= Mr. Mueller said he doesn’t be- 
lieve it is the government’s job to 
enforce fair trade. He declared 
that it is squarely up to the manu- 
facturers and he asserted that com- 
panies that are unwilling to 
enforce their stated fair trade pol- 
icies should get out of fair trade 
entirely. 

Mr. Mueller said he knows of 
fair-trade manufacturers “who 
haven’t spent a penny in the 
courts” enforcing their policies. He 
charged that the fair-trade manu- 
|facturer who refuses to support his 
lregular dealer is equivalent to a 
| manufacturer “shipping a_ toaster 
without a heating element.” 

Asked whether the fair trade 
fight should be taken to the con- 
;sumer, Mr. Mueller said he thought 
it is too complex a job to sell this 
“package of economics” to the 
public. He said it would have to 
be fought out in the trade. 

He said the hardware association 
stands ready to assist any manu- 
facturer in enforcing fair trade. In 
cases where a_ price-cutter is 
brought to court, the association 
will file an amicus curiae brief to 
back up the manufacturer, he said. 


FAIR TRADE CHIEF 
WARNS MANUFACTURERS 

New York, Nov. 19—John W. 
Anderson, president of the Amer- 
ican Fair Trade Council, has 
warned manufacturers who don't 
support fair trade that retailers 
can always close out accounts. 

Mr. Anderson told the annual 
meeting of the council last week 
that there are some manufacturers 
who “pretend to fair trade their 
products with no sure intent to do 
so—merely for the deceptive 
aroma of respectability that might 
‘be created artificially by such 
pretense.” 

Mr. Anderson, who was re- 
elected president of the council 
at the meeting, added: 

“But let it be said of fair trade, 
without fail, that each wholesaler 
and retailer in America has always 
the privilege of closing out his in- 
ventory of any product whatsoever 
and discontinuing its sale.... 
Withdraw independent smaller 
retailer support from any product 
and it soon loses the prestige by 
which consumers may be enticed 
to walk into the web of the cut- 
price spider.” 


Steamship Line to Larrabee 

Larrabee Associates, Washing- 
'ton, has been appointed to handle 
‘advertising for Caribbean-Atlan- 
| tic Line and more than 100 travel 
|agents handling reservations for 
'the company. The new steamship 
company has offices in San Fran- 
cisco, New York, Miami and Wash- 
ington. 


TV Bureau Dues Higher 

Television stations contemplat- 
ing joining the new Television 
Bureau of Advertising should plan 
on monthly dues equivalent to 
their highest quarter hour rate— 
and not half of that figure, as in- 
| dicated in story on Page 6. 
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AVERAGE ABC CIRCULAIION 
FOR SIX MONTHS ENDING 
MARCH 31, 1954 


Orsee, 


Sea Ob a 
- -. 
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The Fort Worth Star-Telegram 
has long been a leader 
im newspaper circulation in Texas 


This leadership continues to grow, and as it does more readers become prospective 
customers for advertised products. 


Since the ABC Publishers Statement for September 30, 1953, the circulation of the 
Daily Star-Telegram (morning and evening combined) has increased 4,811. During 


the same period Sunday circulation has increased 10,258. Latest figures based on 
ABC Publisher’s Statement for March 31, 1954. 


It is easy to understand why the circulation of the Star-Telegram has continued to 
mark up substantial increases in both Daily and Sunday circulation when you realize 
that the Fort Worth Market has shown outstanding growth in population. Sales 
Management estimates that 2,008,400 people live within the Fort Worth market. 
Of this number 458,300 reside in the Metropolitan area. 


The Fort Worth Star-Telegram is an influencing factor in the minds of these people. 
They look to the Star-Telegram for news and your advertised products. 


a AMON G. CARTER, Publisher i 
AMON G. CARTER, JR., President and National Advi . 


-ForT WoRTH STAR-TELEGRAM 


FORT WORTH 


“Where the West Begins” 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums...“Just a Good Newspaper” 
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tA ing Inter 


Q: When everyt. ing else is going 
up in price, how i: it that you can give 
more for the dollar? 


A: The answer is very simple. Each 
year circulation has gone up because 
more and more of America’s high- 
income people of importance find that 
“U.S. News & World Report” gives them 
the essential news. This is the news which 
affects their business plans and personal 
living. And with each increase in cir- 
culation rate base, the rate per page per 
thousand has gone down. This is in 


NOW MORE THAN 700,000 NET PAID 
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keeping with sound publishing tradition. 
As a result, the advertiser in 

“U.S. News & World Report” gets 65% 

more circulation per ad dollar in 1955 

than in 1947 when circulation was about 

half what it is today. 

Companies who demand more from 
their advertising dollars than ever before 
are putting those dollars to work in 
“U.S. News & World Report,” where pre- 
mium coverage of best prospects is not 
premium priced. 


A market not duplicated 
by any other news magazine 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
offices in Boston, Philadelphia, 

Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, and Washington. 


CIRCULATION 
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A Friendlier FTC 


The most notable event at the annual meeting of the Assn. of Na- 
tional Advertisers in New York a week ago was the presentation of 
the Federal Trade Commission’s new plan to cooperate in a friendly 
way with advertisers. 

The FTC and the ANA, as well as various other advertising or- 
ganizations, have been conferring for several years in an effort to 
work out a plan whereby the advertising watchdog functions of the 
federal agency might be performed with less fanfare and more mu- 
tual cooperation. At the ANA meeting Charles E. Grandey, director 
of FTC’s bureau of consultation, spelled out the organization’s will- 
ingness to go along on this basis. 

Heretofore, the FTC has insisted, as have most other federal agen- 
cies, that they cannot give advance consultation and advice on ac- 
tions of advertisers, since such advance consultation might be in- 
terpreted as censorship. Hence, an advertiser has been almost entirely 
on his own in trying to determine what would abide by the law and 
FTC regulations, and what would not. The only way to find out was 
to use the advertising, and then wait to see if the FTC would act 
against it. 

Now FTC indicates that it is willing to discuss certain broad gen- 
eral types of content in advertising in advance, particularly with 
industry groups, in an effort to set up standards of advertising proce- 
dure which are mutually agreeable to advertisers and to the govern- 
ment agency, and thus provide a clearer indication of what may be 
said in advertising and what may not. 

The advantages are apparent. If this type of cooperation works, it 
can save a good deal of time and a great many headaches for all 
concerned. Advertisers will be reasonably sure of their ground, and 
the number of citations by FTC of advertising matter should be re- 
duced, and the number of cease and desist orders also reduced. 

Both FTC and the advertising organizations involved deserve the 
thanks of the advertising field for the cooperative spirit in which 
these discussions have been carried forward, and for the progress 
which has been made to date. The bugaboo of censorship cannot be 
entirely forgotten, however. Any attempt to determine in advance, by 
code or otherwise, what is legal and what is not has an inherent ele- 
ment of censorship in it, since there will inevitably be instances in 
which the FTC must make decisions based on its own interpretation 
of the law and administrative rulings. 

As a result, we hope both the FTC and the advertising organiza- 
tions and industries involved will make haste slowly, and weigh all 
the pros and cons carefully before finally committing themselves. 
There is a great deal at stake here, and it will be better to delay final 
decisions for a while than to make them before all the implications 
have been completely and carefully explored. 


On Magazine Production Costs 


The decision of the Reader’s Digest to take advertising is an un- 
usually interesting example of the manner in which magazine pro- 
duction costs have risen. It is obvious that the Reader’s Digest took 
the step because higher postal rates, higher printing and paper costs, 
and continually rising costs in other areas, make it increasingly dif- 
ficult—if not impossible—for readers to pay the full cost of the 
printed matter they receive. 

Even though Reader’s Digest has by far the largest circulation ever 
attained by any publication (if we except those magazines distrib- 
uted with newspapers), it could not continue to meet its costs without 
an assist from the advertising fraternity. 

This is something which deserves a good deal of pondering by 
many classes in the population, and especially by the postal authori- 
ties and the members of Congress who are concerned with postal 
rates for publications of this type. It indicates at least one thing: that 
if postal rates get very much higher, postal volume is going to decline 
because a number of magazines will be forced out of business. 


igre Aye a 


Advertising Age, November 22, 1954 


“He says surveys be blasted and who cares what 130,000 representative women 
say. Nobody asked his wife.’ 


What They 


‘re Saying 


Let's See How It Works 

There are two especially con- 
structive things the administra- 
tors of big business can do by 
way of contributing to the educa- 
tion of us all as to how big busi- 
ness operates, and why, and with 
what results. 

The first is an obvious course 
of action, and can be disposed of 
quickly. That is for large corpora- 
tions to contribute to the finan- 
cing of painstaking studies by 
social scientists into the nature 
and functioning of large corpora- 
tions. A number of large corpo- 
rations are doing just that al- 
ready... 

The second thing they can do by 
way of contributing to the edu- 
cation of us all in the realities 
of big business is to make many, 
many opportunities available to 
educators and others to come into 
their organizations to see for 
themselves what a big business 
really looks like and how it 


really works... 


—J. D. Glover, “The Attack on Big 
Business,” Division of Research, 
Harvard Business School, reported in 
“Harvard Business Review,” No- 
vember-December issue. 


Decries Attack 
On Cooperatives 

My attention has been called to 
an article appearing in the Daily 
News Nov. 2. This article is an 
account of a speech made to the 
Daughters of the American Rev- 
olution in Kenosha by a Chicago 
stock company insurance man 
who, for many years, has engaged 
in a personal campaign against 
mutual insurance companies and 
has now broadened his attacks to 
include all kinds of cooperative 
and mutual enterprises. This man 
in his speech called cooperatives 
“A Road to Communism.” 

Nothing could be further from 
the truth than a statement of that 
kind. The fact is that cooperatives 
cannot exist in a country that has 
a Communist government. 


Cooperatives, by their very na- 
ture, have got to be free, volun-| 


Some 12,000,000 American fam- 
ilies, including three fourths of 
all the farmers in this country, 
have invested their money, or- 
ganized their own private busi- 
nesses, and solved many economic 
problems by their own efforts and 
at the risk of their own money 
as a direct alternative to govern- 
ment action. 

Communism means that the 
government runs everything. Co- 
operatives mean that the people in 
voluntary groups do just the op- 
posite of that—namely, work out 
the answer to their own problems. 

Cooperatives in the U. S. stand 
for the right and opportunity of 
all people in our great democratic 
society to participate and to have 
a stake in our free economic in- 
stitutions. If this is “bad and 
communistic, then a good many 
miliion people have been mis- 
understanding, through the years, 
what America stands for. 


—Jerry Voorhis, executive director, 
Cooperative League of the U. S. A.,, 
Chicago, in Letters to the Editor, Chi- 
cago Daily News. 


Great Expectations 

Business is gradually getting 
better. Expectation of improve- 
ment is more general, and more 
in evidence so far, than improve- 
ment itself. 

Things look better to more 
people. This is not quite the same 


as being better, but it is a favor-| 


able development. The state of 
mind of large groups of people is 
in itself an important economic 
fact, as Eugene Meyer of the 
Federal Reserve Board once point- 
ed out... 


—Business Highlights, in the No- 
vember issue of “Progressive 
Grocer.” 


The Extremes 

Man has come up from the dark, 
Punic ages into the age of radio, 
television, horror stories, weird 
writings, drawings, movies and the 
A-bomb, leading him backward 
again into putrescence of mind and 
actions. Only the purblind don’t 


tary, privately-owned institutions. realize the direct connection of all 


The only difference between co- this filth flooding the country. We 
operatives and other types of busi- just have to hope it won’t lead to 
nesses is that more people are|@n extreme puritanical censorship 
owners and take the responsibili- | ©T- 


= : —Letter in “Opinion of the People,” 
ties of ownership in cooperatives. Chicago Sun-Times. 


Rough Proofs 


Safeway says it has no objection 
to promotions carried on directly 
between manufacturer and con- 
sumer, requiring no action by the 
retailer. 

With no action by the retailer, 
the premotion ain’t. 


Ambrosia Brewing Co. is adver- 
tising Nectar beer, and possibly 
the latter is the premium product 
because the Olympians rate it as 
containing more than the usual 
ambrosial alcoholie content. 


It may be a case of gilding the 
lily if too much of Bing Crosby’s 
nightly stint on CBS Radio is to 
be taken up by all of those expen- 
sive guest stars. 


After reading the Creative Man’s 
enthusiastic endorsement of the 
copy of the Jack Daniel Distillery, 
Rough Proofs recommends that he 
try for size Bob Ingersoll’s im- 
mortal tribute to spiritus frumenti. 


Since Media Records, as the Los 
Angeles Times points out, measures 
news content as well as ads, the 
reports of that august statistical 
organization should have intense 
interest for editors as well as or- 
der chasers. 


The stock market zoomed up so 
fast after the election that either 
the financial wiseacres were re- 
lieved that the Democrats didn’t 
do better, or convinced that they 
would start blowing up the infla- 
tion balloon shortly after Jan. 1. 


Brian MacCabe contributed an 
article to the first issue of Lon- 
don’s Advertising Review on the 
subject, “The Future of Adver- 
tising.” 

He may have used a crystal ball 
that looked very much like a tele- 
vision screen. 


“The ARF study comes at an 
opportune time, for the differences 
in ratings have become acute,” 
reports the world’s greatest adver- 
tising journal. 

When the battle over it starts, 
the McCarthy censure debate will 
seem like a meeting of the Ladies’ 
Aid Society. 


“No new advertising medium,” 
says Ed Gerbic, “has ever de- 
stroyed an old one.” 

But sky writers have made it 
pretty hard for the dirigibles to 
maintain their rates. 


Researchers pointed out, Pierre 
Martineau reported, that Chicago 
has the biggest Catholic popula- 
tion in the country, and thus helped 
sell space to seafood packers. 

Sounds like a fish story. 


Harlow Curtice predicted, for the 
benefit of NBC’s television audi- 
ence, that the industry would sell 
5,800,000 automobiles next year, 
and media men figuring unit ad- 


vertising allotments cheered. 
Copy Cus. 
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For countless thousands of families in Dela- 
ware Valley, U.S.A., shopping begins over 
steaming cups of breakfast coffee. Their invari- 
able shopping guide is THE INQUIRER. 
Bargains are noted . . . brands are picked... 
and soon busy merchants are satisfying the 
demands of Inquirer readers. 


The Philadelphia Anguirer 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


Reader loyalty to THE INQUIRER—and its 
advertisers—has made THE INQUIRER Phil- 
adelphia’s FIRST newspaper. FIRST in national 
advertising, retail advertising, classified advertis- 
ing and total advertising. To reach shoppers in 


Delaware Valley; to make them reach for 
your brand, schedule THE INQUIRER first. 


The Voice of Delaware Valley, U.S. A. 


West Coast Representatives: 


DETROIT SAN FRANCISCO 


GEORGE S. DIX 
Penobscot Bidg. 
Woodward 5-7260 


155 Montgomery St. 
Garfield 1-7946 


FITZPATRICK ASSOCIATES 


Greater dollar volume 
for stores in 


DELAWARE VALLEY, U.S.A. 


Sales per family in Delaware 
Valley's general merchandise 
stores (and that includes 
department stores) are 

19% higher than the 

national family average. 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
1127 Wilshire Boulevard 
Michigan 0259 
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In more and more client-agency huddles, decision-makers are 


OLD O 


Super Anahist and its agency, Ted Bates & Company 


are sold on Spot as a basic advertising medium! 


If your product has peak selling periods, like Super 
Anahist, Spot broadcasting should be your medium, too. 
Super Anahist’s entire advertising budget goes into Spot 
..- both radio and television...and, after only two years 
on the market, it is now the nation’s fastest growing 
cold remedy. 

Your advertising agency can show you how Spot 
broadcasting, used as a major advertising medium sea- 
sonally or throughout the year, can fill your particular 
selling needs. 

With Spot, you can support your salesmen sectionally 


as well as seasonally...market by market, according to 


your estimates of sales potential. And only Spot broad- 
casting allows you to adjust your long-range promotion 
plans to last minute selling conditions, quickly and 
economically. 

In 11 major markets...rich markets that account for 
almost half the nation’s retail sales... NBC Spot Sales 
represents top radio and television stations. Why not find 
out how Spot in these markets can work for you as it does 
for Super Anahist and thousands of other successful 
advertisers. 

More top-level executives are sold on Spot because 


more products are sold on Spot... 


... and some Spots are better than others 


NBC 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N.Y. 


Chicago 
Los Angeles 


Detroit 


Charlotte* 


Cleveland Washington San Francisco 


Atlanta* Dallas* 


*Bomar Lowrance Associates 


©1954 BY NATIONAL BROADCASTING COMPANY, INC. 


representing RADIO STATIONS: 


WRCA New York 
WMAQ Chicago 
KNBC San Francisco 
KSD _ St. Louis 


WRC ‘Pashington, D. C. 
WTAM Cleveland 
WAVE Louisville 
KGU = Honolulu, Hawaii 


representing TELEVISION STATIONS: 


WRCA-TV New York WNBK Cleveland 

WNBQ Chicago KPTV Portland, Ore. 

KRCA Los Angeles WAVE.TY Louisville 

KSD-TV _ St. Louis WRGB Schenectady-Albany-Troy 
WRC-TV PWashington, D.C. 


KONA-TYV Honolulu, Hawaii 
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MAC DONALD DUNBAR, 
Media Group Supervisor, 
Ted Bates & Company (left) 


J.S. HEWITT, 
Executive V. P. 
Anahist Co., Inc. 


Cc, Le MAG NELLY. 
Account Executive, 


Ted Bates & Company 


PHOTO BY ROBERT FRANK 
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Detroit 


Gray Adds Kilgore to Name 


|gore. Robert E. Kilgore, who be- 


Charles M. Gray & Associates, comes exec. v.p., was formerly an 


industrial agency, 


has account executive and v.p. with 
changed its name to Gray & Kil-' the agency. 
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Broiler Maker 
Moves to Sear 
Feuding Rivals 


New York, Nov. 16—While two | 
leading rotisserie manufacturers | 
are locked in litigation (AA, Nov. 
8), a third has scrapped all of its) 
former models ond reentered the | 
market with a king-size rotisserie 
and a new advertising campaign. 

Marlun Mfg. Co., which claims | 
to be the oldest maker of broilers | 
and rotisseries, recently brought) 
out its big new Black Angus model, | 
which it says is 37% larger than 
competitive rotisseries, with a) 
broiling area of 208 sq. in. Its list | 
price is $79.95. Production of all | 
other models of the Black Angus | 
line has been stopped, and the) 


‘company is concentrating on this | 
|/model only. 


| 


‘each other for trade libel and un- 


Advertising Age, November 22, 1954 


Marlun has moved its advertis- | 
ing account from Harold M. 
Mitchell Inc. to the Zlowe Co., | 
which formerly serviced the Broil- 
Quik line made by Peerless Elec- 
tric Inc. 

Peerless and Roto-Broil Corp. 
(handled by Product Services) 
recently filed law suits against 


fair competition, which have still 
to be tried, and both have launched 
new advertising campaigns (AA, 
Nov. 8). 


# In the meantime, Marlun has 
quietly gone to work to win deal- 
ers’ favor by a series of page ads 
in Retailing Daily, emphasizing 
that dealers are making money on 
the new Black Angus because (1) 
it is being sold to all dealers at the 
same price, (2) the markup is 50%, 
(3) there is one model only—few- 
er inventory headaches and less 
confusion for the public and (4) 
the larger capacity of the new 
broiler offers more value and less 
competition. 


STARS ALL WEEK! 


Over the weekend, she’s queen of the team. Everyone’s favorite, 
indulged and adored. At home with her family, she’s the 
heart of the action... Saturdays, Sundays, every day of the week! 


For, like all teen-age girls (they’re 7,720,000 strong) 
she stars in the kitchen, shines as a hostess. And in matters of 


spending, for herself and her family—her power’s enormous! 


No news to smart advertisers, who find that it pays 


10.5% 


+ 13.4% 


+2.3% 
+ 7.0% 


to court teen-age girls where they look the most, ave 
moved to buy the most—in SEVENTEEN. How about you? 


seventeen sells! , 


The one magazine that dominates 
the fast-growing market of teen-age girls. 
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STANLEY LEIPZIG has been appointed 
sales promotion director of Cov- 
ington Fabrics, New York, where 
he will be responsible for adver- 
tising, public relations and publi- 


city. Mr. Leipzig formerly was 

a v.p. of Store Events, New York 

organization which directs special 
events and sales promotion. 


Starting this week, Marlun will 
use 35 tv spots weekly on both 
WABC-TV and WABD, in the New 
York metropolitan area. 

In December, full pages will be 
used by Marlun in the New York 
Times and New York World-Tele- 
gram & Sun. Other newspapers in 
the metropolitan market will be 
used cooperatively with dealers. 
Reprints of the ads will be avail- 
able for use as point of sale and 
direct mail pieces by dealers. 

Early next year Black Angus 
will be advertised nationally in 
consumer magazines and newspa- 
pers and on tv. Co-op advertising 
is expected to be stepped up, also 
nationally. 


e The current New York market 
advertising is regarded as a pilot 
campaign. The response of dealers 
has been “very gratifying,” a 
spokesman for the company told 
AA. Sales this month have more 
than doubled, not only in New 
York, but in major metropolitan 
markets throughout the country. 
The company expects that its 1954 
sales will top $3,000,000. It is cur- 
rently spending about $500,000 for 
advertising, about half of it co-op 
advertising with dealers. 

“We are feeling our way,” the 
Marlun spokesman said, “by re- 
establishing sound basic merchan- 
dising policies, giving dealers 
strong support refusing to cut 
prices. We don’t expect to capture 
the market, but we do expect to 
get back all of the business that we 
lost when we took time out to re- 
tool and simplify our product line.” 


Gannett Group Buys 
‘Niagara Falls Gazette’ 

The Niagara Falls Gazette has 
been sold for a reported $2,500,000 
to Frank E. Gannett, president of 
the Gannett Newspaper Group, 
which now includes 23 papers. An 
evening newspaper, the Gazette, 
the only daily in Niagara Falls, has 
a circulation of 35,000. 

Sale of the paper was based on 
an agreement between Mr. Gan- 
nett and Alanson C. Deuel, presi- 
dent and publisher of the Gazette, 
a short time before his death Oct. 
19 (AA, Oct. 25). The Gazette’s 
affiliated radio station, WHLD, is 
peing acquired by Earl C. Hull, 
who has managed it for a num- 
ber of years. 


Wen Names Swofford 

Wen Products Inc., Chicago 
maker of electric soldering guns 
and electric sanders, has appointed 
Hugh Swofford & Associates Inc., 
New York, to handle its public re- 
lations and publicity. 


WCAN-TV Raises Rates 

WCAN-TV, Milwaukee CBS af- 
filiate, has raised its one-hour class 
A rate from $500 to $600. The sta- 
tion reports that it now has 400,000 
u.h.f. converted sets within its cov- 
erage area. 
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EVERYTHING IMPORTANT IN OIL will be the unique province 
of Petroleum Week. This new communication service will keep 
men who matter posted on every phase of the oil industry —by 
giving the big picture fast, by filling in important details too... 
through an important new technique of writing for variable-speed reading. 
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Oil is a fabulous business—colossal, and still growing. 
Its gain in volume of output in the next two decades 
will outstrip even the amazing growth of the last quar- 
ter century. Its technology progresses so fast that gal- 
loping obsolescence is a state of normalcy. Oil has 
molded the American way of life, created empires, 
determined the course of at least one World War. 


Oil men learn fast, think fast, act fast. Theirs is a 
world whose tempo quickens daily. Within their own 
realm, these men—the men who really matter through- 
out the oil business—need a communications service 
totally different from that now provided either by pe- 
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troleum publications or by the general business press. 


They need a cross-communication service that briefs 
the reader on everything important that happens to 
or in the oil industry—every segment of the industry, 
not just his specialty alone. This need goes far beyond 
spot news reporting, beyond analysis of trends, beyond 
coverage of technology, yet it includes all of these. 

This information must be presented so a reader can 
hit all the high spots in a matter of minutes—then 
focus his attention and find all significant details too. 


Impossible? We don’t think so. The story on the next 
two pages tells why. 
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...@ totally new publication, a 
totally new concept of writing for 
busy readers, enters the business 
press. 


Petroleum Week's assignment is to meet 
two big needs shown in our research... 


. . « 1—For a truly industry-wide and 
industry-deep publication covering sig- 
nificant developments in all segments 
of the oil industry — with the facts tech- 
nically correct but interpreted into plain 
English for broad usage throughout the 
industry. 


. . . 2—For a publication that can be read 
efficiently, at high speed, by busy men 
in an industry deluged by a mass of 
communications. 


YOUR 1955 BUDGET WILL MAKE YOUR AD- 
VERTISING DOLLAR WORK HARDER IF IT 
INCLUDES AN APPROPRIATION FOR PE- 
TROLEUM WEEK. Pilot issues are being 
printed now... regular publication will start 
in July. Be sure to capitalize on the intense 
interest this new magazine will arouse 
throughout the oil industry! 
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< How we plan to serve Need 


No.1—for a truly all-industry 
publication : | 


There are many oil publications serv- 
ing specialized branches. We publish 
some of them ourselves. They have im- 
portant roles to play. But the industry 
tells us that no one is providing vital 
information about all branches—pro- 
duction, refining, transportation, mar- 
keting—that is written in terms that 
are clear to oil men who are not spe- 
cialists in the branches the information 
comes from. 


Oil is an industry of intense specialties. 
It is segmented and technical. But it is 
an interdependent, integrated indus- 
try—even outside the “‘integrated 
companies.” Basic developments in 
one segment are of great importance 
in other segments. 


Because of its specialization, the oil 
industry presents great difficulties in 
cross-communication among the spe- 
cialists—and between the specialists 
and the general management. Yet in 
this fast-moving industry such cross- 
communication is vital. 


This is a challenge that we will meet 
as we work with the oil industry to de- 
sign Petroleum Week. We will report 
and interpret important information from 
any specialized branch—no matter how tech- 
nical—so it can be read with understanding 
by (1) specialists in all branches, (2) gen- 
eral management men, and (3) men who are 
moving ahead, wherever they may now be in 
their compames. 


| < >How we meet Need No. 2 


—for an efficient-to-read 
publication : 


A revolution is going on in communi- 
cations. It has been provoked by the 
growing complexity of our life—by the 
need for more and speedier informa- 
tion—and by the vast growth of com- 
munication facilities. 


An important phase of this revolution 
is in reading. Our children are being 
taught to read differently—to read si- 


PETROLEUM WEEK 


lently for comprehension with speed, 
not just orally with good enunciation 
and expression as we were. Thousands 
of businessmen are taking courses in- 
side and outside their companies—and 
reading some of the many new books 
on the market—to learn how to keep 
up with the printed and typewritten 
material that they should read. 


One of the keys to more efficient 
reading is a technique that might be 
called variable-speed reading. You 
do not pore over every word and every 
line at the same rate. You find ways to 
recognize the “‘high spots” —and you 
discover that they stick in your mind 
much better than if you had not sought 
them out as “high spots,” but had 
merely read them along with the sur- 
rounding mass of details or supporting 
facts. 


To put it another way, you scan your 
reading material rapidly to discover 
the main points, the big ideas. You 
“shift gears” to read the details closely 
only when they are particularly im- 
portant to you as an enlargement on 
the main point. Tests show that those 
who develop the ability to read this 
way gain more than speed; they also 


improve their skill in catching and re- 
membering the main points of what 
they read, and the useful details as well. 


Now, we are learning that as publishers 
we can help our readers acquire and 
apply this skill. Petroleum Week is the 
first publication we know of that is being 
designed from the start aound the require- 
ments of the new art of variable-speed, more 
efficient reading. By the use of bold-face 
and other “display” type for all the 
high spots or main ideas—and only for 
them—we are building “signals” into 
our articles to call attention to the key 
facts. The reader then can quickly find 
the high spots. It may be that he is 
looking for nothing else; if so, he can 
find them with no waste time—and he 
can be sure he has seen them all. In 
many cases he’ll want détails; in such 
cases he is guided to the detail by the 
main-point “‘signals.” 

In effect, we are developing a way to 
write and print Petroleum Week for 
variable-speed readership—so that you 
can read it with maximum efficiency 
without waste time. We invite you to 
ask our representative to show you ex- 
amples of this type of writing. We think 
you'll see quickly what we mean. 


€> 


FAST YET EFFICIENT COMMUNICATIONS 
THROUGH VARIABLE-SPEED READING 


“Cut the copy!” What advertising man hasn’t been badgered by 
this command? “Keep it short and punchy—yet pack in all the 
facts!” The Petroleum Week technique provides an answer to this 
vital communication problem. 


Variable-speed reading makes it possible to get a broad picture 
fast... then come back, so to speak, and fill in the details. 


Writing for variable-speed reading is a technique all its own. (Try 
it some time.) You have to do more than just be clear, complete, 
concise. You flag all the high spots—and only the high spots—and present 
them in the sequence easiest to follow, which means knowing your 
subject and your reader pretty thoroughly. 


An example of what we're talking about is this very spread. We'd 
like to know what you think of it. Even better, see how variable-speed 
reading works page after page in Petroleum Week. You can get a 
pilot issue from the McGraw-Hill office nearest you. 


330 West 42nd Street, New York 36, N.Y. 


A McGRAW-HILL 
PUBLICATION 
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Toy Promotion Set 

The American summer toy pro- 
motion in 1955 will run in the 
June issue of Parents’, according 
to David L. Rand of Grey Adver- 
tising. Open only to members of 


the Toy Manufacturers of the 
U.S.A., the promotion will be 
highlighted by a comprehensive 
advance merchandising program 
on behalf of participating manu- 
facturers. The Christian Science 


To move 

warehouse inventory 
in the Quad-Cities 
advertise where 57% 
of Quad-Citians live: 
Rock Island, Moline 


and East Moline. 
They read these newspapers: 


oe oe oe oe 


Zhe MOLINE Diigeaded 
Zhe ROCK ISLAND 7¥egues 


MOVING DISPLAY—Warner S. Shelly, president of N. 
W. Ayer & Son, reinforced a speech he gave on bus- 
iness paper advertising before the New York Dotted 
Line Club (See Page 38) by having a moving dis- 


The display of 
Shelly saus. 


play of covers from the 101 business papers used by 
one of the agency’s clients brought into the meeting. 


covers is a quarter-mile long, Mr. 


Monitor will also carry the toy National Broadcasting Co. televi- 


/ads and they wil! be shown on the|sion network. 


She Would Sbeeel  faurnal is DIFFERENT 


who 


LOOKING FOR 


Here are 317,381 men 


demand it! 


The Wall Street Journal’s appeal to the energetic businessman is 
practically limitless. Its columns are loaded with information that 
keeps pace with his vigorous ambition to know more and grow 
bigger. From a busy day, he takes time to read the only national 
business daily. He’s never too busy for business. 


At $20 a year, he has “hired” the world’s largest business 
news-gathering staff. He has asked the largest private wire system 
maintained by a single publication to hum steadily with information 
gathered from everywhere. In 20 key cities, here and abroad, “his” 
147 staff reporters and editors sift, sort and summarize the 
important business happenings. He’s bound to get ahead in 
business because he’s well informed . . . informed first. . . 
and wants still more information. 


This is the businessman The Journal is designed to serve. 
With a circulation of 317,381, the National Business Daily 
surrounds your advertising with a content of vitality and usefulness. 
You can’t hope for a better reader than the active executive 


who always wants to know more. 


For full information call, wire or write: The Wall Street Journal, 
44 Broad Street, New York; 711 West Monroe Street, Chicago; 
911 Young Street, Dallas; 415 Bush Street, San Francisco. 


‘Sports Age’ Is 
Donnelley’s Sixth 
Business Paper 


New York, Nov. 17—Purchase 
of Sports Age, business magazine 
covering sports equipment, has 
been announced by the trade pa- 
pers division of Reuben H. Don- 
nelley Corp. 

Established in 1938 by Andrew 
Geyer Inc. and published for the 
|past 16 years by that company, 
Sports Age becomes the sixth 
|/member of the Donnelley business 
/paper group. Others published by 
‘Donnelley Corp. are National 
Cleaner & Dyer, Starchroom Laun- 
dry Journal, Ice Cream Trade 
_Journal, National Rug Cleaner and 
|Oriental Rug Magazine. 

Acquisition of Sports Age by 
Donnelley Corp. follows extensive 
investigation of the growth op- 
portunities available in the field of 
sports and recreation and of the 
‘need for greater merchandising 
'and information service at the 
business paper level. 
|@ The first issue published under 
|F. B. Wintersteen, general man- 
|ager, will be January, 1955. His 
plans for Sports Age include (1) 
immediate conversion to standard 
| size format, (2) revised and great- 
‘ly enlarged editorial content and 

(3) application of advanced tech- 
niques of editorial presentation de- 
|signed to facilitate readership and 
‘improve advertising effectiveness. 
| John Zervas, editor, and Nicholas 
|G. Hock, advertising manager, 
move from Geyer to Donnelley 
vith Sports Age. They will con- 
'tinue in their former capacities. 
‘William S. Crompton, for many 
‘years an advertising manager with 
'Donnelley, has been appointed di- 
rector. Membership in Audit Bu- 
‘reau of Circulations and Associated 
| Business Publications, with which 
‘the other Donnelley papers also 
are affiliated, will be continued. 
Bernard P. Gallagher acted as ne- 
'_gotiator in the transaction. 


MOVING? 


Don’t forget 


to send us 
of Address 
your Change 


Three or more weeks notice 
‘in advance is perfect! 


Write: Circulation Dep'’t., 
Advertising Age, 
Chicago 11, Ill. 


200 E. Illinois St., 
Be sure to give OLD 
As Well As NEW Address! 
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es, Virginia, there 1s 
a Santa Claus for 


advertising men, too 


And if your daddy is an advertising man, Vifginia, or an advertiser, there’s 
nothing better you can give him for Christmas than this tip: “Put The New York 


f& 9 


Times Magazine on your magazine schedules for 1955. 


He'll love you for it. Just as he’ll love The New York Times Magazine. 
Advertisers who use it always do. That’s because advertisers like to sell, and 
The Times Magazine sells like mad. It’s a Christmas gift for advertisers 
that pays off 52 times a year. 


You see, instead of sneaking down chimneys only once a year, The Times 
Magazine comes right in the front door every week of the year. Comes in with 
The New York Times, America’s Biggest Sunday Advertising Medium... right into 
more than 1,200,000 homes, stores and offices all over the country. 


And it works both sides of the counter. Gets merchants to display what’s 
advertised in it — gets consumers to grab same. Works at surprisingly low cost for 
every kind of product or service — from baby pants to Chanel No. 5. 


Tell you what you do, Virginia. Just to be sure Daddy makes this a nice fat 
Christmas for you... get him to phone us for the facts about The New York Times 
Magazine. In New York, LAckawanna 4-1000; in Chicago, RAndolph 6-3300. 


Che New fork Cimes Magazine 


exclusively every week with The New York Times, America’s Biggest Sunday Advertising Medium 


Advertising offices also in Boston, Detroit, Miami, Los Angeles, San Francisco 


ONE OF THE TOP THREE IN 
U.S. CONSUMER MAGAZINES 


The New York Times Magazine ranks right 
along with Life and the Saturday Evening 
Post as one of America’s biggest magazine 
advertising mediums. In the first 10 months 
of this year, it is third—next to Life, first, 
and the Saturday Evening Post, second — 
in total advertising linage. 


Ba The New Hork Cimes 
Magazine 
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Hertz System Raises 
National Ad Budget 
20%, to $1,200,000 


Cuicaco, Nov. 16—A_ national 


Chicago, handles the account. 
Mr. Stedem said an additional 

/$2,400,000 will be spent by mem- 

bers of the system locally for 


newspaper advertising and promo- | 


'tion. The budget represents a 20% 
increase over 1954 expenditures. 


advertising budget for 1955 of $1,-. 


200,000 was set for the interna- 
tional Hertz Rent-A-Car System, 
the company announced today. 
Joseph J. Stedem, exec. v.p. and 
chairman of the advertising com- 
mittee, said that the committee 
approved the budget which put 
Hertz among American businesses 
investing more than $1,000,000 a 
year in national advertising. The 
Hertz System budget will again 
be allocated almost entirely to 
magazines. Campbell-Ewald Co., 


Central Changes Name; 
Adds Lawrence Plycraft 
_ Central Advertising Service, 
Boston, has changed its name to 
Parsons, Friedmann & Central. 
Robert F. Friedmann and Ray- 
mond E. Parsons are co-owners. 
Lawrence Pliycraft, Lawrence, 
Mass., has appointed Parsons, 
Friedmann & Central to handle its 
advertising. The company’s new 
line of Fiberglas boats will be pro- 
moted with advertising in trade 


‘and consumer publications and di- 
‘rect mail. 


charge of sales for Prockter Tele- 


‘New York, tv producer-distribu- 


Advertising Age, November 22, 1954 


Knoxville, Tenn., and the Bridge- 
port thermostat division, Bridge- 
port, Conn. The agency will 
continue to handle the Fielden in- 
strument division, Philadelphia. 
Arndt, Preston has appointed Roy 
C. Lochten media director, to serve 
‘on the agency’s operating commit- 
tee. 


Guild Films Names Reiner 
Manny Reiner, formerly v.p. in 


vision Enterprises, has been ap- 
pointed a v.p. of Guild Films Co., 


tor. He will work on a policy level, | 
with special attention to sales. At Elliot and Kaatz Join R&R 
the same time Joseph P. Smith,| Robert I. Elliot, formerly pro- 
sales manager of Guild Films, has motion copy chief of CBS Televi- 
been promoted to v-p. sion, has joined the New York 
creative staff of Ruthrauff & Ry- 
Arndt, Preston Adds Divisions an, and Stanford C. Kaatz, previ- 
Robertshaw-Fulton Controls Co., ously copy chief and tv director 
Greensburg, Pa., has appointed of O’Neil, Larson & McMahon, Chi- 
Arndt, Preston, Chapin, Lamb & cago, has joined the creative de- 


Keen, Philadelphia, to handle ad- partment of the agency’s Chicago” 


vertising for its Sylphon division, | office. 


nin TV 


THE CHRONICLE STATION, P. 0. BOX 12, HOUSTON 1, TEXAS 
HOUSTON CONSOLIDATED TELEVISION CO. 


The Houston story you know by 
now: how it doubles every 10 years, 


General Mgr., Willard E. Walbridge 
Commercial Mgr., Bill Bennett 
“- 


how it’s got a million people, how it’s 
far and away the biggest city in the 
booming South. 


What maybe you don’t know is this: 


That million has money . . . business 
is fine... the town’s still reaching and 
stretching and sprawling out onto the 
prairies, buying, buying, buying. 

The picture’s plain; the facts are 
famous. 


And full in the foreground of the 
picture is a rootin’, tootin’, shootin’ cat, 
the mascot of Channel 13, KTRK-TV. 
He’s a sure shot. 

Why so sure? —obvious: 

The ONLY prime time in Houston’s 
on ABC’s newest outlet, KTRK-TV, 
Channel 13, The Chronicle station. 
Availabilities are yours fast from 


BLAIR-TV or KTRK-TV. 


* The one thing we’re not sure 
of is how long the availabili- 
ties will last. Seems every 
time a KTRK-TV salesman 
makes a call, the prospect 
turns into an advertiser with 
the word “SURE!” We love 
the word, but we thought 
you ought to know. 


CHANNEL 13, BASIC ABC 


NATIONAL REPRESENTATIVES: 
BLAIR—TV, 150 E. 43rd St., New York 17, N. Y. 
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This Ciristmas give “our best to the family 
NEW RCAVICTOR TV 
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BEARDLESS SANTA—This color page 
| will appear in Life Nov. 29, part of 
_RCA Victor’s biggest Christmas ad 

drive. Kenyon & Eckhardt is han- 
| dling the campaign. 


RCA Victor 
Begins Heaviest 
Christmas Drive 


_ CAMDEN, N. J., Nov. 16—Build- 
_ing its promotion around a five- 
|page color gatefold scheduled for 
‘the Nov. 27 issue of The Saturday 
| Evening Post, RCA Victor current- 
ly is engaged in its most intensive 
Christmas ad campaign. 

_ The gatefold will be followed by 
/a color page in the Nov. 29 Life, 
with the same ad rescaled for The 
New Yorker and Sunset. 

These will be followed by a 
color spread in the Dec. 6 Life. 
| showing suggested tv receiver gifts 
/on oversized Santa Claus sleighs. 
“Santa” is portrayed as the father 
‘of a family of four. 

A similar ad, using the same 
|idea as the Life double-truck, is 
| scheduled for the December Better 
| Homes & Gardens. A special 45- 
'rpm ad has been made up in b&w 
|for the December issues of House 
| Beautiful and Parents’ Magazine. 
| The Christmas RCA Victor cam- 
paign actually started Nov. 1, with 
b&w pages in Look, National Geo- 
graphic, The New Yorker and 
SEP. These were designed as 
teasers for the Christmas drive. 


@ Space also has been scheduled 
in Army-wavy-Air Force Times, 
Ebony, Extension, Farm Journal, 
Progressive Farmer, Scholastic 
Magazines, This Week, Time and 
Town Journal. 

| RCA-sponsored ‘“‘Caesar’s Hour” 
| (NBC-TV) will be used to support 
‘the intensive magazine schedule. 
RCA also inserted special com- 
|mercials on a color spectacular it 
sponsored Nov. 15 on NBC-TV 
\for its line of Estate ranges. 
_Another color spectacular is sched- 
uled for Dec. 13 to help promote 
its line of tv receivers. 

A point of sale and direct mail 
merchandising kit, built around 
the national consumer ad cam- 
paign, is now being distributed to 
‘all RCA Victor distributors and 
dealers. 

Kenyon & Eckhardt is the agen- 
cy on the account. 


United Promotes Burke 

Warren Burke, formerly San 
Francisco district sales manager of 
United Air Lines, has been pro- 
moted to civic affairs manager and 
special assistant to the president, 
with full responsibility for 
United’s public relations work in 
northern California. 


William Haddon Named A. M. 

| William F. Haddon, formerly ad- 
vertising manager of General Met- 
als Corp., has been named adver- 
tising and sales promotion manager 
‘of Western Machinery Co., San 
Francisco. 


Ser ee eee Das = Ce a ae aie te CRS SE ah Gabe rar ake f Risdon) ae FOES s Bol / vy) : 3 “ ear rs - é + save ERP ih Uae Veo a RAS 4h ge 
¥ we aN ye id = 7 ee cs eee + atk iPae Pirad ‘ e's po " “* ate Se ad Me, Tope = ee 2 aia 
ites, . meh Aa agent ; oa ae’ PP ay i Oh Ee Suva Pek d Ov LIG h eee uaa it B tay aks ee oe thy es a ena ree ob cial le iia 5 oth a 2 BON pe es i es ey ihe oe hSap Va at rs ace APPS tones | ; ees Ie sae oie neh oe) 
Gd MeN CR Thy gk Ce ee a BS Ny os a Ree ear teh Ph Manage i nes ene Ee i UE Net ae a A Co ROMA Me ak Ne ata ae a 2 agence i ue AN eile | ene a tevmemh oSN oe Nia ge SP Ps 
i PM ay ee Se eT Aes Gee 3 yeety ‘ a EL aaah ld Pres OR a eek Late ‘ : te ee ae he si al ja ene Ee ete ye eee AREA, |. Gc Atane NE re ea Ae yt a seas St ret cre g Wee etek NTN. ges Pr ee Mala ie Lay ae re 
E . Hei eaes eee er ee ape CR Pe Seas fat oy tee: ‘ ; ae eae Spates re ey Sad sk Sa NS Pcaay SARE IGG i aa aa a A hice glint eNO a ae ak Ag eo te ere Ray irae 3 pt th APN we eS 
he Se, on i Rete . 2 my ... = . ay o Pa gee este A vl eas iia SS saan ts BEN : A ee sey Cai pane tee Me $e, Gigs ton ton a 
oo tae ‘ ’ t F ‘ a) " heii! 3 7 y i Saat Soe Pak th cae eri tr ee ea Dabs Sits pe 
oe eke 
a Ct ee 
be sees 
pe a 
Se 
: 
ae Pe 
: a ue — : ne we 
: eee 4 - = es : . ‘ mS re Ng ; 
Sp righ oS ematgeheg ae “4 
x amet : Ps Pe 
ee oe ‘ > 
: : ie ae 
re . . ¥ <a rms ve 
——— Po , : i 
os { : j 
eC : | 
> : 
sa i“ | 
3 ; ‘ — } 
© # by . 7 
4 i = . 3 
>» am 
ee 4 a % — - “ : H : 
ae i! : 
r: é se 
Sa ean Taree toes Be Seen See eae ae Scere” 
See Sea seen { 
ee a ee 
cers ren sss ne iwuee Uae hae oe a mee ene ecm anne ens ae 
oneie & ne BLA FaRN HeHeS Meee cere ceived ee 0 ee Mew Re las ene, mow i 
Se ee ee eee Re ees Se % 
Sateen Seer cee: Sees eee ; : y 
wan emawes Revces Et enone 
Sao Ss Tons. ~ RCA VICTOR 
pont yr pane > gv Ct oe 
i | ee 
of ¥ 
a a i 2 
: { = aa 
i ! net 
- 85) 
ai ' ee 
Ao 1 ves Mis 
aa ‘ ee 
in ‘ Perey 
; ‘ 
ch ‘s) ile 
sh a Se 
nS : see: 
7 i] Amero 
age , 1 Seas 
° ee 
oa , aie ay 
— Pa 
Ta t ae! 
cs a: : 
a O a 
oa D , ate 
o Ke { eS 
ed AS ed 
| ‘“ ae 
Ba ——— ae 
poke eS) j SVeme 
s ton 4 midi 8 
a , gg 
jes. 
oe \ a 
cate { 
4 
; 
a gg 
aes Pease 
: cE aoe ' ane 
' ‘Bea seed sain! ° ies 
: ei eda i = * 
i . ‘ . - / . 
tae epee Ee olay wut esi) 
Ta oh eae: Pan cae . a j ies 
e SR Se ee he “ eit 
sd Pte abs. <. Sap greeesS . a~- { 0 oy a 
‘ ; ee ee — .. os pa 
Be hg? — 
a “ ee Wr itlate ; 5 sg 
ee is hae : i 
Sa ee TT iehe: 
if Ame » fi ) ¥ CE aa 
sacs ” / Se Nd 
bed alae sa 
Mrs a eat ! Pe. 4 
nel Pa elai - ir 
; ws Gace sista 5 
a 4 vee Ce 
eee . / fi i r aa 
29 hae SWNaecekctlg 
Bey SO ale ay 
om ¢ ieee ee ' i hens, 
ie cere pt tige. os : “A f ne 
eae i Me ee Vat \ ia 
wees aie ses cen ‘; S z 4 Aa 
sit ee eee ae te — 
oF ‘ ar . is if : 
¥ ~ 
* i 1 é 
ae Mi nae gif es 
on ages ae thal a ey tn _—_—_ Lone 
mer Syke ee: i See en J Se 
t io Lc a a ge ae e 
| Sete age ir me ge Gate 
ses Cie ks su Vane ad, aes 
sili: ro ee ee 
Pe Tey, Te I + eiae 
amr: Lae ee Le 
nm oy ae < S eT ae 
ay eto ast ees 
eit x , r | ae 
ae < 4 cae. sean ge 
oe) , Res! 
tel —4 ~~ 4 * ‘ aa 
a ve aoe 
a Brg U eet 
* eg Ss : = 
& ._) < Y ” a i a “. =e 
wt te cae a ar 
el. See eo au a. ‘sation 
: % om Ms re bits 
ut ope ed Oa 
i= Pia en ieee” 7 oe 
ro Oa ie ade ome Tha Ng - pre 
(ade ane ait ae Bal ea 
a a oe ee ol Pe. ae 
os eae : mee ye Tae 
ane ; _ ae 
a ‘ Neamt for eS : “4 
aie ehh eae i 7 
ieee nes 
oe oes Say 
7 wie age: 
ss ie -—.  y 
tiene 3 M | Res te 
. r H aera = 
oa i ee 
: es. ae 
sole ae - ‘ Het eae 
ee a aaa 
i ak 1 Rett ine 
™ Se 
| >» eee 
sg 2 
nee ke. iG 
a sl = = 
cat scat 
ee | 
ee a 7 
moe re 
« ' r 
=p i ‘ . - sf ; ‘ 
re ; o : : an r 4 te es a 2 re 7 : She 
‘ RR gee “5 ee eee 5 i‘ ee ek ipa har ae : , < , ite aso : : 4 4 « ” Late fo wt i + , > . i “ ant ‘ , A oe 
‘te. Ea a BY om ty 4 7 Mi ‘ ‘i cae ieee a ee” re “ ees say pe + a 3 Fe ‘ z . 
Le : * a t . ie BA et ia wi P x Cor : 
sit “ re es ‘ Set gore : ; ae ‘ 
3 " ey a " Rs fee). ec ae Bewe Yn te Py eee 2 e : + as hee Oe Ge pena x * figs Pi ha ¥o$s 2 it eh A i g 2 J ots 
A J . ¥ rs a Cie, “ai tae er Rie ace, et ae . - ¢ Bow th y ‘ FF yah we ca Pipe ee. MDa b atten 6-2 yy iS eS LM * he ee aa wo ; 3 ‘ ; } : : , 3. Shenok, & 
Ye ew 7% tf ut 2 he et pe Be ee a 0 ely 2 ae d rate. mel eel cael i at aay ¥ eee wt ae" es mE A ad ” eh, ae ewe Ord be te " sai 2 of 


the 


Reader 


In this business, reader influence is a 
more precious jewel than numbers of 
circulation. What is influence? The 
hold a magazine has on its audience. 

At Fawcett, this influence has al- 
ways been magnetic. Copy by copy. 
more than 5% millions of copies of 
Fawcett magazines move off the news- 
stands each month. For this is one 
publisher who is dedicated to the 
newsdealer, and the tide of voluntary 
purchase. 

The reader steps up to a newsstand. 
He asks for his favorite Fawcett title. 
Or he doesn’t. Take it, or leave it. 


His Majesty: 


Here, the reader is king! 

What is the secret of such editorial 
vitality? Editors who are enthusiastic, 
experienced professionals. A sharp 
sense of timing. But more than this: 
Good authors like to write for Faw- 
cett. Here are some of them: Faith 
Baldwin, Margaret Culkin Banning, 
W. R. Burnett, James M. Cain, 
Erskine Caldwell, Taylor Caldwell, 
Ilka Chase, Paul Gallico, Ernest Hem- 
ingway, Fannie Hurst, MacKinlay 
Kantor, Clare Boothe Luce, Somerset 
Maugham, Mary Margaret McBride, 
Kathleen Norris, Martha Ostenso, 


Margery Kinnin Rawlings, Sax Roh- 
mer, Mrs. Franklin D. Roosevelt, 
Adele Rogers St. John, Thyra Samter 
Winslow, Philip Wylie. 

Fawcett, before all else, stands for 
editorial insight and integrity. Faw- 
cett in the future will go right on pub- 
lishing the great names of the day... 
will seek out the fine new talent... 
will uncover the stories that need tell- 
ing and the authors that best can tell 
them. 

This is not only very good for the 
reader, it is the life blood of reader- 
ship and results for the advertiser. 


Wa tch F awcett! The Fawcett Family includes . . . True, the Man’s Magazine . . . Mechanix 


Illustrated . .. True Confessions . . . Motion Picture ... many other magazines, books and annuals ... The Fawcett Distributing Division, 
the Fawcett-Dearing Printing Co. and Fawcett International . .. with plants at Greenwich, Conn., and Louisville, Ky. . . . offices in New York, 
Detroit, Chicago, San Francisco, Hollywood and Los Angeles. 
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Nobody was hurt in this jam-up of racing cars on the track of Oakland Speedway. But plenty 
happened when LIFE published this picture inits May 19. 1952 issue. Savs Speedway Owner-Manager 
“Mac” McGrete: “Attendance went up 30° and continued throughout the racing season. Ap- 
pearing in LIFE was invaluable.” LIFE reaches 86° of homes with annual incomes over S7000,* 


Mills College graduate Leslie Anne Lebkicher 
was on LIFE’s cover June 22, 1953: I got job 
offers, letters from the South Pacific. In Eu- 
rope people said they had seen me in LIFE.” 


Patrolman Jack Francis uses puppets to teach 
children street safety (LIFE, March 15, 19514): 
There was instant demand to show our pro- 
gram all over the U.S. and in other countries.” 


Tribune Publisher J. R. Knowland (shown with 
sons, Senate Leader William F. and Russell): “LIFE 
performs a useful service in helping Americans to 


Baseball fan, Mrs. L. Case got letters 
from friends all over the country after 
her picture appeared in LIFE. Her com- 


keep abreast of the ever-changing world scene.” ment: “It’s exciting to be in LIFE.” 


hildren’s Fairyland, U.S.A., where real lollypops hang 
from the sugar plum trees, is probably the biggest 
thing that ever happened to the small-fry citizens of Oak- 
land, California. When LIFE featured its magic in a color 
story (March 17, 1952), public response was spontaneous 
and world-wide. Park Director Dorothy Manes says: 
6¢LIFE’s kaleidoscopic story must have flashed around 
the world! We know the article opened the door for 
thousands of fascinated visitors —frem near and far 
—who have been flocking to Children’s Fairyland 
ever since.” 
On these pages, you see what happens when LIFE touches 
the lives of other Oaklanders, great and small. You see 
how publishers and designers, policemen and senators, 
manufacturers and truckers and speedway operators—all 
feel the personal, powerful impact of LIFE’s unique way 
of showing them the world in words and pictures. 

And what happens when LIFE hits Oakland also hap- 
pens in market after market across the nation, where LIFE is 
read in 3 out of 5 households.* People everywhere respond 
to LIFE in the same way. They understand more and 
enjoy more—buy more and sell more—of what they see 
in LIFE. 


*Source: A Study of the Household Accumulative Audience of LIFE (1952), 
by Alfred Politz Research, Inc. (A LIFE-reading household is one in 
which any member aged 20 and over has read one or more of 13 issues.) 


LIFE, 9 Rockefeller Plaza, New York 20, New York 


The Ancient Mariners is a women s rowing 
club.pictured in LIFE, Feb.9.19 18. Says Seere- 
tary Mrs. Colton Roland: * After being in LIFE 
the rewing club is internationally known.” 
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West coast industrialist and local civic 
leader. Henry J. Kaiser: **People are all- 
importint. and LIFE shows us people at 
work, a’ play, shaping the world’s destiny.” 


Big western trucking line is P. I.E. Says 
Pres. A. K. Humphries: “LIFE’s story (July 20, 
1947) put us on the national map. Asa result, 
business increased 25°% and hasn’t stopped.” 


Lucky Stores Pres. J. C. Ernst: “We have 
had phenomenal success with ‘Advertised-in- 


LIFE’ promotions. because our policy is regu- 
lar stocking of nationally advertised products.” 


Inverted gable roof house. designed by Harwell Hamilton Harris. Jackson Furniture Pres. Harry 1. Magnin & Co. Pres. Hector Es- — E, B. Jessup, pres., office equip- 
was pictured in LIFE. Now director of School of Architecture, Jackson: “LIFE’s stories on our Pa. cabosa:**We watch LIFE for fashion ment co.: “LIFE’s dramatic treat- 
University of Texas, Mr. Harris says: “The tremendous change — cifica line encouraged designers. ideas, thendisplay them toinfluence — ment and authentic facts demand 
in America’s way of living has been truly recorded by LIFE.” brought us hundreds of customers.” the buying preferences of people.” careful reading of every page.” 


une oT 2 Bc Mahe Se - 
E ; ako pet OE EN Fy ea SN On Mae oe lig Fine 5 
By eas ; AA { Sart Gita ast ts aA? ct Pee MSY ere ls wt De o..at 
Woes ee oth iS oe ee FS POE oe Ade i r 5 wh Ee hm he a tS tesa go aE ta at. Bae cay tad S55 ae a Se ee . * Sd . eee 
A . Wee OP a toe ay A ae) Y meee FC ReUR pred gee a) Manet se Bie Gide ct eat ae ee, Se iat ae ee or 
ei eo eae fat rs eee Sogo) ate ‘ Mey 34 Su i i eo oe io ee er eet ie I Nig 9st: aes me pig Pe. ih) Eis hes mee : Peay a) oe me, ea ad “> 
ani et Fe i echt ek Weeds OMe fe Tee ey oer ade FES BS se Smee er crate ee Seige ares } eae Wig, hee So aes: ga ee oe Ks - 4 f Y $ 
Ot mt Ce ike he +: P Bh SES ae Ao aaa USE ioe Sane tek ao Bia eT hs lee nee ee Kes NE cae ew, a oe 7 ro. eo Reet TERN fe ue, fo cae gina aut ons Me lear Bie. aoe ; Hi a eae A Seah ee ats pase i ie 
. x ait ere 3 Zieh Peis tered a Went Peete sae. me ee fet i eg ea eee PEL pen Cok ae Wi. oie ; sae Seay Ot a eee gs seas 613 fs ec ees % +3 ae eats EV ok PAIRS Soa Mee ak . Se 
ot eS He Oe Reds he, OS aM e Fes k ge CRE a OR a a 1 eh De i B ; re ep hen RISES eS * AR eet oem ate Gy haste ps i iS BAT ae: Perens - Ne eas ORG ns on oan ee eS: PRY Sree sry ee ay ad ee BAR ad 
ce ant.” jer See eee Oe ce Wir ; ie ee pate fee : sae en rt 2 ARNO Ss ie) aa, Spe Ted er ee i oe 2 ee: & : sf ee ae ete NR ae os Ro 3 FY eet ae ene a as ele 
= i Sere PS AP er oe ah. Foe ies aa Poe ite ee A Sa Be aie. Se ae a a ee Sri oe RRR ce ees iat Deon & kee 3 sy Re 2 epee sec s eo CV ASA canbe, Sora neh eee cs A as oa “4 ee oy? 
5 ae ox hope sea SEE Fe ORME? ke ica DS oO meen = ee alee oe See Re nk Sete A ee We aie, Peet | ME Sate ee a eae Nien Se Le 
Tp yee = Vit s id = NN, eal Ree: Fada ran ett : re Shee CaS Se BS, See pe Gian ce eee pale zi ne ike ly gh sree re 3 eed: es - . . ‘ ah é ty 7 SE 
Ee ea f sg Wn 3 = Aer perks ede «We bal 4 2 ireee cd eke! UNS: ae ‘ebeesn a 3 gee ee one Bog Mig he, < Eres ieee sae Fah, oe ondees jo Rae erat he Ck he eT wee WA 
ie fe ok, Rho Pelee: Lae deer ae Ae ko aan eee Rn need inr< arneen’, cman 
y ’ : : ‘i “ gee nae ge yey 
le ie 2 
7. ru . ae E. 
s 4 , nen e 
co re: : 
c hee. Bog Set baa 4 = . . ae = 
P - itso oH ae eet ae 7 _ 9 Fatt ae - ae 5 HI . ee - 
be me JPM ee: oe: a ae ee Sa es Se ot ’ : oS <3 tr . wea So 
' ‘ pt aes foie er : a - bee | Se es. ee Lea ar ae 
J i ~ va SP cya Sak pore xe ee eo x. a : a “hey : aa a eet i fei A 3 tgs? ey ae * Sa. 
] - ; 5 Ea, : wee ; . ae eights 7 is ore : se y Ea eae. tings tot po eo 
ph gin so eat . ia w : Ee aay 2 isis 3 Soy) 2 a : 
; et wy “Segond aes UAE eS | ee, So » Ss Jom : sa 24 y oN a 
ee ce he * ‘6, eReT. Ras koowels. WES 2 i: 2. es ‘ae ree se OE ee mt fo Ie % a 
5 ee yan Be a ee ek ee 9 . aaa Via ek eee * 34 sae ee at ee ‘: A eece™ . ! a . 
ee ‘ oe . ee SG ee BOS ce aa Ge Se Se eee ge om = es 
Pha ane te iho 5 9 5 cry ag oe periaee = * Soames Ce Ss eee ae at Pier i leer od “A = as 
_ . . a : Wm Pee aa Te nie Ss ee es ‘ fee : a eiemees. 
«. =a Peggle aby f %, HR haan se» phe ws no ae ii ae ieee eee as a a ‘ ee 
| , 4. 2a ISI ee em '. ; - — -  * 
i az ¥ 3 pare ae ret: oN = a: aii So a as ae ee Sie ca a ‘ee eS Se ext ad 
wg Pas Se 22h, ee ae J fe ——— az 
ee goa ate bee ‘ Sea Soya wil ee ee code ietieae ey : es ee, ok es — aa cee -. 
i me Ny, 2 ee o “SS eae der" 9 RE ace» er et ae }orts ae i pee 
$4 at — 1 oie ae ‘sal oe Hee: aa aes in A Ng te - . ae Deo ae | ee ; 
; 7 — a it Tee geet te etek ssh ee eta See Lae a P : ‘ ’ . | on Se ig mae oe om geal 
: sie eect yh ore j - Pine ae Ss Oe See a oth an ic ; a i Be : bis 
cs ine Sigh ae oe eee, SE ie, eae Wise : ae a Re < . 
0 Eas Ps ee Be an ‘y hee ws ae a ie ie see PRE S% Y ., ae - ae 
’ en . om ce ¥ : 3a ea fede” eee 2 oy eS — = 4 Syne” ee 
ea Fiat S : v * Seah thd ees 2 ec P Pe ‘ ‘ —. ts ae > «eee ay 
a cca % “ \s zt ee ee s >a See one ae bie ’ 7 - vod P — ae em 3 of as 
oS ee ; : ae eg ge aie are aa : aa ee ce =e ee 
ili aes ’ a : eS) Se, . ats a. a a 3 e ae — co 1 ge OE | 
. ee ir r * z °> Ae. ies, = dead a: { R SEO a. s Rares, | 
: ae he rat 3.5 a ae ee F wa es Glew 4 “he Nae 
gee: tae ‘ 2 cw ; +A be: £ —— > es Aly eS ~< > % nl foe Se oo eee 
< r : a A ay ca ; ‘ % ae Ueno id 
of a , 5 "1 ‘ - oe cue Bi si eee — ‘ae iM és a e a ae — ee: 
4 a ae ; Geeta lg = eo as * : ee id 
eit fare / ">  ———— goes a abe 
ies eae Y é ; Fei & bai oP Se ‘ Tae , . = | Me 2 ; 
_ on . ¢ oS 5 a Ey ; : ae + es 
: : * : 3 7 elias ets ir "1 . ‘os : or 2 
j at , a a SS tS. a ae 4 “ - an = 
_* Bie Ms. Oe eye 3 oa wy ‘ ° ‘ of 
 — — a | _ 
: ff Se a eg ms % ae é 
an va 4 — 4 I ee op he eal ~ : : ee : 
oe oe Brea es, ee r ‘ 7 th a 
H Pot ™ , oe ae i ae q teva. e 
e 5 eh Ags ; OS RS eas re rl Vrs od sty ieee hay 
ag ce s4 ae ey $4 
ties ae 3 ‘ ee oe ae 
os - at ‘ _ aie Ree ae eee ~ ay eye 
i Bis gee « Fg a. , UN pac) 
° tok — | i 
= i , cca ee ies —— P a tee 
. i jae 3 aera s Bees a x Ks igo 
: ay - ; i ae ee Se NE eee . . 1 aaa 
e Qs a . a ‘saat bs 6c See ee s Se oe ae . . eee 
sn t ‘ ae R 7 2 s is ae ae a Rertee ee, aan oe Hae, Sees ; ? oot tata 
i : - ey 2 : ie rate - ae Soe | q Se A Ngee n : . <e ger ee 
3, ; eal oe sacha i Pr. " te mre Re: rs ae ee f a: ee E ig } a rere roo <— eae 5 ro aa td 
i ; Oe ie cee } Ser «2 . .. oo. ; cag Baste Se eg te Sr “a ata 
s oh he ene. rae. cma q Seas mane) -~,.t Gees ae ‘ eet ae ¥ vi ; eS Z rie ate 
i a ht Ces ff i 3 a: pe 2 ae oo 
3 es em ; , Ce oS | Vrs © BE wey ey a eet Na 
4 oF AG? Picea Snes LOE , Ni Sh ee . ay 2 a “a = i = ay oe a 
- fi <? eS be. » Si cones sae ea} 7 ae si | = ee tee 
a ge! A) a ee es ee in: Se . a Sa 
‘a BS Scie “OEE ae Pes gt a oe meee we - SAREE eer : . a Shee 
i oS. sae : Sares Vs Cees . mie, ies cn ue book oss ea. es Fa bk — Fe ic 
. {28 ae ea SE a ee Sagi (en . ek. Asan ( ——_, be SON Sal eg 
on u ie a oS oe si Shay et ae an: Me ales ena saa oe ae a Ra : ‘y ee : Rs ‘ a ; ~~ “te } is ie, 
ae $ “wry . ee dine SS ae eral: PS oe ES eae ee Be. , Se : - << oe = i. H : Sepa 
: 1% oe & ae eae a Ss glad lata maton e ies ~ ee eg ig . vein eo Se se "hin by esas 
: , pa & ees ewe ye. coe eee % ‘ os ‘ a to ae ai “e . eee 
: { f a oa ee. > a inlay  e canny - B.S meg SBR cme ste 4 : a : am > oem ee ae . a <a Se 
2 ‘ : xi by . pee. ae ia s Ae sec ae | Ag EF ates oi = ‘ , — eS a >. nei sige = a ae ee 5 > Seeehe 
ts : i: of * ‘ 3 Sagi amis 4s a oe * RE eae Pe t F ° ee oid i ae 2 — pier eT) 
pis t A ~~ ete. fl ee a” ee ¢ “ . att oe ee a é ta se axe 4 ‘ : . ao. . 
42 Tt *Y * ‘ a — — oo —— _heapees apa : 4a: “ ; eS: Be or i “Ss & ; 4 ‘ Pe 
, ii : a ee ti wee OE Sones ta. iN , we Se oe es techs 
y 7 ‘ Dag ges : ae : 7 & ee F,, i. ae a Ke ieee ‘. eee ee . ’ ' ISP ena a 
“ a ie ; b, : _ =e «me ss 7 #5 » es ur _ Boi tae Suga . * stale Soy 
a , . 2 _ Jee ” s = 7 » * ooh eee > ae Ds = — — 5 “oaee ee aa : Rents hee aoe eee 
. A: * rs “tas i ae % #e*.) KS Sere j S... ’ : 3 ae he : 4 : " < 
Hs >. See. : — | ae | | -) : 3 = | 
t - é ; 3 * fo CAP ‘ ‘ = 7 : Sean dagias he = ah Soe Ae 
‘ . - oY aN, ‘ . : ; kx a ; Se eS een a ge 
, . . : ,. ; a > ee , * - BR! Me aig cea ace “ . So i 
; Ad f : + te 3 Re 2 a : — Ege ee ee € < e: 
se F ee ; “a jae oy oS » 
ty 3 . ms “3 . ar " : ear ee me ne 7 : vn 
eee : e~"  @ > . = a areas Be Pees oe peg f . y : 
is i oe " , so a se was | a ' ana 
hy ; 4 =e - web | F * ee he 2 ween 
a , is a. } : wi .: a coo, ae . od aa ze ss Sa 
4 ; : F pte —— i ase oe ee p ear i ee eh 
Ir au : - : a — 4 oe oo ~ ae 
° ye . : i Red ; = ; Bs , ‘ yr ig a . . . j Fat = “g me * gel i f 
ies * * a ee a se r aS eink | fae = ico * ; 
lq: 3 ¢ - ‘J — “ 4 +. act nk, be ‘s - * “2 - 
eh 3 wi » ‘ : e : dail Fes SS a ae Ke Pat ag os Bee 5 tee 
Bei, f . se ou f a F Uae eee - —_— = aS i 
: } ? P = Loew ena he ‘ ial sie : ee nae a 3 : Shs ca site Gea re i 
’ " ERS : ae ; eo ae , Bed ~ : RS Ra coed 
5 * + ‘ * ; LS : b ee a oad * oe . sa 
4 " ote - s " * i is Se? ae Rie. 4 ° > ae “a 
my . mit “ Ba a 4 ae C ee, wer ' ag 
7 , ie * —< Pea "Ss ete a 
aS : 4a § 3 “2 ao: A my ‘ aes : ie a CORR : Bat: Pe Hi a ieee as pieaiea 
ee. | : Bie a y } i* oa as “Sem . ae oe. eee ' Sees 
oe ; 4 q 22 s ‘ a ee Ra 28 eee, ieee wee ie... Eee eat 
i ‘ st . a. ee 5 ae . | he a ee os ear 
G ' 7 a 4 Sica 28 hth : ee , ho an Ria , — <a - a re 
ae. od = re & * ee i ne Wg ere e : on = oe © >» ee 
: ; “ ¥ ne .* ae 7 ; meee = , gy ied pe ee Bea oe ae: Seer et 
rs or od bed hice cae, at: Re 2 ae pi M4 Pa oe mm oS Sia ae 
F Ss SS 3 BY ys Real 9 ts ees : oe ee teat a ae, % ‘i 
aoe { > as ey Si 7 * t a 7 ¥ sj PS 4 ae) Sa See ee ‘ ign ee et i 
ee / b % . eo we fs SS e's, 27 % ‘ akg Bi Aiea * oe. asia 
a a ' ™ & : * - ee #* ; ’  % ‘ . " F a aan 
ibe x: 4 ¥ foo ; : ° " Ld ‘ by 4 ¥ a Peas - 2 i Pe. a u ae: 
ty j = J 4 ‘ = ee sr : . ae 
a ‘ : y ” : a ane data ‘ fr 
cae | ‘ iy § ; = * . . ‘aa = - he 2, ~, be ne 
Be . as ; a gc . Bai a. ee 
ee : . es 4 . ba . 4 Sie ong > € Wises “3 ‘i oa at sg eae ce 
i ‘Be aa : ; ’ ‘ ‘ sat bb ae ae He ees 
a Nagy ra 7% *! »,2 Paar, . wad ie} ne ee a. e rays ae pis ad - 4 
mts mS - % oa : : 3 < " . , Ag 3 " a ie age os 
i d & 3 . ¢ wi ee bate ee, , ac al o rvs Saae ig (ie = be 
i ON Regie eats o Cees : : ; a! ae < a oye : i ee 
z . 2 I > Jagan e Mee Sr ‘ - 4 i a be ee ae 
7 pied euch = ee a i Wii, a oN g 5 oie fe . ae ae 
3 t esis a TS — Jaen ‘ ; at ; * 
a a r mt Ss ‘ 2s culaauane ee eC ee ogee, ( :- 
aS ey, : : ag ee » = hy 173 sual te aia ; Be ide ie lees i : 3 
: Rath e* ree fe erat i ‘ a ME a ae ? ia ® 
ze =. nota a Gul . Se bento ants Fe, es x . pert ap = ae Be ie : ees 
Bis : f . ~aa rane er, . ee Pg tae “a. a) ‘ © x “eae pie a - aieke 3 
Se . Oe “ a eee kt ; oy ee : i a : 
= ae j : aie Rae i , OES ame 4 PEigp e % 2 Ok a Na Siegen 
: Pie ie Be NE oA 4 ee A a aoe - @ cer — tia ae esta 
ages ' . 4 ee eat | a . re a ge PRA gt Ss 7 : eg SE eo ee Se et 1 tp eas 
oe mA ey. me ee AER Ps EMS 3s = : “Hees 
poe , F a" ae * ¥ Fy te Lee ans re i . ig ie a ; x ‘ oa te : ie en 
a 4 , ates ge. es yaar SK a ie — R ye ene f a baat = teed By 
oe ae . , PY si SF rs Se $ as BE tye Sn 7 e a es P 
pee a “Shee ee, ae ee, sot a el ae ais : : Pele ae! eae ie en 
ie, a eats ¥ _ cai « - ay ye pea 7 ae “ 
> igi s > iors Byes ry a See ie . DOE eae er 
pee 7 > tt F — -, ei soi, => ioe mack + % Gra a = ee ay “ae: heck eee: 
men ate >! poi hag ee _ 4 ae ee 2 ress . i ” OE eae we 
a2) 1 tae eT SR PE eo oe wae ie 
_ q n ; (eae — ; OP PRS 9 ah (Taw es Ap a : m Ree : % ee. 
ae ' ss, he 4a hs op 3 Poise a ~ ee Ne ix ha ‘ hulle: y > y a 
< % 5 “5 ~ ope ~~ « Be ae 
: 4  % ad t ’ + ~ fe pe ae 3 @ Ney Were 2 
S : *« « Nag i . ‘ ee ie “a ae 
are J ees e BS as * eo etee 
a8 “ » 5 —* a ‘ ‘ 7 : . + 
> ets ls, Sar et is bg : ase “Kae Bs 3 
° > “a | i. ‘ a a ” ¥ a ; 
. P > om 
ae ' neg WE ¥ ar 
gee . ‘i Ne fe oe 
a ~ SERS . 
: om =e 
c ee 
ar : 
ay oe 
thay . lan Peles 
ietuge 3 Aaah 
eee 7 ih i oe ee hy eee ee ie te : Faas ‘ ui . pe 
Hee x! ws op Gee ANE ee Pas uae Sons ete be - ah ; Esa i . 7 fa. 
SS aa ee ae ae ad ae, ans |e pape - ' ae ee 
or mis a tele Mh So eee a e : i yeas s . 4 7 ae ec Fs 5 oe ’ per 
a4 hoe ee ae <7 Bae 4 % “eR | Pill ees ig ee . Aigee 
A ci tae oe) aa oe ee rate ‘ j 60 aa ets , tee oe 
i » i, : eg ae ‘ si : a . : | 
: ; ay z Stee rea ~ . Lee i me. ate r Mewes ; 
be ae Sei SGA aa SOA : ae ‘ < a eS eS ae a PN gia eee = 
hee “a ‘i ror oie. Aeks re <i tail i ess ; 
e . OE Seah ATE i hon - a ai } By ait ¥ 
' é ree i ail ‘ } - : fob : : : 
* gf eS es eT aes dees . " a . . ie - 
. ae | .. >. ia = 
wen os, eugene. ro rom q ae : ia c 2 ee : : 
Sees a He : ; » sa a & aaa Rees 
: . ee * : ee Um t i ‘ of . 
‘ 4 “ ie oo — ee 7 ——_ ; gee % > “J ise x i re : i 
9 cox: ait ‘el . a cr a i ee: a” ms , e 2 
re ins eae i ~ pe. ee ‘ ii ri be - 
set) Stade ! ah 4 r - <4 a p PES, ee ‘ 4 i 
a wis ns 3 4 x ‘ > in 3 . . oa : 
A 7 t x ‘4 Pap ; ao , si he F 
mineegeec e a as 4 es + 4 ” % tee : 
Ate: eee mY : ; : is =f ara: . a ae ‘ 
re i . - ee rites a Yes ’ Pa a : 
. ‘es -3 ae ; i e a ae “2 oe ee ane sae ote : a. 
i a ee availa . = Rial a a P a : os 
; ee ** 4 44 2) t= ee fects —— a a ’ 
i i é ‘& | ’ os — i. % zi Wah 
‘ - , ’ sk << 2 ei, % . 
: as - = : e ase “ae a Ss a a “ ‘ ; : 
: ae oe aes . . pin ek, ~e fe ee a ‘ ‘“ ; 
‘ a Fisiealt © es ie Wi eh ie Gee ret sd *! “aa eRe as Os ee eels Be aa Be. | ~ Fi ; : oo Sea 
Se acer iia te ‘ Deere eee Agee Per ee, oy ae a 15 aes oe Sa a hep ge rat 
oy q : is pis ih <4 = ae one ee ar i. 
5 7 alae ba ‘ ‘ : : ies ne Wi ; 
fea . : \ ; Gas eee ns ee. sis ae 3 nets a Lie 
3 =" Fe ae cosy) Regal i F P a: ary ns “ i 
; or : : ee ee - 5 * a “ ara a iy - 
fe ; See = , . = oT Sd a ee 
73 . 
ee ‘ : : ee ey : ; 
ee E Weak 3 i 3 , « ‘ i 
; ; ih ; he A {pas K J — . ioe 2 ; P ae ot ae did > de ee RNs ; 
tr 2¥0 Meat : : tos , + ‘ = ee . ES x0 ey ee : ; : St epee t a Tn er A h5 pre ; . ; ‘ J ‘ : ee. gee ‘ 
: = wens ~ a Ae dhs . a Sle A See eed hoe 5 Te ‘ ae’ ae : 4 yi See Wa et 
7 <a 5 gi ted Ps es aes, ia die 3 Ssvr ss r : ; Ra ak “ Ere nah . eh aig + — as <a : - Re meee se et 4 ar i > eae Bek F ae 
ay - “a” ek D re TS see WC? er Sa eo he bie A itt Beh BS 6. J i et . ah oe ie uke x eres: ot ‘ es = - 5 
—"s" 


ae 


28 


Imdrin Names Agency 

Rhodes Pharmacal Co., Cleve- 
land, has appointed Pringle-Gott- 
helf Associates, New York, to han- 
dle advertising and publicity for 
Imdrin, Safe-Sleep and other. 
Rhodes proprietaries. Olian &) 
Bronner, Chicago, is the previous 
agency. 


White Owl Adds TV Show 

General Cigar Co., New York, 
maker of White Owl cigars, is 
presenting a 15-minute _ sports 
quiz, with Mel Allen, in five major 
markets. The film series, which 
offers U.S. bonds for the right 
answers, was placed through 
Young & Rubicam. 


| 


8,675 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 
AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. + Est. 1947 
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ture at cut-rate prices. When the 
consumer replies to the ad, he is 
shown some “sleazy, burlap mate- 


Pittsburgh BBB Asks 

Media to Help Halt rial for the cheap we he — 
'Vied sant # | Mr. Denni pointed out what 
Vicious Advertatag) | See 7. uae 


PrtrsBuRGH, Nov. 16—The Better | trading up and ‘ait’ advertising.” 
Business Bureau here has opened He said when a customer buys a 
fire against reupholstering firms |$75 suit after b.ing lured to the 
whose “callous disregard of decent store on an ad promoting a $50 suit 
advertising is lowering the good —that’s legitimate trading up— 
will and confidence built by legi- | the customer can still buy the $50 
timate advertisers.” ‘suit which is generally acceptable 

G. H. Dennison, general man- | merchandise. 
ager of BBB here, said letters have The BBB’s let‘er requested “all 
been sent to local media announc- | copy featuring w .at appears to be 
ing ethical advertising standards low cost reupho.stering work be 
created by BBB in February, 1953, | referred, prior to publication, to 
to combat “vicious advertising.” | the merchandise department of the 

Mr. Dennison said certain reup- BBB.” 
holstery advertisers have repeat- 


jedly ignored last year’s 27-point AFA Forms New District 


cos 0, media are being called of Five Midwest States 
. 4 ° The Advertising Federation of 


table” practices—if that doesn’t. 


ti ill be started. America has organized a new dis- 
work, prosecution w trict, No. 9, represented by dele- 


a Mr. Dennison said certain up- gates from seven ad clubs of five 
holsterers offer to refurbish furni- states. First governor of the dis- 


trict is Ken E. Johnson, v.p., Kan- 


sas State Bank, Wichita. The dis- + ¢ 
representatives from | 


trict has 
Wichita, Omaha, Des Moines, Den- 
ver, Lincoln and Sioux City. Its 
first convention will be held next 
| April in Omaha. 


First district, AFA, which held | & 
|its annual conference early this | \ 
month in Worcester, Mass., elected | 
Leonard Shaw governor. He is 


public relations director of Norton 
_Co., Worcester. 


Bulova Starts Yule Drive 
Bulova Watch Co., New York, 

has sent to its authorized jewelers 

“the largest and most inclusive 


Christmas mat service ever fur- 


/nished.” Newspaper cuts and copy | 
are merchandised to include both | 
the spring and fall watches as well | 


as Bulova portable and clock ra- 
dios. Included in the kit are 13 


dramatic movie playlets in full & 
color for showing in the jewelers’ | 


local theaters. McCann-Erickson, 
New York, is the agency. 


take a new leok at the uranium-rich west 


Salt Lake Intermountain 
Market 


Take a good look at the 


market. ... This Uranium-rich land is really 
booming! And of course, a boom* in any one of 
the many industries triggers-off a chain-reaction 
that is felt throughout the entire economy of 
this closely-knit market. Your business, too, will 
take on a new look when you let the Salt Lake 
Tribune and Deseret News and Telegram do your 
prospecting. Their claim covers the entire market 


of 1% million prosperous prospects. 


*One billion, 800 million dollars Consumer Spendable 
Income—1954 Consumer Markets. 
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RECIPE PROMOTION—Newspaper ads 
for Flav-R-Pac frozen foods are 
aiding the grocer by providing for 
prices of other food items included 
in the menus in which the frozen 
items are to be used. Coleman Ad- 
vertising Agency, Portland, Ore., 
is handling. 


‘Cleveland Ad Club 


Cites 12 for Best 
of Year Campaigns 


CLEVELAND, Nov. 18—Twelve 
awards in the annual Cleveland 


Advertising Club competition will 
be made tomorrow. 


Plaques will be awarded for ad- 


vertising prepared in Cleveland 
judged by a five-man panel as 


possessing outstanding merit. 
Speaker at the presentation will be 


|William A. Roberts, president of 


Allis-Chalmers Mfg. Co., Milwau- 
kee. 


s Advertisers, products and agen- 
cies to be cited are: 

Laurel Products, Inc., All-Fabrics Rinse, 
McCann-Erickson; Standard Oil Co., 
Sohio Guaranteed Radiator Protective 
Service, McCann-Erickson; Cleveland 
Electric Illuminating Co., electric clothes 
dryers, D’Arcy Advertising Co., and Lib- 
bey-Owens-Ford Glass Co., EZ Eye Safety 
Plate Glass, Fuller & Smith & Ross. 

Others are Westinghouse Electric Corp., 
Drives for steel mills, Fuller & Smith & 
Ross; Society for Savings, opening new 
branch bank, Griswold-Eshleman Co.; 
B. F. Goodrich Co., industrial tire and 
wheel analysis management, Griswold- 
Eshleman Co., and Monarch Aluminum 
Co., custom made aluminum molds, Lang, 
Fisher & Stashower. 

Also, Chio Crank Shaft Co., Tocco in- 
duction equipment, Carr Liggett Adver- 
tising; Elyria Telephone Co., institution- 
al, A. F. Hardman & Associates; Basch 
Jewelers, national branded jewelers mer- 
chandise, Gerst, Sylvester & Walsh, and 
Products, Speednut brand 
fasteners, Meldrum & Fewsmith. 


Gene Wedereit, director of ad- 
vertising, Girdler Corp. and Tube 
Turns, Louisville, Ky., chairman 
of the panel of judges, said, “It 
was my pleasure several years ago 
to have served on the advertising 
awards judging committee. In this 
year’s examination of the entries 
we noted a greater appreciation of 
the functions of advertising in the 
ultimate objectives of increased 
sales of services or products. 

“It is interesting to note that the 
improvement is present in a vari- 
ety of industries or companies, and 


‘not confined only to the large com- 


panies employing experts from 
whom you would normally expect 
such improvement,” he said. “Our 
committee was pleased to see the 
definite up-grading of advertising 
know-how across the board.” 


Gilmer Transfers to Coast 

John M. Gilmer, advertising di- 
rector of Family Weekly, New 
York, has been transferred to 
California at his request. He wiil 
be West Coast ad representative 
for the Sunday supplement. The 
publication has not yet picked a 


new ad director. 
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C.00 pays otf 


for advertisers 


In every English-speaking centre of 60 or 
more families—everywhere in Canada 
—the Star Weekly is home-delivered 
by carrier boy. And just as important 
to you as an advertiser... our carrier 
boys collect on delivery. 99.4% of 
Star Weekly circulation is on a 
weekly cash basis (0.6% is by 
subscription). People pay cash to 

the carrier boy or at the newsstand, 
because they want to READ it. 


And read it they do—to the tune of 
3.3 readers per copy. There are over 
3,000,000 readers* every week, mostly adults. 


Nie 


Your advertising has more chances to se// in the 
Star Weekly because it reaches the whole family 
... and they’re ALL interested! 


*C.A.R.F. Audience Study, 


keeach the most interested Big audience in Canada 


Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 
U.S, Representatives: Ward-Griffith Company inc, 
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Cost-Per-1,000 Is 
Advertisers’ Booby 
Trap, Sikes Claims 


New Haven, Nov. 16—Allen B.. 


Sikes, field dircctor of the Bureau 
of Advertising, charged last week 
that cost-per 1,000 comparisons be- 
tween media are “meaningless,” 
“treacherous” and “loaded with | 
fallacious thinking.” 

Mr. Sikes told the New Haven) 
Advertising Club that there are) 
three things wrong with cost-per- | 
1,000 comparison: (1) It assumes | 
that any 1,000 consumers are just. 
as good prospects for a given prod- | 
uct as any other 1,000. (2) It as- 
sumes that any medium is as good 
a vehicle for a particular product 
as another. (3) It ignores com-| 
pletely the factor of skill in using 
a medium. 

Mr. Sikes said television and) 
magazine advertisers waste mon-| 
ey because consumption patterns 
differ by locality. “‘There’s a pro- 
gram, for instance, that enjoys. 
great popularity over the country) 
as a whole,” he said. “Its percent- | 


: age of television homes reached, 
: at the latest count, was 40% in 
¥ Cincinnati, 7% in Dallas-Fort 


Se This might work out quite 

- well for a brewer, but the guy 
selling chili con carne... would be 
simply wasting his money.” 


= Mr. Sikes also maintained that 
the reader of a print ad “reads it 
because he is interested in the 
product advertised,” while the 
listener to a radio or tv commer- 
cial “hears it only incidentally.” 

Mr. Sikes explained that he was 
not asking advertisers to depend 
on one medium exclusively. ‘Miles 
Laboratories puts about 80% of its 
advertising money into broadcast 
media, and the company, so far as 
I know, has been highly success- 
ful,” he said. 

“Cadillac, on the other hand, 
places 76% of its advertising dol- 
lars in newspapers. I don’t think 
anyone here would raise an eye- 
brow if 1 said Cadillac has been 
making a pretty good go of it. 

“In the final analysis, it all boils 


SUCCESS 
STORY 


This is how Robert Svensson, 
Sales Promotion Director, 
Harris and Frank, retail store 
chain in California, tells it in 
his own words. ‘‘We conducted 
a sales contest among sales per- 
sonnel of our 16 stores with the 
grand prize a trip to Europe via 
Trans World Airlines. TWA aot 
only took care of all details — 
they actually helped us pro- 
mote the contest. The results— 
based on increased sales —were 
most gratifying.” 


down to skillful business prac- 
tise: skill in defining the market- An eight-page 
ing job, skill in spotting the ad- culation of 50,0: 
vertising job, skill in executing the per is distri! 
advertising.” mornings betwe 
_by several mess: 
‘Downtown Key’ Bows tioned at subw 
The “Downtown Key,” a weekly trances to majo 
give-away aimed at office workers | The paper is pu 
in New York’s downtown Manhat-_ town Key Inc., 13 


tan area, has s 


ted publication. 
sloid with cir- 
copies, the pa- 


‘ed »=©Wednesday 


8:30 and 9 a.m. 
ser services sta- 
exits and en- 
ffice buildings. 
ished by Down- 
‘assau St., New 
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York. Jack Steinberg, formerly on | 
the promotion staff of the Journal | 
of Commerce and Weekly Under- 


writer, is editor and publisher. 


‘Pikeville News’ to Weekly 
The Daily News, Pikeville, Ky., 
has changed its publication sched- 
ule from daily to weekly. The pa- 
per reports that the change was 


ae) ene meg at 


necessary because of high opera- if 
ting costs and depressed economic 
conditions in eastern Kentucky. 


Lenhart Moves Oftices 

Lenhart Advertising has moved 
its New York office to 212 E. 44th 
St. Shortly after Dec. 1, the agen- 
cy will open a main office in Hope- 
well, N. J. 


| hd 
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In California, good mornings begin with... 


For information on how TWA 
Travel Awards can help you get 
action, write to Travel Awards Pro- 
gram, Dept. AA 11-22, TWA, 380 
Madison Ave., New York 17, N. Y. 


TWA travel awards get 
SELLING ACTION 
Fly the finest...FLY TWA 


PANORAMA 
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Medical Publishers \circulation and rate information ceutical advertising men. They Controlled Circulation Audit, nals listed in SRDS, 17 not listed, 


Ss sheet. They met under the aus- approved the presentation to the Business Paper Audit, National 44 drug papers, 12 dental journals, 


Agree on Reporting pices of the Pharmaceutical Ad- publishers and their representa- Industrial Advertisers Assn., 8 nursing papers and 12 hospital 


vertising Club. ‘tives. Assn. of Medical Advertising journals. All of these, if not al- 

7 " | The sheet was produced by the| The sheet consists of a four- Agencies and other interested ready audited, will probably com- 
Circulations, Rates club’s’ publications committee, page 9x12” form containing in- groups. \ply with the suggestion of the 
NEw York, Nov. 16—Repre- headed by Paul De Haen, of the formation on 63 points. It was. |P. A. C. that the information sheet 


sentatives of 72 publishers in Ames Co. It was presented in de- formulated after consultation with @ Commenting on the form and be used. One leading medical pub- 
medical and allied fields last week tail to the P. A. C. a month ago at ‘the Audit Bureau of Circulations, the need for it, Mr. De Haen stated lisher (C. B. Mosby Co., St. Louis) 
approved plans for a proposed a meeting restricted to pharma- Standard Rate & Data Service,| that there are 176 medical jour-| got out in August for its American 
Journal of Obstetrics & Gynecol- 
ogy a statement following the sug- 
gested sheet exactly. It is under- 
stood that the company plans to 
use it for all of its eight medical ¢ 
publications. 

In spite of the 40-year exist- 
ence of ABC and the organiza- 
tion more recently of BPA and 
other auditing agencies, emphasis 
in all of the discussion of the in- 
formation sheet was upon the fact 
that a large proportion of the 
existing medical journals do not 
regularly furnish to’ agencies or 
advertisers the circulation, rate 
and mechanical facts needed. 


- 
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: Here’s an early morning television and a complete roundup of world by = Dann to mang 
ichae ann, manager of tel- 
program that looks great even with and local news every half-hour. Sonal Srondoagtinn Ge, Wearttaeh, 
4 A ee ; 
}' your eyes half-open. PANORAMA PACIFIC, like everything sere sae au ae ee 
7 r Fae e- =i serve as a liaison with advertisers 
| Informal, relaxed and easy-going, out West, is big... covers a 20 billion and agencies on HECSY gaameaee 
‘ Snows. 
f PANORAMA PACIFIC has been dollar market — 90% of California — 
; created especially for western tastes with the three top stations: KNXT ve? —, 
M say it with Music this year 
1) and buying habits. Los Angeles, KPIX San Francisco a 
{ Red Rowe, as master of ceremonies, and KFMB-TV San Diego. 
_ sets the morning mood with his Real eye-opener is PANORAMA’s 
mn tl gentle good humor weekdays from big audience — four times bigger than 
4 7 to 9 am on the CBS Television the other network competition at 
| Pacific Network. 60% of the cost! 


Then there’s sprightly wake-up music, Put your brand out West on the 


interviews with celebrities, the latest CBS Television Pacific Network with et ok ane 
in foods, fashions and fads, frequent the morning show you can’t beat | 
| weather reports and time checks — ... PANORAMA PACIFIC! 
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Mond Musical Charm Bracelets 
ay “She shall have music wherever she goes.” 
ae — pag ge my hws ayn 
“4 made by hand for the Crown heads o 
through Friday Euro only. Movement is encased in jewel- 
ers’ bronze and magnificently decorated as 
illustrated. Available with bracelet or 30” 
7 to 9 am chain that can be worn as wrap-around 
bracelet or neck chain. Less than 112" x 14%" 


x "ie" in size. Tunes: “Anniversary Song” or 
“Let Me Call You Sweetheart.”’ Beautifully 
gift boxed. 


$165 ech, Fed. Tox included 


ROUNDELAY —the musical cigarette carousel 


A striking conversa- 
tion piece in any home 
or office. Revolving 
doors open and close 
automatically ata finger 
touch. Swiss musical 
movement continues to 
lay as the ROUN.- 
ELAY reveals its 6 
hidden doors of cig- 
arettes or treasures. 
Measures only 742" x 
Hae - _o* Ivory, 


some! y boxed for 
prs giving. 


$145 cocn 


First Time In America! Swiston Musical Lighter 


Exciting! New! Just 
think—the world’s 
tiniest Swiss musical 
movement, made by 
famous THORENS. 
combined with a fine 
EVANS lighter— 


making a novel, beau- 
tiful gift for pocket, 
desk or table. Puts 
smiles on their faces— 
lasting musical remem- 


rances of your 
eugene, aoe 
only 2° "x %’. 


x 
Your diales of: Blue. 
Grey, Wine. Individu- 
| ally gift boxed. 


$1495 each 
Write, wire or phone for quantity prices 
on any combination of 6 or more of above items 
FULL MONEY BACK GUARANTEE 
SEND CHECK OR MONEY ORDER TODAY — 
D&B FIRMS, ORDER ON COMPANY LETTERHEAD, 
| WELL BILL YOU DIRECT. All Orders Shipped Postpoid 


THE LEMARGE COMPANY 


417 &. Jeflerson Street, Chicege 7, ilinois 
or call Mr. Marlowe, MOnree 6-331) 
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Campbell Chains in Drive 


Campbell Chain Co., York, Pa., 
last week broke coupon ads to pro- 
mote its Traction Klips and Kwic- 


On tire chains in Life and 15 Sun-_ 


day newspapers in the snow states. 
The campaign will run about six 
weeks and will also include ads in 
major business papers in the au- 
tomotive field and point of sale 


'displays. Aitkin-Kynett Co. is the 
agency. 


Nichols Appoints Farrell 

Frank Farrell, art department 
/manager of Lennen & Newell, New 
York, since 1946, has been named 
director of advertising for Nichols 
& Associates, New York business 
brokerage service. 


RETAIL 


Ay | 


to 


Then It’s SAN 
For you can su 


| We Like This Jingle! 


EQUAL 1 
Only Area on Coast” 


If the song you like best 
Is a cash register without rest, 


With an easy Mercury-News test! 


ALES 
953 


Hold Pace! 


JOSE for SELL. 
rely tell 


J, ts SAN JOSE for SELL! 
Gan Jose Mercury and News 


REPRESENTED NATIONALLY BY RIDDE 


*Fed. Reserve Report 10/20/54. Period Jan. | - Sept. 30 


NEWSPAPE wane 
R-JOHNS, INC. 


ots 


‘GOP Moves on FCC 
Appointment: Demos 
Threaten Roadblock 


WASHINGTON, N v. 16—Appoint- 
ment of George (. McConnaughey 
as chairman of tiie Federal Com- 
munications Commission was 
forced out of the Senate interstate 
commerce committee last week, 
but its approval at the current 
session remained in doubt. 

The appointment was approved 
by the committee after Sen. John 
Bricker (R., O.), committee chair- 
man, produced seven Republican 
votes. Democrats on the committee 
abstained, but warned that they 
intend to prevent the nomination 
from passing at the special session 
now under way. 

Democrats have taken the posi- 
tion that no controversial nomina- 
| tions should be considered at this 
/special session, which was called 
to consider the censure resolution 
against Sen. McCarthy (R., Wis.). 

In the event that the nomination 
does not come before the Senate, 
Mr. McConnaughey could remain 
at his post, but the nomination 
would have to be resubmitted next 
year. At that time, the Democrats 
expect to have control of the Sen- 
ate. 


Japanese Daily Names Rep 
Universal Publishers Represent- 
atives, New York, has been ap- 
pointed U.S. representative for the 
Asahi News, English-language 
daily circulated in Tokyo, Osaka, 
Nagoya and Kokura. The newspa- 
per is published by the proprie- 
tors of Asahi Shiimbun, which 
‘lists its daily circulation at 4,- 


| 000,000. 


YOU MIGHT SWIM 100 YARDS IN 49.2 SECONDS*— 


BUT. e « YOU NEED WJEF RADIO 
TO SET SALES RECORDS 
IN GRAND RAPIDS! 


Grand Rapids is Michigan’s second largest market—and 


CONLAN RADIO REPORT 
METROPOLITAN GRAND RAPIDS 


NOVEMBER, 1953 


WJEF is Grand Rapids’ 
Study the Conlan figures, left. On a quarter-hour, 52-time 


basis, WJEF gets: 


12.6% more morning 


WKZO — KALAMAZOO 
WJEF — GRAND RAPIDS 


Associated with 
WMBD — PEORIA. 


She Setzer Hations 


WKZO.TV — GRAND RAPIDS-KALAMAZOO 


WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 
KOLN.TY -— LINCOLN, NEBRASKA 


biggest radio value. 


listeners than the next station 


listeners (for 31.1% less) 


9.6% more evening listeners (for 3.1% less) 
116,870 radio homes are within WJEF’s Metropolitan 
Grand Rapids Area. A daytime quarter-hour on WJEF 
costs less than 25¢ per-thousand-radio-homes! 


| Qheveting | Afternsen| Slight (for 11.1% less money) 
~ 25% more afternoon 
WJEF 29.6%, 30.8% | 33.1% 
B 26.3 22.8 | 28.6 
Others 44.1 46.4 28.3 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 


Avery-Knodel, Inc., Exclusive National Representatives 
*Richard Cleveland set this world’s record in Columbus, Ohio, on February 23, 1952. 


Advertising Age, November 22, 1954 


Getting Personal 


Red Motley, Parade president, was one of 150 Canadian Club (not 
the whisky) members at the luncheon for Queen Mother Elizabeth 
in the Waldorf-Astoria... The Motley crew at Parade has moved 
from the Chrysler Bldg., where they were scattered over several 
floors, to 285 Madison Ave., where they are on the 13th floor (Young 
& Rubicam has nine floors at 285).. .Joe Enright, McCann-Erickson 
traffic expediter on the Owens-Corning Fiberglas account, was 
married Oct. 30 in St. Joseph’s Church, Bronxville, N. Y., to Joan 
Kelly, Parade copywriter. They honeymooned in Bermuda for two 
weeks... 


ADMEN PLAN GOC CAMPAIGN—Florence Gardner, executive director of 
the San Francisco Adclub, holds an example of the posters to be 
used in 1955’s campaign to strengthen the Ground Observer Corps’ 
work on the West Coast. Left to right: Tom Faust, San Jose Ad- 
club; Jack Buker, San Francisco Adclub; Dick Ryan, Advertising 
Assn. of the West; Miss Gardner; Hector Perrier, Advertising Coun- 
cil; M. A. Mattes, Standard Oil of California; and Charles W. 
Collier, executive v.p., Advertising Assn. of the West. 


Bill Leonard, star of WCBS-Radio’s “This Is New York,” under- 
went an emergency appendectomy Nov. 7 in Harkness Pavilion, 
where he was rushed from his home in Riverdale, N. Y. During his 
two-week recuperation, his replacement on the six-day-a-week ra- 
dio show was Martin Weldon, who is a writer on “This Is New York” 
and narrator-producer of “Port of New York”... Business consult- 
ant Edgar Kobak, president of the Advertising Research Foundation, 
has been elected president of the National Society for Crippled Chil- 
dren & Adults, the Easter Seal group. Included among those elected 
to the board are Frank Stanton, CBS president, and Fred Bohen, 
president of Meredith Publishing Co... 


GENTLEMEN AND SCHOLARSHIP—W. C. Swartley, left, representative of 
WBZ radio and tv, presents $1,000 check to Dr. Harold C. Case, 
president of Boston University, for an Alfred I. du Pont Awards 
fellowship to be given to a man interested in the field of communi- 
cations who will attend the university’s school of public relations. 


Bozell & Jacobs’ Seattle office, headed by Roy Wensberg, which 
moved Nov. 2 to larger quarters at 1308 Tower Bldg., was properly 
launched at a cocktail party on Nov. 5... 

Irv Townsend, ad manager of Columbia Records, and George 
Simon, editor of Metronome, joined three other Fairfield County 
residents Nov. 16 at the Westnor Restaurant, Westport, Conn., in 
drumming up jazz trade in the suburbs. Irv, a resident of nearby 
Weston, plays clarinet, is a member of the American Federation of 
Musicians. George lives in Stamford, plays drums... 

Calkins & Holden, New York, will supervise production of tv 
spot announcements as its contribution to the National Epilepsy 
League fund drive during the Christmas season. . . 

Roland McClure, sales representative of KNX Radio, Los Angeles, 
became a first-time father on Oct. 29. The newcomer has been 
named Pamela Ann... ; 

Harry Burke, general manager of Station KFAB, Omaha, was 
elected president of the Omaha Kiwanis Club at its Nov. 5 meet- 
ing...A new trustee of the University of Chicago is Earle Ludgin, 
Chicago agency head, who becomes the 15th alumni member of the 
board. He’s a member of the class of 1920... 

Nov. 7 was the wedding day of Beverly Silverman and Morton 
Lipman, an account executive of G. P. Gundlach & Co., Cincinnati. 
Mr. Lipman represents Gundlach (The Dairy) organization in the 
New York and Boston areas... 
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grow longer and longer... 
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BILLION DOLLAR SPOKANE MARKET 


It’s one of the three 
Re | Must Markets in the 
. * Pacific Northwest 


o* 


“A 
yy 


Watch your Pacific Northwest sales jump when you really cover and sell 
the Billion Dollar Spokane Market. The over a million residents of this self- 
contained market who spend better than a billion and a half dollars annually 


on retail goods make a big difference in Pacific Northwest—or any other—sales 
program. 


This market is the very heart of the Pacific Northwest, but an independent, 
unified and truly isolated trading area with a stable year-in, year-out income 
from prosperous diversified basic industries and agriculture. 


te 


\DAHO 


A BIG market by every measure . . . the Spokane Market is half again as 


SALes big as the states of New York and New Jersey combined. With more people 
‘ Besa rereer 4 than the cities of Baltimore or Cleveland, this is too big a market to miss. But, 
| Ee is you are missing Ang en buying power of the Spokane Market if you 
ess ea! Jeced arent giving it the individual attention it merits. Residents are virtually un- 
| " THE SPOKANE MARKET G& Bd touched by advertising in coastal cities 300 miles or more distant. 


REALLY MAKES 
A DIFFERENCE 


SS aos RAT 2228) 


Ht 


Se You reach .. . and sell . . . big-buying Spokane Market residents when 
you use a medium that measures up to the size of the market itself . . . The 
Spokesman-Review and Spokane Daily Chronicle. Together these two local 
papers comprise the one advertising buy which delivers the coverage and ac- 
ceptance to move merchandise at full volume in the Billion Dollar Spokane 


won 89% of their subscribers receive their papers by carrier delivery at 
“ae } ome?! 
ae 


f Be sure you are reaching and selling the Spokane Market. It’s the different 
] market that makes all the difference in Pacific Northwest sales. Are the two 
' great dailies that really sell it om your list? 


Accepted as 

| Home-Town Newspapers SS 
| the Length and Breadth ~ JHE SPokESMAN-REVIEW 
| of the Inland Empire  - okane { 


Combined Daily Circulation Over 160,000—81.84 % UN-Duplicated 


t 
% 


Oailp ep e EE if k 
' HINGTOM © 0552, 


. 
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Ev ares 


Advertising Representatives: Cresmer & Woodward, Inc., New York, Chicago, 
Detroit, Los Angeles, San Francisco, Atlanta. Color Representatives, SUNDAY 
SPOKESMAN-REVIEW. Comic Sections: Metropolitan Group. 
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Coming 
Conventions 


*Indicates first listing in this column. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 

Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, Sher- 
aton Hotel, Chicago. 

Feb. 16, 1955. Associated Business Pub- 
lications, midwest conference, Palmer 
House, Chicago. 

Feb, 18-19, 1955. Interstate Advertising 
Managers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

March 2, 1955. Associated Business Pub- 
lications, eastern conference, Roosevelt 
Hotel, New York. 

March 16-18, 1955. Assn. of National Ad- 
vertisers, spring meeting, The Homestead, 
Hot Springs, Va. 

*April 5-7, 1955. Point-of-Purchase Ad- 
vertising Institute, annual convention, 
Palmer House, Chicago. 

April 13, 1955. Brand Names Day din- 
ner, Brand Names Foundation, Waldorf- 
Astoria, New York. 

April 16-21, 1955. National Business Pub- 
lications, spring meeting, Boca Raton, Fla. 

May 9-11, 1955. National Industrial Ad- 
vertisers Assn., annual convention, Sher- 
aton Park Hotel, Washington, D. C. 

May 22-24, 1955. Magazine Publishers 
Assn., 36th annual meeting. The Green- 
brier, White Sulphur Springs, W. Va. 

May 25-28, 1955. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

June 5-8, 1955. Advertising Federation 
of America, 5lst annual convention, Pal- 
mer House, Chicago. 

June 8-10, 1955. National Sales Execu- 
tives, convention and sales equipment 
fair, Waldorf-Astoria, New York. 


Dell Discontinues Red Ryder; 
Revises Rate and Guarantee 

Dell Comic Group, New York, 
will drop its Red Ryder title with 
March, 1955, issues because its cir- 
culation record “has not measured 
up to the minimum set forth for 
each of our monthly comics in 
which we carry advertising.” 

New guarantee of the group will 
be 9,000,000 monthly average, and 
the page rate will be $17,550. The 
group will include Walt Disney 
Comics, Marge’s Little Lulu, 
MGM’s Tom & Jerry, Walter 
Lantz’ New Funnies, Looney Tunes 
& Merrie Melodies, Gene Autry, 
Roy Rogers, The Lone Ranger and 
Tarzan. 


Cumming Joins Curtice 

Howard T. Cumming has joined 
Curtice Bros. Co., Rochester, as 
marketing manager. He was for- 
merly v.p. in charge of marketing 
of the Snow Crop division of Clin- 
ton Foods Inc., New York. 


MAKE YOUR 
ADVERTISING 

MEAN 
"BUSINESS! 


The eye-catching, 
customer- stopping 
brilliance of 
DAY-GLO® Daylight 
Fluorescent Colors — 
the Brightest Colors 
in the World —make 
all your advertising 
mean more business 
for you! Ask us about 
the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 


IN CANADA: STANDARD SALES COMPANY 
4097 Madison Avenve, Montreal 28, Quebec 


jafter the Hous: 
merce committe 
highly critical o 
kind of alcoholi: 


NARTB Request for 
Beer Broadcast Data 
Gets Big Response — Vs! on te a 


WasHINGTON, Nov. 16—The Na- tee with reliable 
tional Assn. of Radio & Television up the part thi 
Broadcasters revealed that it) play in radio an 
has received a tremendous re-| NARTB Pres 
sponse to its request for informa- | Fellows estimate 


carried on radio and tv stations. tions, including 
The information was requested | ated with NART 


tion about beer and wine programs of the nation’s r 


iterstate com- 
sued a report 
e amount and 
verage adver- 


rhe association 


e the commit- 
tistics pointing 
eer and wine 


t Harold E. 


iat about 80% | 


» and tv sta- 
ny not affili- 
ave submitted 
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|data for the association’s report. 
He termed the results “one of the 
‘most gratifying events in the his- 
tory of the industry” and ex- 
pressed confidence that a complete 
report would be ready for the 
committee before Jan. 1. 


Adler Names Platt, Zachary 
Adler of America, Jersey City, 


has named Platt, Zachary & Sut-| 


ton, New York, to handle adver- 
tising and public relations for its 


home sewing machines, which are 
manufactured by the Adler Werke, 
Bielefeld, West Germany. Adler is 
a new advertiser in the U.S. 


Kramer Joins Reuel Estill 

| C. Frank Kramer Jr., formerly 
national director of field relations 
for the American Cancer Society, 
has been appointed exec. v.p. of 
Reuel Estill & Co., New York pub- 
lic relations and fund raising 
counselor. 


% 


* Conducted by independent research firm James M.Vicary Co. 


The complete study may be obtained by writing to 
Family Circle, New York: 25 W. 45th St.; 


Chicago: 360 N. Michigan Ave.; San Francisco: Russ Bldg.; 


Los Angeles: 6399 Wilshire Blvd. 


4,000,000 shoppers—all in the market to buy everything for their families and homes— buy 
Safeway, Kroger, American, First National, Jewel, Winn & Lovett, Grand 
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j itz. salesmen in’ a dynamic, sensa- 
Manischewitz Mogul free and colossal national ad- 
Buck-Passing Deal vertising program. 


| Distributor salesmen are notori- 
Is—Uh—Stupendous 


ously callous to dynamic, sensa- 
tional and colossal programs. By 
NEw York, Nov. 16—There’s no|them if it ain’t stupendous, it’s 
stopper like a buck—so runs an nothing. 
old direct mail adage, or if it; Knowing this flaw among dis- 
doesn’t it should. 
Last week Monarch Wine Co.'and Mogul whacked together a 
and its agency—Emil Mogul Co. brochure on behalf of Manische- 


—proved the adage. They had a,witz wine. They explained that, 


tributor salesmen, Monarch Wine. 


radio and tv plugs. They explained , 


it’s got a coupla records already, 
something called 

vitz,” “Hernando’s 
(Mickey Katz _ version) 
“Sophie Tucker for president.” 


“Mambo-She- 

Hideaway” | 
and. 
bottle 
free for the asking. 
= Furthermore, there is a great| 


35 


And extra displays—the bro-|extends a real dollar bill. The 
chure says they’re fabulous, and brochure went to salesmen’s homes 
even some salesmen “are as ex- —1,200 of them. And the company 
cited about them as we are.” thinks the reaction is enthusias- 
Counter cards, window cards, | tic and—uh—stupendous. 

toppers, shelf strips—all | 
Bon Ami Testing Cleanser 
| Bon Ami Co., New York, is run- 


deal of advertising. On tv, 90 sta-_ = But to make the brochure stu-/|ning a limited market test for a 


tions, 428 times a_ week, 
Manischewitz jingle (“Man, Oh 
Manischewitz,” etc.). And on radio 
—158 stations, 3,967 times a week 


problem. To interest distributor Manischewitz gets news-column, —also “Man, Oh Manischewitz.” 


the pendous, 


| You,” and a hand on the cover 


the wine maker and new kitchen cleanser featuring 
Mogul hit on a simple device. A | “synergic energy,” described as 
headline says “Man, Oh Mani-|“an exclusive combination of ac- 
schewitz Means More Money for tive cleaning agents.” The cleans- 
er’s can also features a new top- 


Best Seller for advertisers! In a study* of 33 neighborhoods 


around supermarkets where it is sold, results show 


/ amily Cele bought and read by 


ICE as many households as Ladies’ Home Journal! 


0 AND ONE- HALF times as many households as McCall's! 
0 AND ONE- HALF times as many households as Companion! 


REE times as many households as Good Housekeeping! 


Family Circle in 7,750 supermarkets of these 14 leading chains in all 48 states and Canada: 
Union, Bohack, Red Owl, Albers, Weingarten, Dixie Home, Butt, H.G. Hill 


zip-off tape pasted over open 
‘holes. Newspaper space is being 
‘used in Syracuse, N.Y. Batten, 
| Barton, Durstine & Osborn is the 
‘agency. 
Berk Joins Simon Adhesive 

Al Berk, formerly a _ research 
chemist with Paisley Products, has 
joined Simon Adhesive Products 
Corp., New York, as v.p. and tech- 
nical director. John R. Orlando, 
formerly general manager of the 
company, has been named a v.p. 
and assistant to the president. 


With South Carolina's most popu- 


lous City and Retail Trading Zones 
| of 494,212 people (ABC 9-30-53), 
the Greenville market leads all 
others in South Carolina in Food 
| Some, 


‘Here's the Comparison: 


GREENVILLE $93,709,280. 
Columbia 84,127,190. 
| Charleston 70,302,120. 


Food Sales from Sales Management 
May 10, 1954, Survey. City and Re- 
tail Trading Zones from Audit Bureau 
of Circulations latest figures. 


The Greenville Market also leads 
all others in South Carolina in Pop- 
Retail 


Wages and 


ulation, Incomes, Sales, 
Autos and Trucks, 


Employment. It's your first market 


-in South Carolina. 


Che Greenville News 


GREENVILLE PIEDMONT 
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Newspapers Can 
Use ‘Equal Time’ 
Policy: Stanton 


CoLtumMBus, O., Nov. 15—Frank and be less restricted in format.) it plans to bring o1 


| vive and grow, and the importance 
‘of his part in it. When an organi- 
_zation enters its middle years, with 
'much of its success already taken 
for granted, the need for this daily | 
| struggle becomes much less appar- 
‘ent to the younger men and 
women.” 
| Mr. Stanton also advised news- 


| 
| 


Stanton, president of Columbia 
Broadcasting System, has called McCall Corp. Plans to Buy 
on newspapers to take a cue from More ‘Better Living’ Stock 
radio and tv and give “more atten-| McCall Corp., New York, has| 
tion to the proposition of ‘bal-| announced in ads in New York. 
anced space’.” ‘and Chicago newspapers that it 

In a speech before the Sigma | «stands ready to provide the funds. 
Delta Chi convention here last|to jnsure the future growth and 
week Mr. Stanton said CBS has | development of Better Living,’ | 
borrowed from newspapers by ed-| and that it is “preparing an offer 
itorializing on the air—a policy to purchase the holdings of minor-_ 
which the network will continue. | ity stockholders.” 

“We are borrowing from news-| McCall, a majority stockholder, 
paper technique. . .Can newspapers | said Better Living has added 162 
borrow from us?” he wondered.) supermarket distributors for a 
“I spoke of the fairness-and-bal-| 919,000 circulation gain this year. | 
ance proposition to which broad- | advertising revenue for the first. 
casting is committed. This is a nine months, it said, was $2,879,- 
bulky thing to administer; it needs 169 a record. 
discretion and causes headaches, | 


papers to experiment more freely | Co. announced offi: 


|make its 
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ists and between the specialists! 
and the general management. Yet | 
in this fast-moving industry, such | 
cross-communication is vital. It is | 


‘Petroleum /eek’ 


to Aim at A 


this challenge we are endeavoring 
Industry Pe onnel to meet with Petroleum Week.” 
New York, Nov. Confirming} The new magazine will begin 


reports (AA, | operations with a controlled dis- 
1] Publishing | tribution of 20,000 copies, but this 
\y today that will be converted to paid circula- 
. new oil in-| tion as quickly as possible. It will 

‘employ “a new writing technique 
which wilil|...that will enable the reader to 
pearance in hit the highlights of each aitcle.” 
planned, ac- 

Harry Lee # Examination of an experimental 
Waddell, “to answe. 2 need among copy of the publication discloses 
oil men for a cross-.ommunication that this technique consists es- 
service that briefs ‘he reader on sentially of building an article on 
everything importan! that happens | the basis of topic sentences placed 
in the oil industry. ‘at the opening of paragraphs. 

These sentences form a complete 
s “Oil is an indus'ry of intense story in themselves. Set in bold 
specialties,’ Mr. Waddell ex- face type, they quickly enable 
plained. “It is segmented and tech-| the reader to pick up the essen- 
nical. But it is an interdependent, | tials of the story merely by read- 
integrated industry. Because of its|ing the heavier type scattered 
specialization, the oil industry ‘across the page. Readers con- 
presents great difficulties in cross-| cerned with the background or 
communication among the special-| technical details of the story 


previously publish 
Nov. 1), McGraw 


dustry publication 

Petroleum Wee 
initial 
July, 1955, has be. 
cording to Publis 


can thus “shift gears” 
the full account. 

Paul Montgomery, senior v.p., 
publication division, said that the 
b&w rate for the new 7x10” page 
would be approximately $400. 
Petroleum Week will be printed 
in St. Louis. 


to read 


s Other publications in the field 
currently published by McGraw- 
Hill include National Petroleum 
News, a monthly marketing maga- 
zine, which has been converted 
from a weekly since McGraw-Hill 
acquired it last year from Warren 
Platt; Petroleum Processing, a 
monthly devoted to technical as- 
pects of refining and processing, 
and Platt’s Oilgram Price Service 
and Platt’s Oilgram News Service. 

The new Petroleum Week, de- 
signed after more than a year of 
research in the field, will cover 
production, refining, transporta- 
tion and marketing. It will be 
“written in terms that are clear to 
oil men who are not specialists in 
the segments of the industry in 
which the information originates.” 


but on the whole it is thoroughly 
good...Some newspapers. could 
properly imitate it with more at- 
tention to the proposition of ‘bal- 


_Ainced space.’ 
“7 


# “In New York, the Herald Trib- 
une did just that during the re- 
cent political campaign. Having 
published a series of articles from 
various authors reviewing the 
achievements of the Eisenhower 
administration, it followed up with 
equal space devoted to the Demo- 
cratic counter-statements. 

“This is no absolute novelty, of 
course, since the Daily News had 
earlier established its ‘battle page.’ 
But it was more of a novelty than 
perhaps it should have been,” the 
network executive said. 

Mr. Stanton characterized the 
obligation of broadcasting and the 
press to be profitable as “just as 
commanding as the obligation to 
be fair and truthful.” 


® He said, “The obligation to be | 
profitable does not lie primarily 
on the shoulders of the business 
office. The profitability of a pub- 
lishing or broadcasting enterprise 
must stem straight from the free- 
wheeling range, the courage and 
the innovating power of the crea- 
tive, the editorial departments. 
“When an organization is young, 
everyone down to the office boy is 
aware of the daily struggle to sur- 


971% 


COVERAGE 


THAT’S what the 
MERIDEN 
RECORD-JOURNAL 


gives you in the Meriden- 
Wallingford ABC Retail City 
Zone. 

NEARLY EVERY Family in 
Meriden - Wallingford reads 
the Record-Journal. 


21,012 Net Paid Copies or 


tion, is delivered within six 
miles of the newspaper plant. 
Only the Record and Journal 
cover the area—no combina- 
tion of outside papers pene- 

trate the market. 

IF 

you want to sell 
Meriden- Wallingford 
You MUST use the 

Meriden Record-Journal 
Meriden- Wallingford, Conn. 


Represented by 
Gilman, Nicoll & Ruthman 


97.1% of the Total circula- - 


WOW! THEY SPEND 
LOTS OF MONEY 
AROUND HOUSTON ! 


THEIR RETAIL SPENDING | 
COMES TO TWO OUT OF EVERY 
THREE DOLLARS 
7 OF EFFECTIVE 

BUYING INCOME ! | 


r_| 


PUCK. The Comic Weekly 


SELLS the U.S. 
...Mote H USTO 


, tor example 


_ 
ISN'T IT WONDERFUL 
THE WAY THE 

SUNDAY COMICS 


CERTAINLY! IT GOES 
INTO EVERY OTHER 
, HOME IN 
|| METROPOLITAN HOUSTON'] 


GET AROUND WITH 
THE HOUSTON POST! 


HALF OF THE HOMES 
IN THE BIGGEST 
MARKET IN TEXAS! 


© King Features Syndicate 
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New Consultant Uses 
Internal ‘Climate’ to 
Plot Company Plans 


New York, Nov. 18—A social 
scientist and a marketing analyst 
have joined forces to form the 
Radcliff-Comer Management Lab- 
oratory at 10 E. 43rd St. 

The new consulting service will 
offer manufacturers and merchan- 
disers help in (1) mass motivation 


studies embracing advertising psy-| 


chology, (2) emotional energy 
analysis of executives, (3) psy- 
chological analysis of company 


“attitudes” and (4) evaluation of 
emotional and ethnic appeals of 
consumer products as related to 
consumer attitudes and behavior. 

Directors of the service are Alan 
A. Radcliff, marketing, merchan- 
dising and advertising analyst, and 
Patrick B. Comer Jr., manage- 
ment psychologist. 

The first phase of their research 
study, says Mr. Radcliff, “starts 
with the internal ‘climate’ of com- 


Advertising Age, November 22, 1954 


| pany direction—executive peaks 
'and valleys, supervisory evalua- 
tion, labor problems and relations 


and profit and loss interpretations. , 
It goes on to include the observ-| 


|able effects of these ‘climatic’ 
'conditions upon marketing of a 
ars products.” 

s “This phase of the research 
study,” according to Mr. Comer, 
|*must be done before sound con- 
/clusions about marketing and mer- 
'chandising can be drawn. All 
psychological data drawn in this 
basic survey are applied directly 
te fact-finding on the merchan- 
dising and marketing levels. A 
new twist given to the use of this 
information is the interpretation 
of facts and data in the light of 
anthropological and_ sociological 
findings. Final decisions about 


grams are made much stronger by 
the use of this method.” 
Personnel of the new service 


fied public accountant, who will 


conduct financial and operational 


studies and make depth studies of! 
time-and-motion costs, time waste 


and material waste. 


| personnel. 


A “pivotal” feature of the com- 
pany’s services will be the psy- 
chological evaluation of executive, 
sales, marketing and advertising 
Mr. Comer will use 


'general aptitude and personality 


market plans and advertising pro-. 


includes Arthur Sonderling, certi-. 


tests in this field, as well as copy- 
righted tests of his own. 


® Radcliff-Comer claims the de- 
velopment of new appraisal and 
criteria-weighing methods that 
break down the managerial func- 
tion into corporate structure, 
earnings growth, research and 
development, executive appraisals, | 
fiscal policies and production ef-| 
ficiency. In addition to these are| 
all end-marketing practices deal-| 
ing with pricing, distribution, test- 


ing, surveys, packaging, sales) 
methodology, trade relations, com- 
pany “symbols” 


dising and promotional programs. | 
“We set up the program outline | 
so that management itself will 


time,” says Mr. Radcliff. 

Some clients of the new service 
are Modell’s Shoppers World, a 
multi-million dollar “department 
store” at East Meadow, Long Is- 
land, Mathieson Chemical Corp., 
Food Fair Stores, Shulton Inc., 
Grand Union Stores, Silex Co., 
Charles Antell Inc., Detecto scales, 
Camfield Mfg. Co. and Quality 
Sales Corp. 

Mr. Radcliff has been a market- 
ing consultant for more than two 
years, heading his own company. 
Previously, he was ad director of 
Hygrade Food Corp. and market- 


‘ing director of Duane Jones Co. 


Mr. Comer formerly was _ in- 
dustrial psychologist with Math- 
ieson Chemical Corp. and con- 
sulting psychologist for the Brand- 
enburg Clinic. He has directed the 
Evaluation Institute here for the 
past two years. 


and merchan- Costa Joins Morey, Humm 


Ernest Costa, formerly with Carl 
Reimers Co., has joined Morey, 
Humm & Johnstone, New York, as 


/take over at the earliest possible! art director. 


READ THE 


HOW MANY 
HOUSTONIANS 


MORE THAN ALL THOSE 

WHO READ THE THREE TOP 

NATIONAL MAGAZINES -- 
PUT TOGETHER! 


| 
| 


| 


‘PUCK 1s | 
THE BUY 
FOR 
ADS IN PUCK GET 3/2 To | ADVERTISERS! 
S TIMES MORE READERS* J 


THAN MATCHED ADS IN 
NATIONAL WEEKLIES! 


LOOK, SHE LOVES 
READING ADS IN 
PUCK, Too 


PRACTICALLY 
EVERYBODY 
DOES / 


a 


THE PUCK Group's 
NATIONAL CIRCULATION 


*Readers per dollar 


5 OVER 10,000,000! 


_ Owe 


THE COM 


WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 


€ King Features Syndicate 


accounting for 42% of all U. S. retail sales 


i 
j 


lal. 


advertising 


always pays in the..... 


RICH, GROWING 
NORTH CAROLINA 


BETTER... coverage 


than ever before is yours with 
RADIO in the......... 


NORTH CAROLINA 


Market ~ 
BEST. » « buy morning, 


afternoon and evening is 


HEADLEY-REED CO. 
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Babbitt Introduces New Bab-O 


B. T. Babbitt Inc., New York, is 
introducing its new Bab-O with 
bleach, using 1,000- and 1,800-line 
ads in newspapers and tv spots 
weekly in all major markets. The 
introductory drive will last about 
two months. Dancer-Fitzgerald- 
Sample is handling the campaign. 


Quality 
CIRCULATION BUILDERS 


for leading 


Magazine Publishers 


UNION CIRCULATION CO., INC. 
HAROLD F. DELANEY 
General Manager, 

33 West 60th St., New York City 
“Over a Quarter Century 
of Dependable Service” 


Stress Service, 
Shelly Advises 
Business Papers 


New York, Nov. 16—The prac- 
tice of announcing rate increases 
in the late months of the year ir- 


ritates clients and makes it harder | 
'for agencies to sell business papers | 


‘to them as a desirable medium, 
/Warner S. Shelly, president, N. W. 
Ayer & Son, said here last week. 
Speaking before the Dotted Line 
Club, an organization of space rep- 


resentatives of periodicals affili- | 


ated with Associated Business 


Publications, the agency head rec-_ 


ommended that rate increases be 
announced in the sumnmer months, 


before annual advertising sched- | 


ules are decided upon. He listed 
five other ways in which business 
‘papers might improve their serv- 


Advertising Age, November 22, 1954 


tress its new point of sale signs, Lakeside Plas- 
tics, Chicago and !)uluth, offered two contrasting kinds of hospi- 


SALOON CHARM—T. 


the National Beer Wholesalers’ Assn. convention 
as in this Gay ’90s room; the other, featuring the 
an adjoining room with modern decoration. 


tality to visitors « 
in Chicago. One ° 
signs, was i 


agencies: |studying the business of advertis- 
a better job of|jers in order to get more informa- 


ices to clients and 
1. They can do 


“Business Publications 
Are Vitally 
Important To Me...” 


says Mr. Fruehauf. “Frequently I find facts and 
ideas in business publications that help me to make 
important decisions. We know our customers and 
prospective customers read their business maga- 
zines, too. We carry substantial advertising schedules 
in several different groups of business periodicals.” 


It is good thinking to judge an advertising med- 
ium by the value its editorial pages deliver to regu- 
lar readers. Business publications provide a direct 
sales route for any product or service of benefit to 
business or professional men. 


NATIONAL BUSINESS PUBLICATIONS, INC. 1001 rittecnth street, v.w., Washington 5, D.C. + STerling 3-7535 


The national association of publishers of 171 technical, 


professional, scientific, 


marketing magazines, having a combined circulation of 
4,049,550...audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc....serving and promoting the Business Press 


of America... bringing 


industrial, merchandising and 


thousands of pages of special- 


ized know-how and advertising to the men who make 


decisions in the businesses, industries, sciences and pro- | 
fessions ... pin-pointing your audience in the market of 
your choice. Write for list of NBP_ publications and 
the latest “Here’s How’ booklet, “How Well Will We 
Have to Sell Tomorrow?” by Ralston B. Reid, Adver- 
tising & Sales Promotion Manager, Apparatus Sales 
Division, General Electric Company, Schenectady,N.Y. 


dete 


|tion which the advertiser can use. 
| 2. They can do more and better 
| research on their readers. Said Mr. 
Shelly, “Some research of this 
type is about as objective as a girl 
looking in a mirror and saying, 
‘Boo, you pretty creature.’ ” 

3. Representatives should make 
sure their calls are used to present 
facts helpful to clients, and not 
merely to ask for or pick up orders. 

4. More attempts should be made 
to sell a book instead of tearing 
down its competition. “We can’t 
sell business paper advertising to 
a client,” he said, “on the ground 
that some books are worse than 
others.” 

5. Salesmen should find out 
when budgets are to be determined 
|and present their sales talks two to 
three months ahead of that time. 


® Citing case histories of some 
of his organization’s clients who 
‘Mave scored outstanding successes 
through the use of business paper 
advertising, Mr. Shelly pointed 
out Ayer itself has consistently 
/used the advertising trade press to 
| present its message to clients and 
prospects. On behalf of its clients, 
he noted, the agency is today 
placing advertising in about 550 
different trade papers, using 115 of 
the 159 classifications listed in 
Standard Rate & Data. 

Analyzing his agency’s opera- 
‘tions in this respect, he reported 
| that the “media selection depart- 
_ment spends a huge amount of time 
studying the data supplied by bus- 
iness papers—probably more time 
than is spent in studying any other 
type of printed media.’ This is 
true, he said, because “business 
papers provide such a wealth of 
information about the fields they 
cover, and this information is of 
great value in planning campaigns 
for clients.” 


= He defended business papers 
against the charge that they have 
too high a ratio of advertising to 
editorial matter, saying, “Adver- 
tising in business papers can and 
|often does provide’ information 
| which is just as interesting to 
| readers as the editorial matter.” 

N. W. Ayer, said its president, 
does not apply a slide rule to each 
of its operations to see if a direct, 
measurable profit results. Dis- 
cussing the returns to the agency 
on its 15% of business paper bill- 
ings, Mr. Shelly remarked, “I do 
not know whether we lose money 
or make it or break even on bus- 
iness paper advertising. But I do 
know that business paper adver- 
tising contributes mightily to the 
effectiveness of the job and to the 
' final profit.” 


Railway Express Cuts 
Rates on Ad, Print 
‘Matter, Some by 40% 


16—Reduced 
express rates on shipments of 
many types of advertising and 
printed matter will be put into 
effect by Railway Express Agency 
| Mov. 27, the company announced 
last week. 

The third-class rate reductions 
‘are substantial—as high as 40% 
/or more, depending on weight and 
|distance. They are based on new 
pound rates and cover nine ex- 
| press scales or distance groupings. 
|The old rate was 1.2¢ per ounce, 
| regardless of distance. Under both 
'the old and new rates, the mini- 
|/mum charge is $1.80, with charges 
not to exceed first-class express 
rates. 

Among the principal articles to 
which the new rates apply are 
advertising matter, almanacs, 
blanks, books, calendars, greeting 
and other cards, catalogs, circu- 
lars, labels, pamphlets, sheet mu- 
sic, tags, tariffs, magazine covers 
/and magazines and other publica- 
tions not registered as second-class 
mail matter. 


| New York, Nov. 
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WHO'S GONNA BUY 
MAGAZINES WITH 
TV IN THE HOUSE? 


People, that’s who. The same breed who bought 

them before the advent of TV. The very same who watch 
television. They watch their favorite shows. 

They also go out and buy magazines. To wit: 


eee aes ae 


MODERN SCREEN 
REACHED SELL OUT 
PROPORTIONS 


Five or six years ago, when television was just 


beginning to roll, a lot of experts looked into their 


crystal balls and predicted death to magazines. We’re 


delighted to point out their error. Since then television ~ 
has prospered beyond their wildest dreams, but it has 

not hurt magazine circulation. Magazines are 

selling well in general, but let’s be particular 


about Dell Modern Group: | 


1. DMG OCTOBER CIRCULATION SECOND HIGHEST IN HISTORY 
2. NEWSSTAND RETURNS EXTREMELY LOW IN OCTOBER 


3. OCTOBER MODERN SCREEN VIRTUALLY A SELL-OUT; 
NOVEMBER ISSUE RUSHED TO STANDS EARLY 


What better proof can we offer of the vitality of magazines? 
People will go on buying and reading magazines in spite of a 
all other diversions. What more can we say? caren & 


oe 


DELL MODERN GROUP 


DELL PUBLISHING CO., INC., 261 FIFTH AVENUE, NEW YORK 16. N.Y. 


a ; oP “ > Ay ae ep he : TO ed a eh ad Pa > Migs & ei an Py Pee a ora tee gee ; os . : Bie 5 : , ST es tae ee : 
» FN ab rg eine et ae . 4 3 Mirae Mee as Bic, © es es Aa et sit) Ce io Vk ed C Sieg de . ne SA . vy Bi a oh ee ak Za in SS PEN neg Be ee Pe teat ae r hae: elias. Saas Pedi he eS Re iets ig ett 
be pets 4 s PRA AlN og SAL NBRIE Eva 8 Soh Ee) Nubia SRN Sd ea RNASE VLU RRR SS: 0 tO UR A aerate, ULAR) Bi tts i CARSON a awe Ae (Det, PA Nr a AERIS EL EM cc 37 
A EAR See eT ae MN EME A AL AD: Nos Ran PERE CR VOR ABR CPD MIDE WASTE LES gaa nT Se es CPE ate Sage UR Bay See ges i Ree Porte. the Neen Rae een toh PN gh Oe Reed od Tage ade gd, Gacy apie ccf, SU Si lke rae Ae Oe esti en a SS ee ae Sas 
ry ago ky ef ter k oS BAC far oy SI ee) IA be acetal Mog oie. a Fs ht SNCF Med oe Bee Os Sah a ate ny ety gstye are aes Qe hi eae Ty 7 aNgrose biaee: a, Sener SAA nh Diets ICL ere ae | cee - Me ee eS ES tee, Sai te “Gn eee aoe 
a, ee a Rowe oN ates eae RS Ree se oN we eR i SRST ee Po ae he ene aca ae Po VL ash eos REN ate Nt eae Puen apae CRBs es SSC aaan Sas Sy ime ae Ae ae uae he ee ae ee or A Pee 
PD ERE a EF be Fie en Rey eee AS Chae it eee Sn a or, Cae oon eo ea, Se Pk ee Tae oA 5 ears ; ‘ Pe ier as" Srey Py FONSNE fot teat ke a 
a 2 ee ee 1 toes : Ta gta ak Be Saal Bian WaT? ee ses ‘ peers Mi te oe et brat aie ee ene bate ~ ic Ate eat Lee Lae 8 Reagainse: 5 ideas Deuter % 4 { ‘ie a = BS eR yak a tee a 4 Sal er: A Feces ’ 
OES OS Na ec OS ae SRR Mme, ky ee Sehe War Giskucran pane atar eer OLS CER TE Sr eS (, MM ane A ee ee i +. 
“hin & Sah pi Pee lbs Leeann 215 | eae Cae ale Pee nee FL, Rt a, rn See shah Mes alec ay 3 te bs Stl : 8 et 28 aoe - ) oss See igh . Pies pear ores a ee - ".. wer. 
fas Pape at oat 5 Se eas me: ay EME cy ge - : a ‘ ~ : ’ i . ac 
aie : ' ' ’ ° ‘ : " ' eee ee 
ath a ae 
wy ' ie 
ae ' = 
ie 2 
a } 7 
airs , ie 
r 
4 td 
na 7 s 
, us 
: 
' ie 
pe 
© ay ‘ 
t ; 
: a Sia 
; “f 
f Le . 
i \ ' t 
| + : 
a 
erty * 
. 4 A, ae 
5 mes 
a Ect 
ee De Pas 5 
ae Ee 
Sy Sa 
: rs 
ty 
ii j = 
ie oe 
= y ‘ 
ic ‘ gos 
mi | Mi dew 
Re eee 
Eb pony 
she rg 
ve j ae 
: f adg 
: ' on 
ck \ Y ee 
- \ md 
of | 
‘ | coe 
ie } a 
= | 
a | Beet 
® rit is 
, ie 
" -} 
$ A, ° 
Pe rt ‘ 
t WA ee 
aa | 84 ; z 
es é a 
. ’ sie 
bee ' “aig 
: * vias. 
- vj ae: 
ie H ae * ee 
ng Ee ial 
sia e Lemire 8s 
a ee ; — U - : 
a a 
a a nana ————— “Ws 
in t 
Aue ' Seen ee tn 
mP ; a eeere 
ey Pe | 
irs ik 
es pe 
ee ee  - 
ie ? a ee 
= it 
i con 
ie wr ee 
: Baa ae 
He F) eel: 
oe ; ee 
a . - — 
a ana ee 
i ae 4 
cre say: 
So ——— ae 
Bee ' ee 
“ithe ( ses 
; ee me 
PS 
iakreg } 
Kay SS : 
| ee se 
Mae y ay oe 
: 4 a ae = 
4 . ey 
ae ie 
: Sate ive 2 
; fe cor 
f ‘ 
: Mee Pi 
i a ee ge 
: reg 
ery nat y 
ie i a a 
*S rey : * 
te CTOER COTE: 
a . < 
teal ; At ; 
di — = is Bie. ike 
jens ore | a f 
jor ret womre ; 3 
ae = - ss ' 
. oe oe . Con S 
p oe , 72 #, i 
mee > 
e Hf = @2 
- h CAGED! 4 
a ; ) 
fe : 
: Se 
: | a 
es F me gira 
fez b] * . ene ely eee b 4 eps. . ‘ ‘ a 
a : : : . : ae ats . : iste : eS Ee 5 of ci Ma ny See ke ; iz) Laps SOT ee i : ; E et 
t ; ne i i a ; x : x ; Me Saree e faa : . : : My Ee 2 ee Oey S - Ae ee ous ek RU ert Wa se gy 


40 


the people in advertising open to 
stresses and frustrations.” 

@ These stresses and frustrations 
have the same effect on the heart 
as excessive physical exertion, he 
said. 


‘Adman’'s Heart’ 
Due to Frustration, 
Adcrafters Learn 


Detroit, Nov.16—Detroit adver- 
tising men are worrying a little quate amount of rest and oxygen— 
less about their hearts, as a result and in the case of advertising men 
of some knowledge and advice that means avoiding, as much as 
they received from a prominent possible, the feeling of frustration 
heart specialist recently. that 

Speaking to the Adcraft Club of heart,’ he said. 

Detroit, Dr. James Fryfogle, thor- 
acie-cardiovascular surgeon and Aquascutum Appoints JWT 
chief of the department of research | Aquascutum Ltd., maker of 
of Mount Carmel Mercy Hospital, weatherproof garments, has ap- 
told the adclub members that the pointed J. Walter Thompson Co., 
heart is a tough, rugged muscle | New York, as its advertising agen- 
that wants only oxygen and rest to cy in the U.S. and J. Walter 
do its job without troubling its Thompson Co. Ltd., Montreal, as 
—— : ...  —  |agency for Canada, effective Jan. 
There = oe peculiarity Rte 1. The agency’s London office has 
doctors vee on advertising | handled Aquascutum in the Brit- 
men,” said Dr. Fryfogle, bs ho has | ish Isles for several years. Dona- 
econ admen ane his patients. | ue & Coe, New York, has been 
“This peculiarity is ‘sensitivity, l the agency 
to a degree not found in other a 
ersons. Practically all people in a 
aaeieiies have it in common— Mathes Gets Delicious Food 
the creative men, those on the| Delicious Food Co., Englewood, 
production side and those who do! N.J., has named J. M. Mathes Inc., 
the selling, as well as those on! New York, to handle advertising 
the business side. | and promotion for its food prod- 
“It is this ‘sensitivity’ that lays; ucts. Delicious is a new advertiser. 


Well known... 
Really appreciated... 


COGNAC BRANDY 


84 PROOF ¢ Schieffelin & Co., New York 


be 


Se 


“All the heart needs is an ade-. 


puts an extra load on the, 


Advertising Age, November 22, 1954 


| This Week in ‘Vashington... 
Economic Seers Cheer White House 


Cohen 
tditor 
18—Have you 


By Stanley | 
Washingto 
WASHINGTON, Ni 


noticed the wav 
predictions for 19 
summer, when th: 
meter seemed to 
perts had their 


prosperity for the appliance and 
home furnishings industries, is 
© YOU! sure to continue unabated in 1955, 
of optimistic | according to a joint statement by 
Through the /the Department of Commerce and 
usiness baro-| Department of Labor. 
tand still, ex-| The statement—predicting 1,- 
ngers crossed.| 300,000 starts in 1955, compared 
Since then a str upsurge has/with 1,200,000 this year—points 
set in. With les: :estraint than out that many postwar home buy- 
usual, economists ve saying this ers are ready for another move 
upsurge will ca y» into 1955,|/pecause of growing families. It 
making it at least 
ness year as 195+. probably bet-|money to sustain a high level of 
ter. housing sales. Besides the new fed- 
These predictions are good news era] housing law, with revamped 
to the White House staff. financing provisions, it mentions 
“There is no longer any point to the fact that some 5,000,000 vet- 
discussing recessions or depres- erans have to use their GI home- 
sions,” one top Presidential ad- buying rights by 1957 or lose 
visor says. “The chief problem | them. 
now is to be sure that the eco- e e e 


inomy continues to expand suffi-— 
ciently fast to provide jobs for our, _FCC Chairmanship: Though 
growing labor force.” George C. McConnaughey’s ap- 
6 6 e pointment as chairman of the Fed- 
Political fireworks? Strange as °™4! Communications Commission 
received committee approval, 


it may sound, this fall’s business D se ketene a ts 
. . 3 > = 
upsurge may complicate relation- | “e™ocrats intend to prevent sen 
ate action this year. 


ships between the Eisenhower ad- : : 
ministration and congressional! The nomination was forced out 
Democrats. The administration °f the Senate interstate com- 
feels the country pulled out of the Merce Committee after a perfunc- 
post-Korea recession because busi- | '0TY hearing last week by a party- 
ness was given incentive to ex- line vote. Democrats, who expect 
pand. Democrats, mindful of the to control the Senate next year, 
Great Depression, feel economic prefer to keep the nomination alive 
growth will not be assured unless °° that they can get another shot 
government exerts leadership in at President Eisenhower's ap- 
planning—and perhaps also in potntee. - ; 
spending. At last week’s hearing, Demo- 
The administration says it is as crats asked Mr. McConnaughey 
genuinely interested in economic where jhe stands on the adminis- 
expansion as are the Democrats. tration’s “Jobs yor Republicans 
But it contends that the prosperous PTOgram. As outlined in Washing- 
U.S. of 1954 does not require the ton wae & Jew weeks ago, 
drastic remedies that were tried this eg ge Pc ap test 
ie ierioed , , agencies to clear job appointments 
beta Gepressed Americs of the with the Republican National Com- 
| mittee. 
A promotion brochure distrib- 


. . 
wauia Maan whisk oeaeen ae by the GOP to its state and 


ioe : local officials listed Mr. McCon- 
{ee NeW Renees GRE ete sal naughey and Commissioner John 


paratively new station, 
that started at the top, 


OOH -LA-LA CROSSE! 


The city with the French hame 
is a great American metropolis. 
lt teems with manufactured 
goods and farm produce. It is 
criss-crossed by rail, river and 
air lines. It attracts a profit- 
able tourist trade. More than a 
Y, million people live in the 
greater La Crosse area, served 
by WKBT. The remarkable 
prosperity of La Crosse and its 
environs is even more remark- 
able because it keeps grow- 
ing. A wonderful place to do 
business! 


course. WKBT has a 


unduplicated coverage 


opportunity stretching 
Minneapolis...37,500 


That’s impact, spelled 


WKBH, La Crosse’s 32 Pr 
year old NBC outlet 


NBC « CBS * ABC * DuMont 


a i - si ap ee nt ~s-- 


Advertisers are eyeing—and buying—a com- 


starring performers like Webb, Godfrey, 
Berle, and Benny. There’s a reason, of 


ritory! WKBT is the only station covering 
the greater La Crosse area...300 miles of 


WKBT you get the undivided attention of a 
great new TV market for your message. 


*Jack Webb stars in Badge 714 
WKBT, Mondays, 7:30 P.M. | 


CHANNEL 
Affiliated with 5000 watt —“™2* 


LA CROSSE 
_- WISCONSIN 


|Doerfer as patronage dispensers at 
FCC, but Mr. McConnaughey said 
ithis was news to him. 

* & s 


Farm Census: Reports trickling 
back to Washington indicate the 


full swing, with more than 30,000 
enumerators busily interviewing 


{ 


s good a busi-| points out that there is ample | 


1954 Census of Agriculture is in| 


some 5,500,000 farmers. At the 
| present rate of activity, interviews 
_will be completed by the end of 
December. 

Meanwhile, processing centers 
at Detroit and Pittsburg, Kan., are 
already punching out cards with 
|the first of the 1954 interviews. 
/These cards will be shipped here 


'for tabulation on the bureau’s 


modern, electronic tabulating ma- 


' chines. 


First returns, indicating major 
changes in farming and farm liv- 
ing standards since 1950, will be- 
gin appearing next spring. 


+ * . 
Junk Mail: Postal officials have 


| been under heavy pressure from 


|newspaper publishers to drop the 
/regulation adopted last year per- 
_mitting bulk third class mailers to 
|send unaddressed material to all 
| householders on urban routes. 

So far, however, they have 
received relatively little mail on 
\this subject from anyone other 
\than publishers. 

A recent article in the Reader’s 
|Digest directed against junk mail 
‘drew about 500 letters. 
| “That’s a lot for us to handle, 
considering the fact that we have 
‘only a couple of clerks for this 
|sort of thing. But it really isn’t 
much of an expression of public 
opinion,” a postal official said. 


Arnold Cohan Closing: 
Mumm, Mullay Opens in NY 

Mumm, Mullay & Nichols, Co- 
lumbus agency, will open a New 
| York office on Jan. 1. In charge 
‘will be Arnold Cohan, president 
|of the Arnold Cohan Corp., who 
has been elected v.p. and a board 
member of the agency. Mr. Cohan 
will be in charge of all television 
‘and radio for the new agency, 
| whose address will be announced 
| shortly. Mumm, Mullay & Nichols 
| this month celebrates its 50th 
anniversary. 

Arnold Cohan Corp. will close 
shop as an advertising agency Dec. 
'31 but will continue to operate in 
| packaged television and radio and 
‘allied broadcasting activities. 


Nourse Joins Fairfax 

Robert L. Nourse Jr., formerly 
‘a v.p. of Hilton & Riggio, Holly- 
wood, has been appointed a v.p. of 
Fairfax Advertising Inc., Santa 
Monica, where he will supervise 
|food and packaged products ac- 
| counts. 


the 


WKBT. The station 


with top programs 


distinction worth 


way 


dollars to every alert advertiser. Exclusive, 


of a rich virgin ter- | 
| for 
| 


from Milwaukee to 


TV homes.** With 


W-K-B-T ! 
**CBS Research 


REPRESENTED 
NATIONALLY BY 


PAUL H. RAYMER 
COMPANY, Inc. 


to quality. 


simplest 


to gain a reputation 


leadership, 


is to do the finest job 

in your field, 

and keep on doing it 
year after year 

and decade after decade. 
In photoengraving, 

as in advertising, 


there’s no short-cut 


jae 
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Which Washington 


newspaper 
do your Washington 


customers read? 


Where there’s smoke there’s fire. For the first ten months of the 
year The Star leads Washington’s second newspaper by nearly 
10 million lines of advertising. The exact figure is 9,753,272. What 
is the real reason for this gigantic lead in linage? The real reason 
is that advertisers know the difference between readers and cus- 
tomers. They know that the families that account for the massive 
share of the annual expenditure in Washington—+t/e families they 


are most anxious to reach — read The Star. On the basis of their 


own analysis of results, advertisers deliberately and consistently 
give The Star the lion’s share of their linage in Washington. 


They know from long and continuing experience that The Star 
is the Washington newspaper that pays off best in customers. 


\ It is a family habit in Washington to look in an EVENING newspaper to see what the stores are advertising 


‘The Washington Star 


EVENING AND SUNDAY... .. WASHINGTON, 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 


Media Reeords tigures first 9 montii< hlisher s figures for Oetober 
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GF Pushes Cake Mixes 


General Foods Corp. will use 
seven pages in Life, special pro- 
motion on the Bob Hope show, to 
be broadcast from London Dec. 7 


on NBC-TV, and spots on “Our, 


Miss Brooks” and “Portia Faces 
Life,” both on CBS-TV weekly 
in December, for its Swans Down 
cake mixes. Young & Rubicam is 


Heileman Holds 
Ground Won in 


Brewery Strike 


the agency. 


La Crosse, Wis., Nov. 16—Why 
does an advertiser change agen- 


Bae 
Eis 


BESI-TEST 


aueste & aseEsTOS CO. 
TRENTON, A 


MAKES PASTING A PLEASURE 


cies immediately after the biggest 
‘sales year in its history? 

One obvious reason is the de- 
‘sire to “get big” or go national. 
But G. Heileman Brewing Co., 
|'which made such a change the 
first of this year, is possessed of 
no such vaulting ambition. Its 
special objective was to take ad- 
vantage of the sales boom it en- 
joyed as the result of a strike in 
the brewing industry. 
| A conservative, century-old 
/brewer of premium beers—Heile- 
|'man’s Old Style Lager and Special 
'Export—Heileman Brewing had 
placed its modest regional adver- 


‘hrough Gordon 
for six years 
gency shift last 
cency: Leo Bur- 


tising schedule 
Best Co., Chica 
when it made th 
Jan. 1. The new 
nett Co. 


.d the Heileman 
ly specialized, 


s Reasoning bel 
shift, though h 
was directed at  - No. 1 brewing 
industry problem ightening com- 
petition. A 700,00 -bbl. brewery, 
Heileman had been selling at the 
rate of 350,000-4()).000 bbls. in the 
postwar era. 

Then came las* -ummer’s 76-day 
strike of all six (ilwaukee brew- 
eries. With a b . chunk of the 
competition hors «v combat, Heile- 
man’s sales soare. and the region- 
al brewer wound up the year with 
an alltime record figure of 500,- 
000 bbls. sold. 


® According to Ralph W. Klap- 
perich, Heileman’s advertising 
manager, no basic change in sales 
approach or increase in market 
coverage accompanied the agency 


shift. Heileman’s territory con- 


Advertising Age, November 22, 1954 


tinues to be nine upper midwest- 
ern states from Illinois to Mon- 
tana. 

Burnett’s new assignment was 


simply to help Heileman consoli- a 


date the 1953 beer-strike upsurge 
this year, and then add modestly 
to it in future years. 


# Heileman continued to follow 
its age-old principle of making 
“not the most beer; only the best.” 
But it was also aware of the axiom 
of modern-day beer marketing: 
You have to run a little just to 
stay even. 

In Mr. Klapperich’s words, the 
reasons for singling out Burnett 
were these: 

1. “To obtain the marketing and 
creative thinking of a larger agén- 
cy with a larger plans board, in 
preparation for increased compe- 
tition in the beer business.” 

2. “To obtain an agency with a 
background of experience and suc- 
cess in television advertising. Up 
to this point, Heileman had used 
very little television, and it was 


Very soft and sharp focus techniques combined 
by engraving processes, in the same illustra- 
tion, can add just the extra punch you need 
to get your sales story across. This effect is sel- 
dom used. It gives you the advantage of being 
unusual ...of catching the eye... of getting 
greater readership for your sales messages. 


SUPERIOR’S Salesmen can lend you valu- 
able aid. They are trained to help you with 
creative thinking. They know the extent to 
which modern plate-making techniques can 


be employed. For instance, entirely sharp 
original artwork was used for the halftone 


you see above. 


You have much to gain and don’t obligate 
yourself at all, by discussing your needs with 
a friendly, helpful SUPERIOR Salesman. Why 
not ask us to send him over to see you today? 


The secret of SUPERIOR’S consistent 
one and top quality lies in (1) the 
large size of our shop, (2) the surpass- 
ing skill and experience of our crafts- 
men, and (3) the personal attention 
given to every account. There are 156 
people in our organization! Over 
90 are skilled photo engraving crafts- 
men. Many of these have been with 
us for 20 years—some for 28 years. Of 
these 90 plate makers, 40 ¢ up our 
night shop. That pve us the largest 
night shop in Chicago! 


SUPER 


SUPERIOR ENGRAVING CO. 


215 W. Superior St., Chicago 10, Illinois 


e Telephone SUperior 7-7070 


Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting ¢ Black and White 
and 4 Color Process Engraving ®@ Black and White and 4 Color Offset Plate Making 


HEILEMAI 


EILEMAN S 


he * : 


NEW MEDIUM—Heileman Brewing 

entered the r.o.p. color field for 

the first time this year with full- 

color newspaper pages like the one 

above. Another new venture pro- 

moted by Leo Burnett Co. was tv 
film. 


the combined thinking of brewery 
management that television is an 
ever-increasing factor in beer 
sales.” 

3. “Heileman was greatly im- 
pressed with the job done by Leo 
Burnett Co. with other clients, 
principally Green Giant Co., Pills- 
bury and Kellogg, and we felt that 
this broad food experience would 
be extremely helpful in selling 
beer.” 


s In taking over the account, Bur- 
nett made no drastic changes in 
copy approach. Heileman contin- 
ues to aim at “the discriminating 
beer drinker who prefers a beer 
with individuality and character.” 
The big pitch is still “slow, na- 
tural aging,” as opposed to “arti- 
ficial carbonation.” 

But there was a big increase in 
advertising coverage. Armed with 
a budget “substantially larger” 
than any in the brewer’s history, 
Burnett put Heileman into the tv 
field with “Racket Squad” (ABC 


Film), which it installed in 13 
markets. 
Another “first” for Heileman’s 


was r.o.p. color. The agency has 
been running frequent color pages 
in major newspapers throughout 
the territory. Still another change 
vras to introduce a stronger claim. 
For the ‘“‘Aged longer, far longer” 
theme, the agency substituted 
“Aged longer than any other beer.” 


# It is still too early to measure 
the success of the innovations, 
though agency officials are pre- 
dicting that Heileman will finish 
the i954 year with every bit of its 
1953 increment intact. For the first 
six months (a period which over- 
laps more than half of last year’s 
strike months), 1954 sales are 
about 10% ahead of 1953, Mr. 
Klapperich told AA. 

Supported by these figures, Mr. 
Klapperich appeared to feel little 
of the “get big or get out” panic 
which possesses so many local and 
regional breweries. 

“We feel that the task of stay- 
ing in business and growing in size 
is becoming more difficult,” he 
admitted, “but we do not feel that 
this is a problem that affects small 
breweries only. Regardless of size, 
in order to prosper and grow any 
brewery will have to sharpen its 
objectives and sales and advertis- 
ing plans.” 


‘Sunset’ Names Robert Dorn 

| Sunset Magazine, Los Angeles, 
has appointed Robert Dorn south- 
western manager, with headquar- 
\ters in Menlo Park, Cal. Mr. Dorn, 
formerly Pacific Coast district 
manager of Devoe & Raynolds Co., 
succeeds Byron H. Dawson, who 
is retiring after 25 years with Sun- 
set. 
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Wisconsin retail business totals over $4 billion annually — 
and The Milwaukee Journal provides powerful coverage 


of the state’s retail centers — 


Cities 


Population 


15 
12 
2\ 
39 
89 


25,000 and over........ 
10,000 to 25,000 
5,000 to 10,000 


2,500 to 5,000 
1,000 to 2,500 


G2 66 64 64.5 


Milwaukee 100-Mile Zone 


71% of all Wisconsin retail busi- 
ness is in this area—and here The 
Milwaukee Journal has an aver- 
age coverage of 47% daily and 


60% Sunday. 


a ee ee Oe 


Journal Coverage 


Daily Sunday 
58% 70% 
... 26% 64% 
+ oe 66% 
37% 62% 
30% 48% 


ABC Retail Trading Area 


This area has 48% of all Wiscon- 
sin retail business. Here The 
Milwaukee Journal average cov- 
erage is 66% daily and 73% Sun- 


day. 


1,002,100 PEOPLE — That’s Greater Milwaukee today — more 
population than any one of 13 states—in a radius of 12 miles. 


$2 BILLION NET INCOME — more than any one of 17 states — 
and the family average exceeds all but three of the nation’s 25 
largest metropolitan areas—according to the U. S. census. 


$1.3 BILLION RETAIL SALES — this-is 31% of all Wisconsin 
retail sales — and more than any one of 17 states. 


GROWING SOLIDLY — 40,000 new homes have been built in 
this area in five years. 


ONE-PAPER COVERAGE — The Milwaukee Journal is read in 
90% of all homes in the area. 


OF WISCONSIN 


MILWAUKEE 100-MILE ZONE 


ABC RETAIL TRADING AREA 


THE MILWAUKEE JOURNAL 


National Representatives—O'Mara & Ormsbee, Inc., New York, Chicago, Detroit, Los Angeles, San Francisco 
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Graybeards and Technicians Together Can 
Make Best Sales Predictions, Lorie Says 


Cuicaco, Nov. 16—It’s relatively 
easy to combine scientific sales 
predictions with intuitive guesses 
to provide more accurate market- | 
ing estimates, statisticians were 
told today. 

James H. Lorie, University of 
Chicago associate . professor of 
marketing, outlining his method to 
Chicago chapter of American Sta- 
tistical Assn., said that there has 
been a growing use of young tech- 
nicians to make sales predictions 


systems together, marketing men 
must evaluate the forecasts, he de- 
clared, to determine how accurate 
they are and how much they cost. 


a Mr. Lorie recommended that 
statisticians first set up a relatively 
simple system of sales prediction, 
such as “December, 1954, sales 
will change from those of Novem- 


ber, 1954, to the 
those of Decemb: 
from those of Nc 
Checking the t 
|tual sales patterr 
|years probably 
times when the 
match the patter: 
“Then go to t} 
the business anc 
there was a discr: 
“He will identify 
a strike in a com 
introduction of a 


ne extent that 


1953, differed 


mber, 1953.” 


ry against ac- 
f the last ten 
suld_ disclose 
eory did not 
e said. 


‘graybeard’ of 


sk him why 
ney,” he said. 
ible causes— 
itor’s factory, 
w model, ex- 


Advertising Age, November 22, 1954 


traordinary promotional activity or 
something like that.” 


= One or more recurring causes 
may be found, and these usually 
can be incorporated into the pre- 
diction system, Mr. Lorie said. 

“You go through this process un- 
til you have a technique which, if 
it had been applied would have ac- 
counted for fluctuations in the 
past,” he added. 

Evaluation of forecasts must in- 
clude checking the degree of pre- 


cision to be achieved against the 
precision required in order that 
the prediction be of value, he said. 

He pointed out that gasoline gal- 
lonage varies slightly from year to 
year, so forecasting sales to within 
2% or 3% is no startling perform- 
ance, Television set sales, however, 
fluctuate widely, so an estimate 
that comes within 3% is excellent. 


= Cost of making predictions and 
cost of errors in predictions also 
must be considered by marketing 


based on statistical theory. 

But these people often are iso-| 
lated from management executives | 
who make the final decisions, he 
said. There also is a tendency | 
among business men to adopt sta- 
tistical predictions only when they | 
coincide with an intuitive guess | 
based on 30 or 40 years’ experi- 
ence, he added. | 

In addition to bringing the two. 


1. Any market is 
either worth covering 
or it is not. 


2. Any market worth 
covering is worth 
covering well. 


3. Any market well 
covered has to be 
covered by its own 
newspaper. 


4. Each of the 20 daily 
newspapers within 
60 miles of Cleveland 
is alone in dominating 
its market. 


5. Local impact in 
Greater Cleveland 
comes from the 
7-out-of-10 coverage 
of The Press on 
every buying day. 

5. “All business is local” 
means exactly that 
in any market— 
large or small. 


Cleveland 


~ Press © 


How advertisers rate 


se bbabteal: oes Volume — Nine Months 1954 


Source: Industrial Marketing 


In the first nine months of 1954 building product 
manufacturers and their advertising agencies placed 
44% more pages in Architectural Record than in the 
second magazine; 59% more than in the third magazine. 


One hundred and forty-one new advertisers turned to 
the Record in the nine-month period. 


Behind this strong advertiser preference for Architec- 
tural Record are these exclusive advertising values: 


1. Top circulation where it counts. Architectural 
Record leads the field in architect circulation and 
consulting engineer circulation. 


2. Verifiable coverage of over 85% of the 
architect-designed building market. Architec- 
tural Record documents with Dodge Reports its cover- 


age of those architects and engineers who design — 
and specify the products that go into—85% of all archi- 
tect-designed building, nonresidential and residential, 
small and large. 


3. Unequalled editorial -service to architects 
and engineers including... 


e more editorial pages (with each page edited specifically 
for architects and engineers) 


e editorial content scientifically timed and balanced 
with the aid of Dodge Reports of building planning 
activity to be of constant value to architects and 
engineers in terms of their current design opportuni- 
ties (and to manufacturers in terms of their market 
opportunities). 
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Advertising Age, November 22, 1954 


men, Mr. Lorie pointed out. The 
procedure is to pick the “best of 
the cheapest” systems (such as the 
one he outlined), he said, warning 
that the cost of marketing fumbles 
based on prediction errors should 
determine some variables to be 
built into the formula. 

In general, it is more costly to 
be overly optimistic and be forced 
to liquidate excess inventories 
than it is to be too pessimistic and 
have to buy goods on the open 
market for resale, he asserted. 


Bateman to Scripps-Howard 

Scripps-Howard Newspapers has 
appointed Ralph W. Bateman to 
its Detroit staff. Mr. Bateman, for- 
merly Detroit manager of Katz 
Agency, a publishers’ representa- 
tive, assumes the duties formerly 
handled by Max Tunnicliffe, who 
has resigned. 


Michael Fain Moves; Adds I 
Michael Fain Advertising has 

moved its office to larger quarters 

at 299 Madison Ave., New York. 


The agency has been appointed to 
handle advertising for Tarp Seal 
Adhesives, New York maker of 
marine products. 


Hinde & Dauch Boosts Jaret 

Hinde & Dauch Paper Co., San- 
dusky, O., has promoted Ralph E. 
Jaret from assistant sales manager 
of its Hoboken, N.J., factory to 
executive assistant to John B. Wy- 
att, v.p. in charge of eastern divi- 
sion sales. He will headquarter in 
Hoboken. 


| Ziff-Davis Boosts Osten 


L. L. Osten, formerly advertising | 


/manager of Radio & Television} 


News, has been promoted to the| 


new post of advertising director of | § 


® 


the Ziff-Davis (New York) Elec- || 


tronics Group. Murray Goldman, | 
a member of the News’ advertising | 
staff, has been named advertising 
manager to succeed Mr. Osten. 


Majestic Names Howard 
Majestic Lamp Corp., New York, 
has appointed Lloyd S. Howard 


architectural magaz 
and Why! 


Testifying to the editorial excellence of Architectural 
Record are thirty-one competitive editorial awards, 
among them both first awards for which architectural 
magazines were eligible in the American Institute of 
Architect’s 1954 Architectural Journalism Competition. 


4. Steady preference of 


gineers for Architectural Record expressed in 61 
out of 68 readership studies SPONSORED BY BUILDING 


architects and en- 


PRODUCT MANUFACTURERS AND ADVERTISING 


AGENCIES, 


The strongest testimonials to advertising effectiveness 
are the media decisions of advertisers. Over 500 manu- 
facturers of building products (better than two out of 
three advertisers in architectural magazines) use Archi- 


tectural Record. 


Again in 1955... you will be right with the Record. 


F.W. DODGE 


I 


CORPORATION 


Architectural Record Again Moves Higher Among 
Nation's Top Magazines In Advertising Volume. 


In 1952 Architectural Record ranked 13th among all monthly 
magazines published in the U. S. in total number of advertising 
pages. In 1953 Architectural Record moved into 12th place. 
Now in the first nine months of 1954 Architectural Record is 11th. 
No other monthly magazine in the construction field ranks so 
high in advertising volume. 


Architectural 


‘éWorkbook of the 
active architect 
and engineer’? 


119 West 40th Street, New York 18, N.Y. 


Record 


ines 


RUSS RAYCROFT, formerly with Dan- 


cer-Fitzgerald-Sample, has been 

named v.p. in charge of radio and 

tv for Robert W. Orr & Associates, 
New York. 


Associates, New York, to handle 
its advertising. Furniture and 


decorator trade publications, news- 
papers and direct mail will be 
used. 


[Stickin Around 


with KLEEN-STIK 
Say It With KLEEN-STIK! 


Special selling messages—Christmas 
greetings, f’rinstance—take on an 
extra-special flair when they’re de- 
signed around the marvelous self- 
stickin’ qualities of KLEEN-STIK. 
This miracle moistureless adhesive 
makes possible ‘‘out-of-this-world”’ 
P.O.P. applications! Just let your 
imagination go, and maybe you can 
come up with an idea like these: 


Spinning 
Santa... 


Santa Claus is *‘in a whirl” on this 
tricky mobile, carrying good will for 
SIMMONS-SISLER CO., St. Louis 
printer and lithographer. To make 
it useful as well as decorative, 
FRANCIS A. HILLIKER added a 
KLEEN-STIK tag bearing this 
clever poem: 


Hang me on your Christmas tree, 
Or from your chandelier. 

Stick me to your mantle, 

I’ll bring a note of cheer. 

Hang me in your doorway, 

I'll make it bright and gay. 

Put me anywhere at all, 

But don’t throw me away! 


Holiday 
“Wine 
SELLER’ 


ae 


Sales don’t grow on trees for PETRI 
WINE CO., San Francisco—but 
their 1954 Holiday message does! 
Ad Director E. HUGH SMITH really 
‘“*“went the limit’? on this unique 
die-cut tree with its gleaming 
acetate dangler. Strips of handy 
KLEEN-STIK “DD”? TAPE, applied 
right in the printer’s plant, make 
it simple to peel ’n press onto any 
flat surface in the retail store. A 
big hand for VELVETONE CO. and 
BOB BURGAN for a flashy produc- 
tion job! 


Christmas time or any time— 
KLEEN-STIK makes a festive oc- 
casion out of every P.O.P. job! 
Extra selling “punch” for window 
streamers, shelf edgers, die-cut 
signs, bumper strips, and dozens of 
other selling helps, is KLEEN- 
STIK’s “gift” to you, thru your 
regular printer or lithographer. See 
him right away... call write away 
for our free “Idea-of-the-Month” 
service —right away! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue * Chicago 1, Ill. 
Pioneers in pressure sensitives for Advertising and Labeling 
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that sells best for y, 


in ABILENE, Texas 


In this prosperous West Central Texas, 15- 
county area. 97.2 per cent of advertising 
merchants consistently use The Abilene Re- 
porter-News as their basic medium No oth 
er medium can make this statement 


in APPLETON, Wisconsin 


In Appleton-Neenah-Menasha, that 1s—The 
Post Crescent is read in 95 per cent of the 
homes in the Fox Cities, a city zone of 84, 
674 What’s more. it’s 93 per cent home- 
delivered 


in BATON ROUGE, Louisiana 


A dynamic market of great growth and 
richness—sold best through advertising in 
the States-Times and Morning Advocate. 
whose circulations have expanded 408 per 
cent daily 994 per cent Sunday since 1934 


In BECKLEY, West Virginia 


You can reach an average of 12 per cent of 
this responsive market through national 
magazines, radio and TV but if you use the 
Beckley Post-Herald and Raleigh Register 
you can reach 76 per cent 


In CAMDEN, New Jersey 


Advertisers know that South Jersey fami 
lies have interests which can be satisfied 
only by The Courier Post. That’s why cir 
culation keeps growing—more than 97 per 
cent concentrated in greater Camden 


In CANTON, Ohio 


The one medium is The Canton Repository 
National advertisers can take a cue from 
Canton retailers in presenting their sales 
Story via the Repository with its circulation 
to families ratio of 104 per cent 


In CHARLESTON, West Virginia 


The Charleston Gazette—in West Virginia’s 
top market—blankets the whole of South- 
ern West Virginia with a circulation of 85, 
372 daily and 88,642 Sunday No other 
medium can offer proof of greater coverage 


In CHICAGO, Illinois 


The Chicago Daily News is now enjoying 
the greatest circulation in its history It 
goes home every night with Chicago No 
other media can offer such thorough and 
economica) coverage 


In CINCINNATI, Ohio 


Now, seven days a week, you get 1n a single 
newspaper the Cincinnati Enquirer, the 
medium preferred by women (Marion Har 
pert by all readers (Specia] Surveys, Inc ) 
Cincinnati advertisers (Media Records) 


in DALLAS, Texas 

It is The Dallas Morning News, because The 
News is the only single medium that covers 
the whole Dallas Market with buying power 
of $4,842,769,000—billions, that is, sold best 
by a great newspaper' 


In DAVENPORT, lowa 


The Daily Times, Morning Democrat and 
Sunday Democrat and Times publish more 
advertising annually than any other paper 
in Iowa! Cover Scott County 99.5% Sell, 
too. in full r-o-p color' 


In DAYTON, Ohio 


The Dayton Daily News-Dayton Journal 
Herald completely covers a $1,000,000,000 
market 232,000 families buy 234,000 copies 
of this morning-evening combination every 
day 


In DENVER, Colorado 


The Denver Post’s all-time high circulation 
(243,296 daily, 350,160 Sunday) paces one 
of the fastest growing U.S. cities. To ad- 
vertisers, it offers saturation of its retail 
trade zone, dominant coverage of the Rocky 
Mountain Empire states 


In DETROIT, Michigan 

The Free Press is out in front, No 1 in 
circulation, with the greatest gains of all 
U.S newspapers in the last year And The 
Free Press in the Motor City offers adver- 
tisers full color r-o-p 


In ELGIN, Illinois 


Two Department Stores have consistently 
and profitably used more than 2,300,000 
lines of advertising a year in the Elgin 
Daily Courier-News, ‘‘A Good Neighbor and 
Friendly Servant Since 1874” 


In ELKHART, Indiana 


It’s The Truth—The Elkhart Truth. Reach- 
ing 96 per cent of the people in a newly de- 
fined, just announced A.B.C city zone pop- 
ulation of 46,726 (city zone formerly 35. 
646) it’s your best salesman in Elkhart 


in FORT WAYNE, Indiana 


Merchants place 90 per cent of their adver- 
tising dollars in The News-Sentinel and The 
Journal-Gazette—building retail sales 46 
per cent higher than the state and 47 per 
cent higher than US average—proof that 
newspapers sell 


In GARY, Indiana 


The Gary Post-Tribune reaches more than 
95 of 100 families in the city zone, an aver- 
age of better than 80 of 100 in the entire 
trading area No other medium of any type 
even approaches our audience in size 


In every communit 
there is one ad mec 


In GRAND FORKS, North Dakota 


Advertisers use the Grand Forks Herald 
consistently as their leading sales-produc- 
ing medium because of its 94% city zone 
and 52.3% trade area family readership in 
North Dakota’s second market 


In GREENSBORO, North Carolina 


You have the Carolinas’ Ist and the South’s 
14th Metropolitan County Market in retail 
sales—in The Greensboro News and Record 
you have the only dominant medium in the 
area, selling in over half of North Carolina 


In HAMMOND, Indiana 


The Hammond Times delivers 93% of its 
50,000 daily circulation to the homes within 
its compact A.B.C city zone of 200,000 pop- 
ulation. That’s concentration — eloquent 
proof of reader acceptance that sells! 


In HOUSTON, Texas 


In The Houston Chronicle you get circula- 
tion concentrated identically with popula- 
tion, income, and sales You cannot get this 
kind of coverage in any other medium—hbar 
none! It packs the punch that sells 


In KALAMAZOO, Michigan 


No “national” medium can match the pene- 
tration and impact of Michigan’s oldest 
newspaper, The Kalamazoo Gazette—in the 
Kalamazoo market which has a spendable 
income of over $263,000,000 - 


In LEXINGTON, Kentucky 


The Lexington Herald, The Lexington 
Leader and Sunday Herald-Leader serve 
the rich Central Kentucky Blue Grass re- 
gion, which per capita ranks among the top 
retail and wholesale centers in the nation’ 


In LOUISVILLE, Kentucky 


Any time of the day. any day of the week 
it’s The Courier-Journal and The Louisville 
Times. They reach 98.3% of the families 
in the three counties of metropolitan Louis- 
ville’s billion-dollar market! 


In LYNN, Massachusetts 


There are 40,000 families today No adver 
tiser can reach this large group of people 
adequately without the use of The Lynn 
Item with its local impact—Lynn’s only 
A B C newspaper 


In MILWAUKEE, Wisconsin 


It’s The Milwaukee Journal—world leade1 
in advertising for five straight years— 
reaching 9 out of 10 homes in the Greater 
Milwaukee market of above-average in- 
come, and 1,002,000 population. 
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In MINNEAPOLIS, Minnesota 


The Minneapolis Sunday Tribune is the 
basic advertising medium that reaches vir- 
tually 100% of Minneapolis homes, 62% of 
Minnesota homes, and 48% of all homes in 
the 1,300,000-family Upper Midwest market 


In NASHVILLE, Tennessee 


To sell goods today. your sales message 
must penetrate the entire market The 
Nashville Banner (evening) and The Nash- 
ville Tennessean (morning, Sunday) reach 
9 of 10 families in metropolitan Nashville 

(Newspaper Printing Corporation Agent) 


In NEW ORLEANS, Louisiana 


The single influence that means advertising 
success is The Times-Picayune and New 
Orleans States. Nothing else approaches 
their sales-making ability, based on 79 per 
cent daily coverage, even more on Sunday! 


In NEW YORK, New York 


For 35 years The New York Times has been 
the leading advertising medium in the big- 
gest and most rewarding U.S. market. Only 
one reason could motivate advertisers to 
make it the leader—it sells' 


In NORFOLK, Virginia 

Now largest city in the state 297,253, also 
largest corporate city total 413,653—No 
wonder advertisers continue to run record- 
breaking lineage in The Norfolk Virginian- 
Pilot and Ledger-Dispatch. 


In NORRISTOWN, Pennsylvania 


88 per cent of the adults read the Times- 
Herald, according to'Ford Foundation data 
on readers. Hence lineage soars as sales- 
minded advertisers point more promotions 
to this multi-million-dollar market 


In OKLAHOMA CITY, Oklahoma 

{t’s The Daily Oklahoman and Oklahoma 
City Times that reach 9 out of 10 homes 
every day with unfailing certainty No 
doubt about it, The Oklahoman and Times 
sell best, and sel] most in Oklahoma City 


In OMAHA, Nebraska 


The World-Herald serves metropolitan 
Omaha with 100% coverage daily (95% on 
Sunday) and reaches 3 out of 5 homes in 
the 103-county area of Nebraska-Western 
Iowa RFD coverage is 3rd largest in US 


In ORLANDO, Florida 


In the rich Central Florida ‘Citrus and Cat- 
tle Kingdom”’ (250,000 population) the Sen- 
tinel-Star is read daily in almost every 
home! It’s your top sales medium in this 
wealthy market! 


In PASADENA, California 


The Pasadena Star-News is the dominant 
advertising medium—with good reason 
Paid circulation The Star-News packs the 
biggest by far paid circulation in its trad- 
ing zone, and that packs sales for you' 


In PASSAIC-CLIFTON, New Jersey 


The 191,800 people in the city zone have an 
income of $386,000,000, according to Sales 
Management The Herald-News, with over 
60,000 circulation, covers 79 per cent of city 
zone families every day' 


In PHOENIX, Arizona 


With four TV and 11 radio stations, there’s 
still one and only one medium that gives 
you saturation coverage in America’s fastest 
growing major market—The Phoenix Re- 
public and Gazette. 


In PROVIDENCE, Rhode Island 


The Journal and Evening Bulletin sell best 
for you because they reach more than 100 
per cent of the families in A.B.C. Provi- 
dence, more than 80 per cent of the families 
in all Rhode Island 


In RIVERSIDE, California 


The Press and Enterprise reach 88% of 
families in Riverside—a ‘preferred city” in 
“Sales Management” every month for more 
than two years. No other medium offers 
even 1/3 this coverage Ask for data book 


In ROANOKE, Virginia 


The Roanoke Times and The Roanoke 

World-News reach virtually 100 per cent 

of the families in metropolitan Roanoke and 

more than 60 per cent of the half-million 

= in the primary market. ONLY they 
o this 


In ROCKFORD, Illinois _ 


In addition to complete saturation of Rock- 
ford proper, the Morning Star and Register- 
Republic provide better than 30 per cent 
coverage in more than 100 other towns 
in the “Remarkable Rockford” 13-county 
market 


In SAN JOSE, California 


It’s the San Jose Mercury and News, reach- 
ing 75 per cent of fast-growing Santa Clara 
County—the only area in California to 
maintain its retail sales pace as shown by 
January-September Federal Reserve report 


In SANTA ROSA, California 


The Press Democrat’s 27,000 A.B.C circu- 
lation alone sells a 3-county market—Sono- 
ma, Mendocino, Lake, with 175,000 people 
and $255-million retail sales. Santa Rosa 
city 258 per cent of national average! 


in SOUTH BEND, Indiana 


South Bend is Indiana’s 2nd largest corpor- 
ate city area The South Bend Tribune cov- 
ers it 100 per cent daily and Sunday. No 
other medium even approaches this cover- 
age Lowest milline rates, too 


in TACOMA, Washington 


Witness “Downtown Tacoma Days”: 9,275 
shoppers, 1000 per hour, used free bus ride 
coupons from The Tacoma News Tribune 
for this shopping event. Only the newspaper 
could have swung this. 


In TAMPA, Florida 

Coverage sells! The Tampa Tribune reaches 
87 per cent of families daily in Hillsborough 
County (Tampa), 99 per cent Sundays. Cov- 
erage of 13 other counties is 55 per cent 
daily 60 per cent Sundays, 8 counties, 21.5 


in TOLEDO, Ohio 

The Toledo Blade and Times believe that 
newspaper co-operation at the local level is 
just about the greatest advertising value to 
be had You’ll really get local support here. 
Why not ask for a demonstration? 


In TROY, New York 

The Record Newspapers reach 99% of the 
123,500 consumers in the Troy City Zone— 
provide the best medium for telling your 
story to everybody at one cost in this most 
important section of the state’s 3rd market! 


In WASHINGTON, Pennsylvania 

It 1s The Washington Observer (morning) 
and The Washington Reporter (evening) 
sold in combination. Newspapers are top 
sales factor in this buying center of two 
counties with retail sales of $205 million. 


In WICHITA, Kansas 

The Wichita Eagle is more than a family 
newspaper It’s a family habit—read dail 
and Sunday in more than 94 per cent of a 
Wichita homes. That’s newspaper coverage 
that counts in selling! 


in WICHITA FALLS, Texas 


The Wichita Falls Daily Times and Record 
News give 107% coverage in Metropolitan 
Wichita County, and blanket the Central 
North Texas and Southwestern Oklahoma 
trade area Combined daily over 57,000 


In YAKIMA, Washington 

The Yakima Morning Herald and Daily Re- 
public sell best for you, because they hit 
local news hard with stories and pictures 
As a consequence, 78 per cent of all homes 
buy and read a Yakima newspaper! 


Invariably that one medium is 


NEWSPAPER 


We haven’t found an exception yet! 
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United Mills Boosts Budget ,motion for its bra slip and lingerie | 

United Mills Corp. Mount /ine. | oe 
Gilead, N. C., will expand its ad. / nw f.. 
program in 1955, with the empha- Storecast Forms Interiors Inc. = \,*\ | 
sis on the Gilead bra slip. Fashion, Storecast Corp. of America, PR Ht | 


Ceperiy’s Advice... 


Use ‘Indian Signs’ 


° : : ° sy }A wi ' 
magazines, direct mail, trade ads New York, point of sale advertis- yf, T T k I t 
and New York Times Magazine ing and merchandising system, has, =}. ae Aa 0 rac mpac 
will be used via Daniel & Charles, | organized Super Market Interiors | “a MINK. sorn ps { 
New York. United Mills has ap-|Inc., specializing in store decora-| \, /,\ ' .. 


pointed Trudy Brent in charge of | tion, lighting and display. Bar-| . 
fashion coordination and sales pro-| bara Joseloff, interior designer, is < 
directing the subsidiary. 


RICH PLUMBERS? O'Neil Heads Brand Committee 


of Industrial Ads 


Cuicaco, Nov. 16—An “Indian 
guide” approach to determining 
advertising effectiveness in the in- U 


Thomas F. O'Neil, president of = dustrial field was advocated yes- 

SEE US! Mutual Broadcasting System, has Brit terday by W. R. Ceperly Jr., v.p. of 
been named chairman of the com- dts Fuller & Smith & Ross. 

a Se SS ee ‘mittee of business and advertising) — Géml os cc nau Speaking at an industrial adver- 


tives which will plan Brand 
ly tabloid are picked men—picked delib- } ©X€CU 
erately off the top of the plumbing-heating- | Names Day—1955, sponsored by 
airconditioning field. And how those boys Brand Names Foundation. 


tising symposium sponsored by the 
Chicago Industrial Advertisers 
Assn., Mr. Ceperly urged an intu- 


at | | FACTUAL COPY—Sc/ ‘uled for the December Vogue, this cooperative |itive method—based on “careful 
B n Gear to Brown | spread combines .\¢ high fashion appeal of a Fredrica reversible, observation and diagnosis of re- 
THE tr ctor yooe Neneh’ h _ mink-to-cashmer: coat, with factual copy on the “controlled quali- |lated phenomena”—as a necessary 
on a ea oda ete ‘ aa. ty” raising of Ur »a dark mink, Veering sharply from the frou-frou supplement to organized research 
ata cates icf : ; h. the ad is being placed by Brady Co., Appleton, Wis., |in the industrial field. 
ING + APPLIANCES H stead, to handle its COPY approach, ; ow : 7 ee 
ons Gane teenie Bidg., N.Y.17,N.Y. parrirenes of ‘ae | agency |0' United Mink Producers Association. Calling formal “nose-counting 


methods into question, he pointed 
out that “the efficiency of indus- 


trial advertising invariably in- 
A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: voives action in completing the 


When Rabbits are matched in «a mile event with Tortoises, Broadway money 
is naturally not with turtles, rabbits being reputed to clock in at 3:58 or better. 


Once upon a time, however, there was a smart bunny who thought his race 


sale. Therefore, efficiency in man- 
to-man selling is a big part of the 
advertising story.” 


@ Mr. Ceperly characterized his 


was a sure shoo-in, and decided to grab some fast shut-eye en route. 


approach as “not as scientific as 
When he came to, the Tortoise was already basking in the winner’s circle. 


that of organized research, but also 
not as costly and time-consuming.” 

It should be used with an Indian 
guide’s accuracy and persistence, 
he said. Some of the elements of 
the impact-testing method advoca- 
ted by Mr. Ceperly are: 

1. Direct response: Sales based 
on inquiries from publication ad- 
vertising, direct mail return cards, 
coupons, etc., can be measured 
against “cold calls” to show adver- 
tising effect, he said. 

2. “The tale of the dog-eared 
sales manual.” An alert observer 
can tell much about the effective- 
ness of this tool by looking at the 
salesman’s or dealer’s copy of it, 
Mr. Ceperly said. “If the manual is 
bindery-fresh, it is a warning sign 
that the sales program is ineffec- 
tive,” he observed. 

3. The “say it isn’t so” sign. “If a 
competitor releases a_ statement 
that is cbviously in answer to a 
message you have delivered, it can 
be accepted as evidence that your 
message has hit the market.” 


a 4. The vocabulary playback. “If 
letters or other communications 
show that names, descriptions or 
references conform to those used 
in your advertising, they are valid 
evidence that the messages are 
getting through.” 

5. The competitor’s soundtrack. 
“Don’t be afraid of unfavorable 
responses. It is possible that half 
of the people who read your mes- 
sages must, of economic necessity, 
dislike what the other half likes.” 
6. The catalog reference test. “By 
using the catalog in informal inter- 
views with salesmen, it is possible 
to tell whether salesmen and ad- 
vertising are telling the same 
product stery to the prospect.” 

“These Indian signs of advertis- 
ing impact should be presented to 
the big hunter, Mr. Pursestrings, 
not just at budget time but from 
day to day,” Mr. Ceperly advised. 


MORAL: Steady and consistent is surest 


Steady and consistent advertising to the retailer twelve separate merchandising fields! Sales campaigns 
in a super-specialized Haire trade magazine gives a won't fall asleep after a flashy start when you 
big boost to any sales campaign. It softens up rely first on a Haire trade schedule. 

customers and prospects. It helps salesmen clinch 


business. And it offers the most logical, most 
effective and most economical means of speeding 
up over-the-counter movement of any product in 


Costello to Talent Associates 

Robert Costello, formerly of 
NBC-TV, has been named v.p. in 
charge of production for Talent 
Associates. He will work on four 
Talent Associates’ shows—‘“Play- 
house” (Philco and Goodyear); 
“Mr. Peepers,” “Circle Theater” 
and “Justice.” 


Livingston Joins Parker Pen 
Russell A. Livingston, formerly 
a sales engineer with National 
Metal Edge Box Co., Philadelphia, 
has joined the sales division of 
Parker Pen Co., Janesville, Wis. 
Mr. Livingston will direct sales of 
the Parker desk pen set. 
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ROBERT P. SCOTT has been appointed 
to the new post of advertising 
manager of Todd Co., Rochester 
maker of protected, insured checks 
and check protecting machines. He 
formerly was an account executive 
with Hutchins Advertising Co., 
Rochester. 


TV Station Takes 
Own Time for Sales 
and Listener Pitch 


CHICAGO, Nov. 16—WBKB, the 
ABC video outlet in Chicago, is a 
station which makes a virtue of 
necessity. 

Forced by destiny to become a 
local programmer in the daytime 
(ABC has no daytime program- 
ming after the “Breakfast Club” 
goes off at 9 a.m.), WBKB has 
evolved a philosophy of the in- 
herent superiority of live local 
programming. Last week the sta- 
tion took two of its own half- 
hours to broadcast this philosophy 
to viewers and—it hoped—adver- 
tisers. 

Sterling C. Quinlan, ABC v.p. 
in charge of the Chicago outlet, 
emceed the unique venture in pub- 
lic relations. Speaking informally 
(“My name is Sterling Quinlan. 
My friends call me Red’), the 
WBKB director issued his consti- 
tuents a strongly-competitive run- 
down on the station’s daytime pro- 
gramming structure, and the 
thinking behind it. Inaugurated 
Saturday, Nov. 6, at 6 p.m., the re- 
port was repeated the following 
Tuesday at 8 p.m. 


# Main theme of the Quinlan re- 
port, at least half of which was 
beamed at advertisers, was 
WBKB’s heavy emphasis on local 
talent and programs: “We _ use 


| Model Bra to Clinton 
| Model Brassiere Corp., New 
|York, has appointed Frederick 
|Clinton Co., New York, to handle 
|its advertising and sales pro- 
motion. A new line of garments 
will be introduced as part of a 
broad expansion program by the 
company. Newspapers, magazines 
and business papers will be used. 
Randolph & Elliott is the previous 
agency. 


Goldsmith Buys Hadacol 
LeBlanc Corp., Lafayette, La., 
maker of Hadacol and Hadacol 
capsules, has been sold to its pres- 
ident, Harry B. Goldsmith Sr., 
and other associates. The com- 
pany has changed its name to 
Hadacol Inc. and for the present 
will continue its headquarters in 
Lafayette. An extensive adver- 
tising and sales expansion program 
is planned, according to the new 


owners. Mr. Goldsmith, a former 
president of Grove Laboratories 
Inc., continues as president of the 
new company. 


Cardinal China Names Agency 


Cardinal China Co., Carteret, 
N. J., has appointed Mark, Simeon 
& Renard, New York, to handle its 
consumer, trade and direct mail 
advertising. S. Frederic Auer- 


bach Co. is the previous agency. 
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NBC-TV Promotes Culligan 
Matthew J. Culligan has been 
named to fill the new post of na- 
tional tv sales manager for Na- 
tional Broadcasting Co., New York. 
He will report to George H. Frey, 
v.p. in charge of video sales. Mr. 
Culligan’s present position as sales 
manager of the network's partici- 
pating programs department will 
be filled by Roy C. Porteous, su- 
pervisor of unit sales for ‘‘Today.” 


more live local talent than any it 


other Chicago station. ..We sched- 
ule only two 30-minute films 
daily.” 

Another concerned the station’s 


rich diet of home economics shows | 


aimed at edifying the young- 
mother audience. (An important 


omission was that one of these,|>* 


“All About Baby,” was enroute to 
DuMont.) 

Other sales features included: 
the children’s lineup, headed by 


the newly-arrived “Kukla, Fran) ‘ 


Independeng 
Yerke./ Dig ex 
Wool PANSion 


& Ollie”; “the largest number of | }/’", 


food advertisers of any Chicago 


station”; the claim that “we offer | |v 


no soap. operas, 
shows, no heartthrob programs.” 


A general competitive claim was wa 


that “we are owned by ABC, but 
unlike our competitors [Mr. Quin- 
lan named them], we’ve not been 
told what to program. Instead, we 
are doing our own.” 

Reaction to the station sales 
“editorials” was described as 


“mixed.” Station officials doubted | . 


that any actual contracts would 
follow from it, but viewers appar- 
ently enjoyed having a top station 


exec. appear on their sets to ex-|: 


plain his program. 


Martha Stuart Joins Baker 


Martha Stuart has joined the} 4 


merchandising and premium de- 


partment of Lynn Baker Inc., New) “ 


York agency. She was formerly 
with Modern Bride, Today’s Wo- 
man and department stores in a 
merchandising capacity. 
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For national advertisers, the big story is a 
national story. And nationwide, NBC-TV 
consistently delivers bigger audiences than 
any other television network. 


The most recent report of Nielsen Televi- 
sion Index—the accepted yardstick of national 
uudience measurement—shows NBC-TV 
dominating the top-ten with seven shows: 


MARTHA RAYE SHOW— 51.3 (14,313,000 homes) 
BUICK-BERLE SHOW— 49.7 (13,986,000 homes) 
DRAGNET— 43.1 (12,184,000 homes) 
GROUCHO MARX—YOU BET YOUR LIFE — 42.0 
(12,016,000 homes) 
COLGATE COMEDY HOUR — 37.9 
(10,748,000 homes) 
THIS 1S YOUR LIFE—37.8 (9,824,000 homes) 
CAESAR'S HOUR— 37.5 (9,825,000 homes) 


No NBC Spectaculars fell within this report 
period. But in September, SATINS AND 
SPURS (11,300,000 homes)* and LADY IN 
THE DARK (11,347,000 homes) both earned 
top-ten size audiences. 


And that’s not all. The average evening 
program on NBC-TV is seen in 900,000 
MORE homes than the average evening pro- 
gram on the second network. For national 
advertisers, that’s like getting all the fami- 
lies of both Philadelphia and St. Louis, 
thrown in as a bonus! 


The big story for national advertisers is 
NBC-TV’s undeniable national audience 
leadership, another reason why more adver- 
tisers use NBC-TV than any other network ! 
sources: Nielsen Television Index, October Report I, 


1954. The accuracy of the above data has been veri- 
Sied by the A. C. Nielsen Company. 


* Based on Special Nielsen Tabulation cevering the 
entire program. 
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Toro, Maker of Power 
Mowers, Has Record Sales 

Toro Mfg. Corp., Minneapolis 
maker of grass cutting equipment, 
reports record sales of $11,528,752 
for the year ended Aug. 31—an 8% 
increase over the previous year. 
David M. Lilly, Toro president, at- 
tributed the increased earnings to 
reduction of manufacturing costs 
achieved by the sale of Toro’s 
plant in Wisconsin and consolida- 
tion of all production facilities in 
Minneapolis. 

Mr. Lilly predicted that power 
mower sales in 1954 will exceed 
1,200,000 for the fifth straight year. 
He compared this with sales of 
50,000 in 1941, 100,000 in 1946 and 
600,000 in 1949. 


Rezolin Names Coffler A. M. 
Rezolin Inc., Los Angeles man- 
ufacturer of resins for plastic tool- 
ing, has appointed Martin Hill 
Coffler advertising manager. Mr. 
Coffler formerly was advertising 
manager of L. H. Butcher Co., a 
subsidiary of Udylite Corp. 


Two Appoint Jenkins 

Plastomatic Corp., Malvern, Pa., 
maker of polyethylene containers, 
and Tabor Mfg. Co., Lansdale, Pa., 
manufacturer of foundry molding 
machines, have appointed William 
Jenkins Advertising, Philadelphia, 
as their agency. 


Modella Begins New Drive 

Modella Mfg. Co., Port Chester, 
N. Y., is beginning a 12-month ad 
campaign for its children’s sleep- 
wear with two insertions in the 
December Ladies’ Home Journal. 
Alfred N. Miller & Co., New York, 
is the agency. 


‘Advocate’ Adds ‘Parade’ 

The Baton Rouge Advocate will 
distribute Parade beginning with 
the Jan. 9 issue. The Advocate is 
the 47th newspaper distributing 
the Sunday supplement. 


Cooper Inc. Opens Branch 

Charles E. Cooper Inc., New 
York advertising art studio, has 
opened a branch at 11 Holland 
Ave., White Plains, N. Y. 
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OH JOYOUS HOUR—The Boston 
Store, Milwaukee, and Gimbel 
Bros., for its downtown and 
suburban stores in that city, 
recognized, in page and hinee-ennrten page ads in the Milwaukee 
Journal, that since in many families the breadwinner takes the car 
to work, the daytime shopper rides the bus. Accordingly they called 
on the Milwaukee office of Arthur Meyerhoff & Co., agency for 
the Transport Co., to tie in the stores with the city’s transit system. 


Month after month Ad Men count, grade, sort and analyze millions of 
schnozzes as a means of determining all there is to know about the people 


This feverish nose counting is called, ‘‘circulation and readership evaluation." 
Principally it serves to puff the advertising value of periodicals in which 


attached to the other end of them. 


these same Ad Men place advertising. 


Because of zealous proboscis probing, advertisers are privileged to pay 
publishing and distribution costs of 50¢, 75¢ or even a $1 per copy for 


periodicals that later sell to ‘‘readers”’ at 25¢ or 50¢. 


The thought occurs to us, if many magazines were forced to sell to ‘‘readers"’ 
at true publishing cost, there might not be any circulation to count. Which 
means many magazines may not have the value to readers that advertisers 
are led to believe they have by the battalions of busy nose counters. 


ad men know more about noses 


Speaking of circulation, we can’t dispute the fact that, 
if you throw a clod of mud against a wall, some of it will 
stick. But, if you're an advertiser, whose throwing arm 
is getting tired.... 
conformist Ad Man... 


or an understanding and non- 
you may be interested in 


who foots the publishing bill? 


reader’s | 
contribution , 
to 
publishing 
cost 


(RCPC)* 
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when you consider these facts... 

* Every purchaser of ART PHOTOGRAPHY pays one cent per page to read the magazine! 
* That means the purchaser pays 84% of the publishing bill 

* Advertisers pay only 16% of publishing costs! 


* Compare this with the financial burden (RCPC)* placed on advertisers by 
other major magazines in the photographic field... 


there’s a NEW 
measure of ad value... 
the reader's 
contribution to 
publishing costs 
Or... 


you'll see... dollar for dollar 


ART Photography | 


is your BEST ADVERTISING BUY 
in the photographic magazine field! 


Art Photography ... only $1.92 per pp per M 


Advertising Age, November 22, 1954 


Dr. Pepper Head 
Urges Bottlers to 
Sextuple Sales 


PHILADELPHIA, Nov. 16—The soft 
drink industry should set itself a 
sales goal six times greater than 
its present volume, according to 
Leonard M. Green, president of Dr. 
Pepper Co. 

He said that if this goal is 
achieved, the industry will be sell- 
ing up to 168 billion bottles a year, 
or three bottles a day per person as 
compared to one-half bottle a day 
at present. 

Mr. Green made his remarks be- 
fore the 36th national convention 
of the American Bottlers of Car- 
bonated Beverages, which opened 
here today. 


= Mr. Green said the goal was 
made realistic by anticipated sales 
of cans and other throw-away con- 
tainers, which he called “plus bus- 
iness.” 

He said the new throw-away 
packages follow the pattern set by 
open-top coolers, vending ma- 
chines and take home cartons in 
making soft drinks more available 
and more convenient for people to 
enjoy. 

Dr. Pepper Co. is now testing 
various sizes and types of cans in 
St. Louis, Dailas and Fert Worth. 

Mr. Green said that greater in- 
vestment in selling tools, such as 
advertising, merchandising and 
automatic vending, may hold the 
key to what he called “our indus- 
try’s tremendous potential.” 


Westland Joins ‘McCall's’ 

Clayton C. Westland Jr., for- 
merly regional store’ relations 
manager for Better Living, has 
joined McCall’s sales staff as a 
member of the appliance adver- 
tising division. 


Ted Bates Names Two 

William R. Groome, formerly 
assistant advertising manager of 
Diamond Match Co., and Malcolm 
Oakford, last with Dancer-Fitz- 
gerald-Sample, have joined Ted 
Bates & Co., New York, as account 
executives. 


‘Everywoman’s’ Names Berry 

Raymond J. Berry, who for- 
merly operated a Minneapolis 
brokerage and sales company, has 
been named western circulation 
manager of Everywoman’s. He will 
work in the Chicago office. 


NATION'S LARGEST TRADE TERRITORY 


A Good Buy 
NOW BETTER 


El Paso's Two Great Newspapers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers’ statement, six months 
ending September 30, 1954 


The Zl Paso Times 
An independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howord Newspaper 
Evening 
TWO Separate Newspapers 
30° Line BUYS BOTH! © 
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Ad Industry Ills 
Arise in Over-All 


Economic Pattern 


(Continued from Page 2) 
magnification of meretricious dif- 
ferences between competing prod- 
ucts; 

“Third, strange word distortions, 
such as those peculiarly prevalent 
in automobile advertising. 

“T suggest,” Mr. Young said. 
“that the real cause of copywriter 
strain is much deeper than the al-| 
leged congenital ‘hucksterism’ of 
advertising people. 


“T suggest that it is rooted in the 
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men of commerce and industry are |quested by the White House on 


full-time or part-time public serv- | behalf of the Children’s Bureau of 


_ants. The recipient of the council’s | the Department of Health, Educa- 
first annual award for public serv- tion and Welfare. 
lice has earned it many | 


over.” ‘Oldham Named NIAA V. P. 


The two campaigns considered | . : 
‘for possible participation by the Harold H. Oldham, assistant di- 
‘public policy committee and the rector of advertising, Republic 
‘industries advisory committee of Steel Corp., Cleveland, has been 
the council are (1) a home and | named V.p. of the National Indus- 
neighborhood improvement and | ‘tial Advertisers Assn., filling the 
slum clearance program, presented | second of two vacancies which had 
by Andrew Heiskell, publisher of  &X/Sted. 

Life and a vice-chairman of the|, P . 
American Council to Improve Our | Gazette’ Names McKinney 
Neighborhoods (ACTION), the! The Niagara Falls Gazette has 
group requesting the campaign; named J. P. McKinney & Son, New 
and (2) a campaign designed to York, to represent it in the general 
bring the facts about juvenile de- advertising field. The Gazette is 
linquency before the public, re-| now a Gannett Group newspaper. 
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C&C Sells B/G Foods Mathes Elects McCauley V. P. 


C&C Super Corp., New York, has| Thomas K. McCauley has been 
sold its stock in B/G Foods Inc. elected a v.p. of J. M. Mathes Inc., 
to the president of B/G Foods,|New York. He joined the agency 
William L. Nichols, and a group of | four years ago as director of mer- 
investors associated with him. Sale chandising and research and was 
price for the 54,081 shares of com- | promoted recently to an executive 
mon stock was slightly more than marketing supervisory position on 
$500,000 cash. |several Mathes accounts. 


For Specially Skilled 


MAGAZINE CATALOG BROADSIDE 


SERSEN’S 7) 
vitae ae I IMPRINTING 


17 W. LOOMIS ST. CHICAGO 7, ILL. 


economy of abundance, which Dr. 


Potter has studied, and in the na- 
ture of the hardly realized tech- 
nological revolution which—along 
with advertising—has made this 
economy possible.” 


® The technological revolution, 
Mr. Young said, by its research for 
the improvement of products “has 
largely reduced the competitive 
advantages between products of 
the same kind. 

“There has been such a radical 
increase in research facilities,” he 
said, “that an unpatentable prod- 
uct improvement by one manufac- 
turer can be quickly duplicated by 
competitors. Example: there are 
now some 50 copies of the orig- 
inal compact face powder. 

“If the improvement is patent- 
able and important, then there is 
likely to be patent pooling or li- 
censing. Example: television color 
tubes. 

“Basic research in product im- 
provements comes increasingly 
from outsiders or suppliers, not 
from end-product manufacturers. 
These outsiders license as many 


potential producers as_ possible. 
Example: the chlorophyll tooth- 
pastes. 


“American manufacturers are 
great free-traders in ideas at the 
technological level,” Mr. Young 
said. “The result is that certain 
product development ideas get ‘in 
the air’ in that industry and tend 
to come to fruition in competitive 
concerns at about the same time. 
Example: the automobile industry. 
a “The 


individual manufacturer 


has been in many ways hoist by | 


his own petard. But, alas, for the 
poor copywriter,” he said. 
must still conjure consumer pref- 
erence for one brand over another. 


“He | 


LIKE CALIFORNIA 


| 


He is not so much a sinner who_ 


needs to be brought to the mourn- | 


ers’ bench as he is like Joseph’s 
brethren in Egypt, struggling to 
make bricks without straw.” 

The problem of copywriter 
strain, Mr. Young suggested, 
springs “from the very dynamics 
of the economy of abundance.” 


But he said he is confident that in| 


the “hard sell” of the competitive 
market, which sparks this economy 


WITHOUT THE 
BILLION DOLLAR VALLEY OF 


te 


of abundance, character will have | 
the final word. The “buyers, sellers | 


and technicians, who make adver- 


tising what it is,” he said, “have | 


the power and the skill and—I be-_ 


lieve—the wisdom to fashion it 
more usefully.” 

Capping the day’s business was 
a reception and dinner for 650 
guests, at which Charles G. Morti- 
mer, president of General Foods 
Corp. and a former chairman of 
the Advertising Council, presented 
the award for public service to Mr. 
Wilson, former president of Gen- 
eral Electric Co. and formerly ad- 
ministrator of the Office of De- 
fense Mobilization. 


e# “One of the astonishing things 
about America,” Mr. Mortimer 
said, in making the presentation, 
“is the extent to which business 
and public service are interlocked, 
the degree to which the leading 


newspapers, the three 


Mc 


*Sales Management’s 1953 Copyrighted Survey 


California’s inland valley — 220 miles from Los Angeles, 
90 miles from San Francisco — is a big metropolitan mar- 
ket. Over 2 million people live in this self-contained area. 
They spend more than half a billion annually at food 
stores, more than 60 million at drug counters.* You're 
not selling California unless you're selling the Valley. 
And you can reach it in depth only with its strong local 
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Broadcasting Industry Must Pre-Censor 
Shows or Others Will, Lee Tells Texans 


Houston, Nov. 16—The broad-|applicant for the only available tv 
casting industry must pre-censor | Station. 
its own programs, Federal Com- He decried charges that tv is 
munications Commissioner Robert | breeding juvenile delinquency. He 
E. Lee told the Texas Assn. of) pointed out that movies had shown 
Broadcasters last week. | shoot-em-up Westerns for years, 
He also predicted bridging of the and that even “Jack and _ the 
Atlantic Ocean with tv transmis- Beanstalk” is a blood-and-thunder 
sions, blanketing of the nation story approved for children. 


“Some u.h.f. stations have folded 
and more probably will,” Mr. Lee 
acknowledged. “But in certain 
areas they are successful. 
color goes is important. Color re- 
ceivers are equipped to receive all 
channels, both v.h.f. and u.h.f.” 


s The broadcasters also heard 


|Adrian Murphy, president of CBS 


Radio, predict more changes in ra- 
dio programming, 
‘nighttime. The five-a-week pro- 


How. 


particularly | 


Advertising Age, 


gram is returning to popularity, he 
said. 
There also will be more music 


and news in radio programming, | 
|Mr. Murphy predicted. Bing Cros- 


by and Amos ‘n’ Andy are exam- 


‘ples of the trend to the across-the- 


board nighttime programs, he said. 
They help listeners form a habit 
pattern of turning to the radio 
‘every night, Mr. Murphy asserted. 
He also credited the broadcast- 
'ers with making radio more re- 


November 22, 1954 


laxed entertainment than televi- 
‘sion and added that tv hasn’t 
| bothered daytime radio. 


‘Post’ Seeks Linage Guesses 


| Admen who come closest to 


guessing the New York Post’s ad- 
vertising linage gain for the first 
11 months of 1954 as against the 
‘same period last year will get 
/more than 100 prizes totaling $925. 
First prize will be $250. 


| 


with tv within five years, small 
sets with tubeless screens and col- 
or tv aiding u.h.f. stations. 

He said he believes that owner- 
ship of a newspaper and a radio 
station usually should not be held 
against an applicant for a tv per- 
mit unless the newspaper and ra- 
dio station own the only outlets 
and are applying for the only 
available tv station. 


a “Despite what I believe is a 
rather tolerant attitude on my 
part,” Mr. Lee told about 150 
broadcasters, “I feel there are ill- 
conceived programs being put on 
the air and I believe the industry 
would be well advised to put its 
house in order before someone 
does it for them.” 

It should not be necessary for 
any outside agency to be called in, 
he asserted. He said he has confi- 
dence in industry leaders, and 
their ability to solve these prob- 
lems. 

“They will do it without the 
necessity of any major additional 
legislation oor regulation,” he 
added. 

Touching upon whether to sepa- 
rate ownership of radio or tv sta- 
tions from newspapers, Mr. Lee 
told the broadcasters: “An exami- 
nation of the facts will indicate 
that the best public service job is 
being done by these very people 
{newspaper publishers and radio 
station operators]. 

“IT am against any doctrine la- 
beling this group as second class 
citizens. Rather than discriminate 
against either a newspaper or an 
am station operator, I can actually 
see some points of preference based 
on their deep roots in the com- 
munity, their experience in the 
news, entertainment and education 
fields and their proven sense of 
public responsibility,” he said. 


s Justification for separate own- 
ership, he said, would come only 
where the only newspaper in an 
area owns a radio station and is an 
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Furniture Retailers 
Draw Up Adz, Sales 
Code of Standards 


San Dreco, Nov. 16—Retailers 


in 108 cities have lined up behind | 


a drive against “unfair and harm- 
ful advertising and selling prac- 
tices” in the home furnishings 
field. 

C. Cree Gable, 


Muncie, Ind., 


president of the National Retail | 


Furniture Assn., made the an- 
nouncement last week on a four- 
day speaking tour of the West 
Coast. 

The new program has _ been 
drawn up by NRFA and the Na- 
tional Better Business Bureau, he 
said. The plan includes publica- 
tion of an ad-sales code and dis- 
tribution by furniture retailers and 
better business bureaus of a series 
of educational leaflets. 


The code of standards contains 
32 items dealing with unfair com- 
petitive claims, bait offers, free 
offers, price reductions, guaran- 


tees, prize contests, used merchan- | 


dise and “liquidation and going- 


out-of-business sales,” and other) 


promotional gimmicks. 


s The educational leaflets, pub- | 


lished and ready for distribution, 
contain such headings as: 
| “Look for the hook. Contests can 


be foolers. 

“The odds are against you... 
when you gamble with phony 
furniture sales. 

“Caution ...thin ice: Confiden- 
tial Discount card. 
“Beware of phony 
sales.” 

_ Mr. Gable said, “Local BBBs 
and retail furniture groups are ex- 
-pected to adopt or modify these 
'standards as needed to fit local 
situations, and to set up proce- 


furniture 


They buy more 


of these in Michigan! 


a heard 
kee ane 


What is it? It is an atom of nitrogen. 
The farmers of Michigan know they 
must buy plenty of nitrogen and other 
essential soil elements if they are to get 
the most out of their land. And, getting 
the most out of their land is an old habit. 
With ready markets, diversified crops, 
and better than average yields, the income 
of Michigan farmers is steady and high. 


Michigan 


j 


armer 


East Lansing, Michigan 


THE OHIO FARMER 
Cleveland, Ohio 


PENNSYLVANIA FARMER 


Harrisburg, Pennsylvania 


They must know their soil... that’s why 
4 out of 5 turn to Michigan Farmer when 
they want to learn more about Michigan 
farm practices. That's why Michigan 
Farmer is the best way to reach this ro- 
bust market for all kinds of goods. Don’t 
overlook it when you make your plans 
for 1955. Write T1013 Rockwell Ave., 


Cleveland 14, Ohio. 


advertise in Michigan where it’s payday all year ’round! 


|dures for administering the stand- 
ards. Funds for these programs will 
originate with the furniture deal- 
ers on the basis of local require- 
ments. NRFA will not play a part 
‘in the administration or enforce- 
ment of the standards. 


e “The educational leaflets are 
designed to help consumers get 
the maximum satisfaction from 
their daily transactions with fur- 
niture dealers,” he said. “Each sub- 
ject points out a particular prob- 
lem or pitfall faced by furniture 
purchasers, as reflected in BBB 
consumer-experience files.” 

Mr. Gable, who is a director of 
an Indiana savings and loan asso- 
ciation, noted a sharp increase in 
savings at his institution this year 
and told the furniture men, “I 
firmly believe that furniture stores 
created some of those savings by 
their advertising—such things as 
‘save 50%’ or ‘save 25%.’ Custom- 
ers simply took those slogans lit- 
erally.” 

He added that furniture adver- 
tising in many cities has become 
“a contest in exaggeration and 
truth-stretching.” 

“Studies have shown that the 
public disbelieves or largely dis- 
counts advertising given to ex- 
treme and _ exorbitant-sounding 
claims; and that such advertising 
undermines public confidence in 
all advertising. This means that all 
advertisers are the losers, and that 
no one is getting his money’s worth 
out of his advertising expendi- 
tures,” he asserted. 


JWT Offers Markets Booklet 


“Huge New Markets,” a book- 
let outlining the growth of pur- 
chasing power in the U. S., has 
been prepared by J. Walter 
Thompson Co. It may be obtained 
without charge by writing to the 
agency at 420 Lexington Ave., 
New York. 


Writing, Wiring, 
honing 


for full details on the new 


ARTKRAFT 
NEVIOL 
Fluorescent 
Signs 


—and we mean practically 
everbody who is anybody! 

You, too, should send 
for details today. 


SIGN COMPANY 


1133 E. KIBBY STREET 
LIMA, OHIO 
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Magnus Named Consultant | consultant on newsstand merchan- Schick Will Move Factory 
Wolfgang W. Magnus has re-| dising projects. Schick Inc., Stamford, Conn., has 
signed as senior account execu- announced it will move its factory 
tive with Russell W. Allen Co, NBC-TV Signs KCKT-TV to Lancaster, Pa., in mid-1955. The 
New York merchandising research KCKT-TV, Great Bend, Kan., company said it may be able to 
organization, to take on a special has affiliated with National Broad- continue the operation of its Stam- 
assignment for Time Inc. as a casting Co. ford facilities after the move. 


Industry Looks To NORTH CAROLINA | 
For Expansion And New Plant Sites 


Do your sales and advertising plans reflect the tremendous 
industrial growth now taking place in North Carolina? For 
example, 31 important new plants were established here 
within the past three months. And that’s only one reason 
why North Carolina rates more firsts in recognized market 
surveys than any other Southern state. 

Selling this big, growing market is no mystery. More 
North Carolinians listen to W PTF than to any other station. 


Free & Peters, national rep. 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


PTF 


NORTH CAROLINA’S NUMBER ONE SALESMAN — 50,000 watts 
IN THE SOUTH’S NUMBER ONE STATE. 680 xc 


JUST FOR ILLUSTRATION—John Dough, the client’s customer, should be 
the most important individual in any advertising agency, Athel F. 
Denham, president, Denham & Co., Detroit, told an industrial ad- 
vertising class jointly sponsored by the University of Michigan ex- 
tension service and the Industrial Marketers of Detroit. The class 
took a field trip through the Denham offices. Mr. Dough is repre- 
sented by the dummy. The skeleton was used by Mr. Denham in 
advising the students to “bring your client’s skeletons out in the 
open; don’t hide them in the closet where competition always finds 
them.” 


‘Madison Ave. Mind’ 
Has ‘Its Own Logic,’ 
Fadiman Tells Allen 


PHILADELPHIA, Nov. 16—Fred 
Allen’s contention, in his recently 
published book, ‘Treadmill to Ob- 
livion,” that advertising has killed 
radio is challenged by Clifton Fa- 
diman, in his “Party of One” col- 
umn in the December Holiday. 

Mr. Fadiman, making light of 
Mr. Allen’s complaints against 
Madison Ave. executives, 
cates his column to “Fred Allen: 
Castaway Marooned on Madison 
Avenue.” 

“Mr. Allen feels that radio was 
killed off by advertising, whose 


to surround its sweet-talk made 


standards. I don’t quite agree...” 


ONLY 


Rent 


ONLY The News covers both Dallas, 


that LOOKS to Dallas, BUYS in Dallas, 
VISITS with Dallas each morning through 
The Dallas Morning News. 


"BUY the News:. .. more people READ The News 


~ Ghe Dallas Morning News 


Dallas County, and the 71 surrounding counties to 
which Dallas merchants accredit 40% of their 
» volume. One store’s survey shows 95% of its out-of-town marron 
charge customers are Dallas News subscribers. You, too, : 
may expect greater response from The News’ larger 
circulation that covers the larger, richer market 


ART 
oN 


L 4S ‘kK 
BONDS 


December 
Vote Due 
Kor Issue 


dedi- | 


demands for material with which | 


‘inevitable a gradual lowering of) 


Mr. Fadiman asserts that Fred 
Allen, isolated from the tv indus- 
|try by his own intelligence, hasn’t 
| sized up the industry properly. He 
asserts that advertising is not “‘an 
|insatiable minotaur feeding on the 
flesh of comedians and _  gag- 
writers.” 


# And the Madison Ave. execu- 
tive is no less intelligent than the 
comedian, according to Mr. Fadi- 
man. He is different. He thinks 
differently. His motives are dif- 
ferent. 

“The Madison Ave. mind at 
work in its proper and honorable 
|sphere is shrewd, vigorous, and 
‘inventive. It has its own logic and 
rationality, often of a high order.” 
The trouble is, Mr. Fadiman re- 
plies to Mr. Allen, that “a few 
weird discoveries by a couple of 
‘fellows named Hertz and Marconi 
‘suddenly pitchforked this mind 
into the world of entertainment, 
whose logic and rationale are of a 
completely different kind.” 


Ask Breakdowns 
of General Media 


Circulation Data 


| Cxicaco, Nov. 16—The Chicago 
| t.f. Club, composed of sales repre- 
sentatives of business papers, 
adopted a resolution today asking 
that general magazines be re- 
| quired by the Audit Bureau of Cir- 
/culations to provide vocational 
|circulation breakdowns in the 
| event that they solicit or carry in- 
dustrial accounts. 

The action, based on a proposal 
by William S. Wade, Transporta- 
tion Supply News, resulted in 
plans for a joint presentation by 
| tf. clubs and other business pub- 
| lishing organizations emphasizing 
ithe value of specialized business 
| papers, and questioning effective 
coverage of industrial markets by 
| general media. 

It was estimated in the discus- 
sion that industrial advertising in 
general and management maga- 
zines increased from $3,000,600 ir 
1939 to $34,000,000 in 1952. 


CBS-TV Names Materne 

William M. Materne, formerly 
assistant national sales manager of 
American Broadcasting Co., has 
joined CBS Television, New York, 
as a network salesman. 


'CBS Radio Names Mann 

Jack Mann, former radio sales- 
man at NBC, has joined the net- 
work sales department of CBS Ra- 
dio, New York. 
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Housewife Likes to 
Shop Supermarkets, | 
But Has a Favorite 


CINCINNATI, Nov. 16—Mrs. Aver- 
age Shopper is shopping around 
the supermarkets instead of going 
to one exclusively. On the other 
hand, she does have one favorite | 
supermarket, and for the most) 
part, it’s her favorite because it's 
conveniently located. 

These pertinent facts on shop- 
ping habits were found along with 
others in a four-city survey by 
Burgoyne Grocery & Drug Index. 

A house-to-house poll of 1,126 
shoppers was made in Cincinnati, 
Dayton, Columbus and _ Toledo 
during July and August. 

An average of 59% of those 
polled said they went to more 
than one supermarket; 95% indi- 
cated they had one favorite store. 


= In listing their reasons for pre- 
ferring one store, three out of four 
shoppers mentioned the following 
factors, in the order listed: con- 
venience of location; quality and 
freshness of meats; low prices; at- 
tractiveness and cleanliness of 
store, and quality and freshness of 
fruits and vegetables. Six other 
factors also were listed, including 
parking facilities and availability 
of trading stamps and premiums. 
Shoppers naming these items to- 
taled only 23%. 

Friday was the most important 
shopping day to the housewives | 
surveyed. More than four out of 10 
said they do their principal food 
buying on Friday. Morning (9 to 
12) was the time of day preferred 
by most. 

Disapproval of Sunday opening 
by supermarkets ranged from a 
low of 27% (in Columbus) to a 
high of 76% (in Cincinnati), with 
an average of 50.6% for all four 
cities (43.2% disapproved in 
Toledo, 55.3% in Dayton). Other 
findings: 


s Two-thirds of the times Mrs. 
Average Shopper goes to the store, 
someone goes with her. 

Food store advertising makes a 
great impression on her: 56.6% 
read the newspaper ads, 28% see 
the television ads, and 10.6% hear 
the radio ads. 

Word-of-mouth advertising is 
also a powerful factor in introduc- 
ing new products to the housewife. 
While an average of 64.7% said 
they saw new products advertised, 
40.7% reported hearing about them 
from friends. Also, 17.2% learned 
of a new product by seeing it dem- 
onstrated, 8.3% through coupons 
or samples and 3.7% simply by 
noting it on a shelf. 


‘Sun’ Names Parks Rusk 

Parks Rusk, formerly head of 
a Miami Beach public relations 
company bearing his name, has 
been named publisher of the 
Miami Beach Sun. Mr. Rusk, 
brother of Dean Rusk, former 
diplomat who is now president of 
the Rockefeller Foundation, suc- 
ceeds Leon C. McdAskill. 


Gussak Joins Spanish Daily 
Marjorie Gussak, business man- 
ager of Interstate United News- 
papers Inc. for the past 11 years, 
has resigned to join El Diario de 
Nueva York. Working with the 
paper’s advertising manager, she 
will acquaint national advertisers 
with the Spanish market in greater 
New York. 


Velveray Names Agency 
Frederick Clinton Co. New 
York, has been appointed to han-. 
dle advertising and sales promo-| 
tion for the Velveray Corp., New, 
York. A new line of Velvetex wall | 
covering is being introduced for | 
which magazines, newspapers and. 
business papers will be used. 
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Amerotron Names Two 

Herman E. Goodman has been 
appointed director of advertising, 
sales promotion and public rela- 
tions for the Amerotron Corp., 
New York. He was formerly presi- 
dent of Herman E. Goodman Corp. 
and Hego Fabrics and, previously, 
chairman of Robbins Mills Inc. Al 
Harmon, formerly ad and pv. 
manager of Robbins Mills, has 
joined Amerotron in the same 
capacity. 


Vogel to Doyle Dane 

Hi Vogel has joined the ac- 
count executive staff of Doyle 
Dane Bernbach Inc., New York. 
He was formerly an account ex- 
ecutive with Biow Co. and adver- 
tising and sales promotion man- 
ager of Revlon Products Corp. 


Allen Brinker Joins Wexton 

Allen A. Brinker, formerly 
with Nathan Fein Advertising, has 
joined Wexton Co., New York, as 
an account executive and assist- 
ant director of merchandising on 
national accounts. 
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BAKERS OF AMERICA PROMOTIONAL PROGRAM 
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the way GENERAL 


Pin Point your dealers 


(46) ELECTRIC does... 


with TRADE MARK SERVICE 


in the ‘yellow pages’ of 
telephone directories! 


General Electrics Home Heating and Cooling 
Department recognizes telephone directory ad- 
vertising as a major element in their market- 

ing strategy. 


They say, “Trade Mark Service serves as a 
vehicle to readily identify the G-E Dealer 
with national advertising, and it also serves 

to tell the consumer where he can buy the 
merchandise for which we try to create 
a demand through advertising.” 


Trade Mark Service has been used for 
more than 15 years to identify G-E prod- 
ucts. It plays a vital role in welding the 
weakest link in any manufacturer’s 
chain of distribution — namely, the 
tying together of consumer and dealer 
at the local level. 


Why not let 40 million telephone 
directories from coast to coast (or 
part of them in any specified mar- 

kets) pin point your local dealers 
for prospects for your brand? 


This and similar G-E ads appear in Better Homes 
& Gardens, American Home, House Seautiful, 
Small Homes Guide, Home Modernizing. 
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Letter from Europe... 


Swiss Agency ‘Shines’ Amid Host of 
Languages, Rates and Column Widths 


By Lawrence Bernard 


LAUSANNE, SWITZERLAND, Nov. 16 
—Willy M. Meier-Feller, chief of 
the foreign department of Publici- 
tas S.A., considers himself an aver- 
age Swiss adman. 

As such, he is at his desk in 
Lausanne by 7:30 a.m. six days a 
week. He knocks off at noon for a 
two-hour lunch at home with his 
wife and children, returns by 
2 p.m. and works through the 
afternoon until six. If something 
special should come up—it doesn’t 
happen often in his well-organized 
day—Willy will of course put in 
extra time at the office. 

On Saturdays, when he normal- 
ly works until midday, if it’s one 
of those real cold winter days, 
Willy aliows himself the luxury of 
an extra half-hour at home: he 
doesn’t get to his desk until 8 a.m. 

Willy Meier-Feller doesn’t con- 
sider these hours at all taxing. In 
fact, he says, one of the reasons he 
quit the really long hours involved 
in the hotel management business 
just a few years ago was to get 
into the “stable” work hours that 
go with the advertising business. 


# Men like Willy explain why) 


Switzerland, a country of prac- 


tically no natural resources (al-| 
though in this case scenery might | 


ing for itself one of the highest) 
standards of living on the conti- | 


be considered its chief natural at- 
traction), has succeeded in build- 


nent. While he modestly doesn’t 
apply it to himself, Willy points | 
out: 

“If our country is prosperous, 
it’s because of our work. We have 
to buy everything and resell it.” 

Buying and reselling is the main- 
stay of his company’s income. 


Publicitas S.A., with headquarters | 


in this city, is the largest advertis- 
ing organization in Switzerland, 


and possibly the largest in Europe | 
by virtue of its holdings in Societa | 


Publicita Italiana, space repre- 
sentative for some 500 Italian 
newspapers, and other space-sell- 
ing groups. 


a While it might not be consid- 
ered an advertising agency in the 


Thig Chrietmae... 


Company 


ANY QUANTITY $4 75 
FROM 1DOZ. UP... 


Delivered Fresh 
To Your Office In New York 


It’s the perfect service for executives in 
charge of arrangements—one telephone 
Call will give you full information or bring 
to your office, if you prefer, one of our 
representatives! We will amaze you with 
our low charges on any quantity of cor- 
Sages... any flower. We make corsages to 
order from 25¢ up, complete with vial and 
pin. The service, you will find, is superb! 


Dial MUrray Hill 4-7147 Today! 
Flower Enterprises, Inc. 


Flowers For: Company Parties, 
Conventions and Sales Promotions 


804— 6th Ave., New York 1, N. Y. 


fullest stateside definition (most 
of its income comes from acting 
as a space-broker), Publicitas is 
the kind of an organization that 


‘would make any adman—agency 


or media—quake at the thought of 
the responsibilities involved. 

~ Switzerland is another one of 
those countries about which it may 
be said, “Bring two men together 
for a discussion and you will dis- 
cover three political parties.” This 
kind of independence naturally 
shows itself in the quadri-lingual 
Swiss press. The country is re- 
puted to have the greatest number 
of publications per capita in the 
world: 1,700 for 4,500,000 popula- 
tion. At least 15 political parties 
of significance are represented, not 


and organizations. 

Recent market research showed 
that the average Swiss family gets 
12 publications weekly. Some, 
about 1%, will get as many as 18 
publications a week, while even 
the poorest of families will get two 
papers weekly. 


ws The average man, according to 
Willy Meier, buys a morning paper 
and a mid-day gazette—usually 
loaded with ads which he brings 
home to his wife. In the course of 
a week he may pick up an illus- 
trated paper, a_ thrice-weekly 
sports newspaper, cooperative 
newspapers, free economic and 
political lobby papers, bi-weeklies 
from organizations which defend 
the rights of families, monthlies 
from insurance companies, busi- 
ness papers and on and on. 

All these publications have small 
circulations (Feuille D’Avis de 
Lausanne, Switzerland’s largest 
French daily, has 75,000; 
Schweizerische 


the 


Beobachter, 


{to mention scores of minor lobbies | 


Der | 
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largest German bi-monthly, has 
400,000) and generally can’t main- 
|tain separate advertising depart- 
|/ments. 

Publicitas fills the gap, acting 
as a combination advertising de- 
partment and space representative. 
It represents exclusively 150 lead- 
ing Swiss dailies, through its 900 
employes who work in the home 
office and more than 50 branch 
offices. 


s Publicitas’ commissions vary 
according to agreements with in- 
dividual papers. Often it will ac- 
cept an ad for a paper which it 
does not officially represent. 

What with varying commission 
rates, admen may be inclined to 
wonder how Publicitas walks the 
straight and narrow. The agency 
insists that its media suggestions 
are governed solely by what the 
advertiser is trying to sell to 
whom. 

Many editors consider their ar- 
rangements with Publicitas the 
best means to avoid advertiser 


pressure, since all gripes are turned 
over to the agency and the client 
never deals direct with the media. 
With Publicitas representing both 
parties, in a sense the client ends 
up arguing with himself. 


# Although more than 80% of its 
staff works on space-broking busi- 
ness, Publicitas also has direct cli- 
ents such as Ford, and represents 
foreign advertising agencies like 
McCann-Erickson, from whom it 
exacts a 3% commission. 

Generally, both foreign agencies 
and domestic advertisers. will 
leave specific media selections up 
to Publicitas. You can’t approach 
the German (70%), French (24%) 
and Italian (6%) populations of 
Switzerland with the same angles 
nor, of course, the same media. 
Here Publicitas shines forth with 
its brightest lure. 

Unlike the American-type agen- 
cies, often called consultants, the 
64-year old organization—using 
the countrywide long-distance dial 
system—can place phone calls to 


| 


| 


BLINDED BY TEAR GAS but still shooting, a 
killer, twice-escaped from prison, staggers out 
of a Los Angeles bungalow into the arms of 
Sergeant Friday and his partner. Jack Webb, 


as Sgt. Friday, stars in this true-to-life series 
based on actual police cases. With “Badge 714” 
began a race against time in which millions of dol- 
lars are involved. Air Express helps NBC win it. 
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every one of its branch offices and 
in a matter of hours come up with 
a complete market-by-market re- 
port to answer any advertiser’s 
problem. 


® Having such an intimate grasp 
of the country’s press pulse also 
has its headaches: among the 
biggest is column width. 

There’s no such thing as a 
standard column in Switzerland. 
Publications may run the gamut 
from slightly larger than postcard- 
size to 2,100-line standard-size 
pages. Column widths can vary 
from two to four inches and fre- 
quently an ad must run in papers 
of both sizes. 

These are some of the reasons 
adman Willy Meier gets to the of- 
fice at 7:30 a.m. six days a week 
and works until six in the evening. 

Bg of * 
Footnotes: 
e Earlier we mentioned the use of 
scenery as one of the natural re- 
sources of Switzerland. To the 
Swiss National Tourist Office goes 
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one of the major 


sessed of a fairyland quality. 
Set by the government, this 
year’s promotion budget 


which goes for bringing in travel- 
study groups for expense-paid 
trips, in order that they might see 
a countryside which almost defies 
written description. With a sum- 
mer marred by the worst weather 
in 40 years, especially bad for 
business in the mountain resorts, 
next year’s appropriation will most 
likely take a drop... 


e@ Unlike the high degree of de- 
velopment attained by older forms 
of communication in Switzerland, 
television is not yet off the ground. 
It started early this year in Zurich 
but there are only a few thou- 
sand sets in distribution, only two 
hours daily of programming and 
not much general interest. 
Problems to be surmounted in- 


tacular and, at the same time, pos- | 


runs | 
about $250,000, a major share of | 


accolades for | 
getting the tourist into this land) 
which is both breathtakingly spec- | 


| 


0,000 


AD HERE 


See Your Advertising Agency for Details 


TWO TO A CUSTOMER—This bulletin featuring a circulation figure and 

a plug for ad agencies is one of six currently on display in Milwau- 

kee in a campaign by Cream City Outdoor Advertising Co. The 

circulation copy is painted on each bulletin at the expiration of a 
contract and before the new contract begins. 


clude how to get revenue for this 
non-advertiser medium and how 
to get the Swiss willing to pay a 
/60-frane tv license fee compared 
|with the 20-franc radio license 
| fee... | 


,@ Outdoor advertisers don’t have 
| much to say in Switzerland. By 
law, all posters must be the same 
size, must run for only two weeks 
and must cost three francs per 
site, plus costs... 


—$8.55 


syndicated (locally 


—$4.87 
A MADMAN tried to 


into his first NBC 
Now 


KHQ-TV, SPO 


POLICE FILEs provide the material that 
keeps about 65 million Jack Webb fans 
glued to their TV sets each week. A 
large percentage of them see him under 


“Badge 714.” Schedules to the 152 syn- 
dicated markets are rigid. Air Express 
gets the film there on time. 


KXLF-TV, 


Angeles City Hall. Jack Webb made it 


it’s making history again as 
“Badge 714,” the hottest syndication 
property in the industry. “Air Express 
makes our syndicated operations pos- 
sible,” says NBC’s Frank Lepore, head 
of Film and Kinescope Operations. 


“DRA 


KANE 
less* 


WHO-TV 


quarters, to th 


sponsored) title audiences for ‘ 


afford to have 


BUTTE 


—$3.47 less* 


JACK WEBB IN 
to duplicate Los Angeles Police Head- 


this passion for realism which attracts 
lions of dollars to sponsors. NBC can’t 


it is shipped regularly by Air Express. 


WLWA-TV, ATLANTA 


GNET!” 


How the top detective drama of all TV networks 
is also seen locally in 152 markets as “Badge 714” 


Continuing its highly successful run as the leading program on the NBC-TV Network, 
“Dragnet” has proved so popular that, in addition, it is being re-run throughout the coun- 
try as “Badge 714.” This local syndication schedule is made possible only by Air Express. 


» DES MO 


KFEL-TV, DENVER 
—$5.51 less* 


INES 


SISTS that sets be built FrRoM BIG CITIES and small towns, peo- 
ple write in to ask whether Sgt. Friday 
isn’t an actual member of the Los An- 
geles Police. Many television stations 
are in cities with no airline connec- 
tions, but Air Express connects through 
Railway Express. “Badge 714” films 
get there on schedule, just the same! 


e very door knobs! It is 
‘Badge 714” worth mil- 


film arrive late, and so 


KSD-TV, ST. LOUIS 


less* —29¢ less* —63¢ less* 
blow up the Los THEY CALL It “BICYCLING.” Every HUMAN ERRoR does occur. One film 


week, NBC F 


“Dragnet” show. York and Hol 


and from stati 


ty to pinpoint 


cuca. MirExpress & 


U. S. Scheduled Airlines...call Air 


or kinescope programs in circulation to 


bicycling, saves thousands of dollars 
in film and shipping costs. It is only 
possible by Air Express, with its abili- 


arrived in Springfield, Missouri, ad- 
dressed to Station WICS. The Air Ex- 
press Agent wired NBC, “No WICS 
in city. Please advise.” The film was 
trans-shipped to Springfield, Illinois 
(where there is a WICS) and arrived 
in time! Alert agents protect against 
error or changing circumstance. 


ilm Exchanges in New 
lywood have 4,000 film 


ons. This method, called 


shipments. 


Express... division of Railway Express Agency. 


* Less than any other air service (from N. Y.) that includes door-to-door pickup and delivery. “These are examples of what we 


save on 87% of our air shipments by using Air Express. With 97,000 NBC shipments a year, the figure is impressive. The one 
thing that impresses us more is Air Express service.”—Frank C. Lepore, Mgr., Film and Kinescope Operations and Services. 


Jewel Uses 100 
Co-op Testimonials 


in Three-Week Drive 


| Cuicaco, Nov. 18—A barrage of 
/cooperative testimonial ads cur- 
‘rently is plugging Jewel Tea Co. 
‘and 100 products in an “impact” 
‘campaign here. Tied in with prod- 
/uct testimonial newspaper ads are 
institutional testimonial tv spots 
on local stations. 

The first splash on Nov. 4 cov- 
ered the Chicago Daily News with 
33 360-line ads featuring a picture 
of a housewife at the display of 
the product she is endorsing. 

Jewel contracted with 100 ad- 
vertisers to run co-op endorse- 
ments, such as, “I Buy Libby’s 
Pork & Beans [and 99 other prod- 
ucts] at my Jewel Food Store.” 
Another 33 of the 100 ads ran Nov. 
11 and the remainder appear today 
in the Daily News. 

In addition to the newspaper ads 
and about 50 tv spots, a sales pro- 
gram is using the testimonials, too. 
Shelf tickets and window signs 
like the ads are being displayed in 
stores. 


a “We feel we want an impact,” 
Joseph Klinge Jr., Jewel’s as- 
sistant advertising and sales pro- 
motion manager, told AA. “Once 
a year we go all-out to do some- 
thing a little bit different. 

“We think this idea has human 
interest. 

“And there’s the follow the lead- 
er approach. People will see this 
picture and think, ‘Maybe I’ll start 
buying there, too.’” The budget 
for the campaign is given by the 
company as “somewhere between 
$20,000 and $30,000.” 

Christiansen Advertising Agen- 
cy is handling the tv promotion. 


The newspaper ads are being 

placed directly by Jewel. 

Iroquois Sets 1955 Drive 
Iroquois China Co., Syracuse, 


N. Y., will run the biggest ad cam- 
paign in its history in 1955, fea- 
turing its “casual” and “Carrara 
modern” china collections. The 
drive will reach its peak in the 
spring with space in American 
Home, Better Homes & Gardens, 
Bride’s Magazine, Living for Young 
Homemakers and Modern Bride. 
Alfred Auerbach Associates is the 
agency. 


Build Good Will 
with a lasting 


GIFT! 


CHRISTY 


Sliding Blade 
KNIFE 


with your name 
or message 
etched on blade 


Handiest 
Pocket Knife 
Ever Designed .. . 


Finest Quality 
Razor Steel Blade, 
Chromium Plated. 

Stainless Steel Frame 


(Also 3 DeLuxe Models 
with rolled gold plate) 
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Gift 
Boxed 


Write for details 
and prices 


The CHRISTY Co. 
912 Dickinson St. 
Fremont, Ohio 
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J. Haffenreffer F. Haffenreffer Hammel T. Haffenreffer 


NEW BREW—Three Haffenreffer brothers, John, Frederick and Theo- Kehoe 

dore Jr., join Freddie Hammel, headwaiter at Locke-Ober restau- 

rant, Boston, in sampling Haffenreffer Brewing Co.’s new Pickwick 
Malt Brew, an aged blend of beer, ale and malt liquor. 
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Noden Smith Rison 


CIRCULATION’S THE THING—Discussion group at the 
circulation seminar sponsored by American Press 
Institute, at Columbia University, hears from Jasper 
E. Rison, circulation director of the Louisville 


Courier-Journal and Times. Group members shown ald, Portsmouth, N. H. 


EXTERNAL APPEAL—This Food Basket bus, the first 
commercial painted bus in San Diego, is bedecked 
with identifications of items carried by the super- 
market chain. The bus ads are designed to influence 


Lewyt Cleaves Gormley Noxon Cleaves 


AT OUTDOOR CONFERENCE—These are some of the speakers at the recent New York sales 
session of the Outdoor Advertising Assn. convention. Alex M. Lewyt, president of 
Lewyt Corp., is shown with Herbert M. Cleaves, manager, GF sales division, General 
Foods Corp., and J. R. Gormley, v.p., Outdoor Advertising Inc. Herbert R. Noxon, art 
director, McCann-Erickson, and Mr. Cleaves gather with Alfred Politz, president, 


aes is 


VERSATILITY—Gloria Nord, of “Hippodrome of 1955,” decides whether 
she prefers roller skates to ice skates, in the course of a guest ap- 
pearance at the recent Milwaukee engagement of the show. Help- 


are: Ray S. Noden, circulation manager, the Times, 
Chester, Pa.; David N. Smith, circulation manager, 
Sun and Gazette & Bulletin, Williamsport, Pa., and 
Roger R. Thompson, circulation director, the Her- 


non-riders, who are not exposed to car card ads. 
Left to right are Gerald Awes, Food Basket presi- 
dent; Hoyt Fawcett, Harwood Hoyt Fawcett Trans- 
it Advertising; W. L. Phillips, Phillips-Ramsey Co. 


22, 1954 


Nord Seidcheck ‘ 


PRODUCT HEADGEAR—This pink and 
green bubble hat won first prize 
for its wearer, Leoda Steinheimer, 
of the St. Louis agency bearing 
her name, in competition at the 
Mad Hatter luncheon at the Mid- 
west Intercity Conference of Wom- 
en’s Advertising Clubs, AFA. The 
hat, like all entries, represented 
the product of a client—in this 
case Mary Sherman’s Bubbling 
Rath Oil. 


ing her choose, at a luncheon 
for her at the Miller Brewing 
Co., are Mack Kehoe, manager 
of community relations and 
publicity for Miller; Ken 
Eaton, public relations direc- 
tor, Mathisson & Associates, 
Milwaukee, and James Seid- 
check, manager of trade rela- 
tions and national publicity 
for Miller. 


Thompson 


eeaneon etree seen 


DEBATERS—Comparing notes before their debate on the relative merits 

of business and general publications as media for industrial adver- 

tising before the Eastern Industrial Advertisers, are G. C. Buzby, 

v.p., the Chilton Co.; Harold E. Snyder, Arcos Corp., EIA program 

chairman, and Donald M. Hobart, v.p. and research director, Curtis 

Publishing Co. The meeting was at the Poor Richard Club, Phil- 
adelphia. 


Politz Odell Brophy Fertig Repplier 


Alfred Politz Research Inc., and Laurence H. Odell, president of Grace & Co. and 
chairman of Foster & Kleiser Co. Thomas D’Arcy Brophy, chairman of both Ken- 
yon & Eckhardt and the National Outdoor Advertising Bureau, chats with Lawrence 
Fertig, president of Lawrence Fertig & Co. and financial columnist for New York 
World-Telegram & Sun, and T. S. Repplier, president of the Advertising Council. 
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may look like stagecraft—but it’s just a 
modern mother’s technique of mixing 
love and logic. And to find America’s 
leading authority on infant and child 
care, Dr. Benjamin Spock, she needs to 


rT 

| 

| 

| 

| 

| 

| 5. Special Effects. Her bedside manner 
| 

| 

| 

| go no farther than to her Journal! 
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Remember, a woman’s interests are well-nigh all- 
encompassing. But she’ll always turn a chilly ear 
to an idea—no matter how dramatic—that doesn’t 
fire her imagination as a woman. 


The Journal knows this—and edits accordingly: 
like a woman, for a woman, for all women. Result: 
a magazine where the stage is always set for new 


Behind-the-scenes with your Leading Lady 


Ladies’ Home Journal—a magazine that goes 
backstage with millions of women every month— 
offers you a guided tour of that twinkling world. 


1. Producer and Director. Sample day: 
auditioned new cleaning lady, scouted 
talent for Parents’ Club lecture, signed 
contract with butcher—all while men- 
tally rehearsing a Road Company tour 
of the West Indies this winter! 


ee 


| 
| 
| 
{ 
| 
| 
| 
| 
| 
| 
| 
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3. Set Designer. She'll search for months 
to find a “just-the-right-pink” velvet 
sofa cushion to match the Sévres clock 
on the mantel—and then scour the shops 
for a string of pink beads to match the 
cushion! 


eS ee ee 


really sensible can opener” or as big as 
a freezer—but chances are she picked it 
out, And, as a shopping guide and guide 
to everything else under the feminine 
sun, more women pick out the Journal 


i 
I 
| 
] 
{ 
| 
6. Properties. It can be as small as “a } 
| 
| 
| 
than any other magazine! } 
) 
| 


Behind-the-scenes with your Advertising to Women: 


ideas—a magazine that is more influential with 
more women than any other magazine on earth. 
The Journal is No. 1 in circulation and advertising 
revenue among all magazines edited for women. 
The Journal is No. 1 in newsstand sales among all 


magazines carrying advertising—a true measure of 
editorial vitality. 
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2. Booking Agent. The way she keeps a 

busy engagement schedule clicking with 

effortless efficiency is not effortless at all. | 

But articles like “When I Entertain” in 

the Journal help her make it seem that way! | 
l 
| 


Ss 
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4. Wardrobe Mistress. And she takes her 
cues, very probably, from the closetful of 
bright fashion ideas in her favorite mag- 
azine, Ladies’ Home Journal. 


| 
| 
| 
| 
! 
[ 
i 
| 
} 
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7. Costumes and Make-Up. With final 
touches applied just before Evening 
Curtain Time — when you come home! 


Never underestimate the power of the magazine woinen believe in... Home 


A CURTIS PUBLICATION 
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A new era is underway these bustling 
days in Philadelphia—city of homes and 
history, of Franklin Institute and Fels Plane- 
tarium, of Rittenhouse Square and Chestnut 


Hill. 


Penn Center is now rising on the site of 
the old Broad Street Station to give cen- 
tral city a new face of youthful vigor. This 
$100,000,000 development will cover 22 
acres. Construction plans include four 20- 
story office buildings, a 1000-room hotel, a 
500-unit apartment house and a transpor- 
tation center grouped around an open espla- 
nade, with shops. 


Building activity extends far beyond the city 
limits. It fans out to encompass the vast 
14-county Greater Philadelphia Market. 


Here live more than four and one-half mil- 
lion people. They are home-owning, home- 
loving family folks. They buy carefully and 
wisely. They'll buy your product again and 
again once convinced of its merit. 


These are the people who read The Evening 
and Sunday Bulletin—the newspaper that 
reflects the character, needs and interests of 
the entire region. 

The Bulletin is Philadelphia’s favorite news- 
paper—Philadelphians buy it, read it, trust 
it and respond to its advertising. 


The Bulletin is Philadelphia. 


“Tus 1s GREATER PutLape puis,” a 64-page brochure 
about the Greater Philadelphia Market — its people and 
its industrial growth—is now available. Please use your 
business letterhead in requesting your free copy, 


a 


In Philadelphia 
nearly everybody 
reads The Bulletin 


= ms 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts. ; 
New York, 285 Madison Ave.; Chicago, 520 North Michigan Ave. 


“ REPRESENTATIVES: Sawyer Ferguson Walker Company in 
Detroit + Atlanta + Los Angeles + San Francisco 
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Salesense in Advertising... 


Feature Section 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


WHAT You Say Often More Important 
Than HOW You Say It 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

It has been said truly, countless times, 
that only two major problems confront 
the adman when he applies himself to 
the chore of planning and creating a 
campaign of advertising: (1) What shall 
I say about the prod- 
uct? (2) How shall I 
say it? 

The first of these 
two problems is much 
more perplexing, in my 
opinion, than the sec- 
ond. There is a_ host 
of talented artists and 
writers who do pretty 
well at saying it skill- 
fully. But far too often 
what they say is not on the beam. 

Some years ago a regional coffee adver- 
tiser eulogized his product on the sole 
basis that it was clean. Every ad in a 
prolonged series featured the theme in 
such headlines as “You'll love this clean- 
er coffee” and “Now! A coffee that’s 
really clean!” What the ads said was 
said, I believe, with adequate artistry; 
the illustrations were attractive, the copy 
was well-written, the typography was ex- 
cellent, etc. But all of this artistry was 
of little avail and eventually the theme 
was abandoned. Today, as far as I know, 
this brand of clean coffee is no longer 
marketed. 


James D. Woolf 


= The weakness of this campaign, I 
feel sure, was that the copy said the 
wrong thing. The ads offered the reader 
a solution of a non-existent consumer 
problem. Then, as well as now, there 
was no real public concern over the ques- 
tion of whether or not coffee was clean. 
Women in their housewifely chats were 
not saying to one another, “Darn it all, 
I do wish some conscientious coffee maker 
would put out a coffee that is really 
clean. Wouldn’t that be wonderful!” 

In the case of products of universal 
consumption, the problem nets down to 
determining what benefit is of the 
greatest interest to the greatest number 
of people. It is possible that certain per- 
nickety people are finicky about the 
cleanness of their coffee, but are there 
enough of them to add up to a worth 
while market? Or would more people be 
interested in an economy benefit (“Richer 


Coffee Makes 20 More Cups Per 
Pound”? Or would a straight flavor 
promise (“Good to the Last Drop’’) 


appeal to a bigger market? Or what about 
a promise of guaranteed freshness? 
Speaking of clean coffee, I note that 
currently the Permaglas heater is featur- 
ing clean hot water. This promised benefit 
may turn out to be a bellringer, but I 
tend to doubt it. I think my readers will 
agree with me that the classic formula 


for an effective advertisement consists of 
two parts: (1) a problem (the reader’s), 
and (2) a solution (the advertiser’s). 
Such an advertisement promises the read- 
er an answer to a need or want. The need 
may be a felt one, or it may be one the 
consumer must be taught to realize. 


= I may be mistaken, but I doubt very 
much that CLEAN hot water constitutes 
a genuine problem or need, either felt or 
unfelt. It is hard for me to believe that 
householders are wishing, consciously 
or unconsciously, for a heater that will 
produce cleaner hot water than they are 
getting now. Isn’t it a fact that all HOT 
water is clean and hygienically safe? 
The fact that the Permaglas heater is 
Tined with glass is very likely a desirable 
thing. But shouldn’t the copy drama- 
tize a more convincing reason for this 
desirability than the claim that Perma- 
glas hot water is cleaner than hot water 
from other heaters? Offhand, a benefit 
that is buried in the fine print—‘‘Proved 
Rust-Proof by over 2,000,000 families’— 
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STRONG CLAIM—Copy possibilities about 
economy, cleaning power, safety are dis- 
carded here in favor of the big boast. 


strikes me as being a more credible and 
impelling reason. In my own homes, over 
the years, I have had heater trouble on 
account of rust and corrosion. At times, 
too, I have had muddy water, but it 
wasn’t caused by the heater’s lining. 
I have a hunch that Permaglas should 
play up dramatically the theme of years 
and years of trouble-free long life be- 
cause the heater is completely rust-proof 
and so guaranteed, 


# When in doubt about what to say, 
the safest procedure, as I see it, is to 
promise the benefit that is most likely to 
be believed by the reader or listener. I 
do not believe Richie Ashburn, for ex- 
ample, when he tells us that, when he is 
“bushed after a game, NOTHING picks 
him up like a Gillette shave.” “NOTH- 


C. M. Votes Again tor Long Copy 


Weiss Discusses Wholesalers 


Some Production Men's Laments 


Bedell Leads a Class Discussion 


SPARING OF WORDS—The New Look is described by one copy chief as presentation of 
goods “with fewest possible words and largest possible illustration.” 


ING,” mind you! Speaking for myself, 
when I am bushed I’d rather have a 
Coke, or a bottle of Hamm’s from the 
“Land of Skyblue Waters,” or, better yet, 
a Gibson. And I don’t believe that new 
Colgate’s helps guys captivate dolls. Here 
is a guy, according to a current Colgate 
ad, who “doesn’t send his pigeon any 
more and he asks her to make with the 
reason. ‘One reason only,’ says the doll. 
‘You don’t try to dig the latest on new 
Colgate’s, chum.’ ” 

A far too common practice, when the 
adman is stumped about what to say, 
is to resort to brag-and-boast promises. 
The American Family Flakes ad, shown 
here, seems to be a case in point. What 
should be said about this product? Should 
its economy be dramatized (‘“...costs 
less, goes further.”)? Or its cleaning 
power (“Gets clothes dazzling clean and 
white.”)? Or its softness (‘“... leaves 
your clothes softer, smoother, fluf- 
fier...”)? Or its safety (“...safer for 


washable colors than any other leading 
suds...’’)? Unable, apparently, to re- 
solve the question and come up with a 
dominant central selling theme, they offer 
the wholly incredible promise that Amer- 
ican Family “Beats Them All!” 
co ok ok 

It seems to me that lately many agen- 
cies have become tremendously engrossed 
with how to say it as against what to 
say. Manner rather than matter seems to 
be the order of the day. Current maga- 
zines are loaded with advertisements de- 
signd along the lines of the Jell-O and 
Campbell’s bleed pages shown here. One 
copy chief admiringly calls this format 
the New Look. “Basicly,’”’ he says com- 
mendingly, “the New Look means pre- 
senting the goods with the fewest pos- 
sible words and the largest possible 
illustration.” I very much fear that in 
many cases the New Look is used because 
everybody’s doing it, and that’s no way 
to create advertising. 


Looking at Radio and Television... 


What Kind of TV Program 
Is the ‘Right’ One? 


By The Eye and Ear Man 

At one time or other most advertisers 
have asked their agencies, “What kind of 
a television show is right for my company 
and my products?” The honest answer to 
this question is, “A good show.” 

It is certainly true that companies and 
brands have definite personalities. Some 
are happy food products and others have 
somber scientific overtones. Some trade- 
marks have the stiffness of a banker and 
others are cute and coy. 

The commercial always must reflect 
the true character of both the company 
and the product, but here, the television 
medium differs from any other medium. 


Here is the absolute opportunity to sell 
in the 10% of the program allotted to the 
sell without regard to the editorial con- 
tent that gets your audience in the tent. 


= The program must, of course, be in 
good taste. It must be framed in a dis- 
tinguished and important manner. From 
that point on, the category seems to make 
little difference. Most research puts pro- 
grams in this order, but with very little 
variation in circulation potential in the 
top categories: 

1. Comedy Shows: The most dignified 
companies with the finest trademarks 
have enjoyed phenomenal circulation for 
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their sales messages in “I Love Lucy,” 
“Milton Berle,” “The Colgate Comedy 
Hour,” and others. Some of these are 
raucous and even bawdy. Some are good 
broad comedy in the burlesque tradition. 
All of these cost more than other cate- 
gories but most have a lower cost per 
thousand homes because when this cate- 
gory pays off it pays off with really mass 
circulation, because humor is still the 
least common denominator in America. 

2. Variety Shows: This is a rather 
catch-all category which sometimes bor- 
ders on the comedy and cannot really 
thrive without a good percentage of fun. 
“Arthur Godfrey and His Friends,” talent 
scouts, the spectaculars, the revues, and 
shows like Garroway and Steve Allen 
potpourris fall in this section. Here again 
the price tag goes way up but the payoff 
is good, thanks to circulation. 


= 3. Dramas: This is the safest category 
of them all because you can’t be a flop. 
That’s right—there is no history of a fail- 
ure in this category, because you’re only 
as good as your story and that is better 
or worse than the last time. Many blue 
blue chippers prefer this type of presenta- 
tion: Goodyear-Philco, Westinghouse, 
Kraft, Lucky Strike-Johnson Wax, Elgin- 
U.S. Steel have hours, and many others 
like Ford, Schlitz, Procter & Gamble, 
Armstrong, Chrysler, etc., have half 
hours. Here, again, there is no economy 
in penny pinching. The best payoff in 
general is from the best shows. 

4. Mysteries: This category is declin- 
ing, somewhat, but who wouldn’t like to 
decline with “Dragnet”? Many of these 
are tease dramas with a big chase sus- 
pense and a poor payoff but, led by the 
master, they are getting better. “The Line- 
up,” “Danger,” “Sherlock Holmes,” even 
“Rocky King,” demonstrate the variety 


On the Merchandising Front... 


of this category. 

5. Quiz and Participation Shows: This 
is a category most proud companies shun 
and yet two of these shows are sponsored 
by top companies, Chrysler and Reming- 
ton Rand, with two shows any company 
would be proud to own: Groucho Marx’s 
“You Bet Your Life” and the fine “What’s 
My Line.” Other top raters, if not tops in 
taste, are “Strike It Rich” and “This is 
Your Life,” with equally important repre- 
sentation. 


a 6. Music: The lowest category of them 
all and one which cannot command a 
rating without the inevitable gimmick 
that supports the “Hit Parade.” The con- 
clusion would appear to be that this cate- 
gory should be a part of a variety show 
instead of an answer. 

7. Sports: Sports are dandy and have 
done a real job for Gillette, the master of 
them all. But in general, this category 
cannot continue to compete with pro- 
grams of more generic interest for the at- 
tention of an all-family audience unless 
the sport activity is as tops as a heavy- 
weight championship fight or the World 
Series. 

That is the list. As can be seen, the best 
shows in each category are the favorites 
that form a perfect programming balance 
in television. The one thing they have in 
common, beyond their programming qual- 
ity, is their price. There are no bargains 
in television. You pay for what you get 
and a successful program with its ac- 
companying high circulation has a rela- 
tively high price and a low cost per 
thousand homes delivered. 

Next time your client asks you, “What 
kind of a television show is right for my 
products?,” simply answer, “The highest 
priced available one,” and run like hell. 
But, alas, it’s the truth. 


Wholesaler Returns to Spotlight 
in Marketing Field 


By E. B. Weiss 
Merchandising Consultant 

It is being rumored all over the drug 
and cosmetic industries that several cos- 
metic producers may switch from direct 
distribution to the wholesaler. Indeed, 
Lentheric has switched to wholesale dis- 
tribution, and this move was followed by 
Revlon’s announcement that its new hair 
spray, Silken-Net, would be distributed 
through wholesale drug houses. 

The impelling motivating factor ap- 
pears to be a need for economy. Appar- 
ently these producers have concluded that 
they can achieve some notable savings by 
going through the wholesaler (in certain 
geographical areas, and with respect to 
certain types of retail accounts). It will 
be an interesting experiment to watch. I 
have a notion that food store distribution 
has something to do with it. 

Of greater interest to me at this mo- 
ment, however, than the results that may 
be achieved by this distributive switch by 
cosmetic houses is the spotlight it once 
again throws on the wholesaler as a fac- 
tor in the world of marketing. 


= One of my earliest recollections involv- 
ing marketing—and, inasmuch as I 
started in this advertising business run- 
ning errands at the tender age of 14, 
those early recollections go back some 40 
years—centers around 1914 predictions 
concerning the early demise of the whole- 
saler. There seemed little doubt in the 
minds of the marketing commentators of 
that day that the jobber, or wholesaler, 
or distributor, or sales agent, or broker— 
the so-called middleman, in other words 


—was riding greased skids to oblivion. It 
was declared that this was particularly 
true of the jobber or wholesaler. (At one 
time there really was a difference be- 
tween the two but that’s been largely lost 
in antiquity.) 

Time and again since 1914, I’ve read 
articles and listened to talks predicting 
certain and early and complete doom for 
the wholesaler. I dare say that in those 
formative years I was much of the same 
opinion, and if records are available of 
my early writings (I’m afraid to check!) 
they would probably disclose that a voice 
which still occasionally cracked into a 
high falsetto was quite certain that the 
wholesaler would not be around much 
longer. 

Yet I imagine that there are more 
wholesalers, in total, today than there 
were 40 years ago. I dare say there may 
even be more wholesalers in ratio to pop- 
ulation than there were 40 years ago. 

This is not to say that in a few fields 
the wholesaler has not dropped quite out 
of sight. In a few other fields I imagine 
his role is not as important as it was 40 
years ago. But I seem to recall that, in 
manufacturing, whole industries have 
just about disappeared, so a mortality 
rate is hardly conclusive evidence of ear- 
ly total demise. 


® I believe it was the chain stores in par- 
ticular that were presumed to spell the 
end of wholesaling. The chains, you may 
remember, were to eliminate the inde- 
pendent and that, in turn, would elimi- 
nate any economic justification for the 
continued existence of the wholesaler. 


Advertising Age, November 22, 1954 


The Creative Man‘s Corner... 


copy for real sell. 


Long Copy Has the ‘Sell’ 


The battle of the 3-D stereo cameras is apparently under way and these ads 
for several brands herald it like battle flags. We read them all and, after 
doing so, felt more than ever convinced that you can’t beat full and detailed 


. = both eyes wide open... 


know and looks for before he buys. 


were ashamed to advertise. 


some more Eastman stock tomorrow. 


On that basis, we hand the laurels to Kodak hands down. The two Kodak 
ads—one a company ad, the other a local branch ad—are not only loaded 
with copy but with facts. Information. The kind of things someone wants to 


We don’t know where the idea ever came from that people do not read 
long copy. It’s been around for years and years. Our own suspicion is that 
it’s most frequently given voice by those not actually in the market—prin- 
cipally clients. These people see the copy as words to be read, not as informa- 
tion to help interest people in buying. They find it difficult to conceive that 
people who do not have the product and who know little about it might 
be sufficiently curious to want to learn as much about it as possible—because 
they cannot believe that advertising can be interesting. It is almost as if they 


The Stereo Realist has been on the market for a considerable period of 
time now. It calls itself “the pioneer stereo camera.” It is the only distinctive 
claim it makes for itself. It isn’t enough. 


Kodak is a big and a powerful company. Its name is synonymous with 
photography. However, if Kodak were in the Realist ad and Realist were 
in the Kodak ad, we’d put our money on Realist. As it is, we’re picking up 


Also, the wholesaler was inefficient, in- 
ept. He managed his business poorly; 
managed his sales force even worse. He 
didn’t order in large enough quantities; 
his inventories were always unbalanced. 
He extended credit unwisely to his retail 
accounts; he was poorly financed. 

Now I have noticed that, in the business 
world, it is always the other. fellow who 
is all things wrong. The manufacturer 
tends to think unprintably about the 
wholesaler and the retailer; the whole- 
saler tends to think unprintably about 
manufacturer and retailer, and the re- 
tailer thinks unprintably about manufac- 
turer and wholesaler. I suspect that there 
is much to be said by everybody in the 
marketing process about everybody in 
the marketing process. 

Be that as it may, the wholesaler has 
probably been on the receiving end of 
more epithet slinging than either manu- 
facturer or retailer—maybe because he is 
caught in the middle and gets it from both 
directions simultaneously. Yet he has 


survived through thick and thin—and, if 
anything, has waxed more numerous. 


s I have noticed time and again that any 
business function that has sound public 
justification for its existence always dis- 
plays a remarkable vitality; not merely a 
wonderful will to live, but a wonderful 
ability to survive. The wholesaler—by 
and large—must perform a true public 
service, because the function has perse- 
vered through every conceivable piece of 
adversity. 

I am reasonably certain that, in some 
fields, and in some of his aspects, the 
wholesaler will fade into oblivion—ex- 
actly as will happen to some manufactur- 
ing industries and as will happen to some 
types of retailers. I wouldn’t be aston- 
ished, for example, if the major appliance 
distributor were to go through rather vio- 
lent change in the days ahead; I read 
that between the lines of statements made 
by top management of General Electric. 

But, by and large, the wholesale func- 
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SUNKIST @ 


Sunkist oranges, advertised through 
Foote, Cone & Belding, lead all 


other brands in preference and in sales 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND Pas 
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tion is an economic good, and therefore a 
public good. And, as always happens, the 
contribution that a wholesaler will make 
to a manufacturer’s volume and profit 
will be in some ratio to the contribution 
that the manufacturer makes to the 
wholesaler’s volume and profit. Partic- 
ularly profit! It usually works out that 
way. 


# I am reminded, in this connection, of 
a personal experience in which I shared 
some years ago, involving jobbers in a 
certain field. These jobbers averaged up 
and down very much as would jobbers in 
most fields. The manufacturer involved— 
for reasons too lengthy to permit record- 
ing here—was unable to offer co-op al- 
lowances in a field where they are uni- 
versal and where “co-op” frequently 
means a 125% contribution by the manu- 
facturer. It was decided by our agency’s 
plans board that the retailer could be in- 
duced to donate retail space, entirely at 
his own expense, if the wholesaler, in 
turn, could be induced to present a rather 


unique merchandising plan to the retail- 
er. 

This will sound incredible—yet it’s 
completely true, and I am sorry that 
space prevents full details. The approx- 
imately 70 wholesalers involved actually 
signed up over 8,000 retail accounts (out 
of a total of some 9,500 licensed outlets). 

That doesn’t happen often. And there 
were, of course, special circumstances in- 
volved. But the fact still remains that 
jobbers’ salesmen had to go out and sell 
this proposition to their retail accounts— 
and sell it they did! 

Ever since, I have operated on the fun- 
damental premise that what the manu- 
facturer gets out of the wholesaler will be 
in some proportion to what the manufac- 
turer puts into the wholesaler. And I am 
referring to what he puts into the whole- 
saler in the form of thinking, energy, 
planning, financial-power and man-pow- 
er. 

Come to think of it, that’s equally true 
of just about every business and market- 
ing function! 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


training.) 


linen skirts are 
summer's favorites 


Pred foor.gore men Mead, ohne, 
rovy block pole ble 10 to 16 exes 22.05 


“If the class will come to order we'll 
have a little quiz this morning. Let’s con- 
sider the luggage ad—the right hand half 
above. The heading says ‘off to a flying 
start with hartmann’s tally-ho.’ Down in 
the copy are these words: ‘It’s ideal for 
air or any other form of travel.’ Now if 
anyone in the class has had any exper- 
ience carrying a soft frameless bag for 
air travel, let's have some comment... 
Okay, Elizabeth. Your comment.” 

“Well, my mother and I tried those on 
airplanes, and they were a wreck and so 
were our clothes. In a pile of luggage, to 
and from planes, and in the planes’ holds, 
apparently, they’re just not made for 
such service. I think the ad is mistaken.” 

“Ummm, so? Now the first sentence of 
copy says: ‘the one piece of luggage 
everyone should own!’ Harry, have you 
any comment?” 
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“Yes. I don’t think the bag shown 
would be right for a man if it’s right for 
a woman. If it’s for both men and women, 
I think the copy should make it immed- 
iately apparent.” 

“If your eyes are very good, Harry, 
you could find a shorter, man’s version 
listed at the bottom for $65, instead of 
the $69.50 which is for the women’s ver- 
sion. But I think you have a good point 
anyway. 


= “The copy continues: ‘A really fine 
folding canvas bag designed to carry 
your clothes so they arrive as neat and 
pressed as when you packed.’ Any com- 
ments?... Your hand is up, Jack. What 
do you have to say?” 

“Well, it stands to reason that if a 
soft frameless bag gets really jammed up 
somewhere, the clothes will get jammed 


up too—and under pressure for hours in 
a heavily loaded hold, I think the clothes 
would look awful on arrival...” 

“Hey, teacher. Let me comment on 
that.” 

“Okay, Willie.” 

“My family knows frem experience. 
Pa bought a fancy bag like this, made 
of nylon, for his vacation trip. Ma said 
he’d be sorry. When they arrived after 
an all-day trip in the auto, pa said to ma: 
‘Now, you'll see my clothes come out 
neat as a pin—just like when I packed.’ 
Well, in the motel they opened things up. 
Ma said: ‘Willie!’ (That’s pa, too, I’m 
Willie Junior). She said: ‘Willie! Look 
at those suits! Maybe they have come out 
as neat as when you packed them, but 
why in the world did you sleep in them 
before you packed?’ And pa said: ‘Well, 
I’ll be a son of a...’” - 

“Enough, Willie! We see your point. 
Now, any other comments on this ad? 
Yes, Helen?” 


«s “I have a comment. I suppose they 
bought the space to tell a story. If they 
wanted to tell a story, why did they print 
it on grey background? It’s terribly hard 
to read. And if they have both a man’s 
and a woman’s length bag, why didn’t 
they show one closed beside the shoe bag 
at the bottom? Then you would know 
where the handle is, if there is one. And 
I don’t see why they don’t use capitals 


Tips for the Production Man... 


to start a sentence. And isn’t ‘Hart- 
mann’s’ a proper name? Why not a cap- 
ital there? Because the common people 
use caps, should a prestige store drop 
their use? And shouldn’t there be some- 
thing to justify the $69.50, besides the 
name hartmann with a small ‘h’? You 
can get all nylon and leather bags for 
half that and less. And at $47.50 I’d like 
to know how many pairs of shoes the 
shoe bag holds...and...” 


a “Wait, wait a minute, Helen. Let’s be 
nice about this. I don’t think you like 
this ad...” 

“T don’t. I don’t think the store shows 
it knows anything about selling, and cer- 
tainly nothing about traveling on air- 
lines. They ought to hear what skycaps 
say about this kind of bag for air travel, 
and if there is any advantage to it, why 
not something of that in the headline 
instead of the trite ‘off to a flying 
Sart 35" 

“Wait, wait Helen.” 

“T wasn’t through commenting, please. 
If they wanted to make the ad hard to 
read, which they apparently did—they 
could have set the body type on the grey 
background still smaller. Why make it 
just plain difficult (as the old saying 
goes) when with a little more effort they 
could have made it impossible?” 

“Helen...stop a moment. Class dis- 
missed!” 


Laments from the Back Room 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

Oh, to see ourselves as others see us! 
You and I, and our fellow production 
men all over the country who use ad 
space in business papers, were the sub- 
ject of a recent questionnaire by the vig- 
orous Business Paper Production Club of 
Chicago. 

These boys and girls who hound you 
for your ad plates and copy and who 
wrestle with color splits, color matches 
and advertising near editorial matter, 
were not bashful about listing their pet 
“gripes.” They were a little reticent about 
handing them over, however. I felt that, 
if there’s a lesson here that concerns our 
work as production men, we may as well 
give these pet peeves an airing and try 
to accomplish some positive correction. 

The most common gripe is having to 
pry our copy or plates out of us with a 
crowbar, ignoring closing date /iotices, 
and generally taking extensions of time 
or failing to produce the plates even 
when given an extension. 


® Here it is, in their own words: 

“Advertisers who are given an exten- 
sion and then come in two days later, or 
worse yet, cancel on the day that plates 
were to be delivered.” 

Another irker is the production man 
who sends a typeset ad after the closing 
date for non-typeset ads. Where type has 
to be set, they point out, five additional 
days are required, because this is an extra 
operation. 


® Here are a few of the other failings we 
have which make life miserable for these 
fellows: 

“Advertisers who expect the publisher 
to have their engravings, type proofs and 
miscellaneous production work done for 


them. 

“The advertiser who gives the definite 
dates of insertion on the contract, does 
not answer normal copy call requests... 
then, when pressured for the copy, calm- 
ly informs you that the ad is not sched- 
uled for that issue and why are they 
being bothered? 

“Changes of color on ad received after 
closing date. (Hole is left in color form 
producing that color, awaiting plate. 
Change in color at last minute requires 
juggling of whole scheme of color form 
layout.) 

“Collect phone calls and wires about 
returning plates and granting extensions. 

“No previous instructions that the ad 
will bleed...enlightenment only when 
plates or layout arrives...necessitating 
remake of dummy and press layout. 

“Advertisers who ship one set of plates 
around to two or three publications all 
year rather than make electros. (Costs 
publisher more in postage than in cost 
of spare electro.) 

“Page or spread reserved in color. What 
color? It’s rather nice to know when lay- 
ing out color forms.” 

* % oa 

One of the most interesting laments 
was the one dealing with requests for 
“good position.” These production men 
try to please, within the limits of the 
many devastating mechanical problems 
they have to cope with. But they point 
out that “good position” is more often 
than not a matter of personal opinion. 
What is good position to one may be 
poor position to another. They would 
like the advertiser’s preferences defined 
in practical terms, preferably with first, 
second, and third choices on position. “We 
will at least try to comply, if available, 
for we recognize that we are serving 
as a service arm of the publication we 
represent and wish to cooperate to make 
advertising succeed.” 


Advertising Age. November 22, 1954 
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This is November Nation's Business. Up in space over 
October. Up over November a year ago. Biggest Novem- 
ber since 1946. With one exception Nation's Business is the 
only management magazine to show a gain again this year. 


Who has the missing $127 billion? NATION’S BUSINESS 
has the missing $127 billion... Where is it? It’s wrapped 
up in 18,064 important business markets of under 
25,000 population. These profit-areas* do 40% of all 
manufacturing, 42% of all retail transactions. 
NATION’S BUSINESS has 60% of its circulation here— 
418,949 businessmen subscribers . . . owners, partners, 
managers... buyers. Yes, the same quality of executive 
coverage it gives you in the big firms in the big cities . . . 
where NATION’S BUSINESS has more circulation 
strength than some management magazines have total 
circulation. You’re missing 
almost half the business market 

if NATION’S BUSINESS is miss- fie 


ing from your 1955 list. 


*A leading oil company reports more than 50% of its sales in these markets. 


NaWau'’s Business 


A MAGAZIN : NOVEMBER 1954 
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Coming up: = 
Biggest battle for new car sales 


J PAGE 72 
Coal’s Problems. 
interviews with John L. Lewis and Tom Pickett 
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Brothers Under the Skin 


To the Editor: After reading’ 
The Creative Man’s Corner, in the | 
Oct. 18 issue, for the second or) 
third time, I passed it on to my) 
wife with the remark, “How naive 
can a guy get? Two will get you) 
five—some chap by the name of | 
Kelly will write a letter tearing 
that article to pieces!” 

Now, for the record, the name) 
of Kelly was just guesswork on_ 
my part. Could have been Mc-. 


FREE is expensive 
when publication sets your ad 


FOR NOTHING! It’s ‘anemic’ 

... lacks punch... loses linage. 

Phone MOhawk §=That’s why so many have their 
4-6134 ads set by Walk. Ask for proof! 


JAY PWALK S2¥ERTISING TypoGRAPHER 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


Carthy, O’Leary or some other 
member of the “fighting Irish.” 
But just as sure as the sun comes 
up in the morning, someone was 
going to take offense because of 
that article. Why, I don’t know! 
This I do know, and I’m surprised 
that our Creative Man _ hasn’t 
found it out yet, no matter how 
sincere his desire to be helpful— 
lay off the subject of religion! You 
can’t win! Better men than you 
have tried it and are still trying 
—with little result. 

Shortly after mother explained 
about the birds and the bees, I 
discovered that there are three 
subjects you’ll never win an argu- 
ment about: women, politics and 
religion. That was before I be- 
came an advertising man and I’m 
even smarter now! If it were not 
so, why all this fuss about the 


SAMPLE 


-the ““\ 


Super 
Sales 
Builder 


Sampling is sure-fire selling. It takes a short-cut straight 
to the public. Sampling says: “Here, please try it.” 
Then, if it’s good, a customer is made. 


Many of the great food, drug and cosmetic companies 
use ADofA sampling services regularly. They welcome 


our ability to take the entire job, 


handling every 


detail from planning to completion. They find it the 
most effective and economical way of doing a good job. 


Many firms who want to launch a 


new product or build up 


an established one, would find sampling a vital, 
productive sales aid. But they hesitate to tackle what they 
think may involve a mass of detail, book-work and money. 


To them we say: “Sampling’s our business. It’s easy to plan 
... inexpensive... and it’s available to you nationally or 
locally thoroughly organized, precisely conducted, completely 


controlled ... from store-to-store, 


home-to-home or in the streets.” 


Test a town or the whole U.S. and Canada. 
Phone or write the office nearest you. 


Advertising Distributors of America, Inc. 


NEW YORK 17 
400 Madison Ave. MuUrray Hill 8-6500 
ALBANY, N. Y. 
268 Central Ave. Albany 5-243] 
CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 
509 W. Third St. 
DETROIT 26 
834 Bagley Ave. WOodward 2-1174 
PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 19 
906 Forbes St. GRont 1-1100 
SAN FRANCISCO 3 


MAin 6062 


809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St. PRospect 3064 


CANADA: TORONTO, ONT. 
308 Coxwell Ave. GErard 7568 


RRR Se mew 


Serving many of the leading 
manufacturers throughout 
the United States and Canada 


“Brotherhood” men and nations 
have been dickering about for as 
long as I can remember? 
Speaking of brothers, I have one. 
We have the same mother and 
father, and even look alike under 
a shower. Oddly enough, he is 
Catholic and I am Protestant. 
Moreover, he has become as Irish 
as Paddy’s pig (I can’t explain 
how it’s done)—while I still re- 
main as stubbornly Scottish as my 
parents and grandparents before 
me. The point is, like the elephant 
and the three blind men, we can’t 
even read a simple article like the 
Creative Man’s Corner with the 
same open mind—let alone dis- 
cuss more important things like 
the Notre Dame football team. No, 
I’m afraid we’ll never see eye to 
eye on this earth, but I’m hoping 
later on He will have enough 
sense of humor (Scotch o’course) 
to show us how silly we have been. 
Ancus B. Morse, 
Milwaukee. 


“‘Hucksters—Are We?’ 


To the Editor: Does it ever oc- 
cur to folks how often people in 
the advertising world are called 
upon at all community levels to 
help in every conceivable form of 
political, church and_ charity 
work? Somehow even the critics of 
advertising turn to our people 
whenever they need advertising’s 
efficient help—and it seems to be 


“always.” 
I would like to entitle the fol- 
lowing letter ‘“Hucksters—Are 


We?” It has just come in to us and 

is a good example of one right 

way for our industry to answer 

those who may disparage. The let- 

ter reads: 

LARCHMONT COMMUNITY CHEST INC. 

131 Larchmont Ave. Larchmont, N. Y. 
October 25, 1954 

Mr. Harry Warren 

Benton & Bowles Inc. 

444 Madison Ave., 

New York, N. Y. 

Dear Harry: It wasn't until last Monday 

that I fully realized what a tremendous 

amount of time and effort were invested 

to make our “kick-off” meeting a suc- 

cess which it certainly was. 

As you were able to observe, the audi- 
ence was literally “bowled over’ and 
since then I have received many tele- 
phone calls and even letters compliment- 
ing those responsible for the production. 
Personally, I am tremendously grateful 
to you and those of your colleagues in 
Benton & Bowles who gave so gener- 
ously of their time. 

Also, I would like to express to all of 
you the sincere appreciation of the board 
of directors of the Larchmont Commun- 
ity Chest and the entire campaign com- 
mittee. When we make our budget this 
year, as I am confident we will, I hope 
you will share with us a sense of pride 
and a feeling of accomplishment. You 
certainly have done a job you can be 


personally proud of for a worth while 
cause. 


Cordially yours, 
Hoke S. Simpson, 
Campaign Chairman. 
Enough said. 
WILLIAM R. BAKER Jr., 
Benton & Bowles Inc., New 
York. 


Who’s on First? 


2 of your issue of Oct. 25, a photo- 
graph and statement as follows: 
“This shelf extender designed by 
Container Corp. of America is said 
to be the first made out of cor- 
rugated cardboard rather than 
wood or metal.” 

This is to inform you that the 


Corrugated Paper Co., Clifton, N. 
J., has created and manufactured 
many shelf extenders made of cor- 
rugated board, as long ago as 1951. 
As evidence of our workmanship, 
I submit herewith a black and 
white photograph of a corrugated 
shelf extender we created and 
produced for Old Hickory straight 


bourbon whisky for Publicker In- 


To the Editor: I notice on Page | 


Display Division of the Gibraltar | 


Advertising Age, November 22, 1954 


Uneeda 
Bisc uit 


* op Uneeda 
Lon Biscuit 9 
a. \ Se | 


SHELF EXTENDERS—Here are two shelf extenders made of corrugated 
board, produced by Gibraltar Corrugated Paper Co. for National 
Biscuit Co. (left) and Publicker Industries’ Old Hickory. 


dustries and a black and white 
photograph of a shelf extender we 
did for National Biscuit Co.’s 
Uneeda Biscuit. 

I trust that you will make a 
retraction or give us similar posi- 
tion showing photographs of these 
extenders with explanatory text 
indicating that Container Corp.’s 
shelf extender, excellent though it 
may be, is not the first. 

S. PauL BOOCHEVER, 
Vice-President in Charge of 
Display Division, Gibraltar 
Corrugated Paper Co., Clifton, 
N. J. 

. + 


What Was That Number? 


To the Editor: Your editorial 
concerning my new book, ‘‘How to 
Sell Your Way into the Big Mon- 
ey,” which appeared in your is- 
sue of Nov. 1, has dismayed me a 
great deal. 

You have indicated that my 
book might well increase the no- 


tion that advertising is a harum- 
scarum business. Your editorial 
certainly implies that my book has 
cast a dark shadow on the great 
profession of advertising and sell- 
ing. 

I want you to know that I have 
devoted the past seven years to 
a great deal of hard labor and 
great research in bringing forth 
my work. 

My sincere objective was to see 
if I could help the army of sales- 
men in America, both young and 
old, to join my crusade to go back 
to good hard work again. That is 
the theme of the book, as one 
can readily discover, who exam- 
ines it in its entirety. 

Certainly, the hundreds of 
American business leaders would 
never have lent their names to 
this work if it in any way re- 
flected on the selling profession. 
These American business leaders 
include such names as Bernard 
Gimbel, Ben Duffy, W. W. Wach- 


“Hello Kremlin—I need a spy to find out the 
secret of that $1,264,000,000 retail sales total 


in Essex County, New Jersey.” 


Represented nationally by O'Mara & Ormsbee, Inc. 


Nwarke Tow 
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NEWARK, NEW JERSEY 
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tel, Dale Carnegie, Henry Ford II 
and scores and scores of other 
great business leaders. 

; am completely confident that, 


what your editorial indicates it) 
is, that the New York Times, in| 
its book review of Nov. 1, would’ 
never have made the following 
comment about my work: 

“This book has something, it 
is a pretty thorough handbook on) 
how to sell to other persons who 
have come to accept these same 
values. Since there are a great 
many of these, the book is un- 
doubtedly useful.” 

As a matter of fact, a number 
of business leaders here in New 
York City are about to form a 
“Back to Work Association,” which 
was inspired by the theme of my | 
book. They have asked me to be- 
come their chairman. 

It is inconceivable to me that 
your editorial writer is so naive 
to think that there are no heavy 
expense accounts, and sex, and 
bribes in the selling profession. 
Are we to keep such subjects hid- | 
den and buried? It is my firm be-| 
lief that those youngsters entering | 
the profession should be warned 
of such practices and it was my 
effort in the book to expose these_ 
vicious operations, so that they 
might be avoided. 

It would be my suggestion that, 
when your editorial writer is next | 
in New York that he telephone my | 
office. I would be more than | 
pleased to take him to the “21” 
Club and show him how a simple 
lunch with the proper tipping will 
cost about $50 if done the right 
way. I will also take him to two 
“gilded palaces of pleasure” on 
Central Park West, one, more) 
elaborate, on Central Park South 
and three in the Sutton Place area 
of New York City. In these places, 
I am quite certain he will meet 
a number of his friends in the 
advertising and selling business. 

I think we should face the facts 
of life, not travel along with the 
feeling that everything in our bus- 
iness remains high on a gilded 
pedestal, bathed in a clean and 
wholesome sunlight. 

V. F. SULLIVAN, 
New York. 
* * . 


Trademark Tells Story 

To the Editor: We thought you 
might be interested in the enclosed 
advertisement which is appearing 
in newspapers in this area. 

The missing name and address 


there's 
really only 
one place in town 


is that of our client, 


“Old Origi- 
nal Bookbinder’s Restaurant, 125 


Walnut St., Philadelphia.” The 
lamp has become a trademark of 
their advertising in recent years. 
W. CARROLL STEPHENSON, | 
Vice-President, Petrik & 
Stephenson Inc., Philadelphia. 
. © Y 


Compliments for Two 

To the Editor: An extremely in-. 
teresting feature section you folks 
put forth in the issue of Nov. 8. | 

May I add a line to E. B. Weiss’ 
article on pilferage? Those two | 
daring lads who crept into mer- | 
chandising history by shoplifting | 
a canoe went to the well once too) 
often. I am given to understand 
that they were arrested and sen- 
tenced to a term in durance vile 
when they returned to the scene 
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of their crime and tried to steal 
the paddles for their purloined 
craft. 

May I also send my compliments 


Exclusive in the Hospital Field.... Every Ad in Every Issue 


rated by READEX 


for his noble essay, “I Have Yet FREE to Advertisers rez 
to Meet a Bona Fide Advertising | | 


Authority.” One of my consulting | OF f D 7 X 


clients, the other day, asked, ‘Why 
the widely accepted method of 


do you always start your advice by 
saying, ‘Well, speaking from the 

testing your copy and layout 
technique. 


Highest Voluntary Paid 


depths of my ignorance.’” And I) - 
i it Th Circulation in the Field 


answered, “If I knew a way for 
you to make a fast million dollars, 
I’d be out trying it myself—but as | 
your consultant, I can tell you | 
when you are going down any one. 
of a number of wrong trails, and. 
moreover, show you the best and. 
fastest ways of testing which might | 
be the right trail.” So, to Mr.) 
Woolf’s remarks on the possibility 
of expert advice being fallacious, | 
may I say, “Yea, verily,” and| 
“Amen.” 
FRANKLIN C. WERTHEIM, | 
Direct Mail Consultant & Cov- | 
er-to-Cover Reader of ADVER- 
TISING AGE, Jamaica, N. Y. 


THE ONLY 
ABC - ABP 
HOSPITAL 


Continued Circulation Growth 
shows definite leadership 
among all hospital publica- 
tions. 


Readex also checks on editorial lh 
content for our guidance. os 


108 West Adoms St. =. Chilean 3 CLISSOLD BUSINESSPAPERS: 


BAKING INDUSTRY @ THE CANNER @ HOSPITAL MANAGEMENT 


Why. Not Repeat 


OUR BEST ADVERTISEMENT? 


EFFECT OF REPEATING ADVERTISEMENTS 


BASE 100% = Readership of 
Original Insertion 


READERS WHO RECALL 
PREVIOUS INSERTION 


NEW 
READERS 


NEW. 
READERS 


NEW 
READERS 


PEOPLE WHO SAW 
AND READ THE 
ADVERTISEMENT 


100% 


ORIGINAL 
INSERTION 


FIRST 
REPEAT 


SECOND 
REPEAT 


THIRD 
REPEAT 


A REPEATED ADVERTISEMENT SAVES TIME... 
IMPROVES READERSHIP...LOWERS PRODUCTION COST 


TO DETERMINE how readership stands up 
when a business publication advertisement is 
repeated, McGraw-Hill Research analyzed thir- 
teen surveys, each averaging 220 completed 
field interviews among a total of 2,865 readers 
of two leading business publications. 


peat good advertisements. Such repetition also 
enables advertisers to effect economies in pro- 
duction costs. Another McGraw-Hill study 
(Data Sheet 3049) showed that the number of 
advertisers adopting this practice increased 94% 
between 1946 and 1952. 


THE RESULTS demonstrated that when an 
advertisement is repeated, it attracts as many 
“new” readers as when originally inserted. 


CONCLUSION: This study (summarized in 
Data Sheet 3041) indicates that from the stand- 
point of visibility and readership it pays to re- 


TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. 
If you want facts on subjects related to adver- 
tising performance and effectiveness, ask your 
McGraw-Hill man. 


McGRAW-HILL PUBLISHING COMPANY, INC. 


AD 


HEADQUARTERS FOR 1h FORMATION 


M-GRAW-HILL ms 


330 WEST 42n4 STREET, NEW YORK 36, N.Y. 


= FOR BUSINESS 
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lithographers attending the con-! 
Replacement of vention an optimistic report on re-| 
cent technical progress in the 
graphic arts. “Several elements in 
Aging Personnel the evolution of printing,” he said, 
“point to a resounding advance in 

‘ ‘i ‘quality and cost reduction.” 
Worries Printers Among key developments re- 
ported were new color reproduc- 
tion equipment, greater use of 
DetRoIT, Nov. 18—Notes of both electronics, improvement in high-| 
optimism and pessimism high- speed web offset presses, photo- 
lighted the proceedings of the 68th graphic typesetting, xerography, 


annual convention of the Printing refinements in flexography (ani- | cal 
Industry of America here this line printing) and major strides in| f “ 
week. screen process printing. “ing mee 
Robert E. Rossell, managing di- ined _ 
rector, Research & Engineering # The major note of pessimism Blattenberger thalene Walling Cemmate 


Council of the Graphic Arts In- was sounded by the union em- 
dustry, gave the 1,000 printers and ployers section of PIA, which re- LOOKING FORWARD—This quartet joins together to urge all citizens to 
vealed —— of od a sur- celebrate International Printing Week, Jan. 16 to 22. Flanking Doro- 
‘vey oO e printing industry’s | thy Malone, Warner Bros. movie star, are Raymond Blattenberger 
T ASK FOR MARIE: : isd ae : P Od Nh 
one Maa home ghny ok Se dec cktser duonenk ia ion | Public Printer of the U. S.; William Walling, president, Printing 
on Mame ae: heath pest souls of the unionized journaymen will! Industry of America, and A. R. Tommasini, v.p. of the International 
ma 10D. Qu TOSUG SUCROSE depart from the industry in the Assn. of Printing House Craftsmen. 

ivery, fast . accurate work, plenty 

of -experienced personnel. charges next 10 years because of death, | 

"cae phe alle GI - reaange retirement or other reasons, re-;men employed. At the present minimum requirement, which it- 
MI Ciimemerimrrtemes juiring the training of at least one time, the printing industry is self makes no allowance for ex- 
apprentice for every five journey- training only about half of this pansion. 
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AN AD FOR AD MEN | 


If you don’t have a whiskey account, just a reminder 
that more people prefer whiskey to any gift (except, let’s 
face it, dollars) ...and more people prefer Seagram’s 7 Crown 
x 2 to any other whiskey (with no exceptions.) 


SO... Give Seagram’s the most memorable 
3] way-—in the magnificent new “GOLDEN” SERVER. 
: It’s a Golden Opportunity to thrill your 
Ee business friends. 


A very limited quantity of Seagram’s 7 Crown is being 
bottled in the “GOLDEN” SERVERS. So to avoid disap- 
pointment it is suggested you place your order with your 
customary retailer immediately. 


The price of Seagram’s 7 Crown is the same as usual... 
but there is an additional charge for the “GOLDEN” 
SERVER. It is really very modest in comparison with its 
real worth. 


| 


Give Seagraw’s and be Sure 


SEAGRAM-DISTILLERS COMPANY, NEW YORK CITY. BLENDED WHISKEY. 86.8 PROOF. 65% GRAIN NEUTRAL SPIRITS, 


Pi, Of te. F0 


(Writing in the November issue 
of Printing Magazine, editor Er- 
nest F. Trotter interpreted the fig- 
ures to indicate a need for 46,000 
apprentices, exclusive of the news- 
paper industry, in the next dec- 
ade.) 


@ The study was prompted by an 
already tightening manpower 
pinch. Union representatives have 
placed their endorsement on the 
purpose of the survey, but imple- 
mentation of the findings awaits 
future action. 

The convention got off to a live- 
ly start with a blast at printing 
business papers by James R. 
Brackett, PIA general manager. 
He told editors attending a special 
press dinner that they had failed 
to do an effective editorial job in 
encouraging industry advance- 
ment. The editors, in turn, chided 
PIA for its failure to extend edi- 
torial cooperation. 

Special interest was focused on 
the presentation of awards for 
/printers’ and lithographers’ self 
advertising, sponsored by Miller 
|Printing Machinery Co., Pitts- 
burgh. Those receiving first place 
awards included: 

Printers & lithographers with 19 
or less employes: Campaign—Fine 
Arts Litho Co., Dallas; Individual 
specimen—Mailograph Co. Ince., 
New York. 

Printers & lithographers with 
20-100 employes: Campaign—The 
Craftsman Press Inc., Seattle; In- 
dividual specimen—The Baugh- 
man Co., Richmond, Va. 
| Printers & lithographers with 
'100 or more employes: Campaign 
—Wetzel Bros., Milwaukee; In- 
dividual specimen—R. R. Donnel- 
\ley & Sons Co., Chicago. 


‘Black, Vann Head 
Interstate United 


in Stock Shuffle 
| New York, Nov. 16—William G. 


Black, formerly v.p. in charge of 
sales for Interstate United News- 
/papers, has become _ majority 
‘stockholder of that organization 
and will serve as president. In- 
terstate represents 85 Negro news- 
papers, three magazines and sev- 
eral radio stations. 

At the same time, it was an- 
nounced that Mrs. Robert L. Vann, 


Mrs. R. L. Vann Wm. G. Black 


president and publisher of the 
Pittsburgh Courier, has _ been 
named chairman of the board of 
Interstate. 

John J. Messman has been 
named treasurer, and Miss Clora 
Ligon is business manager and 
secretary. 


_@ Mr. Black succeeds Ben B. 
‘Smith as president of Interstate. 
Mr. Smith will now confine his 
activities to the Smith-Mann Syn- 
dicate. 

| Last January (AA, Jan. 25), 
Mrs. Vann, then president and 
_majority stockholder of Interstate, 
‘announced transfer of controlling 
interest in IUN to Mr. Smith and 
Mr. Messman. Mrs. Vann remained 
as a member of the board, and 
Mr. Messman at that time was 
named v.p. and secretary. 


Kroehler Ltd. Names V. P. 
Kroehler Mfg. Co. Ltd., Strat- 
ford, Ont., has elected Stuart S. 
Cheney v.p. in charge of selling, 
advertising and merchandising. 
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These two...and you 


 UBBYS d you. f oe? 


PUMPKIN PIE FOR NOVEMBER—This ad, appearing in Life, Nov. 15, is 
one of the series used in the four company tie-in campaign to boost 
pumpkin pie. 


Reddi-Wip Co-op Ads 
Promote Powerful | 
Pumpkin Pie Push | 


CHICAGO, Nov. 16—Reddi-Wip, 
recognizing the dependence of a 
whipped cream substitute on a 
primary food item, is helping the 
pudding and pie makers with a 
November tie-in campaign. Al 
Bishop, sales manager for Reddi- 
Wip, calls it “the biggest pumpkin | 
pie promotion in history.” 

This being pumpkin pie month, 
Reddi-Wip is offering the price of 
a can of pumpkin in exchange for 
a label from any brand of pump- 
kin and the plastic lock-tab from 
a can of Reddi-Wip. 

Originally, Reddi-Wip had an 
exclusive agreement with Libby, 
McNeill & Libby, but the com- 
pany’s suppliers experienced a 
40% pumpkin crop failure which. 
forced Reddi-Wip to expand its 
offer to include all brands of 
pumpkin. 

The tie-in effort, which Reddi-| 
Wip started in September with 
puddings only, is mushrooming to’ 
include other products vital to the 
making of desserts. For instance, 
current ads urge that the crust 
for pumpkin pie include Wesson. 
oil and Gold Medal flour, the 
filling by pumpkin packers and— 
of course—topping by Reddi-Wip. 


# December’s promotion will fea- 
ture an angel food cake (with 
General Mills) covered with fruit 
(Cling Peach Advisory Board) 
and Reddi-Wip. In addition, the 
Kraft Cheese Co. will suggest a) 
cheese and fruit salad topped with| 
Reddi-Wip. There seems to be no 
end to the uses food processors | 
may find for a whipped cream | 
substitute. 

The total budget for the four) 
companies involved in the pump- 
kin pie promotion alone is $400,- 
000; Reddi-Wip is investing $125,- 
000. 

Libby’s opened the pumpkin pie) 
drive with a color spread in Life, 
Nov. 15, featuring its solid pack 
pumpkin and Reddi-Wip. In the 
same Life issue, Wesson Oil ran a 
color page recipe ad plugging 
Gold Medal flour and Reddi-Wibp. 

General Mills will use a series | 
of recipe ads promoting the other | 
three products in American Home, 
Better Homes & Gardens, and the 
Ladies’ Home Journal. In addition, | 
General Mills’ radio and tv com- 
mercials also will push the other 
products. 


® Reddi-Wip is making its pump-| 
kin giveaway offer in 140 news-. 
papers across the country and on 
tv spots on children’s and home- 
making programs. Color display 
cards announcing the offer are 
being distributed to retail grocers. | 
They like the promotion, Mr. 
Bishop asserts, “because there 
are no coupons to mess with and 
no refunds. We send the refunds 
through the mail.” 

Giveaway tie-ins may become | 
permanent promotion fixtures for 


al 


Reddi-Wip. Plans for the com-| 
pany’s fourth promotion, to begin || 
in January, are being announced | 
to the Reddi-Wip staff this week. || 


You wouldn’t pay twice for the same car, would 


you ...so why pay twice to advertise to the same 


reader? 


‘ 


In Baltimore the NEWS-POST reaches 54% of 
Baltimore’s 387,000 households* where there’s an 


approximate Consumer Spendable Income of 


$2,140,658,000.00 to be tapped. 


In Baltimore tell your story once and tell it to 
the most readers---in the NEWS-POST ... ata 


one-paper rate! 


altimore News-Post 


A Hearst Newspaper, Represented Nationally By Hearst Advertising 
Service with Offices in Principal Cities 


* U.S. Census Bureaw estimate of sccupied 
dwelling wnits in ABC Zone af Baltimere. 
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Gordon to Leave ‘Fortnight’ 


Grant Gordon will resign as v.p. | 


in charge of advertising and sales 
of Fortnight, Los Angeles, effec- 
tive Jan. 1. He has not announced 
his future plans. 


Graham Joins Doremus 

Edward Graham, former invest- 
ment consultant and _ financial 
writer for United Business Serv- 
ice, has joined the copy depart- 
ment of Doremus & Co., New York. 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


What are you promoting . 

paste, dairy products, can: 

@ consumer item and alien use it too, 

never believe the downright magnetic drawing 

of a ‘‘Give-a-Pony’’ promotion. Free 

have, and —_ will, lead the sal 
e 


parad 
ultimate in store- c stimulation. 


A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize. 


Everything Complete... 
You're Ready to Go 


2-color 41 x 54 Posters. . 


own special print. 


ning a promotion for. . 


One or a thousand available immediately 
Get the full story today... write or phone 


Fk 
Free Ponies always 
es promotion 
rents, too! You'll see here the 


eye PR 
blanks for 6 
at a frac- 


of goetust or business you're plan- 


i Whatever itis ities 


Fashion Club Shetland Pony Sales Co. 


749 Rush St. 


* Chicago 11 IL + DEL. 17-1666 


Burlingame Adds Accounts 

Tamms Industries Inc., Chicago 
manufacturer of water soluble 
paints and colors, has appointed 
Burlingame-Grossman Advertis- 
ing, Chicago, to handle its adver- 
tising. Trade publications, direct 
mail, point of sale and publicity 
will be used. The agency also has 
been appointed to handle advertis- 
ing and publicity for Plastic Bind- 
ing Corp., Chicago, maker of 
Plastico binding. 


Purolator Names Basford 


| Purolator Products, Rahway, 
.N.J., has appointed G. M. Basford 
'Co., New York, to handle its ad- 
'vertising, effective Jan. 1. The 
‘account is currently handled by 
J. Walter Thompson Co., New 
York. 


| 


‘Maiden Form Boosts Coleman 
‘named a v.p. 
_ Brassiere Co., New York. He will 
i/continue as advertising manager 
_of the company, a position he has 
held since 1948. 


When Seattle's Finest Specialty Shops 
Talk To Seattle Women 


THEY CHOOSE THE 
POST-INTELLIGENCER 


2 


to cover. . 
cash registers 


of this year, 


want to fell 


Intelligencer! 


‘POST-INTELLIGE NER 


‘Sf. REPRESENTED NATIONALLY bY ager 3 ADVERTISING. SERVICE z : 


to 7 


Seattle's women's apparel merchants 
are shrewd buyers of advertising 
space. They know from experience 
the paper that women prefer ... the 
paper that women read from cover 


the paper that rings 
for them! That's why 


these merchants choose The Post- 
Intelligencer by more than TWO to 
ONE. During the first NINE MONTHS 


The Post-Intelligencer 


carried 745,424* lines of WOMEN'S 
APPAREL LINAGE. The second paper 
published 358,869* lines. When YOU 


YOUR sales story to 


Seattle women ... choose The Post- 


*Media Records 


Greatest Morning and Sunday Circulation 
in the State of Washington 


PEOPLE HAVE MORE TIME TO READ THE MORNING POST- 
INTELLIGENCER AND MORE TIME THE SAME DAY TO BUY! 


Dr. Joseph A. Coleman has been 
of Maiden Form 


Nunn 


Pecbody 

SAFETY PROMOTION VETERANS—Wesley I. Nunn, 
Standard Oil Co. (Indiana), and Scott Leonard, v.p., Young & Rubi- 
cam, received special citations from the directors of the Advertising 
| Council after eight years of service in the council’s stop-accidents 
| campaign. The award is presented by Stuart Peabody, board chair- 
man of the council. Y&R has served as volunteer agency and Mr. 

Nunn as volunteer coordinator in the program. 


Leonard 
advertising manager, 


Industry Foots Bill 
for Research to Help 
Fight Common Cold 


New York, Nov. 16—American 
industry is being enlisted in a new 
| campaign against the common cold, 
|which is estimated to cost about 
| $5 billion each year in time and 
| wages lost, decreased production 
and medical expenses. 

More than 50 industrialists and 
bankers have approved an initial 
| S00, 000 budget, most of it ear- 
marked for scientific research. The 
program is to be administered by 


|non-profit, industry-supported or- 
| ganization. No public appeal will 
|be made for funds. Industry will 
do it all. 

O. Parker McComas, president 
of Philip Morris & Co., is board 
chairman of the foundation, and 
|Dr. Edgar Mayer, clinical profes- 
‘sor of medicine, New York Uni- 
| versity, is president. Other offic- 
ers include: Dr. M. H. Manson, 
medical director, American Tele- 
phone & Telegraph Co.; Dr. Willi- 
am A. Sawyer, industrial medical 
consultant; John P. Syme, v.p. and 
assistant to the chairman, Johns- 
Manville Corp.; Gilbert H. Per- 
kins, executive v.p., Chemical 
Bank & Trust Co., and Leighton 
Coleman, partner, Davis, 
Wardwell, Sunderland & Kiendl. 
Drs. Manson and Sawyer and Mr. 
Syme are v.p.s of the foundation, 
Mr. Perkins is treasurer and Mr. 
'Coleman is secretary. 


|}# Dr. Yale Kneeland Jr., associ- 
ate professor of medicine, College 
of Physicians and Surgeons, Co- 
lumbia University, and advisory 
committee chairman of the foun- 
dation, told the conference here 
that only two animals are sus- 
ceptible to the common cold-——man 
and the monkey. This has created 
'a roadblock for research scien- 
| tists, he said, since they have been 
|unable to perform experiments 
using small, inexpensive animals 
|such as mice, guinea pigs, rabbits. 

Discovery of the recent Enders- 
Weller-Robbins tissue culture tech- 
nique, however, eliminates costly 
research, he said, and appears to 


| 


| previously seemed possible. 


Judd Heads ABP Committee 

Clarence Judd, director of re- 
search for Fairchild Publications, 
New York, will serve as chairman 
/of the committee on business cen- 
|sus information now being formed 
|'by Associated Business Publica- 
‘tions. 


the Common Cold Foundation, a * 


Polk, | ___ 


justify hope for an earlier solution | 
_of the common cold problem than) 


N.Y. Druggists Form Ad Plan 
Nearly 30 independent drug re- 

tailers in western New York have 

organized into a group for collec- 


tive merchandising, advertising 
and promotion. Using the name 
Leader Drug Stores, the group 


plans to use newspapers, radio 
and television in promoting the 
sales of drug items. The campaign 
will start this month with page 
ads in the Buffalo News and is 
scheduled to continue with a page 
newspaper ad each week. 


Horan Joins Watt Publishing 

John A. Horan has joined the 
New York staff of Watt Publish- 
ing Co. as advertising representa- 
tive for Better Farming Methods, 
Broiler Growing, Hatchery & Feed. 
Pacific Poultryman, Poultry Proc- 
essing & Marketing, Poultry Trib- 
une and Turkey World. He for- 
merly was with James Mfg. Co., 
Mount Joy, Pa. 


NCFA Issues Booklet 

National Consumer Finance 
Assn., Washington, is distributing 
a new booklet, “Your Future in 
Hometown,” to its 4,000 member 
firms. The booklet is intended to 
show small business men how to 
participate in civic affairs. It was 
produced for NCFA by Executive 
Research Inc., New York. 


Consotivaten 


WORKS CONFIDENTIALLY for 
individuals, groups, firms who 
need facts published in the daily 
press. We “‘spot’’ them in 
practically all daily and over 
6000 weekly English language 
newspapers-—an invaluable 
service that costs little. 


CONSOLIDATED ti; suns 


331 SOUTH DEARBORN STREET 


, DEPT. 1 
a6 CHICAGO 5. iLLIAOIS 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 
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Unfamiliarity with 
Retailing Blamed for 
Errors by Food Men 


Cuicaco, Nov. 16—Greater co- 
operation among retailer, manu- 
facturer and agency was urged 
yesterday by C. E. Armstrong, 
general manager of merchandising, 
Kroger Co., Cincinnati. “We are a 
team with a mutual goal—sale to 
the consumer,” he told members 
of the Merchandising Executives 
Club of Chicago. “Our mutual op- 
ponent is lack of knowledge.” 

Mr. Armstrong. stressed that 
agencies should learn more about 
the retailer’s problems—of space, 
time and coordination of promo- 
tion activity in a large chain. He 
drew on the Kroger grocery chain 
for illustration of his assertions. 

“We need at least 90 days in 
the general office to prepare ma- 
terials for the branches. Yet, time 
and again, agencies come in ask- 
ing us to take a promotion six 
weeks in advance. The distribu- 
tor likewise needs time to plan 
ahead in tying in with a manu- 
facturer’s promotion.” 


= Mr. Armstrong cited a recent 
Nielsen survey indicating that it 
takes the housewife only 90 sec- 
onds to choose a brand on the 
shelf. “Impulse buying seems to 
dominate retail grocers’ sales,” he 
said, and “therefore, it is at the 
point of sale that promotion is most 
important.” 

Mr. Armstrong pointed out that 
only 30% of point of sale mate- 
rials Kroger receives are used. 
Often, he said, the display doesn’t 
fit the merchandise; often it is too 
complicated to use or is poorly 
prepared. 

More time should be spent in 
the planning, he declared; pres- 
entation time should be spent in 
explaining how to use display ma- 
terials. 

In some cases, agencies also mis- 
understand the role of Kroger’s 
general office, according to Mr. 
Armstrong. “We are a_ ‘state’s 
rights’ outfit. Each branch de- 
velops its own plans, runs its own 
show.” 

General office approval of a 
promotion, he said, only means 
that branches will be asked to co- 
operate. But there is no guarantee 
they will. Agency representatives 
were advised to make their pres- 
entations to branch managers as 
well as to the general office. 


Bruce B. Brewer Adds 
Skelly, Cargill Oils 

Skelly Oil Co., Kansas City, Mo.., 
has appointed Bruce B. Brewer & 
Co., Kansas City, to handle its ad- 
vertising, effective Jan. 1. The 
agency will handle the entire 
Skelly account, including its oil 
and gasoline products and the 
Skelgas division. Skelly sponsors 
the morning Alex Drier NBC news 
commentary daily out of Chicago 
and also uses newspapers, farm 
publications, outdoor, tv and trade 
magazines. Henri, Hurst & McDon- 
ald, Chicago, is the current agency. 

Cargill Inc., Minneapolis, has 
named the Minneapolis office of 
the Brewer agency to handle ad- 
vertising for its drying oils, previ- 
ously handled by the Pittsburgh 
office of Cargill’s oil division. 
Brewer also handles advertising 
for Cargill feeds and seeds. 


Nielsen Elects Nickelson V. P. 


keting research company, has elec- 
ted Harry E. Nickelson a v.p. Mr. 
Nickelson will assume additional 
responsibilities in servicing clients 
of the Nielsen Food-Drug Index, 
with which he has been associated 
since 1941. 


Tri State Advertising Moves 

Tri State Advertising Co. has 
moved its office to 1991 Indiana 
Ave., Philadelphia. 


Western Advertising, and more re- 

cently with the San Francisco 

Chronicle, will join Rhoades & 

Davis, San Francisco, as v.p. in 

charge of research and media 
Nov. 22. 


Rodman Shutt Named A. M. 


Rodman Shutt has been ap- 
pointed advertising manager of 


| Pierce-Phelps, 


Philadelphia 
pliance distributor. Mr. 
formerly with the advertising de- 
partment of Sun Oil Co., succeeds 
Robert Schlesinger, who resigned 
to join Mandel Bros., Chicago de- 
partment store, as advertising 
manager. 


Reid Heads NIAA Committee 


ap- 


Ralston B. Reid, manager of ad-| 


vertising and sales promotion of 
the apparatus sales division of 
General Electric Co., has been 


Shutt, | 


j 
| 


named chairman of the new con-| 


ference advisory committee of the 
National Industrial Advertisers 


soon the personnel of the group, 
'which will work on details of the 
/organization’s annual meeting to 


be held next May in Washington. 


Heck Joins Sales Statf 

_ Albert Heck, formerly with the 
'Press, Asbury Park, N. J., has 
|joined the sales staff of Building 
“Manual, Guide for the Bride and 
'Practical Gardener in the New 
| York area. 


} 
| 


STUART CHOATE, formerly editor of Assn. He is expected to announce | 


+ Sate KAkaas SMALE Late 
Sats SCO. ee 


PARENTS’ MAGAZINE'S 
ALBUM OF WILLIAM L. CARTER, 


7 2nd Vice President, 
: AMOUS. The William Carter Co. 
oe MT” We takes time off from the firm 
long famous for fine knit infants’ 


and children’s wear to say: 


“A AY DAUGHTER'S earliest edu- 
cation began with PARENTS’. 
She's married now, and |! look 
forward to when another genera- 
tion of Carters welcomes the 
guidance of PARENTS’, mother’s 
favorite magazine. I'd like all 
kids to get this happy start.” 


3,250,000 children of PARENTS’ 
readers are getting a fine 

start with PARENTS‘-advertised 
brands. Our advertisers, 

like Carter, are growing 

up with them! 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


ing textile mills. 


years. 


| 


| ONE PAPER COVERAGE: 


“INDUSTRIAL 
REVOLUTION” 


HAPTER 5 


~~. 


HATHAWAY Manufacturing Co. 


World Famous Textile Plant 


Operating continuously in New Bedford since 1889, 
The Hathaway Manufacturing Company has retained 
without interruption its position as one of the world’s lead- 


The most modern equipment, capable of maintaining 
top level mechanical efficiency, is supplemented by the 
skill of craftsmen who have grown up, as have their par- 
ents before them, with bred-in-the bone traditions of su- 
perior workmanship. 


Iron Age said June 24 ‘The steady rise of research 
and development is of enormous importance to New 
England.” Without knowing it Iron Age was talking about 
the Hathaway Manufacturing Co. For Hathaway is a 
world leader in textile research, which goes far to ex- 
plain its outstanding success. 


Hathaway's nationally advertised Nylon, Dacron and 
Cotton Curtain fabrics, featured and labeled by leading 
curtain manufacturers, are the popular choice of America’s 
quality-conscious homemakers. Equally unsurpassed in the 
garment trade are Hathaway Colored Dress Goods Fabrics 
and Men’s Wear Rayon Linings. 


Ranging from a high of 1,979 employees to a low of 
1,570, the Hathaway Manufacturing Co., has had an 
average annual payroll of $5,747,000 for the past five 


Why Industry 
Likes New Bedford: 


* Because of its strategic location, 
having water, rail, bus, and ex- 


cellent air transportation. 


*% Because of the availability of an 
adequate supply of skilled and 
dependable workers. 


* Because it has fine public, private, 
and parochial schools and fine 
churches of every faith. 


*% Because of its accessibility to many 
beautiful beaches which make for 
summer-long health and happiness 
for worker and employer alike. 


| Blanketing the New Bedford Area — 4th Market of Massachusetts 
A. C. Nielsen Co., Chicago, mar-| 


Che Slandard- Times 


“The Nation’s Best-Read Newspaper” 


| 


Represented by Story, Brooks & Finley, Inc. 


BASIL BREWER, Publisher 
CITY ZONE 94%, ENTIRE MARKET 85% 
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Riddle Phillips 


NBP CONFERENCE—Pictured during breaks between panel meetings at the National Busi- 
ness Publications New York conference are these publishing executives, advertisers 
and agency men. George Riddle, Putman Publishing Co., and Maurice J. Phillips, as- 
sistant to general advertising manager of International Nickel Co., listen to a point 
made by Henry C. Silldorff, chairman of the board, G. M. Basford Co. Electronic De- 
sign’s co-publishers, James S. Mulholland Jr. and T. Richard Gascoigne, talk things 


Silldorf 


Mulholland Gascoigne 


Zuber 


Dix Chapman 


Department Store Sales... 


Sales Drop 2% in U.S. During Week 


WasHINncTON, Nov. 18—Sales in; 
U. S. department stores dropped 
2% for the week ended Nov. 13, 
compared to the same period of 
1953. Sales for the year to date 
were also down 2% in comparison 
with last year, according to the 
Federal Reserve Board. 

Sales for the four weeks ending 
Nov. 13 were up 4%, reflecting 
strong sales gains during October 
this year. 

Sales in the individual districts 
ranged from gains of 6% in At- 
lanta and 5% in San Francisco to 
losses of 10% in Cleveland and 
7% in Chicago. 

Figures for other Federal Re- 
serve districts were: Boston, -1, 
New York, -3, Philadelphia, -4, 
Richmond, -4, St. Louis, -5, Min- 
neapolis and Kansas City, no 
change from the previous year, 
and Dallas, -1. 


% Change from '53 
Week Ended 


Federal Reserve Oct. Nov. 
District, Area, and City 
UNITED STATES 
Boston District 
Metropolitan Areas 
Boston 
Downtown Boston 
Suburban Boston 
Cambridge 
Lowell-Lawrence 
Cities 
Springfield 
Providence 
New York District 
Metropolitan Areas 
Buffalo 
New York-N, E. New 
Jersey 
Newark 
New York 
Rochester 
Syracuse 
Philadelphia District 
Metropolitan Areas 
Wilmington 
Lancaster 
Philadelphia 
Reading 
Scranton 
Wilkes-Barre-Hazleton 
Cleveland District 
Metropolitan Areas 
Akron 
Cincinnati + 
Cleveland -- 
Columbus 
Toledo — 
Erie -- 
City 
Pittsburgh 
Richmond District + 8 
Metropolitan Areas 
Washington + 
Downtown Washington 
Baltimore 
Richmond 
Atlanta District 
Metropolitan Areas 
Birmingham 1. § 
Jacksonville 
Miami 
Atlanta 
Augusta 
New Orleans 
Nashville 
City 
Tampa ” 
Chicago District 
Metropolitan Areas 


+4 

A : 
Reon OF 
5eSen we 


w 
ann 


+++ +/)/+++ 
one 


a" —t 
| 
ou 
~_ 
~ 


— 


Qcecrtoaovw 
[++]1+ + +4+4+ +4++++ ++.0 


iS] 


a4 
~ 
Ke VoanuS- 


|}+++++ 4+44++4+4+ 


— 


owo--—& 


| 
| 
a 


Department Store 
Sales Barometer 


Change From 1953 


—allll 


Week Ended 


Jan. 1 to 


—ellll 


Nov. 13, 1954 


Nov. 13, 1954 


Memphis + 3 + 5 
Minneapolis District — 6 +1 
Metropolitan Areas 

Minneapolis-St. Paul ° 

Minneapolis City —T7 0 

St. Paul City bd ad 
Cities 

Duluth-Superior 0 + 8 
Kansas City District +8 + 5 

* Metropolitan Areas 

Denver r+17 + 6 

Topeka —3 — 5 

Wichita r+12 +8 

St. Joseph 0 —3 

Albuquerque +3 0 

Oklahoma City +19 +19 

Tulsa —1 + 3 
City 

Kansas City +3 +4 
Dallas District + 5 + 8 
Metropolitan Areas 

Dallas +9 +11 

El Paso —7 +13 

Fort Worth +7 

Houston +2 + 8 
San Francisco District + 6 


| Metropolitan Areas 
Los Angeles 
Downtown Los Angeles 
Westside Los Angeles 

| San Diego 

, San Francisco-Oakland 

San Francisco City 

Oakland City 

San Jose 

Portland 

Salt Lake City 

Seattle 

Spokane 

Tacoma 
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American City, published by 
American City Magazine Corp., 
New York, has been selected by 
Daniel Starch & Staff for study in 
the Starch readership program, 
beginning with the September, 
/ 1954, issue. Other issues to be 
|studied are November, 1954, and 
February, May, September and 
November, 1955. 


Chapman Elected Head 

Gilbert W. Chapman, president 
of Yale & Towne Mfg. Co., New 
York, has been elected chairman 
of the National Book Committee, 
citizens’ group devoted to the 
“wiser and wider distribution of 
| books and the preservation of the 
| freedom to read.” 
Acker, Worley Adds Hotel 
| The Sevilla Biltmore, Havana 
| hotel, through its U. S. representa- 
tive, Edward Tietze, has appointed 
Acker, 
|Miami, to handle its advertising. 
' Newspapers and outdoor advertis- 


r+ 1 ing will be used. 


— 6| 


Worley & Associates, | 


Stearns Freeman 


‘and agency men today told bus- 


+13] iness paper publishers that market | 


‘research reports of 
There are no standard reporting 
procedures or definitions of basic 


terms, they asserted. 


Seaman 


| 
| 


Murphy Merrill 


over with James W. Zuber, business manager of Steel, and Arthur H. Dix, v.p., Cono- 
ver-Mast Publishing Co. Watching the proceedings are Lansing Chapman, publisher, 
and Douglas R. Stearns, eastern representative of Medical Economics, and John C. 
Freeman, president of National Industrial Advertisers Assn. Another issue is debated 
by editors Robert G. Seaman, Rubber World, Walter J. Murphy, American Chemical 
Society publications, and A. M. Merrill, Plastics Technology. 


Advertisers, Agency Men Ask NBP Members 
for More Uniform Market Research Reports 


New York, Nov. 16—Advertisers | ganizations in providing market or 


reader studies. 
Advertising salesmen should 


competing | make major pitches from February 
° publications cannot be compared.|through July of each year to re- 


ceive the maximum attention from 
media men, said Harold A. Wilt, 
trade and technical media direc- 


This was but one point made at tor of J. Walter Thompson Co., in 
/panel discussions which comprised a session on building advertiser 


'tiser-agency-publisher relations 
‘sponsored by National Business 
|Publications. With Harvey Cono- 
ver, president of Conover-Mast 
‘Publications and chairman of the 
NBP board of directors, presiding, 
the panel on market research com- 
mented that publishers often fail 
‘to keep salesmen informed of de- 
-velopments affecting them, that 
salesmen should spend more time 
with distributors and district man- 
agers to learn what to say to ad- 
vertising managers and that pub- 
‘lishers worry about the cost of 
providing research services to ad- 
| vertisers. 


s Mr. Conover said that publishers 
have three possible courses of ac- 
tion. “They can,” he said, “raise 
their rates to cover these costs, 
charge an advertiser for an indi- 
vidual research job requested, or 
/just refuse to provide these serv- 
ices.” 

| James W. Zuber, business man- 
ager of Steel, warned that pub- 
lishers must guard against com- 
'peting with private research or- 
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MEDIA BREAKDOWN—The above chart shows how the 
Chrysler Corp., fifth largest advertiser in the U. S. 
in 1953, divided the money it spent on magazine, 
farm magazine, newspaper and newspaper supple- 
6| ment and network radio and tv advertising each 
4 year since 1949. Nearly two-thirds of Chrysler’s ad- 
® vertising dollar was spent on newspaper advertis- 
ing. Magazines claimed the second largest portion 
of its total ad expenditure. Television’s share of the 
total Chrysler ad spending rose from nothing in 


1951 $20.3 


i] & SECTIONS 


1949 to 11% in 


and the Bureau 


1953. Network radio spending for 


Chrysler declined steadily in the same period of 
time. Chrysler ad expenditures are shown at the 
bottom of each column for each year (with 000,000 
omitted). This chart covers Chrysler’s expenditures 
only in listed media, and does not include outdoor 
advertising, spot radio and tv, etc. Figures are based 
on data compiled by Publishers Information Bureau 


of Advertising, American Newspa- 


per Publishers Assn. 


Starch Studies ‘American City’ ‘the regional conference on adver- ‘confidence in editorial content. 


s “Editorial content is the most 
important part of the package in 
media selection,” he said, “yet 
salesmen spend twice as much at- 
tention to detailing statistical facts 
that the buyer already knows.” 

Supporting him was Douglas 
Williamson, sales promotion man- 
ager of American Hard Rubber Co. 
He said that most advertising men 
admit they cannot evaluate a tech- 
nical magazine editorially merely 
by trying to read its scientifically 
worded articles. 

“What we would welcome,” said 
Mr. Williamson, “is a roundup of 
each year’s contents, with some 
real indication of the kind of re- 
sults the various articles have 
achieved among the publication’s 
readership.” 


Court of Appeals 
Rules Zenith May 


Proceed with Suit 


Cuicaco, Nov. 16—The U. S. 
court of appeals yesterday gave 
Zenith Radio Corp. and Rauland 
Corp. the green light in their anti- 
trust suit against three electronics 
industry giants. 

Zenith and the Chicago tv tube 
manufacturer ask $16,000,000 in 
triple damages from Radio Corp. 
of America, General Electric Co. 
and Western Electric Co. 

The court denied an RCA peti- 
tion asking overrule of a district 
court authorization for Zenith and 
Rauland to proceed with their suit. 


s Zenith and Rauland charge that 
since 1919 the defendants have 
conspired to monopolize the radio 
and tv business and that their 
agreements with foreign interests 
have divided the world market 
among themselves. As a result of 
the alleged conspiracy, Zenith and 
Rauland have been excluded from 
Canada and other foreign markets, 
the suit charges. 

RCA’s appeal sought to halt the 
Zenith action on grounds that 
similar issues are involved in 
another action filed by Zenith 
against RCA and others in Dela- 
ware federal court district. 


‘McCall's’ Names McDonald 

McCall’s has assigned the corpo- 
rate name of Dorothy Roberts 
to its position of food marketing 
specialist. The position has been 
filled by Miss Dorothy McDonald, 
formerly director of the con- 
Testing Co. 
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‘Coronet’ Features 
Former All-American 
Player Clint Frank 


New York, Nov. 18—When the 
December Coronet hits the news- 
stands Nov. 23, it will contain an 
editorial feature on Clint Frank, 
president of the Chicago agency 
bearing his name, along with eight 
other erstwhile All-American foot- 
ball players who are now top- 
drawer executives. “Eight All- 
Americans” by Lawrence Elliott 
tells the story of their careers dur- 
ing and since college days. 

Clint Frank 
was Yale’s All- 
American half- 
back in 1936 and 
All - American 
quarterback in 
1937. He also 
won the Heisman 
Trophy as the 
top football play- 
er in the nation 
in 1937. 

After a_ long 
stint with bomb- 
er groups in Italy and Africa in 
World War II, he opened an agen- 
cy in Chicago in 1949. It was re- 
organized a year later when the 
present agency was formed. 

The Coronet story quotes Mr. 
Frank as saying, “Football is a 
game that’s played a lot like real 
life. You have to work hard to be 
good. You have to make an oppor- 
tunity out of every challenge.” The | 
story goes on to describe how the | 
former All-American player met) 
the challenges of football and. 
business. 


306 ‘AA’ Readers 
Vote in Three Days; 
Gladys in the Lead 


Curcaco, Nov. 18—More than 
300 ADVERTISING AGE readers—306_ 
to be exact—had cast their votes. 
in the Great Controversy Over 
Gladys by today, three days after 
AA’s Nov. 15 issue put it up to 
readers to decide whether the 
photographic cartoon on Page 12 
should be continued or discon- 
tinued. 

Since the “polls” cannot be 
considered to have closed at such) 
an early date, no attempt has been 
made to tabulate the voting. A 
quick sampling of the ballots in- 
dicates, on the basis of early re- 
turns, that the votes for Gladys 
are running comfortably ahead of 
those opposed to Gladys. 

An “official canvass’ of the 
vote will be made next week, and 
returns will be reported. In the. 
meantime, late voters who still 
have the Nov. 15 issue intact, in- | 
cluding the ballot which appeared | 
on Page 108, still have an oppor-| 
tunity to express their sentiments 
on the burning issue. | 


‘Sports lilustrated’ Boosts 
Stephen Kelly, William Marr 
Sports Illustrated has promoted | 
Stephen E. Kelly from New York | 
manager to the new post of ad- 
vertising manager. He is succeeded 
as New York manager by William 


Clint Frank 


William Marr 
with the New 


Stephen Kelly 


Marr, previously 
York sales staff. 
Mr. Kelly, with Time Inc. since 
1940, was named New York man- 
ager of Sports Illustrated in De- 
cember. Mr. Marr was an adver- 
tising sales representative for 
Curtis Publishing Co. in New York 
before his appointment to the new 
sports magazine in January. 


| 
i 
| 
| 
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Publisher Names Moderhack 


American Trade Publishing Co., 


|New York, has appointed Richard, 


C. Moderhack to the advertising 
sales staff of Bakers Weekly and 
Biscuit & Cracker Baker. Formerly 
with General Outdoor Advertising 
Co. Mr. Moderhack will head-| 
quarter in Chicago. 


Buechner Named A.M. | 
Food Machinery & Chemical | 
Corp., San Jose, Cal., has appointed 
Roland A. Buechner advertising 
manager of its Bolens Products di- 
vision in Port Washington, Wis. 
Mr. Buechner formerly was with 
Olsen Publishing Co., Milwaukee. 


Doolittle Co. Moves 

Doolittle & Co., Chicago direct 
advertising company, has moved 
its office and plant to 320 N. Dear- 
born St. 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers Of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


West Virginia Steel & Mfg. Corp. is 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 
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r. Oversight Misses a Gusher 
in Oil-Rich Harris County ! 


le Overlooked Vhe Houston Post 


He didn’t know that in the oil-rich Houston 
market, the pace-setting Houston Post is the 
newest gusher. He overlooked the fact that 
in the nation’s No. 1 oil-producing center, 
The Houston Post is No. 1 in circulation gains; 
that by sticking to outdated space buying 
practices he was doing far less than half a 
selling job. While other advertisers are 
pumping big Houston market volume from 


today! 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


Now up to 188,857 Daily—206,567 Sunday* 


and still growing! 


sie 


The Houston Post — Texas’ newest gusher — 
Mr. Oversight’s sales have declined to a 
dribble. Mr. Oversight cought to wake up 
to a vastly changed media and market 
picture. He ought to get the facts from his 
nearest Moloney, Regan and Schmitt office 


Starch studies made regularly. Details avail- 
able on request. 


tt Takes THE HOUSTON POST 
to Sell the Houston Morker! 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


* ABC Publisher's Statement, 
March 31, 1954 
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Mactfadden Names Halstead 

Alan Halstead, formerly with 
House Beautiful special publica- 
tions, has been named manager of 
True Story’s family shopper sec- 
tion. 


OPEN 


POSTER 
SPACE 


beginning in JAN. ’55 


High Circulation. 24 Sheet 
All Panels Illuminated. 


Information on Request. 


STERLING SIGN CO., Inc. 


Houston 26, Texas 


This wasn’t quite the answer 
either, but Mr. Rothenburger has 
finaiiy found a solution. He is pro- 
‘ducing his own four-color, full- 


Produces Its Own 
sd ,, a page ads promoting a single man- 
Manufacturer Ss Ad ufacturer’s furniture. Plates com- 


Cuicaco, Nov. 16—‘“‘Manufactur-_ pleted, he offers to sell them to the 
ers’ ads aren’t pegged to the re- ‘manufacturer at a lower cost than 
tailer’s point of view,” complains the manufacturer can _ produce 
‘Laurence Rothenburger, advertis- | them himself. Since retailers get 
ing manager of City Furniture Co.|newspaper engraving rates, the 
-here. So he’s producing his own |costs are considerably less. 
'“manufacturers’ ads.” 

Mr. Rothenburger has long been’ ® So far, City Furniture has sold 
dissatisfied with the ads produced the plates for two of the three ads 
| by manufacturers for dealers. Last |it has produced—Douglas Furni- 


spring he tried to improve one of ‘ture Corp., Chicago, and Superior- 


City Furniture Co. 


‘them by instructing the Chicago 
‘Tribune to roll bars of black ink 
‘across the manufacturer’s signa- 
|ture, blotting it out. 


Sleeprite Corp., Chicago. 

“We can offer the manufacturer 
several real advantages,” Mr. 
Rothenburger told AA. “Because 


The result was something special 
in dealer-manufacturer ad de- 


| Sign—a photograph with “abstract 


we advertise in the Tribune neigh- 
borhood section we are in an ex- 
cellent position to pre-test a cross 
overlay.” This treatment of its ad section of the market before the 
‘caused considerable consternation promotion is distributed to retail- 
‘at International Furniture Co., ers in non-competing areas of the 
Chicago, the manufacturer, and city.” 

‘Earle Ludgin & Co., where the ad| There are cases in which the 
/was prepared (AA, April 5). ‘manufacturer doesn’t want to or 


ATTACHED PREMIUM—Seabrook Farm is using a heavy promotion sched- 

ule in the New York metropolitan market this week to push this on- 

the-package premium, a freezer dish with every purchase of two 

packages of the company’s baby lima beans. Ads in 21 papers in the 

New York area, plus radio and tv spots, are being handled by N. W. 
Ayer & Son, Philadelphia, the food packer’s agency. 


<i 
TULL OFT 


WITH JUST ONE NEWSPAPER 


There are other markets comparable to Akron 
in size — but how many such markets cari you 
completely cover with just one single news- 
paper? Well, that is what the Akron Beacon 


Journal offers you — complete 


530,943 trading area population. 


Story, Brooks & Finley, Representatives 
John S. Knight, Publisher 


ONLY 35 LINE (B & W) 
Evening Circulation 153,025 
Sunday Circulation 160,593 © 


coverage of its 


_ |he says. 


, | 


can’t buy the plates, but Mr. Roth-| Putman Publishing Names 3 
enburger says he is prepared for| pytman Publishing Co., Chicago 
this problem. He is asking retail- | has appointed Frank E. Landry 
ers selling the same brands to western sales manager, and Nor- 
share the cost of the plates. The | man A. Schuele Jr. eastern sales 
bap ad was produced as “a gam-| manager of Chemical Processing. 
ble,” according to Mr. Rothenbur- wy Landry has represented the 
ger. The cost of this ad will be | publication in the Midwest for the 
shared by several other retailers, | past eight years, and Mr. Schuele 
has handled the East Coast for the 
past four years. Putman also has 
‘appointed Robert F. Lewis, for- 
CBS Radio Spot Sales, New merly an eastern representative, to 
York, has appointed Michael be eastern sales manager of Food 
Campbell, formerly sales service Processing. 
‘manager of WCBS, New York,’ 
‘sales service manager, and Ralph’ Joseph Mahoney Opens Studio 
Dennis, previously with H-R Rep-| Joseph Mahoney, for the past 


| resentatives, to its sales staff. Ed- five years art director of Whitlock- 


CBS Radio Sales Names 4 


| Radio Spot Sales in April as a re- 
search analyst, has been promoted 
to assistant director of research. 
/Robert S. Sinnett, formerly with 
WEEI, Boston, has been named an 
account executive in the Chicago 
office of the network-owned rep- 
resentative company. 


NBC-TV Sells Daytimer 


Sweets Co. of America, Hobo- 
ken, N. J., maker of Tootsie Rolls, 
is sponsoring Paul Winchell and 
his sidekick, Jerry Mahoney, over 
NBC-TV starting Nov. 20. Time 


signed to open an advertising art 
studio at 1 N. La Salle St., Chicago. 
Before his association with the 
_New Orleans agency, Mr. Mahoney 
was a Staff cartoonist with West- 
(ern Newspaper Union, Chicago. 

| 


| ‘Compact’ Raises Rates 


Compact, published by Parents’ 
Institute, New York, will increase 
its circulation guarantee from 
200,000 to 275,000 with the May, 
/1955, issue. Page rates will be ad- 
vanced from $395 to $600. The 
|Magazine has also announced it 


was bought through Moselle &| has become a member of the Audit 


Eisen. 


Bureau of Circulations. 


FUN WITH FOOD AND HELPFUL HINTS 


Only Merchandising and Advertising 
medium in Northern California offer- 
ing full retail support of more than 
2,000 independent food stores 


Plus 


Editorialized Advertising in 36 newspapers 


with over one million 


ABE circulation... 


A must on any Northern Calif. schedule! 


FOR FURTHER INFORMATION SEE NEWSPAPER STANDARD RATE & DATA 
OR WRITE BONNIE HUBBARD, 342 GRANT AVE., SAN FRANCISCO, CALIF. 
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ZOOM—Gordon Baking Co., Chicago, tied in with its “Rocky Jones, 


Space Ranger” tv show for a motif for its exhibit at Michigan 

State Fair. Thousands of youngsters poured through the realistic 

model, made in Gordon’s own shop. The space ship actually was 

powered, not with a rocket engine, but by an International R-185 
tractor. 


TV Revenues Make 
Boxing a Business, 
Government Argues 


WASHINGTON, Nov. 16—Govern- 
ment attorneys told the Supreme 
Court last week that boxing is so 
heavily dependent on _ television 
revenues that the bouis “might 
just as well be fought in tv stu- 
dios.” 

The argument was used as the 
government asked the court to 
rule that boxing’s business affairs 
are subject to the anti-trust laws. 

Monopoly complaints had been 
issued against the International 
Boxing Clubs of New York and 
Illinois, but the complaints were 
dismissed by lower courts after 
the Supreme Court handed down 
a decision last year holding that 
baseball’s relationships with its 
players are exempt from the anti- 
trust laws. 

The boxing industry told the 
court: “Our basic argument is 
that since’ professional boxing 
is and always has been indis- 
tinguishable from professional 
baseball, in all material aspects 
of the manner in which it is con- 
ducted, the decisions relating to 


professional baseball must be! 
treated as governing professional | 
boxing.” | 

| 
es If the court rules that boxing | 
comes within the anti-trust laws, 
the case would be remanded to 
the lower courts, and the govern- 
ment would be given an oppor- 
tunity to prove its contention that 
IBC exerts an illegal monopoly 
over boxing’s affairs. 

In court arguments, the Justice 
Department contended that boxing 
is ‘markedly different” from base- 
ball in the way it makes its money, 
because “it couldn’t survive with- 
out its tv revenues from nation- 
wide shows.” 

The state of New York, sup- 
porting the Justice Department, 
said: “Television, not the box of- 
fice, is the tail that swings the 
boxing kite. It brings the bout, and 
surely any championship contest, 
to an audience of millions 
throughout the country, thus 
dwarfing the paid admissions at 
the arena.” 

The government estimated that 
championship boxing today de- 
rives an average of 25% of its 
revenues from sale of radio, tv 
and motion picture rights. In 
many bouts the percentage is con- 
siderably higher, it was said. 


Woodward Grove Promoted | 

Woodward Grove, who joined. 
the Chicago sales staff of Woman’s | 
Day in 1950, has been appointed | 
eastern advertising manager of 
the magazine. 


Screen Processors Elect 


Officers elected by the Screen’ 
Process Printing Assn. Interna-| 
tional for 1955 are Milton Grant, 
Silk Screen Process Inc., Cleve- 


land, president; Ralph Karsten, 
Screen-Flock Industries Inc., Chi- 
cago, v.p., and F. O. Brant, Velve- 
tone Co., San Francisco, treasurer. 


something’s ao bees 


WRONG 


if you aren't getting 


mechanized industry—is 
a bigger slice of | 


i second only to meat 
the fast growing 


Baking industry my in value of products 


, 


Dollar sales in the Baking 
industry increased from 1 billion 
to 5 billion dollars in 20 years. 


BAKING ... a giant. 


READERS do 


92% 


of the business. 
in this 5 billion 
dollar industry — 


PAID CIRCULATION 
Over 14,000 


23% more paid 
Readers than any 


105 West Adams St., Chicago 3, Ill. 


CLISSOLD BUSINESSPAPERS: 


BAKING INDUSTRY "2c 


“OMLAHOM, 
pusiness — 
conditions — 


yniversity Ane 
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the nation. 


all seven months. 


Bsc — 


in the nations 
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Again and Again 


OKLAHOMA CITY LISTED IN 
NATION’S TEN BEST CITIES 
FOR 7th STRAIGHT MONTH 


For the 7th successive month, Oklahoma City has been 
picked by FORBES magazine as one of the nation’s 
TEN BEST CITIES in business gains over last year. 
With a healthy 12% gain, Oklahoma City is running 
a strong second behind New York City which leads 


Among all cities listed during the past seven months, 
only Oklahoma City has been in the TOP TEN for 


UNIVERSITY OF OKLAHOMA 
FOOTBALL TEAM IN 


TOP TEN 6th STRAIGHT YEAR 


On the gridiron, too, Oklahoma is among the TOP 
TEN for the 6th straight year. Picked asa TOP TEN 
team by the football experts before the season opened, 
the University of Oklahoma is coming up to pre- 
season predictions. The “Sooners” are the only team 
to make this select circle for six years in a row. 


seenecngthees 


OWNED AND OPERATED BY 
THE OKLAHOMA PUBLISHING COMPANY 
THE FARMER-STOCKMAN ® WKY RADIO ® WKY-TV 


REPRESENTED BY THE KATZ AGENCY 
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Mainichi Newspapers’ Book, ‘New Japan,’ 
Gives West Glimpse of Japanese Business 


Tokyo, Nov. 
volume of the 
yearbook, New Japan, 
published by Mainichi 
pers. 

Handsomely executed in For- 
tune-size layout and carrying in- 
formative articles on many aspects 
of Japanese life, this two-volume 
annual represents a lavish attempt 
to establish liaison between Japa- 
nese and Occidental business. 

“It is at a considerable sacrifice 
that the Mainichi Newspapers 
each year prepare this New Japan 
to be sent to the nations of the 


16—The_ seventh 


has been 
Newspa- 
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English-language | 


, world,’ Chikao Honda, president 
of the newspaper group, writes. “If 
‘these volumes can contribute to a 
‘better understanding of and great- 
‘er interest in Japan among the 
peoples of the world, my hope will 
be more than realized.” 

| 

's The volumes, which are dis- 
‘tributed free as a good will ges- 
ture, are effective in two ways. 
One, the simple and well-written 
'English successfully penetrates the 
‘language barrier any westerner 
:faces in trying to grasp Japanese 
attitudes. Two, the articles, wheth- 
er about money policy in Japan, 
the railroad industry or nightclub 
life, are obviously the result of 
careful research. 

Mainichi Newspapers produces a 
number of Japanese publications, 
chief of which is Mainichi Shim- 
bun, a daily with 6,000,000 circula- 


tion, printed in Tokyo, Osaka, Moji 


EAST MEETS WEST—While the ads appearing in “New 
Japan” show definite western influences, they also 
show some interesting variations, as these three 


Is our No. 1 business magazine for carrying the 


sales story of Pedrick Piston Rings 


to automotive nholesalers,” 


Says Walter Kirkpatrick 


Manager, Advertising and Sales Promotion 
Wilkening Manufacturing Co., Philadelphia 


“JOBBER TOPICS has been used by us for many years as our No. 1 business 
magazine for carrying our story to the decision-making executives, and to the 
sales staffs of independent automotive wholesalers. 


“We know of no other way in which a sales message can be carried to these 
important people so completely, so quickly, so economically, 
and with so much authority. 


“JOBBER TOPICS is rendering an outstanding service to automotive 
wholesalers, and through that, to the manufacturers who supply them.” 


JOBBER TOPICS is the ONLY publication edited exclusively for Automotive 
Jobbers and their salesmen—35,000 strong! Use JOBBER TOPICS 


to sell these men and you sell the entire trade. 


Published monthly by The Irving-Cloud Publishing Company 
8th Floor, Daily News Building, Chicago 6, Illinois 


and Nagoya. This daily originated 
in a merger of the Tokyo Nichi 
Nichi, founded in 1872, and the 
|Osaka Mainichi, founded in 1876. 
|The two papers were amalgamated 
‘in 1899. 

| In addition to 
daily, Mainichi Newspapers also 
publishes an English-language 
daily, English Mainichi, an eight- 
page morning paper which first 
appeared in April, 1922. 

Before the war, New Japan was 
called Japan Today & Tomorrow. 
In 1947 it was re-established under 
its present title. 


this Japanese 


# In addition, Mainichi Newspa- 
pers publishes Sunday Mainichi, 
Sports Mainichi, Braille Mainichi, 
Economist, Mainichi Graphic, all 
weeklies, Camera Mainichi, a 
monthly, a bound reduced-size 
edition of the Mainichi Shimbun, 
a monthly, Mainichi Nenkan, a 
yearbook, and Nippon Tokei Nen- 
kan, a statistical yearbook. 

The company also owns a pro- 
fessional baseball team, the Maini- 
chi Orions, established in 1949, 
which plays in the Pacific League. 
The team captured the Japanese 
national championship in 1950. 

The first section of New Japan 
is devoted primarily to Japanese 
industry, business and science, the 
second to literature and arts, en- 
tertainment, sports and to sum- 
mary data for each of the Japa- 
nese cities and provinces. 


Dr. Pepper Popping 
With Free Popcorn 

Enough popping corn to make 
9,000,000 quarts is currently being 
given away by Dr. Pepper Co., 
Dallas, as a tie-in with the national 
Popcorn Festival and Popcorn 
Week. All six- and 12-bottle car- 
tons will feature a bag of corn. 

Newspaper ad mats and radio-tv 
scripts announcing the offer are 
being supplied to the company’s 
independently-franchised bottlers. 
An initial supply of popping corn 
is supplied free; additional supplies 
are available at low cost. 


McHugh Reorganizes Agency 

Phil D. McHugh has reorganized 
his Los Angeles agency and 
changed its name to McHugh- 
Cather Advertising Agency. Head- 
quarters have been moved to 186 
‘'N. Canon Dr., Beverly Hills. Mr. 
McHugh is president of the new 
company, and M. B. Cather, who 
recently completed a tour of duty 
with the Air Force, is v.p. Mr. 
Cather formerly owned an agency 
in Lincoln, Neb. 


Century Furniture to WerBell 
Century Furniture Co., Hickory, 
|N.C., has appointed Mitchell Wer- 
Bell Advertising, Atlanta, to han- 
‘dle its advertising and merchan- 
dising. 


$84 CE, TREE 


DA PHARMACEUTICAL ‘NOUS THIER, 


from the yearbook show. Especially notable is the 
bank ad in the center, which has more the earmarks 
of high fashion than high finance. 


Movie Exhibitors 


Urged to Use TV 


Ads to Draw Crowds 


CHARLOTTE, N. C., Nov. 16—Tel- 
evision advertising may be just 
what theater owners need to bring 
back the old audiences and to at- 
tract the “new, younger genera- 
tion” to the movies. 

This bit of advice was offered 
here today by Leonard H. Golden- 
son, president of American Broad- 
casting-Paramount Theaters. He 
was the keynote speaker at a meet- 
ing of the theater owners of 
North and South Carolina. 

Calling on the industry to seek 
new methods of exploitation and 
showmanship, Mr. Goldenson said: 


a “This new generation has grown 
up with television and we must 
not overlook this new medium of 
communications. It can be utilized 
with tremendous effect to adver- 
tise our merchandise. It provides 
a perfect opportunity for us to 
bring a sample of our product 
right into the homes of millions of 
potential movie-goers... 

“But before we can successfully 
proceed, we must embark upon a 
program of experimentation. Anal- 
yses should be made of various 
types of trailers tailored to the 
medium. Studies should be made 
as to the proper time segments to 
be used on television in order to 
reach specific types of audiences 
in selling specific types of pic- 
tures. Consideration should be giv- 
en to the interview type of trail- 
ers, for many stations have free 
time to fill and would welcome 
such trailers if properly made with 
a view toward public appeal. 


@ “These studies and analyses 
should be made by each segment 
of the motion picture industry. 


The exhibitor must encourage, the 
distributor and the producer to 
take advantage of television, and 
radio as well, to advertise and 
merchandise motion pictures... 
My theater associates in American 
Broadcasting-Paramount Theaters 
have a committee composed of our 
most experienced exhibitors who 
are making a study of the prob- 
lem.” 

Mr. Goldenson, who is in the 
broadcasting-telecasting business 


| as well as the motion picture ex- 
hibition field, emphasized that he 
was not “deprecating other forms 
of advertising and exploitation,” 
by calling attention to the un- 
tapped potentialities of video and 
radio. 


WERE Appoints Dunbar 

| Charles A. Dunbar, former CBS 
Radio Spot Sales account execu- 
tive, has been named general sales 
|/manager of WERE, Cleveland. 
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You Ought to Know . Harry B. Bradley 


The man elected to the presi-| 
dency of the Southern Newspaper 
Publishers Assn. at the group’s | 
Boca Raton convention told Ap-| ~ 
VERTISING AGE that his first year in| 
the newspaper business was “the 
most unhappy year of my life.” 

Harry B. Bradley, v.p. and gen- 
eral manager of the Birmingham 
News, recalled his initial experi- 
ence—when he joined the classi- 
fied department of the Birming- 
ham Ledger in 1915, at the age of 
20. 

“T was cut out for anything but 
salesmanship,” he said. “I had to} 
force myself to do it.” 

He laughed, then added: “Why, Harry Bradley 
I can remember walking back and 
forth near a guy’s office till I was|when he was advertising director, 
sure he was out before I called on|a post he regards as the best a 
him. Then I could say to the boss |newspaper can offer. 
that I’d made the call.” A graduate of Howard College, 

The ruddy, white-haired native a Baptist school, Mr. Bradley was | 
of Brewton, Ala. (“That’s 65 miles|handicapped in college years by 
north of Mobile”) says he’s never | phlebitis of the left leg. Today he 
completely overcome his shyness.|enjoys watching football and base- 
“But I’d rather sell now than any-| ball. 
thing else under the sun.” He believes the SNPA is “doing 
all right” and has no plans to in-| 
# “Selling gives you a big kick.|stitute any great “reforms.” 
There’s nothing in the world like| His advice to those who have a 
the thrill of landing a big advertis- | struggle with shyness: “You'll soon 
ing contract.” learn that most people you meet 

Young Bradley tried a quick|and want to sell are nice people.” | 
whirl at the life insurance business|He concedes there are many re-) 
before joining the Ledger. buffs encountered in selling, but | 

He left that field at the insist-| these are made up for “when you | 
ence of an older brother, who was |take a man’s money over many | 
a city editor. It was this brother | years,” because then “you get or 
who talked him into joining asad hee to him.” 

Ledger’s classified staff. | 

In two years Mr. Bradley was | Herbert Rogers Co. Merges | 
named classified manager. Then| with Rogers & Smith 
came World War I. Though he| Herbert Rogers Co., Dallas, has 


never got overseas, Mr. Bradley merged with Rogers & Smith, Chi- 
served with several field artillery cago, Dallas and Kansas City. Mr. 


outfits, both as enlisted man and | Rogers, who has headed the former | etal 


Peers ‘ ond 


SEPTEMEES 


as an officer. He returned to his} lagency since 1926, becomes v.p. | 
| 
newspaper job at the war’s end|.n4q creative director of the Dallas | 
and worked with the Ledger and | office of Rogers & Smith. | a 
then with another paper, the Age- Among clients served by Her-| 
Herald, until 1921. In that year, bert Rogers Co. are the National | 
{Coren Council, Textile Bag “ey 
‘ufacturers Assn., Fulton Bag &| 
Cotton Mills and the Dallas Cham- | 
ber of Commerce. 


the Birmingham News purchased | 
the Herald, and Mr. Bradley left to 
start his own direct mail agency. 


# In 1925, the Birmingham News | | 
tapped him as local ad director, a_ | 
post he held until 1934, when he DuMont Appoints Hoyt 
was promoted to advertising direc-| L. Arthur Hoyt has been named | 
tor. In 1945, he became business | advertising manager of the cath-| 
manager of the paper, and in 1953 ode-ray tube division of Allen B. | 
moved up to the post of general DuMont Laboratories, Clifton, N. J.. 
manager. |'He formerly was a test engineer 
He thinks he had the most fun with the company. 


CARRIED MORE 


| | LOCAL GROCERY 
FOR THE 3rd LOCAL GROCER 


STRAIGHT YEAR THAN ANY OTHER More than 44,000 copies of the industry's tics, charts, graphs, historical data. And 
IOWA DAILY statistical reference book will be used by these are the readers who buy, sell, rec- 


your prime prospects in car and truck deal- | ommend, specify, your type of product or 
erships and factories throughout the year. service. The Almanac Buyer’s Guide covers 


, wi AT ic: RLOO D Al LY Service managers, parts managers, presidents personnel as well as products manufactured 
in each company listing. 


or owners and factory executives refer to 
AUTOMOTIVE NEWS ALMANAC for 


f Place your advertisement where it will speak 
cou Ri EK the authoritative information they need — for you all year long—in the Automotive 


new product and new model data, statis- News Almanac. 


1601572 LINES exseeiten nen 


| The Big difference between the Waterloo Courier 

ond every other lowa daily is the way the 
1 Courier husties for and gets tie-in advertising. 
| Look here . . . from January 1, 1953, thru De- 


All Wear Long 
eo : ; 2 e: 
rh ae i os Los aa Th a eee vie me 
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THE WEEKLY NEWSPAPER OF AMERICA’S NO. I INDUSTRY 


cember 13, 1953, the Courier’s merchandising 
staff solicited 354,197 linas of tie-ins . . . in 
11,080 insertions. 

Let our advertising and merchandising department 7 

shew you whet con be done with your product. PENOBSCOT BUILDING ° DETROIT 26, MICHIGAN 


~~ Write. 


Waterloo Dailn Convier Oh oeecewsrive “te ee noe 


with THE 
WATERLOO, 1OWA 


cobs & Finley, Noténg Advertsng Repre 
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Screen Gems Proud 
of TV Film Record 


New Yorx, Nov. 17—With four 
network series now running, 
Sereen Gems announces it now 
leads the tv film producing-dis- 
tributing field in this category. 

Screen Gems’ packages now 


being aired on a network basis | 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of © 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES © CLIENTS 
all can have 


INSURANCE 
against this hazard, at very little expense. 
It's smart to have our special policy — 


AND BE PROTECTED 
WRITE FOR DETAILS AND RATES 
EMPLOYERS REINSURANCE 
CORPORATION” - 
«INSURANCE EXCHANGE 
KANSAS CITY, MISSOURI 


include: “Ford Theater” (NBC);, 
“Father Knows Best” (P. Loril-| 
‘lard Co., CBS); “Adventures of | 
‘Rin Tin Tin” (National Biscuit | 
‘Co. ABC) and “Captain Mid- | 
night” (General Mills and Wander | 
Co., CBS). Together, these shows | 
are presented on 401 stations 
weekly. 

In addition, the company, a 
subsidiary of Columbia Pictures, 
‘produces the “Big Playback,” 
‘sponsored on a spot basis in 45 
markets by Ethyl Corp., and has 
signed to film a new dramatic 
series for Falstaff Brewing Corp. 

Screen Gems also is active in 
film syndication and in the pro- 
duction of commercials. 


John Halloran Joins F&S&R 

John E. Halloran has joined the} stit! @ Friday the 13th in January. 
New York office of Fuller & Smith | Winthrop-Atkins Co.. Middleboro, 
& Ross, Cleveland, as an additional | +e 


HOWEVER YOU LOOK AT IT—There’s 


account executive on the Hewitt- Mess., , aispley — -” 1968 wo 
Robins account. Mr. Halloran was | L¢t-? dest calencars, distributed 
formerly a copywriter with Ken- ©2C:ssineg gt advertising 
yon & Eckhardt, New York. soecanlity, nodders. 


Effective 
December 1, 1954 


Two 
INDEPENDENTLY PUBLISHED 
VIRGINIA NEWSPAPERS 


HOPEWELL, VIRGINIA | 


to provide new, UNMATCHED 
intensively local COVERAGE 


PETERSBURG 


COLONIAL 
HEIGHTS — 


NEW MARKET DATA 
READY NOW! 


Get your copy of 
“Virginia's Thriving Triangle” 
from us or any office of 

our representatives 
JOHNSON, KENT, 
GAVIN & SINDING, INC. 
NEW YORK ¢ BOSTON « CHICAGO 


LOS ANGELES * SAN FRANCISCO 
GREENSBORO 


eee oe 


HOPEWELL 


OF 


IRGINIA'’S 


i the big, multiple urban market of 
Petersburg, Hopewell and Colonia! Heights 


IRGINIA’S 
in City Zone Population 
with an A.B.C. total of 61,793 


IRGINIA’S 


Marke 


in Retail FOOD SALES . 
with a total of $17,404,000 


#1954 Consumer Markets 


ae 
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‘National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Oct. 9, 1954 
All figures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED PROGRAM POPULARITY* 
Homes Homes 
Rank Program (000) | Rank Program % 
1 1 Love Lucy (Philip Morris, CBS) 14,357; 1 | Love Lucy (Philip Morris, 
2 Martha Raye Show (Hazel NE  Spacsccsesenisainisacs etapa cacveuadions 52.9 
NN WHUND Saccnticenicsscesscoeese 14,313; 2 Martha Raye Show (Hazel 
3  **Buick-Berle Show (NBC) ........ 13,986 Ps I essivccccsscasssciesescad 51.3 
4 Toast of the Town (Lincoln- 3  **Buick-Berle Show (NBC) .......... 49.7 
Mercury Dealers, CBS) ........ 12,579 | 4 Toast of the Town (Lincoln- 
5 Jackie Gleason Show (Schick, Mercury Dealers, CBS) .............. 45.2 
Sheaffer Pen, Nescafe, CBS) 12,227; 5 Jackie Gleason Show (Schick, 
6 Dragnet (Chesterfield, NBC) ....12,184 Sheaffer Pen, Nescafe, CBS) ....45.1 
7 You Bet Your Life (DeSoto- 6 Dragnet (Chesterfield, NBC) ...... 43.1 
PUOUIR, PHBE) asc cicccccesssecess 12,016! 7 You Bet Your Life (DeSoto- 

8 Colgate Comedy Hour (NBC) ..10,748 OPN, WHINE) siscdicccassahtnacsssens 42.0 
9 Sid Caesar Show (RCA, Ameri- 8 Colgate Comedy Hour (NBC) ........ 37.9 
can Chicle, Speidel, NBC) ........ 9,825 9 **This Is Your Life (Hazel Bishop, 

10 **This Is Your Life (Hazel Bishop, Procter & Gamble, NBC) ........ 37.8 
Procter & Gamble, NBC) ...... 9,824,'10 Sid Caesar Show (RCA, Ameri- 


can Chicle, Speidel, NBC) ........ 37.5 
*Percentage of homes reached in area where program was telecast. 


**Homes reached during all or any part of the program, except for homes listening 
only one to five minutes. For five-minute programs, average audience basis is used. 


Videodex Network TV Ratings 
Week of Oct. 1-7, 1954 


Copyright by Videodex Inc. 
TOTAL HOMES REACHED PROGRAM POPULARITY 


Homes Homes 
Rank Program (000) | Rank Program (%) 
1 Dragnet (Liggett & Myers, 1 Dragnet (Liggett & Myers, 
NBC, 104 — sieanaecssicions 10,517 PEDng- VO GEOINT wscsiccbecssssscsssseass 40.5 
You Bet Your Life (DeSoto- ar ‘ 
Plymouth, NBC, 125 Ciies) ...10,001| ~ ' Gas tad ue Morte 
3 | Love Lucy (Philip Morris, ’ Ma) seneeseeneeneonsos 40. 
CBS, 120 Cities) ..a.ccccscsscseee 10,002| 3 You Bet Your Life (DeSoto- 
4 Buick-Berle (NBC, 117 cities) .... 8,812 Plymouth, NBC, 125 cities) ...... 39.6 
5 Toast of the Town (Lincoln -Mer- 4 Toast of the Town (Lincoln- 
cury, CBS, 105 cities) .......... 8,746 Mercury, CBS, 105 cities) ........ 35.0 
6 World Series (Gillette Co., Du- 5 Buick-Berle (NBC, 117 cities) ...... 34.6 


Mont, 164 cities, Saturday) .. 8 
7 Jackie Gleason (Schick, Sheaf- 
fer Pen, Nescafe, CBS, 


Jackie Gleason (Schick, Sheaffer 
Pen, Nescafe, CBS, 97 cities) ....32.9 


7 World Series (Gillette Co., Du- 


., eee 8,30 
e 6 by Bay tlie Friends (Toni . Mont, 164 cities, Saturday) ........ 32.3 
- > 4 r 8 Godfrey & His Friends (Toni, Frig- 
Frigidaire, Pillsbury, 126 rae ae . re 
aie ae Aa 8,072 idaire, Pillsbury, 126 cities) ....31.8 
9 Comedy Hour (Colgate, Palm- 9 Comedy Hour (Colgate-Palmolive, 
olive, NBC, 109 cities) ........ 7,855 SL. eee 30.4 
10 TV Playhouse (Philco, NBC, 10 TV Playhouse (Philco, NBC, 
EE MEE Sicialaciisnteiauen 7,790 We WIN ieaccterinsnichevactmes Qieacias 29.6 
Headley-Reed Co. Elects ,Miller Jr., formerly  secretary- 


treasurer, both major stockholders, 
continue on the company’s board 
‘of directors, but have withdrawn 
from its active management. 


APA Adds Two Members 
The addition of the Cattleman, 


Sterling Beeson President 


Sterling B. Beeson, general man- 
ager of Headley-Reed Co., New) 
York, has been elected president 
of the radio-tv station representa- 
tive. John H. Wrath, previously 
Chicago manager, has been elected | 
exec. v.p. \Ft. Worth, and Florida Grower & 
Ivan N. Hardingham, radio sales ‘Rancher, Tampa, as members of 
manager, and Richard P. Hogue, the Agricultural Publishers Assn. 
tv sales manager, have been named brings membership to 35 farm 
v.p.s. Frank W. Miller Sr., who publications, a net gain of five 
has been president, and Frank W. in the last two years. 


The making of 
fine color engravings 
daily reminds us of the 
saying of Michelangelo: 
| “Trifles make perfection... 
and perfection 
is no trifle.”’ 


A eee 
Gali \, - eee 
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ACTING STAR—Center of attention 
at the small fry party marking 
the start of the “Adventures of 


Rin Tin Tin” over ABC-TV in 
New York was Rin Tin Tin him- 
self. With him is his sponsor for 
the Screen Gems-produced series, 
Hal Chase, National Biscuit Co. 
v.p. Nabisco’s ad agency, Kenyon 
& Eckhardt, staged the party. 


Chain Store Exec 
Tells Manufacturers 
What Trade Expects 


NEw York, Nov. 16—A chain 
store executive told manufacturers 
what the trade expects of them at 
the annual meeting of the Grocery 
Manufacturers of America. 

James Cooke, v.p., Penn Fruit 
Co., which operates 29 stores doing 
an annual volume of $93,000,000, 
offered the following suggestions 
in a luncheon talk: 

1. The retailer wants cash dis- 
counts. The “majority” of manu- 
facturers do give discounts for 
prompt payment, but a “substan- 
tial number” do not. 

2. “The retailer’s meager margin 
cannot provide for the amount of 
advertising he needs to offer your 
multifarious products for sale.’ He 
therefore expects advertising al- 
lowances. “A few large retail and 
wholesale organizations are not in 
favor of advertising allowances be- 
cause they find it difficult to 
qualify for them. This is no reason 
to deprive others who can and do 
qualify.” 


a 3. The great variety of products 
gives retailers a space problem. 
Manufacturers can help by screen- 
ing their lines and eliminating 
sizes which are not necessary. 
“Since screening by someone is 
inevitable anyway, he should con- 
sider guiding the process.” 

4. Manufacturers should clearly 
mark contents of merchandise on 
the exterior of cases, make cases 
easy to open and leave a place for 
stamping the price. 

5. Retailers could effect substan- 
tial economies if manufacturers 
would design grocery packages 
and cases for “modern grocery 
warehouse handling and self-serv- 
ice store operation.” 

6. Cases should have a tear strip 
similar to the kind used on a 
“nickel pack of gum and on a 
quarter pack of cigarets.” Every 
week “thousands of packages are 
damaged by sharp-edged tools used 
for opening cases.” 


= There should be some relation- 
ship between merchandise move- 
ment and case size. “In most in- 
stances manufacturers pack their 
slowest moving items in the same 
size cases as their fastest moving 
ones,” creating an inventory prob- 
lem for retailers. 

8. Retailers appreciate manufac- 
turers’ promotions, but many of 
these promotions ignore “opera- 
tional problems.” Mr. Cooke ex- 
plained: 

“One of our big operational 
problems is at the cash box. In 
each cashier we repose the prob- 
lems of computing an order, of 
properly identifying and adjusting 
totals for the value of coupons, 
cashing checks, of making change, 
of bagging heavy orders, of public 


1954 


‘relations, and many other func- 


tions... The manufacturer who ig- 
nores the problems created at the 
cash box by his promotions fouls 
up his own program, increases the 
retailer’s cost and creates ill will. 
You would probably not put on a 
promotion without pre-testing its 
sales potential. It is equally im- 
portant to pre-test a promotion in 
advance for its operational feasi- 
bility at the retail store.” 


Gas Co. Boosts Hodgetts 

Edward W. Hodgetts, formerly 
assistant manager of the electric 
sales department, has been pro- 
moted to director of promotion, 
advertising and publicity of Cin- 
cinnati Gas & Electric Co. 


Packwood to Benito Agency 

Norval E. Packwood Jr. has 
joined Louis Benito Advertising, 
Tampa, as art director. He was 
formerly art director of Leather- 
neck, Washington, Marine Corps 
magazine. 


_ @ GUIDE TO BUYING TIME—department stores, wholesalers cand chains 
@ List of more than 300 FACTORY REPRESENTATIVES | “4 . 


 @ Direct mail bulletin, TIPS TO TOYBUYERS—featuring toy items manu- 
- factured by advertisers in T&N. Mailed Free! | . ~. 
Assistance in securing new toy ideas trae : Write for further inform 


A BUYER'S GUIDE, more than 540 pages, eebinhed annvally 
NEW YORK 10, 200 Fifth Avenue 
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CHICAGO 1, 307 i. Michigan Avenue 
Tel. RAndolph: 6- — 


GET MORE EFFECTIVE 
ADVERTISING RESULTS IN 


Over 17,000,000 families in the U.S. 
now have incomes over *5,000 a year 
Can their buying habits be changed to keep pace with the number of _ In short, it takes a lot of convinc- 


to match their new ability to buy? 


ing to move people up from an ac- 
customed standard of living. 


new houses. 


On their new incomes, still addi- 
tional millions of families are amply 


While the total number of 
U. S. families has increased 40% 
since 1941, the number of families 
with incomes over $5000 has in- 
creased nearly 990%. 


But these 17,050,000 spending 
units—almost a third of all U. S. 
“families” —don’t become new cus- 
tomers automatically. 


How people buy—and their 
standard of living—are matters 
of habit... . And habits are not 
easy to change. 


Each year we are building more 
than a million new homes. But the 
purchase of new furnishings—ex- 
cept kitchen appliances—has failed 


able to afford new homes or to remod- 
el. Fifty per cent of all families live in 
houses more than 30 years old. It has 
been estimated that instead of a mil- 
lion new homes a year, the nation needs 
a minimum of two million, plus home 
repairs and improvements running in- 
to billions of dollars a year. 


Eleven million workers take the 
family car to work, leaving those at 
home without a car—although these 
families’ typical income ($4000-$7500) 
would enable them to afford a second 
car, once they recognized the benefits 
this added mobility would bring. 


Only 415,196 Americans went to 
Europe in 1953. Twenty-six million 
families ($4000-and-up) could have 
financed a trip—if they had been con- 
vinced of the benefits ‘‘broadened 
horizons’ would bring them. 


Are the advantages of your prod- 
uct being made known fully to these 
additional millions of families who 
could be in the market today? 


a + e 

If you want to assess today’s new 
marketing potential, send for a copy of 
“Huge New Markets.” It will show you 
the changes in income distribution by 
families, and shows which groups have 
grown the fastest. It charts the changes in 
discretionary spending power from 1929 to 
1954. It cites significant changes in age 
groups and educational level. It plots the 
population shifts 
from city to suburbs. 
It points to the in- 
creased marketing 
opportunities which 
the new pressures of 
internal growth are 
creating. For your 
free copy, just call 
or write Dept. A-11. 


Huge New 
Markets 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17. N. Y. 


New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, 
SAo Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


as Soh Sauer ‘ ye 5 x - ae Phy ete — x ig . © cs : OP FONE < ie m= s, ze <2; re : ata att (EOF ate ASCH ne att ; a y 4 a4 ay : re ee FS tia ge es - : 1E ae maa - iPass! © rays aNnd i 2s 
pee ye bee ; ae Mans a 4 oe ERE see? os : ahi e ies a hat en fey ae et as 2 Tee SS Ab kt ede pare 3 ; pe eat pee ee i : Lee %- Shige : i . oe ha = p i Oe, py? Babes tay ee hea vial rot a ooh 
ee ent. fa Bo Sy iver en 2 eo AAS eran ke Ne 3 Re é ae Ses e SF wi Serre Ge adele ane RON Oe Mane v : eke bs he as : ay Li inet KA hee of : ie cs 3 : i ees Sh ce! : beh hey E, fi é c ~ ny ey Pe £ 
a me : Pe SPS ay LES h ose ee ad < fess 2 , Seana x ; os: FR , ; ¢ ce re ce Wl r i : 4 = a ee oe “ 3 
: ee om rae te eres gy Gal aa ae, cae bears : ln ES eee re isi cha ‘ eae Set ee i Se = Me oh A ae i ieee teen See PPP = geo ieee: press Oo he i = = : 
" lo, eg ais aaaeeee tae ei Meas es > ke £ Seger pases : i We ? > jeans tia : : Y 4 : ‘ u 2 : ¢ * 
os ’ z n . 
Pon Soom es 
{ Sys Tepe 
; 81 age 
a 
F i : ‘4 — J Be 
ee re ee a0 
a3 Pe : on : s * iz la eee 
iG é 4 oe oe oe | a + De 
oe: ‘ ' =a | Fi a 
oe le oe ‘7 M4 e y ; oe 
Seas ie ’ ict _ . tee 
i 5a + 1 ’ ; j oe ‘ ae | J Rie. } 
4 ; . , eee ae Peace: ’ . Bm iii 
Jani sf =u CF that’s why we offer these SPECIAL SERVICES to ally \\ (Ee our ADVERTISERS ae 
3 e = $ i fe sy .U f -// oo 
: Sf oe me ee | Z|)’ seas 
. - 2. e © Complete direct mail service to all important toy outlets | , } we 
bey ue } =e 98-paae booklet on MARKETING and MERCHANDISING OF TOYS \QZ. 
: 
Be L 
| 
' 
| 
| ation . 
2 ise ae 
scat eee ; : fe E 
; ae : ee 
ae me 
ae : 
ae one 
spi ' a ; 
a ce ie, 
ae a ae 
is as: i { lL ‘ eon 
a a } acog 
a e ace 
. ss 
oe ne } ° a 
a aa, 
ere) do: 
ia 7 ; . a 
stg 3 Loe 
oe ee ae | 
met | See 
us os 
hag ae aie 
Kole | ‘ 
Laie wes | nae 
fgets Seen ‘ | on Fe 
Se | 
re Tae i 
} 
as 7 } ex 
a 
se gk 
hl ae ee 
Gee Mee Coy 
[es am 
Aes as 
PS gh ea Baia 
ase ee 
as = 
a Ba: 
es ag pees 
ee : 
i. * . r 
sig ee ae ee . ; 
: ; ee r eae 
ee 
a rs Feel 
. ee 
% : ei ’ ; : ime ** ° " . “s ~ : Jes ; FS - ¥ 


82 


Seagram Report Salutes 
St. Lawrence Seaway 

The 1954 annual report of Dis- 
tillers Corp.-Seagram contains a 
36-page description of the St. 
Lawrence Seaway, outlining its 
history and pointing up its mean- 
ing for Canada and the U.S. The} 
section, which takes up two-thirds 
of the report, has 40 color pic-| 
tures, an animated fold-out map| 
and a reproduction of a specially- 
commissioned painting. 

The company traditionally uses 
its annual report to do a public 
relations job for American-Cana- 
dian economic relations. This 
year’s report is being distributed 
to some 500,000 persons, including 
government, business and educa- 
tional leaders in both countries. 


-—- w At 


Smith Scott Buchheit Mrs. Johnson 


SNPA HIGHLIGHTS—These groups were among those attending the Boca 
Raton convention of the Southern Newspaper Publishers Assn.: 
Charles H. Smith Jr., Knoxville Journal; John Scott, Scolaro, Meeker 
& Scott, and Phil Buchheit, the Herald-Journal, Spartanburg, S. C. 
Mrs. Walter C. Johnson is pictured with Mr. Johnson, who retired 


Empire Plastic Appoints 


Johnson Savage 


Bradley Biggers 


after 15 years as secretary-manager of SNPA and 43 years with the 
organization. At right are J. M. Savage, secretary, Newsprint Assn. 
of Canada; new SNPA President Harry B. Bradley, Birmingham 
News general manager, and George C. Biggers, president of the At- 


lanta Journal & Constitution. 


Empire Plastic Corp., Pelham 
Manor, N.Y., maker of plastic 


Form Toy Information Bureau ,New York. The bureau will be 
toys, novelties and housewares,| The Toy Information Bureau staffed and directed by Manning 
has appointed Frederick-Clinton|has been established by the Toy | Public Relations Firm, which 
Co., New York, to handle its ad-| Manufacturers of the U.S.A., with | serves as public relations counsel 
vertising. | headquarters at 33 W. 55th St., | for the manufacturers’ group. 


NEW ORLEANS PATIO PARTY — 


is $e but where are the people? 


They're listening to WDSU’s “Top Twenty,” for 
this is the highest-rated local afternoon show in 
New Orleans. And it not only entertains — it 
“Top Twenty” 
WDSUs’ top-flight programming. Time and time 


sells products. is typical of 


again, we have proved to the satisfaction of spon- 


sors that our programs not only entertain well, 
but sell well. Why not ask us about them? 


WDSU wxew orteans—VITAL TO THE SOUTH’S BIGGEST MARKET 


Ad, Sales Problems 
to Spark Meeting of 
Small Business Men 


NEW YorK, Nov. 16—Discussion 
of sales and advertising problems 
will occupy a major part of what 
is believed to be the nation’s first 
seminar on questions of small bus- 
iness management. 

Sponsored by Eastern Brass & 
Copper Co., the Nov. 30 to Dec. 2 
series of afternoon and evening 
meetings will be devoted to 
consideration of “successful man- 
agement of the smaller business in 
today’s competitive market.” Invi- 
tations have gone out to 10,000 
manufacturers in the metropolitan 
area. 

Following a keynote session at 
the opening meeting on the after- 
noon of Nov. 30, at which Wendell 
B. Barnes, administrator of the 
Small Business Administration, 
will set the tone, “Advertising and 
Public Relations” will be discussed 
by Joseph Russakoff, president, 
Vanguard Advertising, at a 7 p.m. 
meeting. 


® Use of direct mail, trade publi- 
cations and other media will be 
analyzed by Mr. Russakoff, and he 
will advise executives of smaller 
businesses on the question: “When 
can you afford an agency?” 

Seminar sessions on the follow- 
ing days will be devoted to credit 
and taxation for small business, 
purchasing, personnel and _ labor 
relations, and reducing production 
costs for increased profit. 


| According to Herbert Barchoff, 
‘president of Eastern, the objective 
_of the series of meetings, known as 
“Guideposts,” is “to provide small 
and medium-size management 
with an over-all approach to more 
efficient operation, and with a 
rather broad survey of useful 
managerial techniques and meth- 
ods.” 


s Although this marks the first 
full-fledged management level 
seminar for small business men, 
“Guideposts” grew out of a special 
meeting that Eastern sponsored in 
1951 to discuss the specific prob- 
lem of how small manufacturers 
could obtain government defense 
contracts and sub-contracts during 
the Korean War. 

As an outgrowth of this “shirt- 
sleeve conference,” the National 
Assn. of Independent Business was 
formed, and Mr. Barchoff was 
named chairman of its board. In 
this capacity, he also served for a 
time on the business man’s com- 
mittee of the President’s Council 
of Economic Advisors. 


Sheraton Promotes Ballroom 

The Sheraton Corp. has begun 
chainwide promotion to advertise 
and publicize its newest ballroom 
facilities, Sheraton Hall, now 
being built as an addition to the 
Sheraton-Park (formerly the 
Wardman-Park), Washington. The 
two-level building, scheduled for 
completion in April, 1955, will ac- 
commodate more than 3,000 per- 
‘sons in the meeting-ballroom area 
‘and 150 8x8’ exhibits in the ex- 
hibit hall. 


(ADVERTISEMENT) 


THE MAN facing you is Les 
Heller. He’s a copy writer in our 
advertising agency. But here you 
see him at Bank of the Manhattan 
Company, talking to a customer. 

Heller spent a week learning 
what makes a bank tick, in order 
to make himself a better adver- 
tising man. 


The man from Cunningham & Walsh 


... saving money for a customer 


All of our art, copy and ac- 
count men get out and sell to the 
public face to face, at least one 
week a year. The sales experience 
they get pays off in the copy they 
write. With interest! 

Cunningham & Walsh, Inc., 260 
Madison Ave., New York 16, N.Y. 
MUrray Hill 3-4900. 
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Horne Mrs. McPherson 


McPherson Cook 


SOUTHERN HOSPITALITY—Shown at eating time at the SNPA convention 
are North Carolinians Mr. and Mrs. Holt McPherson, High Point 
Enterprise, with John L. Horne, Rocky Mount Telegram, Also shown 


are Mr. and Mrs. Robert C. Cook, 


State Times, Jackson, Miss., and 


Mrs. Cook Mrs.Lodmell 


Lodmell Buchheit 


Mr. and Mrs. Robert Lodmell, Daily Highlander, Lake Wales, Fla. At 
right are Phil Buchheit, Spartanburg Herald-Journal; Talbot Patrick, 
the Herald, Rock Hill, S. C., and H. Galt Braxton, the Free Press, 


Kinston, N. C. 


Patrick 


Braxton 


Sales Leader 
Pens ‘Sell’ Ad 
Copy on Selling 


New York, Nov. 16—‘“Should 
Your Child be a Salesman?” This 
is the question posed in the newest 
ad in a public relations advertis- 
ing series for New York Life In- 
surance Co. 

The series—which appears in 
Collier’s, Ladies’ Home Journal and 
The Saturday Evening Post—aims 
at “guiding America’s children to 
a better future.” 

Robert A. Whitney, president of 
National Sales Executives Inc., is 
the “copywriter” (with Oscar 
Schisgall) of the current insertion, 
which says that selling “has be- 
come the art of creating a nation- 
wide, even a world-wide, desire.” 

Mr. Whitney writes that the 
world’s greatest automotive busi- 
ness was built by “making mil- 
lions of people want to own cars.” 

“By many years of intelligent 
selling techniques—in which I in- 
clude marketing, advertising and 
general promotion—America has 
been conditioned to want the latest 
in technological advances, the most 
recent miracles of electronics, of 
transportation, of better home 
comforts,” declares Mr. Whitney. 
“In fact, a prosperous America de- 
mands the latest and the best, and 
today’s salesmen will profit hand- 
somely from that demand.” 


s He predicts that the selling pro- 
fession “stands on the threshold 
of its most rewarding years,” and 
adds that it is unmatched by any 
other profession in “variety of op- 
portunity” and in “flexibility of 
occupation.” 

Mr. Whitney stipulates these 
qualifications for successful sell- 
ing: 

1. Imagination. (“By this I mean 
the ability to deal with unexpected 
situations in effective and original 
ways.’’) 

2. Curiosity about people. (“A 
salesman must enjoy knowing peo- 
ple, studying them, understanding 
what they require for greater en- 
joyment of life.’’) 

3. A broad, diversified education. | 
(“By this I mean an education | 
that creates widespread interest 
in many facets of living. And sales- 
manship is a continuously educa- 
tional process which enables the 
salesman always to meet new chal- 
lenges. It is never static.’’) 

4. Enterprise. (“That quality 
some of us call energy, the deter- 
mination to get ahead.’’) 

5. Integrity. (“A salesman’s 
greatest asset is his personal hon- 
esty.’’) 

A. H. Thiemann, director of ad- 


vertising and public relations for 
New York Life, who reported that 
the series attracts as many as 100 
letters a day (AA, March 29, 1954), | 


ithe Hollywood office of Leo Bur- 


said the company has received 
a number of letters on the Whit- 
ney ad. Most of them, he said, 
were from salesmen who were 
gratified at the “stature” given to 
selling by the ad. 


Ad Fried Adds Sportswear 
Maker; Adds Three to Staff 


Daniel Dillon Co., San Francisco | 
sportswear manufacturer, has ap-| 
pointed the San Francisco office of 
Ad Fried Advertising Agency to 
handle its advertising. Initial cam- 
paign will use cooperative adver- 
tising and direct mail for 49ers 
polo shirts. | 

The agency has appointed Janet 
Schuster media director of the 
Oakland office, L. G. (Mike) Men- 
dershausen in charge of premiums, 
promotions and contests and Phil | 
J. Martinez, manager of the San 
Francisco office. The Southern | 
California Advertising Agency) 
Assn. has elected Ad Fried to) 
membership and National Busi- | 
ness Publications has granted rec- | 
ognition to the agency. | 


Cabell Eanes Appoints Two 

Cabell Eanes Inc., Richmond, 
Va., has appointed R. S. William- 
son to the new post of assistant to) 
the president and H. Jeff Forbes | 
executive director of its motion 
picture and television studio. Mr. 
Williamson, formerly director of 
advertising and public relations of 
B. C. Moore & Sons, a department 
store chain, will coordinate the 
work between the agency’s Rich- 
mond headquarters and new 
branch office in Norfolk. Mr. 
Forbes previously was a v.p. and 
producer-tv consultant with Pro- 
ductions on Film Inc., Cleveland 
studio. 


Robertson, Buckley Adds One 


Reflectal Corp., Chicago, a sub- 
sidiary of Borg-Warner Corp., has 
appointed Robertson, Buckley & 
Gotsch, Chicago, to handle adver- 
tising for its Alfol reflective in- 
sulation, Koolshade screening and 
Ingersoll roofdeck. Magazines and 
direct mail will be used. The agen- 
cy has appointed William Belvin, 
formerly with Waldie & Briggs and 
a writing instructor at Northwest- 
ern University and other scnoois, 
to its copywriting staff. 


Lucky Lager Buys TV Film 
Lucky Lager Brewing Corp., San 
Francisco, has bought the MCA- 
TV film package, “Sport Time,” 
for 39 western markets, including 
Alaska and Hawaii, starting in 
January. “Sport Time” is a ver- 
sion of MCA-TV’s “Telesports 
Digest,” which was a summer re- 
placement for Gillette’s “Caval- 
cade of Sports” (NBC-TV). Mc- 
Cann-Erickson is the agency. 


Garth Jones to Burnett 


Garth Jones, formerly with 
Beaumont & Hohman, has joined 


nett Co. 


Murray Grabhorn Named 


|Angeles office of Avery-Knodel, 

Murray Grabhorn, formerly sales | radio-tv station representative, as 
manager of WATV and WAAT,|a tv account executive. Mr. Grab- 
Newark, N.J., has joined the Los|horn previously was manager of 
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new business development for Ed- 
ward Petry & Co., another repre- 
sentative. Previously he was a v.p. 
of American Broadcasting Co. 


$ GROW ON TREES 


"Tis a fact folks. 


Dollars grow on orange trees here 
in 250,000 populated Central Flor- 
ida. 

Orange Growers are right now 
praising Orlando newspapers for 
“getting the price of fruit up” and 
getting them more money for their 
stuff. 

Ever hear of such a thing before? 

We have. This is about the fifth 
time in 25 years that our newspapers 
have bolstered fruit prices by having 
the guts to print the logical predic- 
tion about future production figures. 


Orlando Sentinel-Star 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


. B. ARTHUR of Se 
ales Manager. Facitic 


KRAFT FOODS COMPANY 


“THE UNIQUE SEATTLE - TACOMA 
MARKET SITUATION 
INFLUENCES OUR SALES 
AND ADVERTISING PLANS” 


“When my company makes plans for advertising 
and sales of Kraft foods in the prosperous Pacific 
Northwest, we always take into consideration the 
unique market situation which exists in the Seattle- 


Tacoma area.” 


Mr. Arthur makes this explanation: “Seattle and 
Tacoma are only 30 miles apart. Each city has its 
own large tributary area. These areas join, but do 
not overlap. In spite of their adjacency, the Seattle 
and the Tacoma markets are separate and distinct, 
and must be treated independently in all of our 
merchandising efforts. 


“Seattle promotions have very little effect in the 
Tacoma market, and we’ve found that both a Seattle 
newspaper and the Tacoma News Tribune must 
be used to effectively sell the prosperous and grow- 
ing Puget Sound country.” 


& 


ERE 


NEWS - TRIBUNE CONSISTENTLY Be 
“FIRST FIFTY” 
| Throughout 1953 and during the first) 
_ | six months of 1954, 
ranked high among Canadian and U. S.} 
evening newspapers, according to line- | — 
age reports of MEDIA RECORDS. 
/one of 7 evening newspapers on the 
; Pacific Coast and one of two in the Pa-| 
i cific Northwest to appear eeu 


/IN- THE 


/ in the “First Fifty” list. 


Ne ew Ss | 


the News Tribune ~ 
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Institutional Advertising Helps Increase 
Brokers’ Real Estate Sales, NAREB Told 


16—More in- ‘duce listings and are excellent for 
Mr. 


CLEVELAND, Nov. 
stitutional advertising in the real. institutional advertising,” 
estate industry, a record high in| Sheehan said. 
sales of used homes next year and| Outdoor posters and bulletins 
later hours for shopping centers |have been most successful for the 
were predicted at the 47th annual larger firms that can afford them, 
convention of the National Assn. he said. 
of Real Estate Boards. “Well-written advertising of all 

Praising institutional copy, Dan-| types is more important in this 
iel F. Sheehan, St. Louis, an as-|market than ten years ago,” Mr. 
sociation v.p., said ads reporting Sheehan declared. 
brokers’ recent sales volume have The do-it-yourself hobby is bol- 
proved effective. ,stering the sales of used homes, 

“These procure inquiries from|Ronald J. Chinnock, Chicago, 
sellers and owners that produce, ‘NAREB president, said. The rec- 
the kind of merchandise which re- |ord turnover in 1955 will also be 
sults in sales,” Mr. Sheehan said. helped, he said, by a bigger sup- 

ply of mortgage money, gains in 
s He told the realtors that news- ‘employment, high levels of per- 
paper classified advertising and sonal income and savings and by a 
“for sale” signs still rank as top| “major extension” of mortgage in- 
media in the successful real es- surance programs for middle-in- 
tate operation, regardless of how come families. 
small scale the business may be. 
But television spot announcements | a The do-it-yourself movement 


maintenance and repair costs of 
families contemplating buying a 
bigger, better, but older house, Mr. 
Chinnock said. 

Another Chicago realtor, Frank 
C. Wells, v.p. of L. J. Sheridan & 
Co., at a round table discussion on 
planned shopping centers, said the 
plazas will open later in the morn- 
ing and stay open later at night to 
make “family buying” easier. 


s Mr. Wells also predicted that 
there will be more and bigger 
shopping clusters in the future be- 
cause they have proved “phenom- 
enally popular.” 


“Planned shopping centers are) 
not a threat to central business - 
districts because there is no sub- | 
stitute for the big downtown de-_ 


partment store with its complete 
range of merchandise and prices,” 
he said. 

“However,” he added, “the big 
department stores are finding it 
profitable to establish branches in 
shopping centers. It has been dem- 
onstrated that many customers of 


are getting a play, and “they pro-| ‘has removed the fear of high!a branch become valued customers 


| Welcome to | | 


New York | 
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AA 


96-SHEET—Delegates, exhibitors and agency and other advertising 

guests who came to New York for the Outdoor Advertising Assn. 

of America convention were greeted by this welcome, for which 
General Outdoor Advertising Co. used four 24-sheet posters. 


OR OVER 40 YEARS . 
AMEREA'S MOST USED Bono paren 


of the main store.” 
But the older neighborhood | 

shopping districts can be hurt by 

the new plazas, Mr. Wells said. 


Two William Rambos 
Named to New Posts 

Two William Rambos were ap- 
pointed to new positions last 
week—one named by an eastern | 
housewares manufacturer and one) 
promoted by a_ western tele-| 
vision station. 

William Y. E. Rambo, formerly 
copy supervisor with the former | 
Ward Wheelock Co., has _ been} 


named sales promotion manager 


of Proctor Electric Co., Phila- 
delphia. KOVR, Stockton, Cal., has 
promoted William Rambo from 
a member of the sales staff to 
sales manager, with headquarters 
in San Francisco. 


Laughlia Appoints Sutherland 

Sutherland-Abbott, Boston, has 
been named to handle advertising 
for Thomas Laughlin Co., Portland, 
Me., manufacturer of forged indus- 
trial hardware. Simonds, Payson 
Co., Portland, formerly handled 
the account. 
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House Agency 
Conflict Stirs 
L. A. Ad Circles 


(Continued from Page 1) 


The subject of house agencies 
has had considerable discussion 
here over the years, but the issue 
blew wide open last September, 
when Mr. Kelley hosted a cocktail 
party at the Brown Derby for sta- 
tion representatives. 


= There the reps were told of the 
formation of Coast Western Ad- 
vertising Agency, which the dealer 
announced was his own agency. 

Reps were told the new agency 
wouldn’t do business unless it got 
its 15%. There was an implication 
that deals would be welcomed. 

As the word got around, the 
Southern California Advertising 
Agencies Assn. discussed this agen- 
cy and other house agencies—gen- 
erally accepted as having house 
agencies are a brewery, a retail 
furniture chain, a dairy and an- 
other car dealer—at a September 
meeting. What apparently incensed 
many about the Kelley incident 
was the fact that he held a cocktail 
party and made his bald an- 
nouncement, with no word of ob- 
jection raised by the reps. 

Feeling that some action was 
required, SCAAA sent the follow- 
ing letter to all radio and tv sta- 
tions in the area Sept. 16: 

“We believe that your interests 
and the interests of our members 
and clients can best be served by 
adherence to our code of ethics 
enclosed. As we begin our new fis- 
cal year we are taking this op- 
portunity of soliciting your con- 
tinued cooperation in striving con- 
stantly to improve the quality and 
effectiveness of broadcast adver- 
tising.” 

It was signed by Alfred A. 
Atherton (Atherton Advertising), 
chairman of SCAAA’s radio and 
television committee. 


s One station, KFWB, responded. 
Later, the matter was discussed 
by the media relations committee 
of SCAAA, which decided that 
any association action could be 
interpreted as restraint of trade 
and therefore no group action 
should be taken. 

However, the subject continued 
as a hot one among agency men 
concerned over the effect upon 
the agency structure and feeling 
that media that refused to allow 
commissions to house agencies 
were not getting the support they 
deserved. 

(The Los Angeles Newspaper 
Publishers Assn. has also refused 
agency recognition.) 


= Last week eight agency princi- 
pals got together to write a letter 
to some 100 agency heads. They 
were Ray Gage, C. B. Juneau Inc.; 
Robert Hixson, Hixson & Jorgen- 
sen; Paul Jordan, the Jordan Co.; 
Henry Mayers, the Mayers Co.; 
Walter McCreery, Walter Mc- 
Creery Inc.; N. W. Mogge, Mogge- 
Privett Inc.; Carl Tester, Philip 
J. Meany Co., and John E. West, 
West-Marquis Inc. 

The letter was accompanied by 
a proof of the proposed ad. Recip- 
.ients were asked to share the cost 
of the ad, not to exceed $5 each. 
Reviewing the subject, the letter 
also said, “We believe this ad can 
be the start of some constructive 
public relations work by us agen- 
cies who have perhaps too long 
maintained an ‘ostrich’ attitude 
toward the house agency situa- 
tion.” 

Text of the ad as it ran is as 
follows: 

“This ad has been prepared and 
run without consulting the man- 
agement of KFWB. It is our ex- 
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pression of admiration for a ges- 
ture of courage and principle on 
the part of the radio station. We 
believe the KFWB action we ap- 
plaud was unique. It was taken to 
meet a house agency situation 
faced by all radio and tv stations 
in this area. 


= “It is not particularly a new 
situation, but it was recently 
brought into the open with special 
emphasis when a large local car 
dealer announced to all broadcast- 
ing station representatives that he 
was setting up ‘his own agency’ 
and expected each to allow him 
an agency discount. Over the past 
20 years that car dealer had been 
a client of KFWB. In recent years 
he has been good for more than 
$25,000 annual billings over that 
station. 

“Yet the KFWB management 
didn’t hesitate. When they learned 
the character of the car dealer’s 
new agency they turned down its 
orders even though it meant an 
end to highly valued billings. We 
sincerely believe that by this high 
principled example KFWB will 
earn far more billings than it has 
seemingly lost by adhering to its 
business principles. 


= “The undersigned agencies have 
been established in Los Angeles 
for an average of 14 years. We 
place approximately $16,000,000 
in local Los Angeles media. 

“We have no desire to use this 
space to enlarge on the wisdom of 
KFWB’s position, or to comment 
on the judgment of any other 
media. We are buying this ad only 
for the purpose it headlines; a 
sincere salute to KFWB.” 

About 40 agencies agreed to sup- 
port the ad, although some asked 
not to be listed by name. While 
most supporters are local, a num- 
ber of national agencies partici- 
pated. 


# William Dyer, manager of Coast 
Western, located at Kelley Kar 
Co. offices, told AA he does not 
consider the operation a house 
agency. He says it has many ac- 
counts. 

All are Kelley operations. They 
are Les Kelley Ford (new cars), 
Kelley Kar Co. (used cars), Work- 
men’s Automobile Insurance, Kel- 
ley Finance Co., and Kelley Auto 
Co. 

The agency is a separate venture 
of S. H. Kelley, he said. Mr. Dyer 
recounts that Mr. Kelley has op- 
erated such an agency for the Kel- 
ley interests for many years be- 
fore 1947, when the Tullis Co. got 
the account. 

When Tullis lost the account last 
July, the agency was revived. It 
is not a house agency because none 
of its revenue goes back to the 
Kelley car holdings, asserted Mr. 
Dyer. 

He said, “All radio and tv sta- 
tions have given the agency rec- 
ognition and I have good relations 
with them all. All salesmen are 
calling regularly.” 


s He included KFWB, saying it 
knew the agency setup, accepted 
business in September and that its 
representative has been calling 
regularly “although maybe not in 
the last 10 days.” 

The fact that Kelley is not on 
that station now is only a reflec- 
tion of the fact it normally is on 
and off a station, he said. 

KFWB has told agency men 
that it did accept and give com- 
mission on one order but there- 
after refused to do so when it 
found Coast Western is a house 
agency. 

The Kelley group has a sub- 
stantial budget, varying between 
$15,000 and $30,000 per month, Mr. 
Dyer said. The September budget 
was $26,000. 


Gray & Kilgore Elects V. P. 

Gray & Kilgore, Detroit indus- 
trial agency, has elected Robert N. 
Blatchford, an account executive, 
a V.p. 


CURASEER Sites for the Pou 


fits 


COLOR TRIBUTE—Pittsburgh Plate Glass Co., paint and glass supplier 
for Chrysler Corp., ran this full-color gatefold in the Nov. 20 Sat- 
urday Evening Post as a tribute to the new Chrysler line. It joined 
a 12-page Chrysler color splash as “added emphasis.” Though both 
glass and paint were featured, Pittsburgh’s Ditzler color division 

placed the entire ad, 


through Maxon Inc. 


WILLIAM S. McLEAN 


Detroit, Nov. 16—William S. 
McLean, 57, formerly general 
director of advertising and public 
relations, Fisher Body division of 
General Motors Corp., died yes- 
terday after a lingering illness. 
He was regarded as one of the 
automobile industry’s pioneers in 
advertising and sales promotion. 

Born in Detroit, he began his 
business career in 1913 with the 
Cadillac Motor Car Co. here. In 
1914, he joined the sales and ad- 
vertising department of the Dodge 
Bros. Motor Co. From 1917 to 1927 
he held various sales and adver- 
tising positions with Ford Motor 
Co. In 1927 he joined the adver- 
tising department of Fisher Body 
and was later made director of 
advertising and public relations. 
He retired in 1953 because of poor 
health. 

For many years he was direc- 
tor of the Audit Bureau of Cir- 
culations, a member of the Detroit 
Adcraft Club and the Recess Club. 


ROBERT E. HARLOW 

PINEHURST, N.C., Nov. 16—Rob- 
ert E. Harlow, 64, golf authority 
and publisher of Golf World, a 
weekly magazine, died at his home 
here yesterday of a heart attack. 
A former sportswriter and manag- 
er of Walter Hagen and other pro- 
fessional golfers, Mr. Harlow 
founded Golf World in 1947. 

He was born in Newburyport, 
Mass., graduated from the Univer- 
sity of Pennsylvania, and after 
working on newspapers in Phila- 
delphia, joined the Associated 
Press in Boston. Later he became 
golf editor of the Boston American 
and the New York Herald Tribune. 
He left newspaper work to become 
Mr. Hagen’s manager. He also was 
tournament manager for the Pro- 


fessional Golfers Assn. for five 
years. 
ARTHUR COBB JR. 

New YorK, Nov. 15—Arthur 


Cobb Jr., 64, former secretary- 
treasurer and one of the founding 
partners of Doherty, Clifford, 
Steers & Shenfield, died Nov. 12 
at his home in Bronxville, N. Y. 
He had been retired since 1950. 
After graduation from the Univer- 
sity of Wisconsin, Mr. Cobb joined 
Batten, Barton, Durstine & Osborn. 
He later joined Pedlar & Ryan, 
and was v.p. and treasurer of that 
agency until 1944, when he joined 
DCS&S as a partner. He served as 
secretary-treasurer until his re- 
tirement. He was a past chairman 


American Assn. 
Agencies. 


JAMES W. DOVE 

BALTIMORE, Nov. 17—James W. 
Dove, 73, former assistant busi- 
ness manager, A. S. Abell Co., 
and publisher of the Sun and 
Evening Sun, died at his home 
here yesterday of an illness which 
had forced him to retire in 1950. 
He started his career at 14 on the 
old Baltimore Morning Herald, 
where he helped to develop one 
\of the first newspaper staffs of 
| advertising salesmen. 


of Advertising 


of agency administration of the’ 


Homer J. Buckley, 
| Chicago Adman for 


60 Years, Is Honored 


Chicago, Nov. 18—Homer J. 
|'Buckley, 76, one of the deans of 
|American advertising, who has 
been in the business for the past 
60 years, was honored today by the 
Chicago Federated Advertising 
Club. The city’s admen celebrated 
Homer Buckley Day at the Mor- 
rison Hotel with a great out- 
pouring of tributes to the man who 
has so long been an important part 
of the advertising scene. 

A. J. Cusick, of General Out- 
door, president of the club, opened 
the tributes to 
Mr. Buckley. The 
occasion then 
took on the for- 
mat of a “This 
Is Your Life” tv 
production, with 
Jerry Birn, of 
McCann - 
Erickson, doing 
the m.c. honors. 


1 
| 
| 


Represent- 
Homer Buckley atives of the 

many advertising 
and civic groups with which 
Mr. Buckley has worked then 
told of his contributions, and 
Mayor Martin Kennelly praised 


him as a good citizen of the Chica- 
go community. 


# Among those who spoke, with 
the organizations they represented, 
were the following: 

Lawrence B. Sizer, Marshall 
Field & Co., where Mr. Buckley 
started his career in 1895. 

James L. Donnelly, Illinois Man- 
ufacturers’ Association. 

Tom Coulter, Chicago Associa- 
tion of Commerce. 

George McKiernan, National 
Council of Business Mail Users. 

M. Glen Miller, Executives Club 
of Chicago. 

Charles S. Downs, Direct Mail 
Advertising Association.. 

Rabbi Louis L. Mann, National 
Conference of Christians and Jews. 

Rev. James T. Hussey, Loyola 
University. 

Prof. Lloyd Herold, Northwes- 
tern University. 
John Kelly, 

Club. 

Lloyd Maxwell, Off-the-Street 
Club. 

Flint Grinnell, Chicago Better 
Business Bureau. 

Many letters of congratulations 
were sent to Mr. Buckley on the 
occasion of the celebration in his 
‘honor. Together with photographs 
‘taken at the luncheon, these will 
|be handsomely bound by Reuben 
/H. Donnelley Co. and presented to 
'Mr. Buckley. 

The veteran adman founded 
Buckley, Dement & Co., Chicago 
direct mail house, and is now head 
of Robertson, Buckley & Gotsch, 
Chicago advertising agency. 


Held to Calkins & Holden 

John David Held, formerly of 
Ketchum, MacLeod & Grove, has 
|joined Calkins & Holden, New 
'York, as a radio and television 
| producer-director. 


Irish Fellowship 


83 


DeSoto-Plymouth, 
Groucho Are Top 
Team—Trendex 


New York, Nov. 18—Television 
fans, for the most part, still are 
very much aware of who is pay- 
ing the bill for their tv entertain- 
ment. 

Trendex’s report on _ sponsor 
identification trends in September 
and October shows Groucho Marx 
(NBC), who has been presented 
regularly by DeSoto-Plymouth 
once a week, winter and summer, 
since October, 1950, leading the 
pack. Some 91.1% of the people 
questioned in ten multi-station 
markets knew who the quip mas- 
ter works for. Only 1.6% named 
the wrong company; the rest fell 
in the “don’t know” category. 

The runner-up was a consistent- 
ly high scorer in these rankings— 
“Kraft Theater”’—with a score of 
88.9%. Surprisingly, this position 
was held by the newer Kraft 
drama hour, the Thursday show 
on ABC. The original “Kraft 
Theater,” aired Wednesday nights 
on NBC, was slightly lower, with 
85.8%. 

Sandwiched between the two 
Kraft telecasts, in third place, was 
Colgate’s “Strike It Rich” (CBS), 
which scored 86%. 


s Other leaders in correct identi- 
fication: ‘‘Talent Scouts” (Lipton, 
CBS)—85.2%, “Two for the Mon- 
ey” (Old Gold, CBS)—84.5%; 
Dinah Shore (Chevrolet, NBC)— 
84.4%; Eddie Fisher (Coca-Cola, 
NBC)—83.7%; “Cavalcade of 
Sports” (Gillette, NBC)—83.7%; 
“Hit Parade” (American Tobacco, 
NBC)—80.8%; Perry Como (Lig- 
gett & Myers, CBS)—80.8%; 
“Comedy Hour” (Colgate, NBC)— 
80.7%; “Toast of the Town” (Lin- 
coln-Mercury, CBS)—80.7%; “Lux 
Video Theater’ (NBC)—79.9%, 
and “Ford Theater” (NBC)— 
79.1%. 

Twenty-nine of approximately 
93 programs covered in _ this 
Trendex study rate better than 
70% in correct sponsor identifica- 
tion. In the days when data of this 
kind were available for network 
radio, 60% was considered an ex- 
cellent score. 

The report does not cover the 
multi-sponsored shows like Jackie 
Gleason, Arthur Godfrey, Sid 
Caesar and the daytimers—‘‘How- 
dy Doody,” Garry Moore, etc. Nor 
is there enough material on alter- 
nate-week sponsors to generalize 
as to how they are faring in this 
respect. 


s American Tobacco stays high up 
with the pace setters in sponsor 
association, with “Hit Parade,” 
despite its every-other-week 
schedule on the show. The report 
doesn’t reveal how Warner-Hud- 
nut, the newer alternate-backer of 
this musical half-hour, is making 
out. 

Decidedly less impressive is the 
American Tobacco score on the 
Robert Montgomery show, which 
the cigaret maker shares with 
Johnson’s wax. Only 54.4% of the 
people questioned identified Amer- 
ican Tobacco as the sponsor; nor 
was it a case of mistaken identity. 
Most of the remainder didn’t haz- 
ard a guess as to the advertiser’s 
name on this 60-minute drama. 


SAMUEL BAYUK 


PHILADELPHIA, Nov. 16—Samuel 
Bayuk, 84, honorary chairman of 
the board and one of the founders 
of Bayuk Cigars Inc., maker of 
Phillies brand cigars, died Nov. 11 
on the Isle of Pines, 90 miles 
south of Havana. Mr. Bayuk, 
whose home was in Wyncote, Pa., 
had been in semi-retirement for 
two years. 
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How Hamm’s Logistical Penetration 
of West Coast Assured Strong Sales 


(Continued from Page 2) | pects trouble sooner or later in the 
Paul brewery, it was up against price field from the other “east- 
the two West Coast giants, Lucky | ern” brews that still are sticking 
Lager and _ Burgermeister, and | to premium prices. 
faced strong competition from) Hamm decided to go national 


Rheingold, Budweiser and Schlitz, | 


which recently had opened plants 
in California, as well as from 


Goebel, Falstaff and Pabst, which) 
had been on the scene with local | 


several years ago and picked the 
West Coast for its main expansion 
because of the rapid growth of 
that area. At that time the brew- 
ery was completing a $30,000,000 


breweries for some time. ‘expansion of its St. Paul plant. In 


from the land of sky blur waters. Now brewed in San Francise: 


FHlamms 
is here! 


Today! Try the heer refreshing... kvorite of millions 
ite crisps cool. clean-cut Ravor! 


July, 1953, the company 
s The company admits that it ex- the Rainier brewery at San Fran-| 
cisco for $1,800,000 and began a 
$10,000,000 rebuilding program. 


SIMPSON-REILLY, LTD. 
= ‘Representatives: 


s At that moment, a year before 
a drop of Hamm’s beer had been 
brewed in California, the advertis- 
ing and public relations programs | 
were planned and begun. The. 
month-by-month campaigns, as 
described by agency and client, 


Beth Tartan (right 
in photo) of the 
Winston - Salem 
Journal-Sentinel re- 
ceives first prize in 
national competi- 
tion among news- 
paper food editors. 
Presenting the tro- 
phy at the National 
Food Editors con- 


ference in New 
York is Monica 
Clark, home eco- 


nomics director of 
the American Meat 
Institute. Miss Tar- 


tan competed with 
food editors of 
newspapers pub- 
lished in cities with 
populations up to 
250,000. 


| 


Winston-Salem Journal & Sentinel’s 
qualified home economist, 


Cite 


WINS Ist PLACE AWARD 


for “outstanding excellence in 
the presentation of food news” 


1 s| Ci 
caskets in 
ant 


Tortan | Quest! 
By Be , rene 


Color to 


» 
Is there the ot i 

eS ae sedate 

ne ds 


Four national awards in as 
many years—that’s the 
Journal-Sentinel’s Beth Tar- 
tan. Every day of the week 
her column carries timely 
food news and helpful hints 
to thousands of Northwest 
North Carolina’s housewives. 
That's why it pays to place 
your food message where 
women look for food infor- 
mation —in the pages of the 
Winston-Salem Journal and 
Sentinel 


WINSTON-SALEM 
& Northwest North Carolina 


YOU CAN'T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


wae d -t 
ARTAN jot Tv 
aria T en 


or neard OF mn 
mer eat 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM — 


JOURNAL and SENTINEL 


TWIN CITY 


MORNING SUNDAY 


EVENING 
Nationa! Representative: 


KELLY-SMITH COMPANY 


| stressing the 


bought | Mey 


| RING IN THE NEW—This “sell” news- 
| paper page was used to open each 


| Coast market in the Hamm Brew- 
ing campaign. 


went like this: 

As a first step, at the time of | 
the plant purchase Ralph Zeuthen 
of Campbell-Mithun called on 
the managing editors of San Fran- 
cisco newspapers and told them 
the story. Then a press confer- 


ence was arranged at which Mr.) 
the purchase an-| 
nouncement and outlined Hamm’s| 


Figge made 


future plans. 

From the beginning, the brewer 
pounded away at the 
Hamm would build a 


a quality product identical with 
that brewed in St. Paul. The story 


| was treated as front page news. 


In August, the agency presented 


to the client its detailed plan. It. 


recommended hiring local public 


jrelations help, conducting market 
| research 
conditioning” 
| the trade press and later in news- | 
| papers and on tv. 


and employing “pre- 


advertising, first in 


An 
answer 


eight-page 
booklet was prepared 
“new brewery” 
gle, describing Hamm’s eastern 
success, introducing its West Coast 
management and explaining its 
/West Coast policies. This was 


|mailed to beer distributors and re- 


| tailers. 


s Meanwhile, Hamm was ripping 
everything out of the Rainier 
| brewery. Only the bare walls were 
‘left standing as the company pre- 
|pared to install new equipment 
'from the floor up. When the entire 
|job is finished, Hamm’s will have 
/a $12,000,000 investment in San 
| Francisco. 
_ While stories about the refur- 
'bishing of the brewery were being 
\fed the newspapers, the agency 
also was building up Herb Good- 
|win and his sales staff in the 
‘newspapers and trade press. 


Goodwin’s direction, Hamm’s west- 
ern division sales staff surveyed 
nearly 100 market areas in Cali- 
fornia, Oregon 
They talked to every leading dis- 


ward Hamm’s, 
much beer they sold by brand, 
size and type of outlet. At the 
same time, Campbell-Mithun was 
surveying hundreds of retailers 
and 5,000 consumers. 

When the surveys were com- 
pleted, brewery and agency had a 
picture of the West Coast beer 
market which they believe is the 
best ever compiled. 


s In November, definite sales and 
advertising plans were drawn 
based on the survey findings and 
Goodwin’s estimate of the market 
potential. His figures were so 
much above what Hamm had ex- 
pected that the company decided 
to increase the new brewery’s ca- 
pacity. 

It was at this time, too, that 
Hamm decided to sell in price 


idea _ that) 
“model” | 
brewery in which it would produce | 


question-and-_ 


an-) 


tributor, determined attitudes to-| 
found out how), 


During the fall of 1953, under. 


and Washington. | 


| 
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competition with local beers. In 
California, Hamm’s price to the 
retailer is exactly the same as that 
charged by western brewers. (In 
the Pacific Northwest it is from 
four to nine cents a case higher.) 

Hamm’s West Coast price ac- 
tually is a trifle lower than its 
Twin Cities price. 

With the campaign plans drawn, 
Hamm and Campbell-Mithun were 
ready to start softening up the Far 
West. The agency opened a San 
Francisco office and sent in ac- 
count executive Paul Morgan to 
supervise advertising and public 
relations and arrange marketing 
plans with the sales department. 


a Although it was months before 
the brewery would be completed, 
newspapers, television, trade pub- 
lications and outdoor displays were 
employed to “pre-condition” the 
consumer, the retail trade and the 
distributors. Five full-page ads 
appeared in 12 key northern Cali- 
fornia mewspapers. Twenty-six 


pages of advertising ran in each of 
six trade papers. Hamm _ bought 
the William Winter tv newscast in 
San Francisco. 

In this advance campaign, agen- 
cy and client came to grips with 
the problem of what to do on the 
Pacific coast with Hamm’s well- 
publicized slogan, “From the Land 
of Sky Blue Waters.” 

Their research had showed that 
while West Coast beer drinkers 
believe “eastern” beer is better 
than the local brews, lower price 
is the big reason they buy the 
western product. The surveys also 
had shown that the westerners 
knew the Sky Blue Waters were 
located in the Midwest, where 
they thought the best beer was 
brewed. A _ considerable number 
even associated the Sky Blue Wa- 
ters with Hamm’s home, Minneso- 
ta. 

The answer to the problem was 
clear—feature the Sky Blue Wa- 
|ters theme as strongly as possible. 
| Newspaper ads showed Mr. Figge 


Campbell Soup Company 
Cummins Engine Company, Inc. 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 
Morton Salt Company 


New York 


I see where Needham, Louis 
& Brorby now has a fully staffed 
New York office. 


I’m not surprised —the 
way they've been adding 
new business lately. 


* Here are the clients of Needham, Louis & Brorby... 


The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc 
Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 
135 South La Salle Street, Chicago 3, Illinois 


Chicago 
* Hollywood 
Toronto 
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SPICK & SPAN—Sparkling interior of 
the new Hamm brewery was used 
in “preconditioning” ads. 


as “The commuter from the Land 
of Sky Blue Waters.” 


= When the Hamm’s sales staff 
first called on distributors, they 
narrowed down potential dealers 
to a choice of about three alter- 
nates in each area. In March they 
chose from that list and began 
signing them up. In northern Cali- 
fornia the company got three- 
fourths of its first choices. 

In April, additional salesmen | 
and merchandising crews were)! 
hired. Few of the former ever had 
sold beer before, but all were 
under 30 and were selected for 
proven sales ability in handling | 
such products as bread, tobacco, | 
soft drinks and soup, items in 
which competition is particularly 
intense. 

All were put through intensive 
training before going out to get 
acquainted with their future cus-| 
tomers. | 


@ Jack Moran, Hamm’s advertis- 
ing director, developed a point of, 
sale campaign tailormade for the 
Coast market. This was tied into! 
the advertising to assure inte- | 
grated selling ideas. 

A new four-color carton using | 
a sweeping Land of Sky Blue Wa- | 
ters illustration was designed for | 
the six-can pack, and a new tray | 
case was produced to hold and dis- 
play four six-packs. 

Herb Goodwin's market opening 
was drawn in detail almost as pre- 
cise as a battle plan. It spelled out | 
precisely what each brewery rep- 
resentative and distributor sales-_ 
man would do every single day 
and night of the market opening. | 
To this plan was fitted the adver- | 
tising. 

Two or three weeks before the 
market opening, 24-sheet posters 
went up to proclaim that ‘““‘Hamm’s 
beer is coming soon.” The “coming 
soon” started on radio and tv about | 
eight days before beer deliveries | 
began. The idea was to hit the. 
consumer just before the beer be- | 
came available and to provide vol- | 
ume coverage during the week the 
retailers were being presold. 


# Also part of the market open- 
ing program was a series of direct 
mail pieces to every beer retailer. 
in a market. This material cap-_ 
suled the Hamm’s story. | 

In May, Goodwin’s market open- 
ing program and the agency’s ad- 
vertising were market tested. The 
city of Redding, a small, isolated 
northern California community, 
was selected, and every beer ac- 
count was evaluated and classified 
as to its sales volume. Then the 
program hit. 

As a premium beer, Hamm’s 
had been selling 300 cases a month 
in Redding. Three weeks after 
the first San Francisco-brewed 
Hamm’s hit the town, the brand 
was No. 1 by a substantial mar- 
gin. When it was over, Goodwin 
and his staff reviewed the cam- 
paign, made a few changes and} 


| 
| 
| 
' 


were ready for the big drive. 


much attention to this test—which 
gave us an advantage we never 
again had,” said Mr. Whitman. 
The official opening of the San 
Francisco brewery in June had 


isome of the elements of a Holly- 
'wood premiere. A huge, 30-foot- 
‘wide ribbon was 


“tied” around 
the plant. Cartons of the first beer 
to come from the new plant— 
labeled “The President’s Brew” 
and actually brewed by Master 
Brewer Figge—were presented to 
the press, civic leaders and im- 
portant business men. 

Messrs. Figge and Goodwin and 
San Francisco’s Mayor Robinson 
participated in a switch-pulling 
ceremony to light the huge sign 
atop the brewery. CBS was persu- 
aded to stage its “Panorama Pa- 
cific’ tv show at the brewery, 
with Figge and Goodwin conduct- 
ing a tv tour of the plant. 

Every event got heavy news- 
paper coverage. Campbell-Mithun 
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‘even dug up a woman rigger to! In retrospect, Messrs. Figge and|a rough go, but I think it is going 


help tie the ribbon around the 


| ditional news stories and pictures. 
'@ Ralph Zeuthen said the agency 
|/was unusually frank with news- 
pane men and tried to offer them 
‘only legitimate news stories. The 
policy, he said, paid off hand- 
somely in results. 

As an added publicity feature, 
a glass-walled room with a view 
rivaled only by the Top of the 
Mark was built atop the brewery 
and named the Land of Sky Blue 
Waters room. 

In July, Hamm estimated it sold 
11-12% of the beer consumed in 
northern California. It also be- 
lieves it captured the No. 1 or 2 
‘spot in San Francisco. 


'® How much this campaign cost 
‘Hamm is a secret, but a good guess 
‘would be about $1,000,000. Camp- 
bell-Mithun says merely that the 
‘brewer gave them “enough money 
‘to do everything right.” 


Goodwin have only one complaint. | to pay off.” 
=» “Other brewers didn’t pay too|plant. That idea was good for ad-| Because of the speed with which 


they went into additional markets | Eastern Railway Picks Agency 


after the northern California open- 
ing, they were unable to provide Railway Co. has appointed Philbin 
the detailed follow-through needed | & Coine, Boston, to handle its ad- 
_vertising, effective Jan. 1. Henry 

“We went so fast we had no Gascoigne, a 23-year veteran in 
time to correct certain weaknesses the car card advertising business 
that showed up,” said Mr. Figge.|in Boston, 
“Only now are the boys getting a Massachusetts sales manager of the 
chance to consolidate our gains agency, with headquarters in Bos- 
and shore up weak spots. It’s been ton. 


in certain wholesaler areas. 


has 


Eastern Massachusetts 


Street 


been appointed 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price 


10 SECONDS $10" 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For A 
Sample 


7 
FILM 


Reel Today 


1323 So. Wabash, Chicago, Ill. 
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‘It has paid us to stay 
with HOUSE BEAUTIFUL, 


paid in sales and in dealer influence.” 


writes Mr. Richard L. Swanson, President, Jamestown Lounge Company 


572 Madison Avenue 
New York 22, New York 


Dear Mr. Hoefer: 


FE bpasisana Sasual, 


JAMESTOWN LOUNGE COMPANY 


JAMESTOWN, NEW YORK 


Mr. Richard A. Hoefer, Publisher 
HOUSE BEAUTIFUL Magazine 


an important plus. 


Very truly yours, 


RLS:LP 


Fifteen years is a long time to sustain anything, particularly an expenditure. 
But we have appropriated advertising money every year - for fifteen 


consecutive years - in HOUSE BEAUTIFUL Magazine. 


Speaking as one business man to another, there is only one reason for such 
continuity: it pays. It has paid us to stay with HOUSE BEAUTIFUL, paid in 
sales and in tale influence. 


It has been a matter of interest to me to witness 


We intend to continue and expand our advertising in HOUSE BEAUTIFUL, 
Mr. Hoefer, because the past fifteen years' experience proves that it pays to 
stay with HOUSE BEAUTIFUL . 


WAL COMPANY 


ichard L. Swanson, Pres. 


the unusually forceful influence HOUSE BEAUTIFUL - a consumer publication - 
exerts on the retail trades. Of course, this is a plus benefit to advertisers - 


House Beautiful 


MAGAZINE 
572 Madison Avenue, New York 22, N. Y 


RICHARD L. SWANSON 


PEACE 
AND WAR, 


for 15 years, 
Jamestown 

Lounge Co. has 
advertised regularly in 
HOUSE BEAUTIFUL. 
A remarkable record 
but, as Mr. Swanson 
Says, it pays to 

be a regular 

HOUSE BEAUTIFUL 
advertiser. 
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ARF Answers C. E. Hooper Charge That 
Its Radio-TV Rating Study Is Biased 


(Continued from Page 1) 

the executive or administrative of- 
ficers of the ARF is now serving 
any audience measurement organ- 
ization in any capacity,” Messrs. 
Harper and Manchee said: 

“The inescapable implication of 
such language is that someone 
having special loyalty to a private 


research organization has had a 
hand in the preparation of ARF’s 


report and that notwithstanding 
/Mr. Hooper’s request for assur- 


ances—and his recommendations— 


the situation has not yet been | 


corrected. 
“Mr. Hooper knows that the 


president, Ed Kobak. 

“Mr. Hooper also has reason to 
know that he has set up a straw 
man, that he decries a non-exist- 
ent situation. 

“It did not await Mr. Hooper to 
point out the undesirability of con- 
flicting interests. At the very time 
Mr. Kobak was elected president 
of ARF, he disclosed frankly to the 
board of directors the names of all 
his private clients whose paths 


person to whom he refers is ARF’s| might, in any way, cross that of 


HOW TO HIT HOME IN CANTON 
A $500 Million Market! 


Canton Ohio: A 500 million dollar market whose 80,913 fami- 
lies have two significant characteristics: their buying power is 
consistently and outstandingly higher than the national average. 
Their expenditures in retail sales are at a far higher level than 


the national average. 


The Canton Repository: Traditionally first in retail grocery line- 
age in Ohio! Why? Results! 100% city zone coverage, 76% 
metropolitan market coverage—all at a sensibly low milliline 


rate. 


... for the better! 


Get the whole story. It can change your schedule 


Ask for our Food Brand Distribution Study: 
Write Dept. A-12, The Canton Repository. 


The CANTON (0.) REPOSITORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 


Advertising Age, November 22, 1954 


ARF’s. He has since rigorously 
divorced himself from any partic- 
ipation in those ARF activities 
which could possibly produce a 
clash of loyalties. 

“Specifically with regard to the 
work of the radio and tv ratings 
review committee and its subcom- 
mittees, Mr. Kobak has attended 
none of their sessions, except to 
kick off the first meeting with a 
few general and preliminary re- 
marks. He disclosed to the com- 
mittee his relationship to a rating 
service and thereupon excused 
himself from the meeting. He has 
read none of their reports, drafts, 
work products, or minutes. _ 


= “He has not discussed any of 
their activities with anyone, ex- 
cept to be present at the board of 
directors meeting which author- 
ized publication of the subject re- 
port. Even there he abstained from 
any participation whatsoever in 
the board’s discussion and action. 
He advised us that he had not read 
the report and does not intend to 
read it until it is published.” 

The ARF executives said Mr. 
Hooper was informed last spring 
by the foundation’s radio-tv 
ratings review committee that Mr. 
Kobak was neither “directly nor 
indirectly influencing” its delib- 
erations. 


Mr. Harper termed “preposter- 
'ous” Mr. Hooper’s “insinuation 
‘that one man influenced the out- 
‘come of this analysis.” He empha- 
sized that the project—the first of 
four blueprinted by the over-all 
committee, headed by Larry Deck- 
inger of Biow Co.—is an industry 
effort. 


No matter how you doit... 


areas « 


IT PAYS TO CROSS THE DELAWARE 


oll 


Media-wise, you can cross into the New Jersey half of this fabu- 
lous valley only via THE CAMDEN COURIER-POST and THE 
TRENTON TIMES. Nine out of 10 Philadelphia area R.O.P. 
advertisers use these key New Jersey dailies. Three out of four 
of the top 100 national newspaper advertisers do likewise. You 
can join them for the bargain line rate of 57c 
for both papers. It will pay you.. . and hand- 
somely | 


et. Tt Po ee s 


— 


POST, Camden, N. J., or TIMES, Trenton, N. J, 


Jv 


The one way to cover 
the EXPANDING SIDE 
of the Delaware Valicy ... 
the eastern half .....-+. 


CAMDEN 


Courier-Post 


TRENTON 


MARKET FACTS on request. Write for official portfolio compiled by 
State government. Most helpful in sales planning. Address COURIER- 
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Represented by 


GEORGE A. McDEVITT CO., INC. 
Mew York © Chicage © Philodeliphie 
Pitishurgh © Detroit 


Mr. Hooper's Rejoinder 

Commenting on the Advertis- 
ing Research Foundation’s answer 
to his criticism of the upcoming 
report, C. E. Hooper told ADVER- 
TISING AGE: 

“The real issue—whether the 
industry is to be asked to accept 
a report based on mere, unsup- 
ported opinion or on scientific 
evaluation—is not treated in the 
ARF reply. Therefore, the main 
burden of my criticism remains 
unanswered.” 


After Mr. Ule’s subcommittee 
completed its findings, they were 
submitted to the full Deckinger 
committee, the ARF’s technical 
committee and the foundation’s 
board of directors—more than 50 
men altogether. 


s “These brains couldn’t be mobi- 
lized by any single organization. 
Their thinking was arrived at in 
a considered way, on a voluntary 
basis. You can’t get that many 
people of this stature together and 
not produce something to be taken 
seriously,” Mr. Harper said. 

When the committee’s stand- 
ards as to what is desirable in 
ratings are released, it will be up 
to the buyer and seller to decide 
the next step, the ARF chairman 
feels. 

Now being printed for early re- 
lease, the committee’s findings 
reportedly set up ten criteria for 
judging rating services. Nielsen is 
believed to have stood up best un- 
der the committee’s scrutiny, fall- 
ing short on only two of the ten 
points. 

Mr. Harper was asked if this 
means that the answer to conflict- 
ing ratings lies in industry accept+ 
ance of a single rating service. (A 
West Coast station’s complaint 
about the difference in Hooper and 
Pulse ratings originally helped set 
the study in motion.) Mr. Harper 
replied: 


= “There are different ways of 
going to Heaven. ... There is plen- 
ty of room for competition.” 

The inference was that the com- 
mittee doesn’t expect its work to 
bring forth the “ideal rating serv- 
ice,” but the researchers do expect 
it to give the rating companies a 
level at which to aim. 

There is no indication as to 
when the other three subcommit- 
tees will be ready to report. The 
second group is investigating ac- 
tual day-to-day practices of the 
various services to see if the com- 
panies are doing what they 
purport to do. (Does the inter- 
viewer ask the questions he is 
supposed to, for example?) 

The third group is making an 
exhaustive study of the accumula- 
tion of data already available, in- 
terpreting it and considering how 
it can be more effectively used. 

The fourth subcommittee is 
weighing the advisability of orig- 
inal research. It is, for example, 
considering the value of investiga- 
ting such problems as the differ- 
ence betwen tuning and listening, 
or between total rating and aver- 
age audience. 

Meanwhile, their appetites stim- 
ulated by leaks in the press, re- 
search experts throughout the in- 
dustry are eagerly waiting for a 
look at the ‘“standards-setting” 
report, which has already stirred 
up a lively controversy. 


Maxon, Distiller Part 

Maxon Inc., Detroit, has re- 
signed the account of Gooderham 
& Worts Ltd., Detroit, a subsidiary 
of Hiram Walker & Sons Ltd. 
Maxon will continue to handle 
Hiram Walker’s Ten High straight 
bourbon whisky and its new 
bonded bourbon, Hiram Walker's 
Private Celler, for Hiram Walker 
Inc., another Detroit subsidiary. 
Gooderham & Worts is expected to 
name a new agency in two weeks. 
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TV Actors Get 
Pension Plan in 


New Net Contract 


NEw York, Nov. 19—A 5% pen- 
sion plan is the principal new pro- 
vision in the network tv contract 
agreed upon by representatives of 
the four networks and American 
Federation of Television & Radio 
Artists here this week. The actors 
will not contribute to the pension 
and welfare fund, which is viewed 
as precedent-setting in the enter- 
tainment industry. The money will 
come from the networks on the 
basis of 5% of the “gross com- 
pensation” due each performer. 
The annual talent bill of the net- 
works now runs around $50,000,- 
000 a year. 

There were no notable changes 
in the union requirements for 
minimum payment and working 
conditions. This two-year contract, 
effective Nov. 15, covers ABC- 
TV, DuMont and NBC-TV and 
their o&o station operations in 
New York, Chicago and Los Ang- 
eles. 

Network radio contracts also 
were renegotiated on a status quo 
basis. Radio was not included in 
the pension plan. The contracts 
are expected to be signed as soon 
as they have been approved by 
AFTRA’s board and membership. 

Already there is a great deal of 
speculation as to whether other tv 
unions will make similar demands 
when contract time rolls around. 


Food Marketers Mum 
on Safeway’s Blast 


NEw YorK, Nov. 18—Safeway 
Stores’ blast against nearly all 
forms of merchandising promotion 
practiced by advertisers (AA, 
Nov. 15), has brought no protests 
so far from the advertisers. 

The Oakland, Cal., chain’s lam- 
basting of promotions that “force 
impositions on the retailer’ had 
these reactions: 

Officials at the Grocery Man- 
ufacturers of America here had no 
direct comment, but they let it be 
known the industry feels there is 
a “definite need for promotions of 
all kinds.” 


= Paul Willis, GMA president, 
said, “promotions are the lifeblood 
of the grocery business.” 

Another official said promotions 
have helped the grocery industry 
to increase sales by $1 billion this 
year, while most industries were 
feeling declines. 

General Foods today had no 
comment on Safeway’s stand. But 
in Washington, Charles G. Mor- 
timer, GF president, told the Na- 
tional Press Club that the whole 
food industry deplored the rapid 
growth of coupons. However, he 
added, there is not much chance 
that couponing will be eliminated 
because the food industry is so 
competitive. 

In assailing promotions. that 
“impose” on retailers, Safeway 
gave 17 illustrations of the kind of 


suppliers’ activities that are con-| 


trary to its convictions. These in- 
cluded gripes about ad and display 
allowances, coupons, special pack 
deals, direct deliveries and deals 
intended to establish a retail price. 


Bunker to Head WOKY-TV 


Edmund C. Bunker, now general 
sales manager of KNXT, Holly- 
wood, and the CBS Pacific net- 
work, has been named general 
manager of WOKY-TV, Milwau- 
kee. His appointment becomes ef- 
fective with the FCC approval of 
the purchase of the u.h.f. station 
by Columbia Broadcasting Sys- 
tem. 


Advertising Age, November 22, 1954 


Last Minute News Flashes 
Griesedieck Bros. Returns to Ruthrauff & Ryan 


St. Louts, Nov. 19—Griesedieck Bros. Brewery Co. has reappointed 
Ruthrauff & Ryan to handle its advertising, effective Jan. 15, 1955. 
R&R was the agency for the brewery from February, 1942, until Jan- 
uary, 1954, when Krupnick & Associates was appointed to handle the 
account. The account’s billings reportedly amount to over $1,000,000. 


Kodak Siphons ‘Some’ Print Money to Pay for TV 


ROCHESTER, N. Y., Nov. 19—Eastman Kodak, which bows into tv in 
January with an evening show in color, is using mostly “new money” 
for that medium, but there has been “some reduction” in its print ap- 
propriation (magazines, newspapers and promotion pieces). Last year, 
Kodak spent $3,101,432 in magazines and $931,366 in newspapers and 
supplements. Its total budget was $4,032,798. 


Ballard Becomes Exec. V.P. at Geyer 


NEw York, Nov. 19—Sam M. Ballard, who joined Geyer Advertising 
last year as a v.p. and chairman of the account policy committee, has 
been named exec. v.p. and general manager of the agency. As general 
manager he succeeds Harold H. Jaeger, v.p., who is resigning. 


Quality Group Makes First Sale; Other Late News 


e@ Quality Radio Group, new tape-programming station cooperative, 
has sold its first program—to Crosley division of Avco Mfg. Co., Cin- 
cinnati. The show, WLW’s “Midwestern Hayride,” will bow on Group 
stations in December. Ward Quaal, president, also announced that the 
group will meet in Chicago, Monday, to fill the new post of exec. v.p.- 


managing director. 


tising rates remain the same. 


& Rubicam). 


Agency as chief of press services. 


e William F. Siegel, formerly manager of production and purchasing 
with Popular Club Plan, mail order company in Fairlawn, N. J., has 
been named advertising director of Coty Inc., New York. He succeeds 
Albert M. Behrens, who recently resigned to join Dancer-Fitzgerald- 


Sample, Chicago. 


e Office Equipment News, Toronto business magazine scheduled to 
bow in March, has raised its circulation guarantee from 10,000 to 12,- 
000 due to pre-publication demand from business executives. Adver- 


e Heating & Ventilating Magazine, : ° 
New York, will change its name to Air Conditioning, Heating & Pan All in One Mix 
Ventilating, effective with the January issue. 


e Procter & Gamble, Cincinnati, is still busy parceling out the prod- the 
ucts—and respective agencies—to be included in its alternate-week 

sponsorship of “I Love Lucy,” “Topper” and “My Favorite Husband” 
(CBS-TV) next year. Slated to participate on “Lucy” is Cheer (Young 


e As predicted here a month ago (AA, Oct. 25), Admiral Corp., Chi- 
cago, has appointed Russel M. Seeds Co., same city, to handle print 
advertising for its appliance line, succeeding Tatham-Laird, which re- 
signed prior to taking the Norge account. Seeds already does the print 
advertising for Admiral’s tv and radio divisions. 


e Leland Stanford Briggs, who joined the old H. K. McCann Co. in| N°Vv- 30- 
1912 and retired in 1951 as v.p. and general manager of the eastern 
regional offices of McCann-Erickson, has joined the U. S. Information 


THREE IN ONE—Scheduled for the 
Toledo Blade and Times, Nov. 30, 
this four-color page will open a 
test campaign for General Mills’ 
new three-in-one cake mix. The 
package includes cake mix, frost- 
ing mix and aluminum foil baking 
pan. Tatham-Laird, Chicago, is 
the agency. 


General Mills Puts 
Cake, Frosting and 


published by the Industrial Press, 


TOLEDO, Nov. 17—General Mills 
has come up with what it calls 
“answer” to homemakers’ 
requests for an _ easy-to-make 
small cake. It’s a new package 
cake mix which also includes a 
frosting mix and a _ six-serving 
aluminum foil baking pan. 

Under the appropriate trade 
name of Answer Cake, the new 
product is now being test mar- 
keted here. Advertising begins 


Aside from the added equipment 
the special sales feature of Answer 
Cake is its appeal to families of 
three members or less—whom 
General Mills figures to constitute 
60% of all U. S. families. Cakes 
made from the new mix are about 
half as large as those produced 
from standard cake mixes. The 


Insurance Firm 


Says FTC Okayed 
Ads It Condemns 


(Continued from Page 1) 

ads that had been “approved” by 
FTC. Officials stated flatly that 
“approved” would be an improper 
word to use under any circum- 
stances! “While members of the 
staff may tell a company they be- 
lieve an ad is okay, no one can 
bind the commission.” 

Commission representatives said 
| there is no information available 
‘on the history of FTC’s relation- 
ships with Travelers Health, and 
that there is no way to determine 
iat this time whether ads were 
submitted, whether any advice 
was offered or whether the ads 
involved in the complaint are the 
/same ads that were discussed with 
\FTC staff members—if any ads 
/were discussed. 
| “These are matters of fact which 
will have to be established when 
the case comes to a hearing,” was 
all that FTC people would say. 


John Raider Agency 
Declares Bankruptcy 


NEw York, Nov. 18—John Raid- 
er Associates, advertising organi- 
zation with offices at 232 Madison 
Ave., has filed a bankruptcy peti- 
tion in southern district court list- 
ing liabilities of $30,954 and assets 
of $7,328. 

The petition is signed by Lester 


retail price is about the same— 
Kohs, president of the agency. 35-37¢. 
There are more than 115 creditors 
including Mr. Kohs, who has|® Packaged under a Betty Crocker 
claims against the corporation for|!@bel, the new mix can be pur- 
$10,201 as loans. Most of the other | Chased in one of four cake flavors, 
creditors have claims for merchan-| With a choice of two frosting 
dise and services of between $50| flavors. The enclosed bake pan 
and $3,000. doesn’t require greasing or flour- 
Among its assets the company |/8- ; f 
lists a printing plant located at All media are being used to 
115 W. 30th st. test the product here, with em- 
phasis on newspapers, supplements 
and television spots. Tatham- 


National Competition Finds Laird, Chicago, is the agency. 


‘Most Successful Homemaker’ 


Mrs. Hubert G. Olson, Blooming- 
ton, Minn., has been selected the 


Suit Charges Firm 

“Most Successful H ak f 7 i i 
o ce “ger in , With Infringing on 
tional competi-| F]eenex Trademark 


tion conducted 
by the Success-| New York, Nov. 18—Interna- 
ful Homemaker |tional Cellucotton Products Co. has 


Award Commit-| filed a $50,000 trademark infringe- 
tee, Chicago,|ment suit against American Con- 
through commu-|fections Inc., charging the latter 
nity mewspapers| with unauthorized use of the name 
in 41 states. The | “Kleenex.” 
program wasun-| American Confections. sells 
derwritten by|vending machines which, accord- 
Associated Re-|ing to the complaint, dispense 
lease Service,| Kleenex pocket pack tissues. Inter- 
Chicago, which publicized the con- ‘national Cellucotton charges that 
test to the newspapers. ithe defendant has been making 
A $25,000 award, donated by false and fraudulent representa- 
Edward H. Kerber, Chicago busi- tions to purchasers of the machines 
ness man, was presented Mrs. Ol- lconcerning the exclusiveness of 
son. The contest had no commer-| franchises for particular territories 
cial sponsors. Judges who screened | being granted to them. It is alleged 
the entries submitted by the news-| that American Confections also 
papers included Ivy Baker Priest,|has falsely represented that it is 
treasurer of the U. S., Judge P. B.| endorsed and sponsored by Inter- 
Gilliam, president of the National| national Cellucotton or has been 
Council of Juvenile Court Judges, |selected by the Kleenex maker as 
and executives from the Girl|a distributor. 
Scouts of America, Demonstration| The vending machine maker is 
Agents’ Assn. and American Farm |also charged with unauthorized use 
Bureau. of the Kleenex trademark. 


Mrs. Hubert Olson 


Eaton Co. Over Use 


of Its Trademark 


NEw York, Nov. 18—A law suit of 
international significance was filed 
here today in U. S. district court by 
Vanity Fair Mills, manufacturer of 

| women’s underwear, against T. Ea- 
‘ton Co., Canadian department store 
chain with headquarters in Toron- 
to. 

Vanity Fair Mills seeks an in- 
junction against Eaton for alleged 
\trademark infringement and un- 
|fair competition, an accounting of 
profits charged to have been made 
“unlawfully” by Eaton, and ap- 
propriate damages. 

Vanity Fair Mills charges that, 
without its knowledge or consent, 
Eaton Co. has been substituting fe- 
minine underwear of its own man- 
ufacture and applying the trade- 
mark Vanity Fair to that Cana- 
dian manufactured underwear 
without authorization by Vanity 
Fair Mills. 


= It is further charged that buy- 
ers have been deceived by Eaton’s 
selling its own underwear under 


‘the Vanity Fair trademark both in 


its stores and by mail. 

Vanity Fair Mills asks the court 
to stop the Eaton Co. from using 
the trademark. 

Involved are the trademark laws 
of the U. S., in particular the 1905 
act, the Lanham Trade-Mark Act 
of 1946 and the International Con- 
vention for the Protection of In- 
dustrial Property, to which both 
the U. S. and Canada are signato- 
ries. The latter was adopted by Ca- 
nada in 1932 with the passage of 
its unfair competition act. 

Vanity Fair Mills contends that 
for more than 40 years it has been 
one of the leading American man- 
ufacturers of women’s underwear 
and has sold its goods under the 
trademark Vanity Fair. It claims 
“as a result of millions of dollars 
of advertising in the U. S. and Ca- 
nada and sales of its goods marked 
Vanity Fair” that its “trademark 
has become of great value.” 


s Abbott Kimball Co. is its agen- 
cy. Its advertising program in- 
cludes insertions on a _ regular 
schedule in Bride’s, Charm, Chris- 
tian Science Monitor, Glamour, 
Harper’s Bazaar, Mademoiselle, 
The New Yorker, Vogue, and Wo- 
men’s Wear Daily. 

In addition, it does consistent 
cooperative advertising in news- 
papers with local dealers. 

The Eaton Co. is the largest de- 
partment store chain in Canada, 
with stores in Montreal, Toronto, 
Calgary, Edmonton and Moncton 
through which it has sold Vanity 
Fair lingerie for Vanity Fair Mills 
for a number of years. Eaton also 
conducts a mail order business in 
Canada and the U. S. and main- 
tains a large buying office in New 
York. 


HARRY G. STUTZ 

IrHaca, N. Y., Nov. 17—Harry 
G. Stutz, 69, editor and publisher 
of the Ithaca Journal for 27 years 
and an executive of the paper for 
39 years, died here today in a 
private hospital. A native of Al- 
bany, he began his newspaper 
career as a correspondent for 
New York and Philadelphia pa- 
pers while he was a law student 
at Cornell, where he received a 
law degree in 1907. He had been 
a member of the State Board of 
Social Welfare since 1947. 


Adtilms Boosts McCullough 

J. Roy McCullough has been ap- 
pointed western division manager 
of Adfilms Ltd., Toronto. Form- 
erly Albertan representative for 
Adfilms, Mr. McCullough will 
headquarter in Edmonton. R. L. 
Todd has been named eastern 
division manager, with headquar- 


ters in London, Ont. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


ARERR NEE IN er RELEASE AE TE TAT TOE OTE SI 


HELP WANTED € 
~~ CREATIVE ADVERTISING MAN 
Solidly established and soundly growing 
midwest agency now ready to add anoth- 
er key member to its creative staff. Must 
be able to plan and write complete cam- 
paigns for widely diversified accounts 
using all types of printed media. The man 
we want is a seasoned self-starter—not 
just a “‘word mechanic’ - probably be- 
tween the ages of 30 and 45. He will wel- 
come the chance to relocate in a pleasant 
town of 130,000. His starting salary will 
be consistent with his ability and exper- 
ience. This is an exceptional opportunity 
to get in on the ground floor with an ex- 
ceptional organization. If you think you're 
our man, write and tell us why, in detail 
(don’t send samples until requested.) All 
replies held in strict confidence. 

Box 7190, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MERCHANDISER for advertising agen- 
cies. Must have had previous agency ex- 
perience in handling appliance accounts. 
One position in Chicago, one in New 
York State. Salaries from $10 to $15,000. 
COPYWRITER, with 
ience for Chicago Agency. Salary 
$12,000 to $15,000. Also copy 


from 


flight copywriter in Indiana, $15,000. Also 
a few excellent Junior Copy positions $5,- 
000 to $6,000. 
MEDIA BUYER 
iliar with Radio-TV, 
Both space and Radio-TV background 
$7,500 to $8,500. Both Chicago. 

ZINSER PERSONNEL SERVICE 
79 W. Monroe St. Chicago, Ill. 
it ion ADVERTISING SALES 
Excellent opportunity for intelligent, ag- 
gressive, hard worker. Prefer young, 
mature man with advertising sales exper- 
ience for Chicago office of N. Y. pub- 
lisher of three successful business pub- 
lications. Phone: WEbster 9-5118. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 
ART DIRECTOR, experienced in handling 
and supervising entire art department. 
Thorough knowledge of type and art pro- 
duction. Medium sized midwestern agen- 
cy. Good salary, permanent position for 
right man. Give full particulars first let- 
ter. Box 7188, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


(2) - (a) Must be fam- 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 

All types of positions for men and women. 

185 N. Wabash FR 2-0115 Chicago 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
* 


Executive 


Placement 
Counselors 


ARTIST — ART DIRECTOR 
small agency in southwest. Re- 
quires services of combination 
artist and art director. Salary 
would depend on experience and 
capabilities. 

If interested submit complete 
information on experience and 
samples of work to Box 169, Ad- 
vertising Age, 200 East Illinois 
St., Chicago 11, Ill. 


top flight exper-| 


supervisor | 
position agency in Michigan $15,000. Top | 


salary $5,200. (b) | 


HELP WANTED 
ADVERTISING SALESMEN 
To sell magazine 
advertisers. A_ really 


tough job—do not 


apply unless you have had 10 years’ ex- | 
perience selling and at least 5 years sell- | 


ing national advertisng in 
Salary, expenses and commission. Real 
opportunity IF you can sell. Apply in 
confidence to P. O. Box 655, Station A, 
St. Petersburg, Florida. 
BARNARD'S 

ALERT EMPLOYMENT SYSTEM 

Call M. L. Barnard—Frank Vell 
202 S. State WA 2-2306-07 Chicago 

WANTED 

Sign salesmen with experience, Choice of 
New York City area or Boston and sur- 
rounding territory. State experience and 
references. Excellent opportunity for right 
men to represent large national man- 
ufacturer of indoor signs and displays. 
All inquiries will get confidential treat- 
ment and prompt attention. 

Box 7186, ADVERTISING AGE 

200 E. Ilinois St., Chicago 11, Il. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI 6-1155 


Wanted PUBLIC RELATIONS DIRECTOR 
Well established Florida agency doing in- 
dustry advertising and promotional job 
for Florida citrus fruits needs man with 
extensive newspaper or other writing 
background, effective speaker and good 
appearance for publicity and public re- 
lations work. Apply R. C. Evans, Florida 
Citrus Commission, Lakeland, Florida. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
Old established home study organization 
in southern city will use a general direc- 
tor, capable of keeping the wheels 
moving. Should understand advertising, 
direct mail selling. An ideal opportunity 
for man who is not a “has been” but who 
may wish to get away from city rush and 
slam. No investment required. Right man 
will find compensation fair, not lush, but 
consistent. Give full details, photograph 
with first letter, one or more pages hand- 

written. 
HOME STUDY, % Roy Quinlan 
40 E. 49tn St. New York City, N. Y. 


magazines. 


advertising to Florida | 


| POSITIONS WANTED 
AD AGENCIES ATTENTION 

Copy-contact man, food/groc. accts. 7 yrs. 
|/agency exp. (not Chi.) All print media, 
TV. Now creating own copy, layouts. 
| Knows production. Wants agency with 
team. Married, 34, B. S. Degree. Resume 
avail. Box 7189, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
ARTIST - ART DIRECTION, all-around 
ability, P-O-P in all materials. 
} Box 7191, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
|Mr. Publisher: What have you to offer 
j}an experienced advertising space sales- 


|}man, advertising manager and publisher's 

representative? N. Y. area desired. 
Box 7192, ADVERTISING AGE 

| 480 Lexington Ave., New York 17, N. Y. 


COPY CHIEF & TY DIRECTOR 
Top copy spot experience planning, crea- 
ting, writing national, co-op, direct mail 
accounts for Chicago agency. Have scrip- 
ted, produced, directed live & filmed TV. 
Versatile, personable 35. Available now. 
Box 7193, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ft >.) an A CHALLENGE! 
Not just a job as an assistant account 
executive with a big agency (that I've 
got). But the opportunity to sink or swim 
(and fast, too) with a good aggressive 
agency or national advertiser. 7 years ex- 
perience includes account work with $1,- 
000,000 food, drug & hard goods adver- 
tisers. Specialty - all phases of merchan- 
dising, TV & Radio production and copy. 
Top references. Free to travel or relocate. 
Please write 

Box 7180, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


SALES REPRESENTATIVE AVAILABLE 
Former media sales executive offers you 
hard hitting, low pressure representation 
in metropolitan NYC. Wants product, 
service or medium. Wide contacts among 
agencies, manufacturers. Thoroughly ex- 
perienced sales promotion & merchandis- 


ing. 
Box 7157, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


EXECUTIVE ART DIRECTOR available 
immediately. Creative art director now 
operating as agency partner, strong on 
selling at client level with broad exper- 
ience on top industrial accounts. This is 
a seasoned responsible and talented man 
that is not interested in a ‘‘deal’’ but in 
a challenging position with a first class 
organization. 

Box 7173, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


MONEY MAKER 


Trade publication, 64 years old - real po- 
tentials - available due to retirement. 
Box 7160, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


PAINT ADVERTISING SALESMAN with 
sales promotion and sales training back- 


| ground. Fine opportunity for young man 


| company 


with old established expanding paint 
in maintenance field. 
Box 7174, ADVERTISING AGE 


200 E. llinois St., Chicago 11, Ill. 


MISCELLANEOUS 


To Rent: Approximately 1,000 square feet 
of space in Deluxe office suite on North 
Michigan, Chicago. Consists of private pf- 
fice space. Includes receptionist, switch- 
board service, utilities and cleaning. Will 
decorate to suit. For information call: 
MOhawk 4-6750. 


ADVERTISING AND SALES 
PROMOTION MANAGER 


Long-established, Los Angeles firm with 
finest reputation seeking young man or 
woman (30-40 years) with 5-10 years 
experience in advertising, sales promo- 
tion, merchandising on consumer items 
sold nationally through department and 
specialty stores. College graduate. Send 
photo, résumé and salary requirements in 
first letter. Box 174, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Illinois. 


“Our 44th Year” 


ADV. DIR., NEWSPAPER $10,000 


Complete charge in city of 100,000. 


ADV. DIR., BREWERY $10,000 


One million dollar budget operation. 


INDR. COPYWRITER $9,600 


Creative man to manage agcy. branch. 


GLADER CORPORATION 


“The Agency's Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


ADVERTISING 
DIRECTOR 


Progressive national chemical 
company in metropolitan New 
York area offers excellent op- 
portunity to a man, age 35-45. 
Must have overall allied indus- 
try experience and some agency 
background—production, layout, 
copywriting—able to accept full 
responsibilities. 

Please submit résumé stating age, 
education, detailed experience and 


salary desired. Box AA 1964, 221 
West 41st, N. Y. 36, N. Y. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive ersonnel, 
you'll find men of tested abilities 
for every business and industry, in 
all phases of administration, man- 
agement, finance. research, engi- 
neering, production, advertising, 
sales, marketing, merchandising, 
distribution, public relations A 
and at no cost to you. Phone or 
write us about your requirements. 
There is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


== 


client contacts. 


a) 


cultural accounts. 


copy-contact executives 


his 43 year old 4A agency in expanding its services has openings 
for three men who are looking ahead to their future. These men 
must have agency experience, ability to write good copy (with 
evidence to prove it) and the personality and capacity to handle 


The three opportunities are: 
1. A seasoned man to work with a top executive on diversified 
advertising copy and presentations. 


2. An assistant to a group head, to work on industrial copy. An 
engineering background would be helpful. 


An assistant to a group head handling automotive and agri- 


Send résumé and samples with your letter. 


GRISWOLD-ESHLEMAN 1410 Terminal Tower, Cleveland 13, Ohio 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 
CANADA'S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


WEST COAST 
PUBLISHERS’ REP. 


Coastwide organization with 
many active advertising 
contacts open for one or 
two additional magazines. 
References, full details. 


WILLIAM A. AYRES CO. 
233 Sansome St., San Francisco 
YUkon 6-2981 


_—————— , 
| Bows SMITH, INC. 


———————— 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


CREATIVE, SALES-MINDED 
ADVERTISING MANAGER 


Seasoned, creative advertising man 
seeks responsible post as Advertis- 
ing Manager with forward looking 
company. Direct experience includes 
intangibles, industrial, hard-goods, 
product and sales promotion. For- 
merly small Agency partner: AE: 
Advertising. Manager and Public 
Relations Director. Accustomed to 
responsibility, positions of trust. Age 
38. $10,000. Write in confidence. 
BOX 175, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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Cars Are New, but Not 


Salesmen’‘s 


(Continued from Page 3) 
ways buy advertising,” the sales- 
man commented during the course. 
of a discussion on the quality and | 


value of a Nash versus a Ply-  # Studebaker 


mouth. He _ suggested that the 


Techniques 


'Ford dealer offered $300, but said 


“we can stretch it a bit when it 
comes to writing the bill of sale.” 


salesmen were 
quick to point out that it doesn’t 


prospect take a 72-hour option | pay to shop for a ’54 model be- 


on the one remaining four-door) 
Rambler “because I don’t expect. 
to have this at the end of the 
week.” 

At Don Allen Midtown Chev- 
rolet Corp., one “salesman” kept 
a second “salesman” company on 
an upholstered leather bench, 
gazing up at the prospect in order 
to answer questions. After about 
ten minutes of conversation, the 
first “salesman” got to his feet 
and displayed some enthusiasm 
on the subject of Chevrolet. 

He offered a fully-equipped ’55 
Bel Air for $1,500 and the pros- 
pect’s Plymouth and commented 
while making the offer: “I just 
want to see if you really want to 
buy a car or are just shopping 
around.” 


a The closest approach to a first 
rate salesman—no tall tales, no 
indifference—was encountered in 
the showroom of Manhatten Pon- 
tiac Corp., where the salesman 
answered one question and usually 
anticipated the next one, answer- 
ing that at the same time. He was 
also versed in Pontiac promotional 
lingo, making use of the company’s 
advertising phrases while dis- 
cussing the Pontiac’s merits. After 
checking, the salesman said there 
were a few ’54s in stock and AA’s 
reporter could get about $600 for 
his Plymouth on a trade-in. 

In only one instance did a sales- 
man volunteer to take the pros- 
pect’s name and address and call 
him in a few weeks. This was at 
Sheehan-Zari Motors Ine., a 
Broadway Studebaker dealer. The 
salesman was intent on getting 
the shopper to wait a few weeks 
before buying a Studebaker. 

A new landlord had bought the 
building and was forcing the deal- 
er to leave, he explained. Within 
a few weeks, the showroom would 
move over to the nearby Packard 
dealer, which is a factory outlet. 
There, the salesman was certain, 
the prospect would get a better 
deal “because a factory outlet is 
more interested in volume than 
markup.” There were no ’54 
models available. At the present 
showroom, the shopper was of- 
fered $600-$800 for his Plymouth 
towards a $2,100 new car. 


® In marked contrast to the situ- 
ation about two years ago, when 
this same reporter shopped the 
same Midtown area for cars, this 
time he found almost all salesmen 
willing to make a general offer 
for the prospect’s trade-in, sight 
unseen. In the past, the gambit 
was usually, “Oh, we _ couldn’t 
make you an offer on your car 
unless we can take a look at it 
first.” 

A visit to four Studebaker deal- 
ers and one Ford dealer in Queens 
failed to turn up any enthusiastic 
selling. 

The absence of ’54 models was 
particularly marked. “We got rid 
of them four weeks ago” was the 
typical response. However, there 
were two Studebaker hardtops 
available in Flushing, and the 
dealer was ready to go a long way 
to dispose of them. He quoted a 
$2,600 price on a fully-equipped 
Commander and offered to allow 
$1,000 for the AA reporter’s 1951 
Studebaker Champion. 

This was the highest trade-in 
price offered for the ’51 car. The 
Studebaker places generally of- 


fered to take the car for $800 on | 


the purchase of a '55 model. The 


cause Studebaker reduced its list 
prices on ’55 cars and “you 
wouldn't save much.” Aside from 
that, they all seemed to agree that 
new ’°54 Studebakers are pretty 
scarce now. 

It was clear at all showrooms 
that a certain amount of bargain- 
ing could be done if one had an 
old car to trade in, but the sales- 
men didn’t seem ready at this 
point to go very far. Only the 
Ford dealer bothered to take 
name, address and phone number. 
The Studebaker dealers had stacks 
of brochures, but none was offered 
to the prospective customer. 

Sales of accessories appeared to 
be a dominating consideration 
with dealers. All were anxious 
about selling fully-equipped cars, 
and the Studebaker dealer in 
Forest Hills admitted that he 
could give a better deal to some- 
one who took a lot of accessories. 
He explained that since he makes 
a good profit on accessories, he 
can afford to offer more on a 
trade-in. 

Quoted prices of accessories 
varied ail over the lot. One dealer 
had a radio for $98; another would 
list it at $78. Directional light 
signals were quoted between $18 
and $24. Heaters were offered for 
$78 in one place, $75 in another. 
Even the Studebaker automatic 
transmission, which has a fixed 
list price, was quoted differently 
—at $226 and $216. 


AUTO FINANCE MEN 
SEE BIGGER 1955 

New York, Nov. 17—Most auto- 
mobile finance companies look 
forward to better ‘business in 
1955. This fact was stressed here 
this week at the 21st annual con- 
vention of the American Finance 
Conference, an association of 360 
independent automobile _ sales 
credit companies operating in the 
U. S. and Canada. The meeting 
here was the group’s first conven- 
tion not held in Chicago, where 
AFC has its headquarters. 

At a pre-convention press con- 
ference Monday, members of the 
AFC executive committee pointed 
out (1) that automobile sales 
account for 45% of total consumer 
credit now outstanding, (2) that 
between 78% and 90% of present 
obligations on automobile finance 
companies’ books will be liqui- 
dated in 12 months, and (3) that 
automobile dealers today are more 
interested in selling cars than 
credit terms, a _ condition that 
represents a reversal in the past 
few months. 

Robert L. Oare, chairman of 

Associates Investment Co., South 
Bend, Ind. the newly elected 
president of the association, sug- 
gested that auto finance compan- 
ies and commercial banks, work- 
ing together, can bring automobile 
ownership to many people unable 
to afford a car now. 
@# The tendency of commercial 
banks to limit automobile and 
other instalment loans to top 
credit risks, Mr. Oare said, is 
keeping many prospective car 
owners out of the market. 

“The commercial bank can par- 
ticipate in the benefits of instal- 
ment credit,” he said, “by redis- 
counting the paper acquired by 
automobile sales finance com- 
| panies. Such loans,” said Mr. Oare 
(who is also chairman of the 
|First National Bank & Trust Co., 
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South Bend), “would be on the! 
same commercial basis as other | 
commercial loans. Thus it would) 
be unnecessary for banks to de-| 
velop the organization and special 
facilities necessary to handle in-| 
stalment loans directly.” 

Howard A. Lewis, v.p. and chief. 
financial officer of American 
Motors Corp., said that his com- 
pany is already benefiting from 
the recent merger of Nash and 
Hudson. The use of one _ basic 
body shell for both Nash and 
Hudson models will mean, he said, 
a saving of $15,000,000 next year 
for the Hudson division compared 
with what the old Hudson com- 
pany would have had to spend 
to bring out new models. 


s Richard E. Meier, president of 
Interstate Finance Corp., Evans- 
ville, Ind., listed five benefits of 
the time payment system for buy- 


\; ing cars. 


1. It accelerates ownership, and 
allows use and enjoyment of capi- 
tal goods far beyond the period 
of the debt liquidation. 

2. It brings about 
spending and saving.” 

3. The “sustained commitment 
of earnings toward payment for 
acquired articles assures a high 
level of employment and_ job 
security.” 

4. “Exercise of the will nec- 
essary to fulfill commitments 
strengthens initiative, self-reli- 
ance, self-respect and community 
reputation.” 

5. It is the “only sound, perma- 
nent and effective means whereby 
the wealth of the nation may be 
rapidly increased and fairly dis- 
tributed.” 


Weed TV Names Halsey 

Bates Halsey, formerly of the 
Paul H. Raymer Co., has been ap- 
pointed eastern sales manager of 
Weed Television Corp., New York, 
tv station representative. 


“planned 
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BPA Foresees Year 
of Growth Ahead for 


Circulations Audit 


(Continued from Page 3) 


ager, Merck & Co., New York, and 
Louis J. Perrottet, business man- 
ager, Electrical Manufacturing, 
were elected secretary and treas- 
urer, respectively. 


# In his annual report, Mr. Davis 
said that he believed that BPA’s 
“major obligation is to be pre- 
pared to meet the great oppor- 
tunity which lies ahead.” He out- 
lined the steps the organization has 
taken during the past few years 
to prepare itself for its anticipated 
expansion, including an enlarged 
headquarters staff, the opening of 
a Chicago office and the establish- 
ment of an auditing service on the 
West Coast. 

Mr. Davis listed three reasons 
which lead him to the conclusion 
that a period of growth lies im- 
mediately ahead for the organiza- 
tion: Advertisers and agencies are 
losing their apathy toward circu- 
lation audits; the unaudited pub- 
lisher is beginning to recognize the 
soundness of presenting an audited 
report to advertisers, and the audit 
bureaus have improved their serv- 
ices to their members. 

Membership of BPA, as of Nov. 
1, was 385, an alltime high, rep- | 
resenting an increase of 22 mem- 
bers during the past fiscal year. 


CANADIAN PAPERS SEEK 
STANDARD GROUPINGS 


MONTREAL, Nov. 17—Member 
publications of Canadian Circula- 
tions Audit Board, meeting here | 
last week, have decided to use 
| Standard industry classifications in 
| their audited reports. The 265- 
/'member organization, which last | 
month set itself up independently | 


of the Assn. of Canadian Adver-|mandatory by all member-publi- | able to U.S. figures, the group has 
tisers, with which it had been af-| cations serving that industry. 


filiated, voted that when an) 


‘its own set of Standard Classifi- 
cations of Circulation, which will 
‘industry group adopts such classi-| = While there are no usable gov-| be used as the basis for the new 
fication their use will become ernmental census reports compar- groupings. 
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The TIMES Network of 


Service Publications offers advertisers maximum 


impact and coverage at minimum cost. 


Sell the $8,.000,000,000 Armed Forces Consumer 


Market through these hard-hitting advertising media. 


ARMY TIMES ¢ AIR FORCE TIMES 
NAVY TIMES (Members: Audit Bureau of Circulations) 


THE AMERICAN DAILY (combined with air Force Daily in Europe) 
THE MILITARY MARKET (Monthly magazine for Military Buyers) 


Write for information and rates. 


Army Times Publishing Co. 


3132 M. St., N. W., Washington 7, D. C. 


U.S. OFFICES: Boston, Chicago, Los Angeles, 
New York, San Francisco 

FOREIGN OFFICES: Casablanca, Frankfurt 
London, Paris, Rome, Tokyo 


TALENT 


Doing things in an efficient manner, with quality 
and speed uppermost in mind, develops TALENT. 
It is not merely earned by many years of speciali- 


zation, even though 


tant factor. It is ac 


desire to excel in any field. The men at P&A 
have been doing just that for a long, long time. 
The kind of TALENT they’ve acquired has given 
them an unique and enviable reputation in the 
electrotyping business. 


Think it over, and you'll call 


PARTRIDGE & 


for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 
—the phone number is HArrison 7-3732 


long experience is an impor- 


hieved mostly by a strong 


ANDERSON COMPANY 


712 Federal Street, Chicago 5 
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FIRST ISSUE 


We can tell you that it is a practical 
The siee@k, tang, low lines of the Thunderbird . the sweep ear to own, too! It bas an all-steel 
me ntoured wnasteeld tay @stenction ~ every deta “nly, with a foldas sy fabrie tap And 
there's an optional hard top, if you like, 
estionsand  Y-oloek V-S8 engine—with short-troke Windows ro? ap. The estra-wide seat 
| itt v Ford design, aigh-compresasion, four-barrel is foan-rubber cushloned, The higgage 
ent inquiry is, carhuretion and dual exhausts compartment is ample. The steermny 
Weren tell you that the Thunderbird heel is adjustable. And any or all of 
1 can't tell all takes the corners almost as if on rails Ford's optional power assists are avail 
rie x. We that it is equally at home on bumpy able: power steering, power frakes, 
+ performing dirt roads and paved highways. Forone Power windows and a power 
ir tha in make hing, it has Ford’y Ball-Joint Suspen- itt... Overdrive or Fordomatic 
keahome- sign up front, Por an r. it has a low When will the Thunderticd be resets 
ve is ered center of gravity altogether if is just Keep in touch with cour Ford Dhealer 
* berd’s fami over a vatd high from head to tre ad “T” Day's « ny ; 
e 
For a new car and a new magazine... 
- 
On August 16, 1954, a new car and a new just 90 of them reported: Ninety orders, 300 SPORTS ILLUSTRATED began life with 201 


magazine got off to a roaring start together. 


This was the day SPORTS ILLUSTRATED’s 
Vol. 1 No. 1, hit the newsstands. 


And in it there appeared the /irst advertise- 
ment in a general magazine for Ford’s new per- 
sonal car, the ““Thunderbird.”’ The ad gave no 
price, no delivery date for the new car. 


What happened? We checked a couple of hun- 
dred Ford dealers and asked them. Here’s what 


prospects waiting only for a drive demonstration. 

And this is just from 90 out of several thou- 
sand Ford dealers! 

The second “Thunderbird” spread ran in 
SPORTS ILLUSTRATED just 2 weeks ago. 

a 

SPORTS ILLUSTRATED’s original circulation 
base was 450,000. Circulation is now 525,000, 
an increase of 17% . . . after only 12 issues! 


advertisers. Today, 329 are on the books. 

The black-and-white page rate started at 
$3150. As of April 4, 1955, the new rate will be 
$3415, an increase of 9% over the present rate. 

SPORTS ILLUSTRATED is one quality maga- 
zine small advertisers can afford and big adver- 
tisers can’t afford to overlook. 


William W. Holman, Advertising Director, 
9 Rockefeller Plaza, New York 20, N.Y. 


Automotive Manufacturers, Oil Companies and Tire Manufacturers 
who have been running (or who are already signed up to run) in SPORTS ILLUSTRATED 


American Motors Corp. (Nash cars) _ Firestone Tire & Rubber Co. R. M. Hollingshead Corp. Pennsylvania Grade Crude Oil Assoc. 
Arnolt Corp. (Sports cars) Ford Division Ford Motor Car Co. Hull Mfg. Co. (Auto compass) Rootes Motors, Inc. 
Chrysler Corp. General Motors Corp. Kaiser-Willys Sales Division of Sinclair Refining Co. 
Chrysler Sales Cadillac Willys Motors Standard Triumph Motor Co. 
Chrysler Institutional Pontiac Life-time Battery Co. Studebaker Corp. 
De Soto General Tire & Rubber Co. (Span-O-Life Battery) Union Oil Cé. 
: Ethyl Corp. B. F. Goodrich Lincoln Div. Ford Motor Car Co. 
Exide Automotive Div. of the Goodyear Tire & Rubber Co. Macmillan Petroleum Corp. 
Electric Storage Battery Co. Hambro Trading Co. (M-G) Mercury Div. Ford Motor Car Co. 
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